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Jimmy Pig 


so rough, tough and ready 




















In Chicago's 
J ng storeds-:- 
































Top — Left to Right 
HANAN & SON 
WALKOVER 


Bottom — Left to Right - 
O'CONNER & GOLDBERG 


JOSEPH SHOE SA 


. and because of its easy 


patent leather has taken a ~/ 
new role inthe footwear pic- > 
ture. It has become a year 
round favorite with women 
because of its lasting good 
looks . . 
and dash to somewhat drab dt 
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jot He BEST patent leather shoes 


\ 

“ cleanability. From coast to coast, 
merchants report an increased and 
steady demand for patent leather. 
It’s safe to stock patent generously 
... but be sure it is Colonial, the best 

patent for the best patent leather shoes. 


COLONIAL TANNING CO...BOSTON 
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FOR CHILDREN’S AND. MISSES’ SHOES ~* 





























ae IN 1926, the above nineties was introduced to the 


leading stores and shoe departments. We said then as we 







have often repeated that this Mark or Brand would stand for 
very definite standards of quality; an assurance to the shoe 
merchants that they could offer their customers more for 
their money. Several important’ merchandising features have 
emphasized our quality standards: 3-point suspension, seam- 
£6115.Reews ‘Eth Onlerd. less quarters, nailless heels, seamless vamps, Allenite Tips, 


Allenite Tip. plus styling with taste. Kali-sten-iks Shoes Help Keep Good 
S6115S— 8% to 12, Ato E 


6115—12% to 3, AA to E 
M6115— 3% to 5, AA to D list of loyal customers. 


Feet Healthy, and have proven a Capital Asset for our fine 








WHE GILBERT SHOE CO. THIENSVILLE, WISCONSIN 
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Under Act of March 3, 1879. Subscription price $3.00 per year. Printed in U. 8. A. (Canadian rate $3.00 plus $0.50 for Cenadian War Exchange tax—making total of $3.50). 





















Let’s see 
YOU do it... 








one day! 





































So you think the men on the home front are G 
having a tough time in this war? So you don't ( 
know why the little woman gets all tired out 
just homemaking and shopping? 

Then you try it. You find well-balanced 
meals in today’s food stores—and try to make 
them appetizing; you hunt down durable 
shoes and keep the clothes closets stocked; 
you stand in buying lines and figure out the 
ration points. 

You wouldn’t—you couldn’t. She does. “hi 
It’s her every-day wartime job, and she does 
it amazingly well. Helping her to do it even 
better is the Companion’s wartime job—and 
as a result never before has the Companion 
been bought so eagerly, read so thoroughly, 
used so much. 


COLORS—AND CASH—in November Companion 


“Give Thanks For Glowing Colors,” says an article on 
women’s wear, smartly illustrated with color. photograph 
and drawing in the November Companion. This issue of 
the Companion is going to send women to retail stores for 
new apparel and footwear. Use the November Companion 
in your window— it's a colorful, cash-full issue 


i m™ aA 


DISPLAY THESE BRANDS ADVERTISED IN THE COMPANION 


Daniel Green Slippers Styl-Eez Shoes 
Dr. M. W. Locke Shoes Weather-Bird and Peters 
Enna Jettick Shoes Diamond Brand Shoes for 
Krippendorf FOOT REST Shoes Boys and Girls 
Fashion Plate Walk-Over Shoes 

and Rhythm Step Shoes Dr. Posner's Shoes 


COMPANION 


THE CROWELL-COLLIER PUBLISHING COMPANY, PUBL ISHERS OF 
WOMAN'S HOME COMPANION, COLLIER’S, THE AMERICAN M AGAZINE 


UNDERSTANDING WOMEN IS OUR FULL-TIME JOB 
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AT THE END of last May, the shoe trade and 
officials of the OPA were perplexed because such 
a huge proportion of No. 17 ration stamps still 
remained in the possession of consumers. They did 
not have to wait long after that to know the answer 
—-Millions of women and girls had saved No. 17 
expressly for white shoes and were waiting for 
warm weather, as usual, to set in before buying. 


YOUR CUSTOMERS wildly sought, but did not get, the white shoes they wanted and needed. 
Our survey showed that you and other merchants could have sold 70% more white shoes this 
past summer. For 1944, your trade intends ordering 57% more white footwear than it did for 
1943, and this buying will start 4 to 5 months earlier than ever before. 


It will take well-timed cooperation 
between retailer, manufacturer and 
tanner to prevent a recurrence of 
such frantic trade and public dissat- 
isfaction over white shoe shortages. 


G. LEVOR & CO.. INC. 
Tanners since 1876 at Gloversville, N.Y. 


“The Whitest Whites* 
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PALMER HOUSE 
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BEFORE... 
DURING...and AFTER THE WAR 


Se, right now. We can’t make as many Taylor-Maé 
‘Demanc pei Yes Taylor- Made has not for- _ shoes as you want. That is because our pla 
“gotten the days when shoes had to be sold;and _is also working for Uncle Sam. That also explai 
‘the manufacturer carefully sought the buyer's _ why we can not open new accounts at preset 
favor. That was | "before the war", and there will But, one thing you can be sure of. We a 
“be an “after the war", too. working hard to give you the best possil 

y, we view shoe for the money... and to protect t 
friendship, good-will, and confidence whit 
have been the foundation of the Taylor-Mi 
business for over er years. 
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DESIGN FOR 


Solved! The problem of fitting the slight variations at the heel which are 
often found in the same size foot. With Spaulding Counters a glove-snug 
comfort is assured. They are exact duplicates of the lines in the manufac- 
turer’s lasts— flexible enough to adapt themselves to the foot, yet so firm 
and strong that they hold a trim, true line at the backpart — at the arch 
and on the cuboid side. 

Spaulding craftsmen have many exclusive methods and processes 
which insure the most perfect quality of any counter on the market. 


Spaulding Fibre Company, Inc., North Rochester, N. H. 


SPAULDING 
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PREPAREDNESS w x0 THIS POSSIBLI 


(AND WE ARE DOING OUR PART) 
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OUR CUSTOMERS—the first line man- ALLOCATIONS to customers have been 
ufacturers of all grades of shoes—already —_ equitable in all respects but the demand 
know that decreased hide supplies, and _—_ far exceeds possible deliveries. Leading 
substantial conversion. of our pro-_ retailers who are depending upon 
duction to military leather, have shoes of Seton patent leather for 
created a shortage of Seton — Spring selling are tendered this 
#patent for the coming sea- explanation in behalf of 
son’s needs. their sources of supply. 
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HE BEST POST WAR PLAN WE KNow FoR TOMORROW 
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is TO MAKE TODAY’S FLORSHEIM SHOES LAST LONGER! 


On our shoulders rests the responsibility of 
making fewer shoes go farther . . . so that 
your customers will get enough and our fight- 
ing men get more. Our answer is to make 


better Florsheim Shoes—to build wartime 





Florsheim Shoes that will be remembered in 


peacetime — as will the men who sell them! 


~ 


Most Nyles 


Florsheim. 


THE FLORSHEIM SHOE COMPANY + CHICAGO « MAKERS OF FINE SHOES FOR MEN AND WOMEN 
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WOHL SHOE COMPANY 
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Women everywhere love these shoes because they have been 












consistently outstanding in STYLE, QUALITY and VALUE. They know 

them because these shoes have been consistently and extensively nationally 
advertised in leading magazines. They are shoes that are sought eagerly and purchased 
with confidence by your customers. Wohl Shoe Company will endeavor to continue 

to provide the very best shoes possible within such limitations as may be 

dictated by the need to protect our national security. Our interests 


in serving you are second only to our desire to serve the nation. 
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SAINT LOUIS, MISSOURI 


October 15, 1943 1 
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UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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“The ouly shoes... 


with advanced, Synchro-Flex 
Construction, acting in frictionless harmony with 
every movement of the feet, give heretofore unknown 
luxury and security in pedal-transportation. 


* And the Synchro-Plastic Sole—another FIRST by Smith 
—is a wartime boon whose definite advantages promise 
ita bright, peacetime future. 


\ a 
* You are invited to see the preferred styles now available oe 
with these exclusive features. } 
PALMER HOUSE 


during the 


SHOE INDUSTRY WAR CONFERENCE 

- and MARKET WEEK in CHICAGO 
Dee. 

% NOVEMBER 1, 2, 3 and 4 
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"FIVE STEPS IN THE MAKING 
OF A OMP() SHOE 





















SOLE ROUGHING. The high-speed rotating head 
contains a series of sharp needles which raise the fibre 
of the leather to ensure deep penetration of the cement 
for perfect adhesion. 








SOLE CEMENTING. The roughed margin is coated 
with cement — a perfect adhesive formulated exclv- 
sively for Compo by Du Pont and applied with sufficient 
force to penetrate the fibre. 





SHOEMAK! NG .. .. one of the most ancient crafts, received a magic modernizing 
touch in the year 1929 when shoes were first made on equipment provided by Compo 
Shoe Machinery Corporation. Mechanical genius combined with chemistry in developing a 
new technique which revolutionized the industry. On @meQ Shoes the soles are attached ¢ 
by adhesion. Shoes made this modern way have neater, trimmer lines . . . are more flex- 
ible . . . fit better . . . hold their shape under the hardest wear. The proof is in the fact 
that more than half a billion pairs of shoes have been made by this improved method. 
They're better shoes to sell because they're better shoes to wear. 
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BOTTOM ROUGHING raises a fibre nap on the 

lasting allowance of the upper material. This machine 

works equally well with light kidskin, fabrics or 

heavy calf. BOTTOM CEMENTING forces cement deep into 
the roughed fibre for perfect bond with the sole. No 
other machine gives such perfect control or produces 
such clean shoes. 














BONDING the Compo way is positive 
due to proper blend of cement and 
roughed fibre. The Compo Conveyor 
is used by 163 manufacturers, among 
them the majority of America's finest 
shoemakers. 





Cr, 


SAKES THe MACHINER 


COMPO SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 


-ordet October 15, 1943 








The demand for OOMPHIES is growing so fast, we're 
having a hard time keeping up with orders. Naturally, we’re happy that 
OOMPHIES styling, and workmanship, and advertising are bringing so 

much business to stores handling the OOMPHIES line. But we’re 
embarrassed, too when all the orders don’t get filled! So please 
be patient if we sometimes disappoint you. We’re doing our best 
to help you cash in on America’s fastest growing 


line of indoor casuals! 


LA MARQUISE FOOTWEAR, Inc. 157 Varick St., New York 


Boot and Shoe Recorder 











(SV DS 


me 


ey 


ps it flies there 


5 — it does 


e coveted Army-Novy ~~. 
miliar stars and stripe 
erday's feats: it is the 


e ore proud of 
§ democracy — 


hallenge to ov 


Yes. W 
those fo 


under the symbol © 
tstrip yes 


al 


signal flag of de 
t the Tyer ® 


mony to the good wil 
e supervisors and the mo 


\, cooperation, and loy 


It is solid testi 
nagement © 


between the workers, th 


Company not only in ovr 





NORTHWESTERN 
LEATHERS for SHOES {c 





Peace will bring to America the biggest job in her history. Americans will work harder than b 
ever before; harder with our minds, our hands and-our feet. A working America has always 
meant a prosperous America and in this labor lies a great measure of future profit for the 


shoe industry. 





Though hard at work here in Northwestern producing a variety of leathers for all types of 
Army Shoes, we have given considerable thought to postwar. This era of hard work will 
require better work shoes which will be made possible through experience we are gaining 
now. Building a dam in the Andes or pushing the Alaskan Highway ever closer to the Arctic 
Circle there will be a shoe of Northwestern Leather for every job and every climate. 


Just as Kitchener, the extra service leather for heavy duty shoes, a develop- 
ment of the last war, revolutionized the work shoe business, so too will 
Northwestern Leathers improve post-war work shoes. These leathers, like 
Kitchener, are on a priority for the duration; but, there is a complete 
Northwestern service in leathers which you may specify now with assur- 
ance for your duration shoes. 





Northwestern 


Leather Company Trust 


BOSTON ¢ MASSACHUSETTS 





>PECIPT NORTHWESTERN LEATHERS 
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a Problem and a Promise... 





THESE are the blunt facts which you, as a retailer of water- 


















proof footwear, should know about the present status of GR-S. 

} Since October first, WPB specifications have called for about 

} 80% of GR-S in the manufacture of civilian waterproof foot- é b 
i] 


wear. This brand new synthetic proffers both a problem and a tA) 
v Mi 





: | promise. For many — footwear requirements, it is proving “Deiag nr job better... 
H at least equal, sometimes superior, to compounds made with — “ 
: 
' natural rubber. For other civilian uses, GR-S provides service- ar 
able footwear. This is the promise that GR-S holds out: Each 





makes their job easier” 


passing day brings definite progress and improvement in test 





footwear made with GR-S, due to the “pooling” by all mem- 
bers of the waterproof footwear industry of the results of indi- 





vidual research and experience. This unselfish interchange of 
experience and ideas must inevitably result in better waterproof 


footwear for your customers. 


CONVERSE 


t +] Converse men in service 
BIG ‘C’ LINE 


THE SECOND Army-Navy 


1 | TERPR 4) OF Award to Converse Workers for 


**meritorious services on the 
FOOTWEAR production front," signified 
much more than a well-earned 
citation to Converse men and 
women. 





ARMY-NAVY 
AWARD 


pays tribute to 


Converse employees and 








To these loyal workers, the 
Service Star which now adorns 


the Converse Army-Navy “E” 


Fe 





Pennant provides a shining 
symbol of their affection for the 
Converse men who have donned 
Uncle Sam's uniform. By doing 
their job betrer, they are making 


| CONVERSE RUBBER COMPANY MALDEN, MASSACHUSETTS it easier for our boys to do their 


job quicker. 
CHICAGO: 212 West Monroe Street NEW YORK: 200 Church Street — a 
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petit: 


You know which shoes were the largest 
selling fine footwear in America 





the nation’s unchallenged shoe value. 





















And you know that, today, the quality 
of this famous footwear makes them 
more than ever the choice of millions of 


American women. 








Yes, and you know that the quality, the 
value and the leadership which have 


made Gold Cross Shoes the outstand- 


’? ° . . . > 

er ing women’s shoes in America, will 
together with the farsighted and im- 

- »ortant postwar planning now in actual 

<_ } | I : 


progress—put them farther out in front 





than ever. 




















FAMOUS FOR OVER 50 YEARS AS RED CROSS SHOES 
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October 15, 1943 

























“Listen, my pet, you just don’t argue why we aren’t making Colt-Cromwell 





with a Sergeant, so let’s hear no more riding boots right now. Uncle Sam says 
about that last ride business. There are they aren’t necessary — which is right 
a lot of us with just one idea, and that’s, _— and he needs our machines and our 


to knock that Axis bunch off in a hurry _ skill to make leather goods for his armed 
and get back where we belong. We'll forces. So that’s what we're doing! But 
do it too, so you just keep your boots just as soon as the time comes when 
shined up for our next ride together.” the Sergeant kicks off his G. I. boots 

a Os for the last time, we’re going right 





We’ve all got to help the Sergeant back to making riding boots again. 





ee ee ee ee 









get back for that next ride. That’s That’s a promise. ‘ 
i ook 
| ae 
| FOREMOST AFOOT prea ANDO ASTRIOE 
| fe AN 

CUAL 
| COLT-CBRBOMWELL 
: 610 ATLANTIC AVENUE, BOSTON, MASS. 
. 47 W. 34th ST., N.Y. C. 706 S$. LOS ANGELES ST., LOS ANGELES _— 
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This is one of « series of 
National Advertisements 
appear ng m 
VADEMOISELLE ° GLAMOUR 
TOWN and COUNTRY ° ESQUIRE 


















Other Colt Items: 


* OFFICERS’ SHOES - WAC BAGS 
*JODHPUR BOOTS - MOCCASINS 
* *SAM BROWNE BELTS 
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“SMARTEST SHOES ON THE SQUARE” 


When merchants get together under the JOHNSONIAN sign it is 
with mutual appreciation of the spirit of Service and the oppor- 
tunity to talk JOHNSONIAN Shoes, one with another. The 
friendly JOHNSONIAN men are present to explain the wartime 
restrictions and allocations. The future is considered in terms of 
"The Smartest Shoes on the Square." The results of conference 
manifest themselves in better selling and fitting, in shoe stores in 
every state in the NATION. ; 


Thus the national fame of a good name is broadcast—in windows 
and over the fitting stools—to a receptive man-public, every- 
where. 







SHOE INDUSTRY Pika & MARKET WEEK 
Movember 123-4 
Room 889 PALMER HOUSE 
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HORE WAR BONDS 





JOHNSONIAN DIVISION entrar Caaaens. N.Y. © ST. LOUIS, MO. 
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' 3. EDWARDS & COMPANY, INC. 
312-14 NORTH TWELFTH STREET PHILADELPHIA 7, PENNA. 
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Detober 15, 1943 
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OR CASUAL 
STYLES BY MYERS 


(to retail at $4.00 & $5.00) 





Sure winners every time! Shoes with that \\) 


“certain something” that’s so important 
today—qualityand style, at a moderate price. 
We know our feminine buyers just don’t 
grow coupons—even in a Victory Garden. 
When they part with ‘em, the shoes they 
want must be able to undergo a real “Screen” 


test. That’s why they buy MYERS. 
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non-RATIONED 


HOLD IT ’til you’ve seen the 
new VICTORY FOOTWEAR 
line of non-rationed shoes! 
..-And hold your coupons! 
Stock up and compensate your 
limited shoe sales with these 
unrationed models! They're 
sure “walk-outs” that fill the 
gap between coupons for women 
accustomed to wearing more 
than 3 pairs of shoes a year! 


A smart buy for smart buyers! 





«.-eenstional News Phots 


Section of colorful parade as it came to halt before Sibley, Lindsay Storm of confetti greets the Four Freedoms Ceremony inaugurating the 
& Curr, sponsor of the Four Freedoms War Bond Show in Rochester. opening of the Four Freedoms War Bond Show at Filene’s in Boston, 


CITY AFTER CITY CHEERS 
THE FOUR FREEDOMS WAR BOND SHOW 


Thousands buy War Bonds and 
Stamps as this U.S. Treasury Depart- 
ment, Saturday Evening Post War 
Bond Show marches across the nation 


- ASHINGTON ... Phidadelphia . .. New 
York ... Boston . .. Buffalo . .. Rochester 
. .. Pittsburgh . . “great cities in the path of 
the Four Freedgms War Bond Show where 
thousands havé come to witness Norman 
Rockwell’s moying paintings—and leave in- 
spited with their penetratisfg truth and great 
significance. 

Everywhere en route — great department 
stores give almost limitless cooperation —in- 
dustry puts its shoulder to the wheel—men 
and women working for victory give their 
best to this great Cause of freedom. 

On its national tour—the Four Freedoms 
War Bond Show will visit your city—or a city 
near you. Be sure to see 
Rockwell’s Four Free- 
doms—the magnificent 
displays of famous 
Saturday Evening Post 
paintings and§cartoons 
—the features agd enter- 
tainment and, innova- 
tions that are thrilling 
the nation. 


* x * * 
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FOUR FREEDOMS 
WAR BORD Sam 


7 gs * 7 f. 


— 
F 


The Mayor and city officials head parade opening the Four Freedoms War Bond Show at 
the Wm. Hengerer Co. in Buffalo, with military and civic organizations cooperating. 


WATCH FOR THE FOUR FREEDOMS WAR BOND SHOW COMING TO THESE CITIES: 


DETROIT—J. L. Hudson Co September 27—October 9 DALLAS—Titche-Goettinger Co January 27—February 5 
CLEVELAND—The May Company October 18—October 25 LOS ANGELES—Bullock’s February 18—February 28 
CHICAGO-Carson, Pirie, Scott & Co..... November 11—November 22 SAN FRANCISCO—The White House March 10—March 17 
‘+ ST. LOUTS$—Stix, Baer & Fuller December 16—December 23 PORTLAND—Meier & Frank Company. ..March 27—April 8 
NEW OREEANS-—D. H. Holmes Company......January 7—January 14 DENVER—The Denver Dry Goods Co May 25—May 30 


30 
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PRE-WAR ...WAR... POST-WAR 


RAIN...MUD...SLUSH...SNOW...COLD witi nor disap. 


pear with the end of the war! As long as there are 
changes in the weather, protective footwear will be a 


health and economic necessity. 


For half a century BALL-BAND 

has been known to wearers everywhere 

as the dependable line for honest value. 

And the Red Ball Trade-Mark 

makes it easy for both merchant 

and consumer to take full advantage 

of this reputation. 

High on your list of post-war plans, therefore, write: 
“Check with BALL-BAND for staples and styles in 


rubber footwear.” 


REG. U. S. PAT. OFF. 1901 MISHAWAKA RUBBER & WOOLEN MFG. CO., 
MISHAWAKA, INDIANA 


RUBBER — LEATHER — FABRIC — WOOLEN 


BALL-BAND FOOTWEAR 


BUY MORE WAR BONDS 
October 15, 1943 








DANIEL GREEN 
Coe sineed QOrtdorables 


Palmer House Room 886 


Risconsher 1-2-3-4 
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DInNCUS 


IS IN TOWN! 


HOTEL MORRISON 
ROOMS 1039, 1040, 1041 


NOVEMBER 1, 2, 3, 4 


lester Pivcus SHoE CORPORATION 
131 DUANE STREET * NEW YORK CITY 


October 15, 1943 
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Fashion-conscious, war-wise young 
women have re-discovered the easy- 


going beauty of Kidskin Shoes. 








Whether engaged in active ‘war 
chores, or caught in the accelerated 
tempo of the times calling for miles 
of walking, they have learned some 
important lessons which will carry 
over into the post-war period. 


They have learned that Kidskin is 
lighter, cooler, more flexible... and 


smart! It possesses a moulded 
beauty unmatched by any other 
leather. 
A new chapter is in the making... 
e . indicating that Kidskin’s current 
/ } | ( popularity will continue to increase 
Y ( after peace is won. 


LINE 


BLACK GLAZED KING KID BLACK SATIN KING KID 
... the South American Goatskins ...0 soft, semi-lustrous finish that 


superb in texture, mellowness and = smartly emphasizes its chic appeal- is 
finish, ing beauty. f s M. & P. GLAZED KID LININGS 
. M. & P. GLAZED KID SUPPER STOCK 




















M. & P. BLACK GLAZED KID 
... produced from the choicest 
India Goatskins with William Amer 
Co. craftsmanship. 











wittram AMER company ee 


PHILADELPHIA, PA. ¢ ESTABLISHED 1832 
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WHEN YOU SELL 


ORIGINALS 


YOU SELL THE BEST 


NF 


in 


~~ 


e 


Va La 
, Goleren e 


She walks in confidence who walks in Customeraft Originals. 


Sold at America’s Best Stores at $12.95 and Higher. 


Te wear a Customceraft Pace-Setter once, is to live in it always—inan comfert. 


The Palmer House, Chicago, Rooms 952 and 953, Nowember 1-2-3-4 


SCHWARTZ & BENJAMIN, INC. 


842 Broadway, New York 3, N. Y. 
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OUR JOB TODAY 







P rompt service to Shoe Manufac- 






turers in rebuilding inactive lasts where such 













procedure will conserve critical materials. 


We i 
atten 
The maintenance of our rigid stand- Indust 


Nove 


ards in producing the best fitting lasts in the = ° 


Chica 
history of the industry. York, 
exhibi 
Buildi 
To provide our customers complete Tk 


RE 
service on new models without regard to the 
length of time before they can or will be 


adopted for post-war needs. 


UNITED LAST COMPANY 


BOSTON, MASSACHUSETTS 



















* * * 








Boot and Shoe Recorder 











Gentleman Shoes. 


Splat UNIFORM OR OUT | 


























We invite dealers in 
attendance at the Shoe 
Industry War Conference 
November Ist to 4th to 
visit our exhibit at ROOM 
707, PALMER HOUSE, 
Chicago, or when in New 
York, our permanent 
exhibit, 539 Marbridge 
Building. 


THE VALUE SHOE 
RETAILING AT 


$559, $700 


+ American Gentleman Shoes, made in a great tradition, are a 
dependable, well balanced, thoroughly established line of men’s 
shoes to retail at $5.50 to $7.00. 


Styled in the modern American way, simplified but eye appeal- 
ing, we are doing our utmost within the limits of the war effort to 
make the best shoes possible and keep them moving to our pres- 
ent customers to supply an ever increasing consumer demand. 
To the thousands of merchants now selling them will be added 
thousands more as soon as Victory permits us to use increased 
facilities to make more and finer American Gentleman Shoes. 








Our powerful National Advertising, as well as effective dealer 
helps, is now busy keeping the name American Gentleman con- 
stantly before the consuming public. 


MENS DIVISION * Craddock-Terry Shoe Corporation 
Lynchburg, Virginia 













GEORGE WASHINGTON 
One Of Our First American Gentlemen 





Amanicanm Contleman Shoea . . . MADE THE MODERN AMERICAN WAY 







IN THESE THREE ESSENTIALS 


fi Miracle -Arch Shoes 


THE OPEN DOOR TO STYLE AND COMFOR? 


BRING YoU (YORE in 4 
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MADE TO RETAIL AT 
$500 

A FEW STYLES At $550 Rea 
2 >” 
Wy 









Becutitully styled, and built by craftsmen specializing in the manu- 
facture of arch type footwear, Miracle Arch Shoes are a smart line 
of well-built, good-fitting, sewn shoes, which your customers will buy 
again and again. Priced to retail with gratifying profits at $5.00 — a 
few styles at $5.50 — Miracle Arch Shoes most satisfactorily fill a 
former gap in the arch type field. 

Although a large part of our manufacturing facilities is devoted to 
making shoes for our Armed Forces, every effort will be made to 
deliver, as promptly as possible, orders of present customers already 
placed. And, when victory brings ample materials, and hundreds of 
our skilled employees return from the Armed Forces, we hope to be 
able to supply the needs of those merchants who have shown such 
keen interest in Miracle Arch Shoes. 

In the meantime, our powerful National Advertising is busy keep- 
ing the name Miracle Arch Shoes before the women of America. 


WOMENS DIVISION CRADDOCK-TERRY SHOE CORP., LYNCHBURG, VA 
ALSO MAKERS OF A Oe, AND chdrmtone SHOES 
‘a. 


the shoe oxguisite ores deoam shee 






































he Seeing Sewice on b00 thonile 


Surpass, the leather for service, is on active duty on two fronts 
















today. First, for the duration, come the needs of our Armed 
Forces; Garment Goat for flying jackets and suits, and Surpass 
Glove Leathers for military needs. But, Surpass is active on 
the home front, too; and the remainder of our great facilities 
are busy producing the fine Surpass tanned leather, so vital 
to a well shod civilian population. This production is limited 
only by existing restrictions and is sufficient to assure estab- 
lished users of Surpass Kid of a reasonable supply of these de- 
pendable leathers. Merchants may, therefore, specify Surpass 


with the same assurance that it is uniform Surpass Quality. 


SURPASS LEATHER COMPANY 


9TH & WESTMORELAND STREETS ¢ PHILADELPHIA, PA. 








AGGRESSIVE. FIGHTING FOR THE RIGHT 
$ THE NOBLEST SPORT bags WORLD AFFORDS 


THEODORE: ROOSEVELT Fooek 


eS . “Rana Se Ta a gm 
a es 
4 a 


VISIT: GERBERICH-PAYNE 
PALMER HOUSE 
ROOMS 741-742 - NOV. 1, 2, 3, 4 





GERBERICH-PAYNE SHOE COMPANY «* MOUNT JOY, PENNSYLVANIA 


New York Office, Marbridge Building, Room 405 Los Angeles, Hotel Lankershim 















FOUR STAR 


» 


, 
y 
7 





With a velvety surface that INSULATED eee 


cushions the shocks. Pliant and Heat and cold resisting — will 
springy as the foot itself. not draw the feet. 





WATERPROOF ... LONGER-WEARING 


They keep the feet dry and pro- Serviceable and comfortable 
tect health in all seasons. for walking and working. 
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SOLE S 


Right in line with today’s need to save. 
Hahn of Washington advertises them as Conservation Soles... 
and recommends them for “all out protection afoot and with the 


longest possible wear . . . soles that help you to save”. 
For more than thirty years the name Avon has been associated with footwear of the high- 













est grade. The same is true today, thanks to our research laboratories and the skill of 
our chemists and craftsmen in developing this blend of the best available materials. The 
result is a sole which is perfectly suited to the needs of the day. These new FOUR STAR 
SOLES are light, resilient and long wearing. And they outwear the best leather and every 
other sole material we know of. 


AVON SOLE COMPANY + AVON «+ MASS. 
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KEEP Graehed CLEAN 


Clean brushes last longerand do 
better work. Hold a wet sponge 
to the face of the revolving 
brush until dry and hardened 
sediment or stain is softened 
and removed. Brushes washed 
while spinning on the shaft 
throw out the water and keep 
it from entering the construc- 
tion at the hub where it could 
cause warping or swelling: 
Power brushes should be clean- 
ed at least twice a day. 


USE ALL OF THE G2a04 


Another way to get maximum 
service from a power brush is to 
move the shoe from side to side, 
utilizing the entire face. Avoid 
continual use of one spot as a 
hollow will be worn and the full 
efficiency of the brush destroy- 
ed. Reversing the brush at inter- 
valsalso aids in obtaining longer 
more even wear. Use brushes 
correctly and before discarding 
one, make sure that it has given AVOID THIS 
all possible production. 


TAKE GOOD CARE OF W 


WHY CONSERVE? 


Demands on the time, raw 
stocks and energy needed 
to replace wastefully used 
materials, detracts from the 
facilities needed to further 
the War Effort. 


~, 


Weeks or even months of wear 
can be added or taken from the 
life of a power brush depending 
on the treatment it receives. The 
best and most economical gum- 
ming and staining is accom- 
plished with the tip end of the 
bristle or hair. “Burying” the 
shoe in the brush turns brush 
material at a sharp angle, weak- 
ens it and causes it to wear out 
faster. Too much pressure can 
also mat down the hair or bris- 
tles causing them to cut against 
each other. 


NOT THIS 


Brushes not in use should be kept in a dry 
box, closet or storeroom with plenty of 
moth repellent. Bristle and hair are both 
favorite foods of the moth. 


HAT YOU HAVE 
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WHITE SUEDE KID SHOE 
ly by PINCUS & TOBIAS 


B 


WHITE SUEDE KID is no longer a classic. It is a 
new shoe fashion. There is an increasing demand 
for WHITE SUEDE KID because it is a wear-with- 
everything, wear everywhere, is flattering to 
short feet and long, young feet and old. The 
demand for white in every price line will be felt 
earlier than last season, particularly with the 
extension of shoe coupon dates. STANDARD 
DIVISION’S WHITE SUEDE KID is a clear, deep, 


white enhancing simple shoe designs. 


jyUDGE IT By 


'Ts USERS 
“a 


STANDARD KID DIVISION 


209 South Street, Boston, Massachusetts | 


Be 
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| The tanning of good leather depends first 
all, on the rawskins. Today the ALLIED KID COMPANY is supph} 
i, six goat and kid finishes to fine shoe manufacturers ev : 


item, 


where. Today all sea lanes are perilous. Today all countries € 
= ‘not free to sell that important commodity — goat and kid skin 
-— Through the ingenuity of the tanners, the thorough research c 
ithe chemists, the interest and ideas of the employees, variatiog 
fer , if processes have evolved in recent years, in more recent mor 

Each has improved the finished skins, to make KIDSKIN a ott 

more valuable and timely leather. Other nebulous develog 


must wait for Victory. 


Offices: Boston, New York, Philadelphia 


Tanneries: Wilmington, Camden 


Agents: Leading Shoe Centers 
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Today, more than ever before, it is economy of quantity - ~~ as 
The mark of Stacy-Adams, 
hoes .-- 


well as of money ~~ 
pictured above, is yOu 
quality which assures better appearance and longet weat - - quality 


which defies the imitations of rationing. 


Most Styles $12.50 to $17.50 the pair 


STACY-ADAMS COMPANY 
Shwemahens ince 1879 


Exhibiting ot BROCKTON, MASSACHUSETTS 


ROOM 865 
Palmer House 
National Shoe Fair 
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ENDURING 
BEAUTY 
~ H 
® 
PRINCESS PUMP 
The beauty that is merely ‘skin’-deep canes senate 
cannot meet the inflexible standards (Tes Ge 2 
of fine fashion footwear. NEW YORK CITY 
TANDRITE CALF, COLOR NO. 924 
TANDRITE combines the native sup- 
pleness and durability of quality calf- a 
a & & & s oe e e e a 
skin with the most modern methods “I 
of tanning. 
- This formula produces Tandrite perfec- E, Ys f J ( yA 
tion in Color, Finish and Charm... plus ° ZZ F WM, 
the staying power essential to enable Ae ee > 2a: 6 
a fine shoe to retain its original chic. a 
Ra 
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STAY ON THE JOB AND BUY BONDS! 























Dy baiting dotee RLOTSHEIM SHOCS} 2 


fer Women leday ee MEME Guclding Your Cbustneas bac 





Via # lem CPP OM 


Wartime brought curtailment—in a bow here, anf den 
overlay there—but not in quality! Not in the u- 


derlying values that made Florsheims the most Ins 





walked-about shoes in America! 


dou 
New that more women are walking more, its the 


Florsheims for all day every day . . . for Brogies, dress 
fashions, tailored reptiles, military styles . . . for hop 


Feeture Arch comfort, for perennially good style. 









lem 
; vis 
Seme fime day we may again be able to make near- it! 
ly as many fine shoes as you can sell. Then, as naw, § Ya 

we will continue to make the best-looking, longest- 

wearing daytime shoes fifty-two years of fine shoe- 

making make possible. That’s what made Florsheim 

famous. 

THE FLORSHEIM SHOE COMPANY + CHICAGO « MAKERS OF FINE SHOES FOR MEN AND WOMEN 

; Octo! 
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THE GREATER OPPORTUNITY 







Economic forecasters are of the opinion that there will be an "initia! 
let-down" after the war's termination — but that it will be short-lived. 









This "let—down" will result from cancellation and cessation of war 
orders resulting in considerable unemployment, weakening of commodity prices, 
inability of many industries to effect an immediate reconversion to production 
of civilian goods. 























However, there will be no problem of reconversion to speak of in the 
| ({ Shoe industry. Shoe factories will be able to start work, as soon as war 








ends, on footwear to meet the accumulated civilian demand. 





Due to rationing, style regulations and scarcities, there will be a 
backlog of consumer wants and needs for shoes, because shoe stocks in the 
clothes press of the consumer and on the shelves of the retail shoe store will 
be depleted. 
tl 

Men returning from Service will require civilian shoes. Women retiring 
from Service or defense plant work will require more and still more styleful 
shoes — and the demand for children's shoes alone will undoubtedly top all 
rere, an § demand records. 














the un- 
Rationing has made people more "shoe conscious" than ever before. 


e most Instead of an article to wear, the shoe has become an article to desire. 





Even the sudden ending of the European phase of the war would un- 
doubtedly result in an easing of many of the restrictions which now apply to 
re, its the shoe business. 


's, dress So, we of the shoe and leather industry have every reason to-take a 
hopeful view of our post-war position in the Nation's Markets. 





. for 





1 style. As to the general economic picture, there are undoubtedly heavy prob-— 
lems facing us, many of which have no precedent to judge from. But when we 
visualize the vast shattered areas of this war-torn world that must be rebuilt 
it's safe to assume that we are going to have a busy time of it for some 

as naw, years to come. 


ce near- 











ongest- 
e i FM. [t AA Ramee 
orsheim PRESIDENT. 
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The Maxie 
A Drew Gypsy 


Neo. 7601 — Black Satin Mat 
Kid, Patent Trim. Extended 
Arch Rest Insole. Extra 
Eyelet for Fine Fitting. 97 
Last, 15/8 Cuban Heel. 


INSOLE 
LASTANO 97 





97 Last — Scientifi- 
cally graded especial- 
ly for feet with: 


Normal to short 
arches. 


Average 
toes with 
provision 
for slight 
eversion. 


Drew's “Sculptured-to-the-Foot” Fitting 


An elonga- 
tion of one- 
half size. 


Fitting those “hard-to-fit" feet becomes an amazing simple process when 
your foot-fitting experience is coupled with the fitting qualities of DREW | 


| SHOES made over DREW'S SEVEN BASIC LASTS. 


These smartly tailored light-weight flexible welts, with their free-fitting fore- 
parts, short-fitting backparts, cupped heel seats, extra room for the cuboid, 


| and pockets for the weight-bearing portions, bring to you DREW'S fifty years 
of experience in designing and making women's fine welts. 
Arch Rest and Foot Friend Shoes to retail at $7.95 and $8.95. 
Dr. Hiss Shoes to retail at $8.95 and $10.95. 


Medium or low arches. 


Average to slightiy IT'S A DATE 
over-average tread. 

ROOM 528 MORRISON HOTEL 
NATIONAL SHOE FAIR 








Women’s Fine Welts For Over 50 Years 
THE IRVING DREW CORPORATION, LANCASTER, OHIO 
New York, 746 Marbridge Bidg. 
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DW about taking a little trip with 
around Bagdad on the Hudson— 
ww York. Let’s start early in the 
prning from the Grand Central 
ation. The band is playing. A 


hospital train is on the plat-— 


m and crowds are walking 

ough it in proud inspection. In 

r after car the bunks are rigged 
with nice, new, natural color leather 
Sstraps and buckles. Sure, it’s smart 
‘and new, but for strict utility a 
heavy fabric strap will do the job 
as well, or better. We are not so 
sure that the seats were all of 
leather, but some of the chairs 
were. We do not begrudge the hos- 
pital train that sort of equipment, 
but we started this day as a mem- 
ber of a self-appointed investigat- 
ing committee as to whether leather 








is being used, that might better be 
used in shoes. We started off with 
the idea that leather in shoes was 
perhaps more important than in 
some of its other uses. We hope we 
are right and we will go on with 
our story. 

Down Fifth Avenue there is a 
store selling wooden rifles. Yes, 
they are dummies, but there is a lot 
of good strap leather, approximately 
Six iron, that goes onto these toy 
guns. Maybe a cotton-web strap 
_ Would be just as good for the pur- 
pose. Maybe so, maybe so. 
luggage store further down the 

showed a window jam- 
with leather gadgets: key 
fancy dog collars and an 


amazing collection of dollar-catch- 
ing items, all made from leather; 
and upon our inquiry therein we 
learned that these were all new 
goods. 

In one of those amazing hard- 
ware stores that carry everything, 


YEAH — SEZ ME 


we saw leather hammers—sheet on 
sheet of leather stuck together and 
we asked about this and found that 
they, too, were new. 

Well, by this time we were of the 
opinion that leather is one of the 
most universal items of use and that 
perhaps that magic word SCRAP 
was sort of an escape valve, per- 
mitting a lot of good material that 
might be used in shoes to run into 
channels where more money could 
be made. We know there are regu- 
lations against the use of cowhide 
leather and it even applies to lug- 
gage and other things; but there is 
no denying that there was a little 
more time-tolerance for other things 
than there was for shoes and a lit- 
tle more color-tolerance and a little 
more use-tolerance; for restraints 
against such leather use has lagged. 
So now, if we may be permitted to 
speak our mind—if this self-deny- 
ing, patient and humble shoe trade 
would stop emulating the lamb and 
would, instead, put on the garb of 
a lion, it might be able to fight for 
more leather for footwear and less 
for everything else. Otherwise, 
someone is going to go barefoot be- 
fore long; and someone is going to 
be out of a job; and someone is 


going to turn the key in the tannery 
and the shoe factory—because ‘that 
thing that we thought would always 
be there, namely LEATHER, had 
disappeared from off the shelves— 
slipping down the drain of trivia. 
Why not take a little trip around 
your own community and see what 
you can see? A leather conserva- 
tion corps might do something— 
after all, footwear comes FIRST. 


. * + 


EDWARD N. ALLEN, president of 
Sage-Allen & Co., Inc.. Hartford, 
Conn., says: 

“War, not business genius, is re- 
sponsible for today’s business boom 
—the boom that most of the stores, 
represented by your controllers as- 
sembled here, are now enjoying. 


WAN aGe? 
TO LEARN ont FoR THE 


ius =n ile 








“The months to come will bring 
us many problems. We must seek 
sound answers to them. The prob- 
lem of personnel is just one of 
these! Eight million more people 
will be diverted to the war effort 
during the balance of this year, and 
these can come only from civilian 
industries, services and trades. We 
fully realize that this means even 
fewer people for store work, and 
that we must further streamline our 
techniques to meet this condition. 

“We must do a better job of em- 
ployee education than ever before. 
We must simplify our selling pro- 
cedures, and we must be constantly 
on the alert for new ideas, for new 
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sources of supply, and for new mer- 
chandising aids. 

“We retailers of America have a 
rare opportanity——to offer the 
women of the country the means of 
playing their full part in the speedy 
winning of the war. We are draw- 
ing, and must continue to draw, on 
the great reservoir of the hitherto 
unemployed—those who are not 
now contributing to the war effort, 
and who, for various reasons, might 
not be qualified for work in other 
fields. 

“In these unusual times retailers 
can create manpower and woman- 
power. How well are your person- 
nel departments doing this job? 
How effectively are you controllers 
insisting that it be done?” 


. * * 


THE salespeople of Crawford's 
Shoe Stores in Peoria and Pekin, 
Ill., believe in “Courtesy to Cus- 
tomers.” They signed and published 
the following ad: 

“A message from the Salespeople 
of Crawford’s Shoe Stores: 

“How Often You've Heard . . . ‘You'll 
have to take what you can get and like 
it, ma’am.’ ‘We probably haven’t any- 
thing that would fit you anyway.’ ‘Lady, 
do you think I’m a mind reader?’ ‘Don’t 
be silly, mister, we don’t have to worry 


about customers these days.’ ‘If you 
don’t like it here, try some place else!’ 






{M VERY SORRY SIR- CO 
WE ARE QUT \ 
Cc \ VE 
Ps 


YouR 
“COURTESY TO CUSTOMERS” 


oF 

<IZE- 

“Gan 

“In these days you may have to 
put up with unskilled salespeople 
(some of us are new on the job), 
short stocks, and limitations both 
in quantity and quality. 





But, there is no excuse for lack of 
courtesy. 

There is no legal rationing of polite- 
ness. 

There is no official ceiling on being 
pleasant. 

“Each one of us takes this atti- 
tude: War or no war, complete 
stocks or low, at opening time or 
just before closing, every day in 
the week, and when we do business 
at night... . 


Our customers made our business . . . 
Our customers keep us in business. 
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“So we have, and will keep on 
having, Common Courtesy Days for 
Customers every day we're open, 
every hour of every day we're doing 


business.” 
_ * * 


THIs message seems to have uni- 
versal appeal because we have no- 
ticed it also in the Norfolk, Va., 
Pilot as a message from the sales- 
people of Hofheimer’s, Inc. Their’s 
was a full-page ad, signed with the 
names of 82 salespersons, as a 
token of service. 








E. C. STEPHENSON, office man- 
ager of The J. L. Hudson Company, 
Detroit, Mich., telling what Detroit 
stores have done toward simplifica- 
tion of store procedure to save 
manpower, says: 

“Sales power depends upon man 
and woman power. 

“One store, a specialty shop, has 
employees contact friends and rela- 
tives; another has combed closed 
personnel files for employees who 
left to be married; another has con- 
tacted charitable and relief agen- 
cies, retired employees, store cus- 
tomers and housewives; still an- 
other has ‘Help Wanted’ signs in 
the store and store windows, and 
most of us are using physically 
handicapped people in many be- 
hind-the-scenes departments. 

“Most stores are using high 
school and college students on a 
part time basis, usually about 25 
hours per week. These folks are 
used in all sorts of store positions: 
offices, inspection, receiving, mark- 
ing, selling, etc. Men between the 
ages of 65 and 70 are employed ex- 
tensively. Department of Labor reg- 
ulations in Michigan and Ohio have 
been liberalized in regard to the 
use of younger people—in fact, we 
are hiring girls 14 and 15 years old 
for part time work. Several stores 
are using colored girls for stock 
work, receiving, marking and in- 
spection and wrapping. 

“Toledo stores are having some 





success through cooperation with 
the High Schools, with encouraging 
young people to accept vocational 
training for office and selling work. 
These youngsters are hired in pairs, 
work alternate weeks and go to 
school alternate weeks, so the posi- 
tion is always filled. 

“Some of us are using deaf mutes 
behind the scenes; crippled people 
in many other positions. The ex- 
perience of some of us with these 
people is excellent, but one store 
says that its experience has been 
very unsatisfactory and has there 


fore avoided their use.” 
* * * 


AT the Baltimore Ration Board, 
Charles and Lombard Streets, where 
coupons for shoes are given men 
who have lost footgear due to tor- 
pedoings, the Allied victims, in ae- 
cordance with an unwritten rule, 
are taken out of line and dealt with 
before civilians—no matter when 
they arrive. 

Another unwritten rule is that 
doors are never closed to seamen, 
even though they arrive as board 
workers are leaving. Mrs. Rachel 
Jabine, the board’s executive secre- 
tary, says that the merchant seamen 
walk in at all hours in makeshift 
foot covering—bedroom slippers, 
remainders of leather shoes, or sim- 








ply shreds of tarpaulin. One large 
group of French seamen once came 
in wearing footwear with a strong 
stench. After Mrs. Giovanni Pis- 
cetto, interpreter, talked to them, it 
was discovered that the shoes were 
sabots captured from the Japanese; 
and were made of improperly cured 
goatskin—which had ostracized the 


men from pretty girls everywhere. 
* - * 


STRANGE, indeed, how men’s 
lives mesh together at widely dif- 
ferent intervals. For example (with 
his annual Summer vacation in Los 
Angeles over), Clarence A. Dean 
was returning to St. Louis to take 
up his duties with his firm of Kane, 
Dunham & Kraus. Harry J. Evans 
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- “Under our standardization of 
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of Lockwedge fame hosted at a 
juncheon for some old friends at 
the Los Angeles Athletic Club, as 
a fitting climax of the Summer’s 
many pleasant sessions. Present, 
too. were E. B. Steere of J. P. Smith 
Shoe Co., Darwin S. (Bud) Ches- 
ney, Paul Kirsh, of The May Com- 
pany, and Recorper’s Harry Ter- 
hune. 

It developed that years ago both 
Dean and Chesney worked for Kir- 
kendall in Omaha; while Chesney 
and Kirsh both got their shoe train- 
ing with Earl Buck, also in Omaha. 
Chesney succeeded Evans as Cali- 
fornia sales representative for the 
old Stewart-Dawes outfit. _Then, 
when the latter went out of busi- 
hess, started his own jobbing house 
in Los Angeles. “E.B.” knew them 
all “back when” especially as he 
tovered Nebraska for J. P. Smith 
€o. way back. And what a back- 
ground for past and present mem- 
ories for all! 


* * = 


VIC JENSEN, “The Hussling Shoe- 
man” of Australia, a long-time sub- 
seriber and friend of the Boot anp 
Snore Recorper, writes: 

“With all the regulations and 
price fixing, it is just one big night- 
mare to keep within the law. Our 
Coupon system is somewhat differ- 
ént to yours. Each person is handed 
a Book of Coupons, covering Cloth- 
ing—56 on a page. Tea, Sugar, 
Butter—52 on a page—with many 
other pages that may be used later 
on for other goods. Butter we are 
allowed half pound per week; tea— 
8 oz. every 4 weeks; sugar—l lb. 
per week. Men’s Boots 12 coupons, 
Women’s—8, Youths’ 2x5 (3 cou- 
pons), Children’s 0 to 9, 2 coupons; 
10x3 (3 coupons). Men’s slippers, 
felt or leather—6. Women’s—3. 
Children’s—2. Men’s unlined work 
boots—6. A special rating is fixed 
on price level: Men’s 15/— or un- 
der—6 coupons; Women’s, Maids’ 4 
and 5, selling price 12/6 or under— 
4coupons. You can gage say 12/6 
two dollars. Every line of foot- 
Wear has a Coupon value. 

“As for Rubber Footwear, these 
fan only be distributed under spe- 
tial permit, if the Type required 
is available. 





Footwear, with the exception of 
pumps, all shoes must be manufac- 
tured with an insole. This has been 
a big blow to the manufacturers of 
Veldt schoons. They mist now be 
manufactured first on a slip sole 
and sewn around in the usual way, 
then the sole layed and sewn again, 
which retards production almost 50 
per cent; also adds greatly to the 
cost. Infants’ Veldts 3 te 6% are 
still permitted to be made with a 
single sole. 








“Owing to the great demand by 
the Allied forces, who like a change 
of footwear from those issued, to 
wear when on furlough, men’s 
welted footwear is in very short sup- 
ply, hence fair stitched and ma- 
chine-sewn shoes take their place 
when available. 

“Footwear production in Aus- 
tralia has reached its peak for all 
time. At the moment it is a pro- 
tected industry. Nevertheless, in 
many cases, short staffed owing to 
enlistments, etc. Fortunately, we 
appear to manage, as far as leather 
is concerned. Needless to say, the 
findings are more difficult. How- 





ever, with the plainer austerity types 
of footwear, we manage to get 
through. 

“The Boot Manufacturers of Aus- 
tralia are doing a great job of 
which no doubt some of your boys 
and girls will tell their own story. 
However, one can only eulogize the 
great war effort made by the Aus- 
tralian Boot Manufacturers.” 


WORDS OF WISDOM 
Do more than exist, Live. 
Do more than touch, Feel. 
Do more than look, Observe. 
Do more than hear, Listen. 
Do more than listen, Understand. 
Do more than think, Ponder. 
Do more than talk, Say Something! 
—John H. Rhoads, Selected. 


L. E. WALLACH of Ardmore, Pa., 
says: 

“In the allotment of shoes by 
manufacturers, I believe the small 
independent merchant should be 
given equal consideration with the 
large outlet and department stores. 
When this war is over, the sales- 
men will be back to see us again 
and we won't forget some of these 
fellows who gave us the run-around 
now, in favor of the larger accounts. 
The small independent is now and 
always will be the backbone of shoe 
retailing, and if they choke us off 
now, the industry will suffer be- 
cause of it.” 





“Remember, Al—tomorrow you wear the shoes and | read the paper.” 











 SHOES—A World-Wide Problem= 


Will Subsidy Be the Ultimate Way to 
Assure a World Supply of Leather? 


THE world supply of meat and its wrapping paper— 
hides and skins—is being consumed at a more rapid 
rate than ever before. Wars are wasteful, not only of 
men and machines but of animals and leather. As we 
walk deeper and deeper into the global war, we find 
out that the favorable position of the United States to 
be offered the leather of the world at dollar exchange, 
no longer prevails. Naturally, in zones where the war 
is being fought, the meat and its leather substance are 
being consumed, with little thought to the economics of 
world exchange. Men at war use leather for many 
things, for it is the seventh ingredient of warfare and 
plays a part in everything from belts to boots. No war 
used as much leather or used it in so many different 
articles as this land, sea and air warfare. 

So today we stand at a point where we can truly 
comprehend that leather shortage is real and will, in 
all probability, -get shorter and shorter as the war 
increases in intensity. Millions of men who never used 
leather footwear are beginning to use it and appreciate 
its values as a foot covering in all sorts of climates and 
in all sorts of terrain. 

These are the broad implications of the shortage chart 
which you see on the pages: “SHOES—A WORLD- 
WIDE PROBLEM IN 1944.” The global map shows 
population of over a billion people, directly or indirectly 
affected by the war. The intensity of shortage is in the 
European and Russian zones of war. The Chinese find 
leather a precious item for everything from hinges to 
harness, since Chinese armies have had little leather to 
use now, or in times of peace. So our supplies of heavy 
leather from these war zones are being reduced. 

Of South Africa and South America this can be said: 
that the leather available for export is now free to move 
only through the direction of the Combined Raw Mate- 
rials Board of the United States and England. One 
reservation, however, should be made—and that is— 
there are countries from Mexico to Capetown that find 


*Relative situation of principal world areas with regard to leather and 
shoe shortages is graphically portrayed by map on pages 66-57. 


56 


it to their advantage to sell at higher prices than our 
ceilings to one another or to manufacture finished 
leather and fancy leather articles within their own ter- 
ritorial borders. 

You in your shoe store will be affected by the fact 
that a pair of shoes is now being made for a Zulu or a 
Hottentot or a native of the South Sea Isles who never 
before wore a pair of shoes. 

You in your store will be affected by the increased 
wearing of shoes in Mexico, Brazil and the Argentine 
and in those parts of the world that are not subject to 
ceiling price controls because the world, market price 
may be higher than we can afford to pay to maintain 
eur formula for the control of the high cost of living, 
domestically. One point is important—there never has 
been a wide space between world supply of leather and 
world demand for leather. The raw stock finds its way 
into production and ultimate consumption somehow. 

At the moment there are no stock piles of leather to 
feed upon. The entire world is short of that precious 
material. That’s the reason why it was necessary for 
the Joint Leather Commission, composed of three 
American, four British and one Canadian member, to 
study the situation in South America. The report of 
that Board in September, after visiting the Argentine, 
Brazil and Uruguay, the largest hide producers in 
South America, will indicate the leather available for 
footwear needs in the United States, in the British Em- 
pire for military lend-lease and civilian use. 

There is a Commission now in England to investigate 
the hide and leather situation and to examine to what 
extent leather substitutes are in use in Britain. 

Thus you see the necessity for a thorough study of 
the world position in order that the Combined Raw | 
Material Board of the United States and England may — 
make recommendations concerning the allocation of ~ 
hides, and leather. In all probability, the final action : 
of this Board will be the movement of sole leather and § 

[TURN TO PAGE 236, PLEASE] 
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WHERE WILL THEY GO FROM HERE? 


Wave ensigns at Hollywood Beach, Fia., prepare 
to go aloft for first instruction in hitherto ex- 
clusively masculine field of aerial navigation. 
Wor has given American women a glimpse of 
future horizons of opportunity undreamed of in 
the drab years of depression. Will they be con- 
tent to go back to accustomed occupations when 
peace returns? !n any event, won't the experi- 
ences of these years leave a deep imprint on 
the post-war thinking and peacetime living of 
all Americans? Something to think about for 
those engaged in planning and designing of con- 
sumer merchandise. In this issue RECORDER 
suggests some viewpoints for consideration at 
the shoe industry's coming War Conference. 





~ In Command 
~~ On America’s 
| Shoe Front 


Washington Executives on Whose 

Shoulders Rest the Responsibil- 

ity of Keeping Shoe Production 

Running Smoothly and Efficiently HAROLD CONNETT ; 
Assistant Director, Textile, Clothing and Leather Division of War 


Production Board. In business life he heads Surpass Leather 


Company and is Chairman of the Board of Tanners’ Council. 


HARRY L. JOHNSON HENRY M. SPELMAN, JR. 
Chief of Shoe Materials Unit, War Production Board. Chief of the Shoe Section, Office of Civilian Requirements. War 
Formerly in charge of quality and production at Production Board. He held the post of Manager of the Darex 
East Branch factories of Endicott Johnson. Division, Dewey & Almy Chemical Company, Cambridge, Mass. 


ARTHUR W. JONES J. G. SCHNITZER 

aeons to ne oe of “gm and Shoe Branch Chief, Leather Unit, Bureau of Foreign and Do 

» came to ashington from post as economist, : I. s n ce. 
National Boot and Shoe Manufacturers’ Association. en a 





LAWRENCE B. SHEPPARD 
Chief of the Leather and Shoe Branch, War Production Board, he 
is president of Hanover Shoe, Inc., and a member of Board of 
Directors, National Boot and Shoe Manufacturers’ Association. 


H. 0. RONDEAU 
Chief of Women’s Shoe Unit, War Production Board, is sales 
manager and treasurer of H. O. Rondeau Shoe Company. 


EDWARD L. DREW 
Economist, Leather and Shoe Branch, War Production Board, 
he served the Tanners’ Council of America as a statistician he- 
fore the government called him to war service. 


HENRY W. BOYD, JR. 
Chief of Shoe Section, Leather and Shoe Branch, War 
Production Board. Came to Washington from the 
vice-presidency of the General Shoe Corporation. 


& 


L. V. HERSHEY 


Shoe Consultant for WPB, is president of Hagers- 
town Shoe & Legging Co. and a former chairman of 
National Boot and Shoe Manufacturers’ Association. 


TRADITIONALLY, Boston and New England 
formed the Hub of the shoe and leather universe, 
though from time other shoe centers came for- 
ward to challenge their historic leadership. If 
you were to ask any well informed shoe man today, 
however, where questions of moment regarding 
shoes and leather are decided, the answer would 
come back instantly and without hesitation #“Wash- 
ington.” 

For the duration of the emergency, at least, the 
National Capital is the center of the shoe industry. 
There, in the sprawling group of temporary struc- 
tures that house OPA, in the modern and efficient 
headquarters of Social Security, where WPB has 
its headquarters for the duration, and else- 
















































EDGAR A. RAND 
Head of the Leather Products Section of the Con- 
sumer Goods Division, OPA, he was formerly on 
the Board of Directors of International Shoe Co. 


PATTERSON H. FRENCH 
Director of the Miscellaneous Products Division, 
Office of Price Administration, supervising ra- 
tioning of shoes as well as of “rubber footwear. 







WILLIAM H. MOLSTER 

Acting Rationing Executive of the Rubber Foot- 
wear Branch and Chief Administrative Branch, 
Shoe Rationing Office of Price Administration. 


where throughout the capital, function the men and 
women who have been called from their customary 
activities and clothed with responsibility of deciding 
what kind of shoes and how many can be made and sold 
during the emergency, what the designs and materials 
shall be and at what prices they shall be sold to th 
American public. 

If the suggestion had been made to a practical shoe 
man a few years back that the operation of his business 
would soon be subject to the control of the Federal 
government in such details as these, said shoe man 
would probably have called such an idea preposterous. 
Nothing but the necessities of total war could have 
wrought such an amazing transformation. And noth- 
ing short of war could have obtained the co-operation 
of such an individualistic industry as shoes in such a 
program of industrial regimentation. For of all the 
vast group of apparel industries, the shoe trade is the 
only one whose product has thus far been rationed to 


the consumer. 


RECENT extension of the rationing period from four 
months to six, which reflects the increasingly tight sit- 
uation in the leather markets and in labor, will tend to 
aggravate those problems of merchant and manufac- 
turer which have grown out of this phase of govern- 
mental regulation. An improvement in the raw materials 
situation might brighten the picture somewhat, but the 
industry must be prepared to face difficulties for the 
duration of the emergency. 

In one respect, the shoe trade can count itself par- 
ticularly fortunate in this era of governmental regimen- 
tation and regulation. The men chosen to formulate 
and put in operation the controls to which shoes have 
been subjected are, for the most part, practical shoe 
men or men who have had actual experience in adminis- 
trative capacities in shoes, leather or closely related in- 
dustries. They have come to Washington with a broad 
and sympathetic understanding of the problems and 
difficulties which shoe and leather men have to face. 
They have given to the difficult tasks assigned to them 
the kind of abilities that can only come from practical 
experience, plus a determination to carry out their work 
with as much consideration of the industry's interests 
as is consistent with their responsibilities and devotion 
to the nation. 

In such a spirit, the wartime regulations imposed by 
Washington upon the shoe industry have been formu- 
lated, applied and accepted. There have been at times 
sharp difference of viewpoint. But thanks to the sin- 
cerity of purpose’ and the ability and experience of 
these leaders, as well as the patriotic spirit of the indus- 
try at large, the shoe trade has accepted its part in the 
national emergency and even at the cost of many sac- 
rifices, it has served the nation well. 
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War Agency Chiefs to Be Shoe Fair Headliners 


DAILY SCHEDULE OF EVENTS 


MONDAY, NOVEMBER 1 


Opening of Market Week exhibits at Morrison Hotel, 
Palmer House and Hotel La Salle. 

Registration of visiting shoe men at Headquarters Booth, 
National Shoe Retailers’ Association Mezzanine Floor, 
Morrison Hotel, and elevator lobbies on 7th, 8th and 9th 
display floors, Palmer House. 

Clinic conferénces between shoe men and OPA Footwear 
Rationing Officials, Mezzanine Floor, Morrison Hotel. 


TUESDAY, NOVEMBER 2 


Inspection of Market Week exhibits at Morrison Hotel, 
Palmer House and Hotel La Salle. 

Registration of shoe men at Morrison Hotel and Palmer 
House. 

Clinic cénferences with OPA Footwear Rationing Officials, 
Mezzanine Floor, Morrison Hotel. 

Noonday Luncheon in Grand Ballroom of Palmer House, 
with HAROLD F. VOLK, president of National Shoe 
Retailers’ Association, presiding. 

Address by WILLIAM W. STEPHENSON, Chief of 
Shoe Rationing Branch, Office of Price Adminis- 
tration. 

Address by HENRY M. SPELMAN, JR., Chief of the 
Shoe and Leather Products Section, Office of Civilian 
Requirements, War Production Board. 


WEDNESDAY, NOVEMBER 3 


Inspection of Market Week exhibits at Morrison Hotel, 
Palmer House and Hotel La Salle. 


Registration of shoe men at Morrison Hotel and Palmer 
House. 


‘linie conferences with OPA Footwear Rationing Officials, 
Mezzanine Floor, Morrison Hotel. 


October 15, 1943 


Noonday Luncheon in Grand Ballroom of Palmer House 
with GUY E. MANLEY, Chairman of the Board of 
National Boot and Shoe Manufacturers’ Association, 
presiding. 

Address by LAWRENCE B. SHEPPARD, Chief of 
Leather and Shoe Branch Textile, Clothing and 
Leather Division, War Production Board. 

Address by General JOSEPH W. BYRON, Chief of 
Army Exchange Service, Army Service Forces, 
Washington, D. C. 


THURSDAY, NOVEMBER 4 
Inspection of Market Week exhibits at Morrison Hotel, 
Palmer House and Hotel La Salle. 
Registration of shoe men at Morrison Hotel and Palmer 
House. 
Clinic conferences with OPA Rationing Officials, Mezzanine 
Floor, Morrison Hotel. 


RECORD RETAIL ATTENDANCE 
INDICATED 


IN greater numbers than at any of the two previous 
wartime shoe meetings of the National Shoe Fair, retail 
shoe men have reserved sleeping rooms in Chicago Loop 
hotels, indicating a recording-breaking attendance at 
the Shoe Industry War Conference and Market Week 
to be held in Chicago, November 1, 2, 3 and 4. The 
critical condition of the retail shoe business, directly 
related to the serious situation prevailing in the manu- 
facturing field as a result of manpower and materials 
problems, has stirred the merchants of the nation to 
be present in large numbers of this realistic gathering 

of the industry. 
With a large concentration of representative shoe 
[TURN TO PAGE 210, PLEASE] 
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NOTHING ever caused more furrowed 
brows in the show shoe trade or added 
more gray hairs to the heads of shoe 
merchants than shoe ‘rationing. In- 
numerable have been the problems, 
queries and questions that have arisen 
and called for clarification. 


Amend- 


























HAROLD R. QUIMBY 





FLORINE MAHER 








(PA Clinie To Heal Rationin 


ment has followed amendment since 
the original ration order was issued 
last February, and the average mer- 
chant hasn’t always been able to keep 
up with the procession. Knotty prob- 
lems of interpretation are coming up 
all the time, and probably there isn’t a 
shoe man in the country who hasn’t a 
question or two that he would like to 
have cleared up. 

Recognizing that the Shoe Industry 
War Conference and Market Week to 
be held in Chicago November 1-4, 
1943, afforded an excellent opportunity 
te answer a lot of these questions in 
shoe men’s minds, Office of Price Ad- 
ministration asked that arrangements 
be made for a four-day clinic to be 
conducted on these dates by the Foot- 
wear Rationing Branch of OPA. W. W. 
Stephenson, Rationing Executive, will 
head a large and impressive staff in- 
cluding Harold R. Quimby, his assis- 
tant, who will plan the program and 
direct activities of the four-day clinic 
sessions. Chief Counsel J. S. Eriksson 
will also be in attendance and take a 
prominent part in the proceedings. 


Other important members of the 





WALTER E. EBLING 


Washington staff in addition to the 
three above mentioned executives who 
will assist at the clinic are: Harriet W 
Jones, Chief of Industrial Relations 
Branch, Miscellaneous Products Ra. 
Maher, 
Trade Procedure, District and Local 
Perham C. Nabhl, 
Reporting and Inventory; Joseph B. 
Charde, Operating Procedure at Retail 
Level; Walter E. Ebling, head of the 
Operations Section, and Willard J. 
Scott, head of the Field Section. 

With this array of informed special- 
ists from OPA participating in the 
Shoe Industry War Conference and 
Market Week, hundreds of merchants 
from everywhere will, for the first time 


tioning Division; Florine 


Board Procedure; 


be permitted to discuss shoe rationing 
directly with OPA officials and solve 
the many intricate problems relating 
to the rationing orders, with which all 
retailers both large and small are con- 
Whiie shoe 


rationing regulations and amendments 


stantly being confronted. 


to the orders undoubtedly are widely 
publicized, the interpretation of the 
language and its application to the im- 
mediate problem of the individual 


PERHAM C. NAHL 
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Headaches 


Footwear Rationing Execu- 
tive Stephenson and Mem- 
bers of His Washington Staff 
to Meet Shoe Men and Help 
Them Clarify Problems Aris- 
ing under Ration Order 17 
and Amendments, at Industry 
War Conference in Chicago 


W. W. STEPHENSON 


Footwear Rationing Executive in the 
Office of Price Administration 


store frequently leaves unanswered 
many questions in the minds of the 
shoe men. 

With the large staff of trained rep- 
resentatives from the Footwear Ration- 
ing Branch in attendance to discuss 
and explain all orders and amendments 
as well as procedure and compliance, 
visiting shoemen will take advantage 
of the occasion offered during the four- 
day clinic to acquaint themselves with 
all provisions of the shoe regulations. 

OPA shoe rationing officials will be 


J. S. ERIKSSON 
October 15, 1943 


JOSEPH B. CHARDE 


privileged to meet hundreds of mer- 
chants and learn from them some of 
the difficulties encountered in their ef- 
forts to comply with the many ration- 
ales issued by the Footwear Rationing 
Branch of OPA. The rationing execu- 
tives it is believed will be interested in 
hearing the merchants’ views as to the 
practical application of the orders in 

actual retail shoe store operations. 
This OPA Clinic conducted by the 
Footwear Rationing Branch, in connec- 
[TURN TO PAGE 214, PLEASE] 
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Shoe Market Week 


November I. 2. 


Who's Who at the National 


Official List of Exhibitors to Whom 
Space Had Been Assigned up fo 
October 7th 
Room No. 

...710 

— 
643, 645 
908, 909 
434-36 
964 
54! 
541 
867 
846 
836 
902 
862 
647 
434-36 
942 
802 
907 
872 


Exhibitor 
Acme Shoe Co. 
Adams Bros. ....... 
Air Flight Shoe Co., Inc. 
Air-Kushin Shoes, Inc. 
Air-Step Shoes 
American Shoemaking 
Ansin Shoe Mfg. Co. 
Anwelt Shoe Mfg. Co. 
Armstrong Cork Co. 
Ascutney Shoe Corp. 
Badger Glove & Slipper Co. 
Baris Shoe Co., Inc. 
Beaudin, L. E., Shoe Co. 
Bloom Bros., Co. 
Blue Ribbon Shoemakers 
Blue Seal Mfg. Co. 
Blum Shoe Mfg. Co. 
Boot & Shoe Recorder 
Bourbeuse Shoe Co. 
Boyd-Welsh, Inc. 737, 738, 739, 740, 741 
Braver Bros. Shoe Co. 649, 551, 660 
Bridgewater Workers Co-Operative Ass'n. 617 
Brown, David, Shoe Co. 522 
Brown, Irving, Shoe Co. 451 
Brown Shoe Co. 434-36 
Buster Brown Shoes 434-36 
Butler Bros. 655 
Cambridge Rubber Co. 735, 736 
Carmo Shoe Mfg. Co. 720, 722, 724, 764 
Clickstein Shoe Co. 1037 
Conformal Footwear Co. 925, 926 
Consolidated Slipper Corp. 825, 826 
Cooper, S., Playshoe & Slipper Co. 912 
Cosmos Footwear Corp. 608, 610 
Creative Footwear 841 
Crescent Shoe Co. 641 
Cushman, Charlés, Company. 664, 666, 949 
David Brown Shoe Co. 522 
Desco Shoe Corp. 636 
Dewey and Almy Chemical Co. 766 
Dorothy Dodd Shoe Co. 1050-52-53-54-55 


901, 
86}, 


80i, 


865, 866, 


634, 


64 


CHICAGO 


MORRISON HOTEL 


Exhibitor 
Drew, Irving, Corp. 
Eagle Shoe Mfg. Co., Inc 
Elias Bros., Inc. 
Ephrata Shoe Co. 
Fairchild Publications 
Falcon Shoe Mfg. Corp. 
Forest Park Shoe Co 
Fashion-Bilt Shoe Co. 
Fein & Glass, Inc. 
Fraser Shoe Co. 
Frenchee Chemical Co. 
Friedman-Shelby Shoe Co. 
Fuchs, William, Shoe Co. 
Gardiner Shoe Co., The, 
Garfield & Rosen 
Goldberg Bros., Inc. 
Golden Quality Shoe Co 
Goldstein, S. L. 
Goodfit Shoe Mfg. Corp. 
Gordon, Reuben 
Gotham Shoe Mfg. Co. 
Grinnell Shoe Co. 
Grossman Shoe Co. 
Groves Shoe Co. 
Hamilton, Scheu & Walsh 
Hannahsons Shoe Co. 
Harrison Shoe Co. 
Heilbrunn, J., & Sons 
Hermal Shoe Co., Inc 
Highland Shoe Co., Inc 
Hirsch & Slater, Inc. 
Holly Shoe Co. 
Hollywood Shoe Polish Co. 
Huiskamp Bros. Co. 
Isenberg, |., Shoe Co. 
Johansen Bros. Shoe Co., Inc. 

727, 728, 729, 730 

Johnson, Stephens & Shinkle Shoe Co. 745, 

747, 749 
1031, 1032 
1033, 1034 


Room No. 
528 

936, 937 
823 

970, 971 
967 

536 
434-36 
806, 807 
1048, 1049 
618 

532 

934, 935 
820, 821 
845 

526 

910 

947 

919 

822 

701 

942 

751, 752, 761, 762 


605 

427, 429, 432 
622 

769 

950 

620 

953, 954, 955, 956 
863, 864 
943 

532 
843,844 
612 


Kane, Dunham& Kraus, Inc. 


Sand f, 1913 


' 
+ 


———— 


Shoe Fair 


Exhibitor Room No, 
Keith, Geo. E., Co. 614 
Knomark Mfg. Co. 606 
La Marquise Footwear, Inc. 653, 661, 662 
Lambertville Div. of the Servus Rubber 

Co. 965 
Langerman Shoe Co. 717, 718 
Lester Pincus Shoe Corp... 1039, 1040, 104! 
Levi-Weiss Sales Co. 947, 948, 949 
Liberty Shoe Co. 543 
Lion Shoe Co., Inc. 833 
Lippman, James A. Co. 524 
Longini Shoe Mfg. Co. 908, 909 | 
Maistrosky, S. J., Inc. 924 
Marilyn Shoe Co. 72 
Marks, C. W., Shoe Co. 905, 906. 
Mathes, I|., & Sons Shoe Co. 637 
Meis, Charles Shoe Co., The, 768 

(Wholesale) 
Meis, Charles Shoe Mfg. Co. 
Mercury Footweor 810, StF 
Metropolitan Shoemakers, Inc 968, 
Milius Shoe Co...849, 850, 851, 852, 85am 
854, 855, 850% 
953, 954, 955, 9% 
870, 87 


904, 


929, 930, 93 


Miller Hess & Co., Inc. 
Monarch Shoe Co. 
Moose River Moccasins, 
Mosinger Bros. 
Municipal Shoe Co. 
Myerburg & Jones 
Myrna Shoe, Inc. 
Naturalizers 
Pacific Shoe Co., Inc 
Paramount Shoe Mfg. Co. 668, 
Paramount Slipper Co. 
Peerless Footwear, Inc. 963 
Pennant Shoe Co. 938, 939, 940 
Peters Shoe Co. 927, 928 
Pincus, Lester, Shoe Corp.. .1039, 1040, 104 
Pli-Mode Shoe Co. 620 
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911, 94 
434-36 
952-962 
670, 672 
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Shaded areas indicate degree of shoe 


A Rationed and Restricted 


shortages anticipated in coming months. World Clamors for Leather 








WHENEVER a few people get together these days to 
discuss that favorite topic, post-war planning, there is 
likely to be too much daydreaming about a future paved 
with plastics, and not enough down-to-earth appraisal 
of what the immediate future would be if peace should 
come. The day after the armistice is signed, if it is 
next week, next month or next year, will be a tomorrow 
that follows in orderly sequence from today. 

The shoe industry is no more prepared to make over- 





night changes and install revolutionary changes on that 
day than is the automotive trade or the automatic re- 
frigerator makers. It takes months to “tool up” for 
peacetime products from an economy geared to war, 
just as it took many months to tool up for a wartime 
economy. 

Right now the shoe retailer and the retail customer 
are just beginning to feel the impact of regulations that 
affected tanners and manufacturers a full year ago. And 
it is only now that the full meaning of style restrictions 
and rationing limitations are fully realized by cus- 
tomers. It took two years for effects of a war economy 
to be felt by Mrs. and Mr. Consumer and their children. 
Right now they appreciate what it means to them per- 
sonally when they go to stores to buy new things that 
are either absent or in changed form or in limited 
supply. 

It will take more than six months to adjust the many 
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regulations and controls that govern the making and 
selling of footwear in the United States. And there is 
lend-lease and the requirements of the OFFRO for 
goods to ship to foreign lands that will continue after 
the war is over. 

All that talk about radical new developments in radios, 
in the distribution of television sets, about automobiles 











Shoe progress, in the world of tomorrow, 
will follow in orderly sequence 
from the enterprising 
achievements the indus- 

try has made in 
the past and is 
making today. 
There will be 
no revolution 
in shoemaking. 




































and refrigerators so breathtaking in their newness as to 





make obsolete all existing models—well that is now ma 
followed by a calm assertion that for a time at least cul 
when the war is over, the radios and refrigerators and thi 
automobies will be the models of 1942. Sober thinking f 
plus hard facts show that trained help, proper mate- bei 





rials and new machines will be hard to get the day after 
peace is signed. 








an future - 


and the long term views 


What this means to the average shoe retailer is the 
important truth that he must plan today to go on selling 
as usual tomorrow and the next day. But of paramount 
importance is the fact that he must plan and not just 
drift. And he should certainly avoid daydreams about 
revolutionary styles in shoes, which will appear like 
magic in his store to bolster sales and create a dramatic 
curtain raiser for a business boom. That isn’t realistic 
thinking and it certainly is not realistic planning. 

Granted that there are certain interesting new tests 
being made right now in shoe factories, of new type 
soles, new type adhesives, new models in lasts and 


patterns; the grim war fact remains that the first day 
after peace and the days to follow will not bring all of 
these models and ideas into full production. The test- 
ing period by retailers and customers is starting right 
now on many of these footwear innovations. The tran 
sition period that will come after peace is signed may 
see some of these innovations as successful, some of 
them as failures. No manufacturer of shoes is prepared 
to offer radical new shoe styles immediately after the 
war is over. It will take some months to adjust opera- 
tion to the new economy of peacetime. 

Of one thing there is positive certainty, however. 
Enormous stocks of pre-war or wartime shoe styles are 
just as dangerous now as they proved to be following 
World War I. There are several major differences be- 
tween conditions today and in 1919—then there were 
warehouses crammed full of leather, and there were 

[TURN TO PAGE 206, PLEASE] 





WHAT’S AHEAD IN 










---and what part will 
the independent merchant 
play in the role of 

POST-WAR RETAILING ? 
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NoT so many years ago at a men’s 


shoe meeting during the Joint Styles Conference, one of 
the retailers ventured the opinion that there were entire- 
ly too many lasts and patterns, and too many colors and 
finishes of leathers in men’s shoes. He argued that a 
more orderly year round business could be done with a 
simplified style structure, and, surprisingly enough, a 
great number of retailers agreed with him, in principle, 
at least. It would be interesting to meet that same group 
now and talk with them, since necessity has become the 
mother of simplification. Certainly our business today 
is orderly under the restrictions of M-217; but, it does 
lack the speculative anticipation with which a great 
group of our retailers looked forward to each season, 
with the hope that it would produce a new world-beat- 
ing last, a smarter, more saleable pattern, or a new 
leather surface, color or tone. How their appetites must 
be whetted in anticipation of what the Post-War world 
will bring in the styling of men’s shoes. 

The restriction of M-217 have proved to the satis- 
faction of many that fashion indeed was promotion, and 
promotion was synonymous with fashion. Fortunately, 


during this period of fashion freeze, most businesses are 
thriving with promotion of the “lick and promise” sort. 
But when millions of men come back from service there 
are going to be some changes made; serious changes for 
anyone engaged in selling fashion merchandise. For 
those who are alert enough to sense that returning, 
soldiers, sailors and marines will want fresh stocks of 
attractive shoes and plan accordingly, it will be a wind- 
fall. For those who decide to play along and feel their 
way with the so-called simplified wartime stocks, hop- 
ing for an orderly business uneffected by fashion 
change, the going will be more difficult. 

What shoes will our returning boys want? The 
answer is every type and style they wore before leaving, 
and are not getting now. Plus new patterns so radically 
different that we wouldn't believe our eyes if we saw 
them today. But, remember the great changes which 
have taken place in men’s shoes, and in men’s shoe buy- 
ing habits since Pearl Harbor, and hold your hats and 
breaths when it all happens again in reverse. 

We have between seven and ten million men in our 
Armed Services. They're all over the world, from 


by JOHN REILLY 






























Buna Goona to Brindisi. We know that they're the best 
shod and clothed fighting men in the world, but even 
the most casual observer must notice the way in which 
they manage to get out of G. I. shoes and back into the 
kind they used to wear “before it happened” on every 
possible occasion. On any afternoon, the same casual 
observer can see soldiers, many of whom must have 
spent their boyhood far from the city streets, gazing 
intently into the windows of the finest clothing and 
shoe shops in our most exclusive metropolitan shopping 


They'll want comfort too, and they'll get it for last 
makers have learned a lot about men’s feet in the mass 
from their experience in making lasts for Army shoes. 
The shoes he'll wear, when Johnny comes marching 
home, will be better fitted and more comfortable, too. 
Designers are already at work adapting accepted pat- 
terns to these improved lasts and drafting pattern im- 
provements expressly for them. 

New tannages and superior tanning techniques, par- 
ticularly in the heavy service type leathers have been 
developed to keep our fighting men’s shoes soft and 
supple. They will make more comfortable civilian shoes 
when Victory comes. 

The possibilities from the world of synthetics which 
have been promised, still seem too elusive to permit of 
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are districts; and this same procedure is taking place in more than a speculative opinion. But, in the laboratories 

nat. London, Edinburgh, Rio, Mexico City and other fashion of the great chemical and plastic manufacturers are 

we capitals. materials which may change the face of shoe retailing 

Sons Yes, the boys are getting around, and from the ex- entirely. For example, the rubber manufacturers, under 

Ser pressions on their faces, they’re not thinking entirely the stress of war, and a few short months developed 

ng. of pin-up girls, either. It’s a safe bet that every weekend __ practical, fighting shoes for every type of climate and 
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eir Home. to revolutionize your post-war selling. 

»p- They'll want variety as a change from their G. I. Retailers will recall that after the last war, there was 

on shoes, and wise retailers will be ready for them, with a great vogue for a wine Cordovan shade called Tony 
trimmed shoes, brogues with plenty of perforations, [TURN TO PAGE 224, P 

he heavy detailing and juicy custom effects. These returning 

1g. boys will surely want sport shoes, white, combinations 

lly and two-tones—novelties to satisfy that two-year long- 

es ing they've felt every time they polished heavy service 


shoes. 















here’s a great day coming for men’s 


shoe merchants... but ten million men back home and “flush” will 


be looking for EVERYTHING they're MISSING now in footwear. 








Wie: direction will women’s styles take 


if wartime restrictions are relaxed ? 


To predict with any degree of ac- 
curacy the changes that may occur in designs and con- 
struction of consumer merchandise after the war, or 
how soon such changes may be expected to materialize. 
is obviously impossible. There are certain tendencies 
that can be discerned, however, and on the basis of the 
present preferences of consumers, it is possible to form 
some conclusions. One things we can visualize, for 
example, is the probable direction of women’s tastes in 
apparel after the war. Signs of what they will want in 
shoes are already visible. 

Right now, manufacturers and retailers report a 
growing demand for dressy shoes. Right across the 
country this trend is noted and in all price brackets. 
As long ago as last February, when shoe rationing 
began, dressy shoes were the number one choice with 
the majority of the buying public. Merchants were taken 
by surprise. They had reasoned differently. “Women,” 
they said, “will want sensible, sturdy shoes, built to 


give comfort and long service.” But that is just what 
most women did not want. They already had sensible, 
serviceable shoes. Besides, shoes of that kind might be 
the only ones available in the coming months. The 
pretty dressy feminine shoes would probably be the 
hard ones to get later on. So, coupon No. 17 went, 
more often than not, to buy the dressy shoe. 


AGAIN, this Fall, the same type of shoe is selling. This 
time retailers say it is because the first Fall shoe is 
always a dressy suede. But that’s not the only reason. 
There’s a general reaction against staple types. Women 
want as many different kinds of shoes as they can get 
according to the head of one of the big buying houses. 
The reason is easy to understand. War does not destroy 
the desire for pretty feminine clothes. It stimulates it; 
first, because of the natural desire to look pretty for 
“the boys”; second, because of the need to look pretty 

[TURN TO PAGE 214, PLEASE] 
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G.4.SH0ES TODAY 
“BUT FREEDOM OF 


CHOICE TOMORROW 


Proud and Willing to Serve Uncle Sam Today the 
WAVES and WACS, SPARS and MARINES Can Never- 
theless Look Forward to the Glad Tomorrow When 





They Return to Civilian Ways of Living and Dressing. 





ict military ruling may 
her choice of 

now, but, once out 
luniform, these women 
want shoes as differ- 
tas possible from their 
ion shoes. 1. Nor- 
moccasin, loose 
and easy-going. 2. 
strap on baby toe 
young and opened- 
3. High heel d’Orsay 
very feminine with 
ents or untrimmed. 


and disciplined. 

in the Services 
welcome the day of 
ality and free- 
‘when it comes with 
ing of the war. 

ial U. S. Navy 
graph of the 
ZS on the drill 
at the United States 
Training School 
Women’s Reserve, 


Bronx, N. Y.) 


by ELEANOR RUTLEDGE 


THERE’S a tremendous thrill today in being one 
of the women-in-uniform serving Uncle Sam. 
There’s a thrill in just seeing them on our streets 
and in our shops and parks and theaters. Not only 
their example of patriotic service, but the way they 
look and dress and carry themselves is having a 
strong, sometimes unconscious, influence on our 
habits. 

Take shoes alone. More and more women of all 
kinds right now are buying plain toe military 
bluchers to wear with their tailored clothes. What 
these young women, out-of-uniform then, will want 
in shoes will have ani tant bearing on your 
style business. They will fepresent the leaders in 
many fields. They will be the young matrons, the 
smart white collar women of those first post-war 
years. What kinds of shoes will they buy when 
they are free to follow their own tastes again? 


Regulation shoes for women in the U. S. 
Army and the U. S. Navy Reserve. 1. 
Typical of the plain toe blucher oxford 
worn by women in both branches oj the 
Service. Made on two heel heights, 11/8 
and 13/8. 2. Typical tailored pump on 
16/8 heel, permitted as alternative shoe 
by the Navy at end oj basic training. 














GIRLS ON THE JOB 
QREAM OF 


OFF THE JOB SHOES 


Women Doing Men's Jobs in Essential War In- 
dustries Are Having to Accept a Large Amount 
of Regimentation in Their Clothes and Shoes. 
Some Day, When Fashion Escapes Its Bonds, 
They Are Going to Be Free to Express Their 
Suppressed Desires for Gay Colors, High Heels, 
All the Novelty Styles They Are Denied Now. 





: rd protective shoes for 

th job they are doing now. 

W Standard welder’s boot. 2. 
: Standard oxford. 


Feminine, colorful, novelty 
thoes are the dream of the aver- 
@&€ woman plus the idea of 
shoes for the occasion. 1. Two- 
fone spectator pump on 23/8- 
4/8 heel. 2. Two-tone saddle 
@ford on thick rubber crepe 
tole. 3. Multi-color ballerina. 


RoSIE THE RIVETER, Winnie the Welder, and 
all the other women and girls who are keeping the 
wheels of war industries turning today, represent 
your volume novelty customer of former years and 
of the future. The fat pay check in her purse may 
not have much opportunity to buy the kinds of 
shoes she wants under rationing and style limita- 
tions. But just watch her tomorrow when those re- 
strictions are lifted. Then all her pent-up desires 
will be able to express themselves. 

The actual patterns, colors and styles may not be 
available right now but the ideas for these post-war 
styles are plainly forecast. Some sensible walking 
shoes may be included, but the strong urge will be 
for pretty shoes, colors, feminine ornaments and 


treatments; shoes for the leisure hours and good 


times on which women have: been rationed in war- 
time years. Plenty of variety will be the demand. 


Typical of the best kind of functional 
work clothes are these dark blue Celanese 
slacks, designed by Muriel King and worn 
here by a worker in the iail section of a 
Boeing Flying Fortress. (Opposite page.) 
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WOMEN ON THE 


HOME FRON] HAVE AN 
EVE TO THE FUTURE 


Mothers and Housewives, the Backbone of Our 
Workers on the Home Front, the Backbone of Your 
Women's Business, Are Going to Want New Types 
of Comfort Shoes When the War Comes to an End. 





IE older woman and the matron have had their 
opened these past few years to new possibilities 
feature shoes. Shorter broader vamps have met 
‘comfort requirements. At the same time they 
flattered the foot and added new style appeal. 

» popular styles, the moccasin toe and the wall 
have helped in the foreshortening effect. The 

all last has given new fredom and room to the 


he whole group of sturdy, soft, low-heel shoes 
we call casual shoes have also brought in a new 
influence. Broad of tread, low of heel—often 
on a wedge heel and platform sole—these 
pes have been given the stamp of approval by 
le-minded women of all kinds. Added to their 
appeal they have all these comfort elements 
pappeal to the woman who thinks first of comfort 
second of style. 
Newest influences are the plain toe blucher worn 
women in the Services and the baby last shoe. 
y women, not in uniform, are wearing the for- 
and finding comfort plus fresh style interest in 
) The baby last shoe also combines great comfort 
th style appeal. 


like these two matrons, giving 
time in volunteer work on the 
Front and keeping their own 
fires burning, are getting new 
ebout the shoes and styles they want. 


These are the feature shoes 
that are doing a job on the 
Home Front right now: 1. 
Gypsy seam oxford. 2. Moc- 
casin toe oxford. 


Shoes like these show which 
way the wind is blowing for 
future developments in fea- 
ture shoes; shoes that will 
cmbine youthful style ap- 
peal with every necessary 
comfort feature. 1. Plain 
toe blucher oxford with 
platform sole and wedge 
heel. 2. Gypsy seam slipon. 
3. Last, but not least, a shoe 
of the past that is also a 
shoe of the future, the. easy- 
to-wear, easy-to-slip-on-and- 
off elasticized slipon. 
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Right: Sharkskin or 
other durable mate- 
rial in short shield 
tip gives added 
wear to shoes for 
active boys. 


Far right: The 
straight tip, 
simulated here, combines 
with the classic bal for boys. 





¥ 
& * 
. > . 
4 
a 
ase PA 
:¥ : 
: # 
\ 
& d 
4 em add 
E's 


High boot 
with plain 
toe and spring heel. Left: 
Soft sole oxford with moc- 
casin front. Both shoes for 


the very young child. 


Above: Ghillie treatment on 
plain toe for every day 
wear. Above left: The plain 
toe blucher on a walled last 
has a new attractive look. 


Lejt: Sandals are 
always favored by 
youngsters for play. 
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Dealers in Children's Shoes Look to the Future for 
Developments Which Will Provide Better Fitting, More 
Durable Footwear for America's Youth. Lasts, Upper 
and Sole Materials Are Subjects Undergoing Study. 


by ANNE R. DAVID 


7 “PREDICTIONS of things to come,” to borrow 


a phrase, are always fraught with danger for the 


) predictor; no one can tell definitely what will or 
~ will not develop a week, a month, a year hence. 


But post-war planning is in the air; it’s be- 


' coming an increasingly important part of our 


thinking to look ahead to the time when style 
restrictions and production limitations will be 
memories, and to lay the foundations for our 
future course of action. 

Children’s shoes are no exception. This field 


» for years was deplorably static; the first tentative 


improvements came only a few years before the 


; beginning of the war, with increasing interest 
» and experimentation under way when M-217 
| stopped them temporarily. There is a tremendous 
» opportunity for new developments here after the 
> war. Manufacturers are beginning to make 
| definite plans in this regard; retailers would do 
» well to take these plans into careful consider- 
> ation. 


First as to style: Basic styles, such as those we 


>»4 


td 


show here, are the shoes which have always been 
the backbone of the children’s shoe business. 
They’re staple shoes which you've carried over 
from season to season, from year to year; they've 
been the bread and butter of your business. 
There is not the slightest indication that they will 
lose their preeminence. After hostilities cease, 
children will continue to need shoes; parents will 
continue to want the basic types; retailers will 
continue to stock them and to sell them in quan- 
tity. They’re tried and proved styles. 

It is a safe prediction that the favorites of 
children for many years—we refer here to the 
saddle oxford and, more recently, the Norwegian 
moccasin—will return to favor after restrictions 
prohibiting their manufacture are removed. 
They, too, have been tried and proved. It is not 
unlikely that war restrictions will have stim- 
ulated the ingenuity of manufacturers and de- 
signers to provide new versions of old styles, or 


new styles with as much appeal as the old. Funda- 
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Left: The one-strap pattern 
is a favorite dress-up style 
for younger girls. Below: 
The older girl usually pre- 
fers a trimmed pump. 
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The 1944 Formula for Business 


“IN what spirit and by what methods shall we confer 
together in Chicago so that the end results will be a 
reflection of the nation’s need for footwear in 1944? 
Shoes are not as simple as they may seem to be. They 
represent a “use purpose” in everything from street 
wear of men, women and children to specialized work 
shoes in mines, creameries and on the farm. Shoes rep- 
resent weather needs, ranging all the way from torrid 
heat to frigid cold in the seasonal characteristics of all 
areas where civilians live, within the borders of the 
United States. 

It is obvious that no one single man, no matter how 
gifted, can possibly get a true picture of America’s needs 
for footwear in 1944. So the man, or the handful of 
men, in Washington need the collaboration of shoe men 
from every state to get a true picture of our needs; 
because 1944 will be a “footwear-for-need” year. The 
whim and caprice period is fading fast. To give these 
men in Washington a careful and comprehensive study 
of the needs of the nation is important! When they 
know these “need” facts, they can do something about 
the supply of materials and manpower for such neces- 
sary footwear. The time-period of the next ration cou- 
pon will depend upon a national shoe stock report. 


AT the moment, we are seeing production take a nose 
dive. The shortages are right here and now! But the 
shortages are in type and kind and may be out of bal- 
ance at the point of sale. By this we mean that many 
stores may be long on low priced merchandise and 
short on high priced shoes. They may be long on 
men’s shoes and short on children’s shoes. They may 
be long on play shoes and short on slippers. An adja- 
cent store may be in reverse stock position. 

We are, in a way, very fortunate in having the con- 
solidated inventory of September 30th in the hands of 
OPA by October 10 and maybe the figures will be 
presented by Stephenson on November 2. It would be 
a wonderful thing if those figures could be broken 
down to cover migratory population areas such as the 
west coast and those war work pojnts that house mil- 
lions of new residents. Perhaps by this November 
meeting we will know better the necessary quotas of 
shoes for children, for women and for men for 1944, 
measured against merchants’ stocks on hand at the point 
of distribution—the fitting stool. This careful and com- 
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prehensive study might develop a formula for distribu- 
tion to the new bulge localities as well as rearrangement 
of allocations to customers in cities of diminishing pop- 
ulation. 

So you see, there are innumerable facets to the diff- 
cult and troublesome problem of keeping the home 
front efficiently shod in a war period. 

It is natural for every man in business to want to 
make money. It is necessary for him to sell to survive. 
It is difficult to imagine a merchant saying to a cus- 
tomer who is eager to spend money for shoes, that the 
shoes that he or she has on have still many “use” hours 
in them and should be repaired to continue their use- 
hour wear. But it is going to come to that and right 
soon! 

We were in a shoe store where the merchant gave 
the customer a dollar allowance for an out-grown pair 
of children’s shoes, right at the fitting stool point of 
contact. While he was fitting the child with the longer 
size needed, he was remembering that some child on his 
books would need the smaller pair; so he made his 
store a practical swap center, disinfecting the shoes 
with formaldehyde and cleaning them up for the next 
child’s wear. Although we have been averse to the 
swap center idea, we can see some solution through 
shoe stores of the problem of children’s footwear in 
cases of extremity. In too many cases, however, the 
stock is low on high-priced shoes and elsewhere in town 
there are foot coverings available. Such a thing as a 
town survey of footwear supply may be necessary in 
1944. 


WE therefore see, in Chicago, an opportunity for 
collaboration between merchants and government; but 
more important—the possibility of local merchants 
working together, and in harmony, to solve the foot- 
wear needs of their communities. It is true that we are 
essentially selfish in business; but this is war time and 
we must learn war-time cooperation. 

As merchants and as Americans we must face the 
reality, but we are thinking too far ahead of the war 
front itself. We are an optimistic people and we are 
inclined to exaggerate any military success to such pro 
portions as to make our business plans race ahead of 
our actions. Every twist and turn of the war is com 
sidered an omen for optimism, somehow. In a way; 
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actually, war action on the various fronts is much 
slower and much more terrible than the headlines in 
the news. 

We would be remiss if we didn’t face the reality of 
the world-wide need for leather and supplies as having 
a great effect upon our individual desires to increase 
our business in our shoe store; and yet, we must face 
the fact that shortage of materials and shortage of 
manpower are going to shorten supply and that every 
pair is more than a sale rung up on the register; it is 
a piece of the war translated into a foot covering for a 
person who is in the war even though he or she may 
work or play during the working day. 

So, when you get to Chicago, or you talk to your 
supplier by phone or in person, remember this is a 
global war and it won’t close with victory bells on a 
designated day and hour, but will, in all probability, be 
#@matter of victory by piece-meal areas, and that even 
the days of semi-peace will still have within them short- 
ages and regulations, restraints and problems and that 
the best you can do is to plan day by day to sell and 
serve at your battle station—the fitting stool in your 
store. 


GUARANTEE NOTHING 


THERE is a lot of competitive chatter these days, verbal 
and written, that won’t stick because it doesn’t measure 
up to the facts. Here and there we see and hear the 
word GUARANTEE. No matter how it is used, it is a 
dangerous word. It is being used to convey the idea 
that a new material carries with it the guarantee of 
twice the wear of an old material. Words won’t make it 
so—because what is tested in a laboratory may not work 
out in human use. A good product needs no guarantee. 
You can’t even guarantee satisfaction. 


After all, there is no excuse,.in today’s world of ma- 
terial scarcity, for using the term GUARANTEE be- 
cause it is not needed, as an extra force, to make a sale. 
The public is tolerant of the performance value of foot- 
wear because it knows that the best is reserved for 
Army and Navy use. So why overwork a word that has 
no commercial meaning? When a store uses the phrase 
“These Shoes Are Guaranteed,” it leaves itself open to 
returns for any and all excuses. 

The very term, QUALITY, today is a weasel word 
for actually we are getting, in every civilian item, what 
might be termed “interim quality”—not as good as was 
possible in a free market, and certainly not as good as 
what will again be possible in the post-war market. In 
other words, in every business an effort is made to do 
the best it can with what it has. 

The seller’s market can be definite as to terms and 
contracts. Some of the new suppliers of material to the 
footwear field have a very strict sense of contract. They 
say, in effect: “This material is bought as is—no re- 
turns, no allowances, no rebates, no nothin’.” In other 
words, if you buy it and make it into footwear and 
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HIT AND RUN CORNER 


To the Editor: 

“The shoe industry is now facing a crisis with its 
cupboards bare of upper and sole stock. The offal 
from the Quartermaster and Naval procurement 
contracts flows into every channel but that of the 
most essential civilian one—footwear. It goes to 
the manufacturer of dog collars, key rings, etc. but 
not the shoe manufacturer. And furthermore, the 
manufacturer of non-essential leather gadgets who 
has December 31 as the deadline date for process- 
ing and fabricating his cattlehide products can use 
cattlehide offal after December 3lst. Hide & 
Leather order M-310 makes an exception in the re- 
striction of cattlehide for these non-essential gadgets 
providing the cutting is from scrap (Paragraph 7C, 
M-310). 

“I think that if such a paragraph as 7C of M-310 
was written into M-217, permitting the footwear 
manufacturer the use of leather scrap, irrespective 
of color or substance, a considerable amount of 
leather would be made available to the shoe in- 
dustry without any drain upon our leather sup- 
ply. The fine quality natural offal from scabbard, 
coupling strap and equipment case production 
could be applied to excellent sandalized strap types 
and in some instances children’s shoes. The varied 
offal from plane and tank upholstery and military 
clothing could be readily utilized by the house 
slipper industry. To prevent any abuse of this ex- 
ception, every footwear manufacturer using this 
offal should be compelled to render a detailed re- 
port to the WPB as to its origin.” 


BarNEY WorTHMAN, 
Fulton Leather Goods, 
New York, N. Y. 





something goes bad, these suppliers are not going to be 
subject to the trade habits of demand for refund of the 
entire shoe cost, when their actual stake in the shoe is 
measured in pennies. It might be a peculiarity of the 
trade to “coddle the customer” but these suppliers have 
had previous dealings with major league industries that 
don’t put in claims for errors in ingredients, particu- 
larly when quality is a very relative term these days. 

Add it all up and you will find out that straight busi- 
ness, on the straight line, is the only sort of business 
that will live and, after all, the ultimate customer isn’t 
kicking as he or she used to. When people want shoes, 
they will take them and like them! 


Never in your business life did you have the oppor- 
tunity to sell “anything and everything” as is—without 
promise or promotion. Many a store cleaned out its 
stale stock to the last pair. So stand up for plain truth 
without embellishment—it will carry you through the 
bitter times still to come. Truth is the only guarantee. 





Who's Who at the National Shoe Fair 


Room No. 
1050, 1052, 1053, 
1054, 1055 

. .708 


Exhibitor 
Prudential Shoe Mfg. Co. 
Queen Quality Shoe Co.. 


Recordia Mfg. Co.. 

Reuben Gordon Shoe Co., 

Rice Lake Furnishing Goods Co..... 
Rice-O'Neill Shoe Co..... 

Roberts, Johnson & Rand 

Roblee Shoes ae 
Rogers Bros. Shoes, Inc............ 
Rubin, Irvin, Inc. 

Safron-Sundel Shoe Co.. 

Saks, M. J., Shoe Corp.. 

Samuels Shoe Co.. 

Saul Bros. 

Schneider Shoe Co.. 

Schoenfeld & Schor 

Service Shoe Findings Co. 


714 
972 


Room No. 
peasy 908, 909 


Exhibitor 
Advance Wool Skin Shoe Co.. 


Allen Edmonds Shoe Corp 

Allied Shoe Co. ............ 923W, maw 

Altschul, Julius, 

American Gentlemen Shoemakers. .707, pad 
(Div. Craddock-Terry Shoe Corp.) 

American Girl Shoe Co 

Armstrong, D., & Co.. 


848 
Arnold, M. N., Shoe Co. .......... 732, 
Athletic Shoe Co., The, 79 


Bancroft Walker Co.. 
—_ James Be RRS aE 732, ~< 


Brown Company 

Brown, H. H., Shoe Co., 

Cagney-Storer, Inc............-.-- 60055 

California Leisure, 

Carlisle Shoe Co 

Cavalier Co. 

Clapp, Edwin, & Son, 

Clark Shoe Co 

Clayton, A. C., Printing Co.. ‘ 

i ae eee “817, ‘gi8 

Cohen, M., & Sons Shoe Co 946 

Collingwood Shoe Co., Inc. ............ 

Compo ow Machinery Corp.. 

Connell, J. M., Shoe Co., Inc... 

Connolly Shoe Co. 

Conrad Shoe Co 

Consolidated National Shoe Co. 792, 793, 
819, 820, 825, — 


T., Co..905W, 977W, 
978W, 979W, 980W 


Shoe Factories, (Div. General Shoe 
928W, 929W, 930W 


[CONTINUED FROM PAGE 64] 


Morrison Hotel, Continued 


Room No, 


965 

501 

84! 
.539, 540 
.. 842 
731, 732, 
733, 734 
933 

. 1038 


Exhibitor 
Servus Rubber Co., The, 
Shields Slipper Corp... 
Shoe & Leather Reporter 
Sibulkin, M. Shoe Co., Inc. 
Sinbac Shoe Co.. 
Spalsbury-Steis-Deevers Shoe Co. 


Sport Specialty Shoemakers, Inc... 
Step Master Shoes, Inc... 
Stetson Abott Shoe Co. 
Sun Shoe Mfg. Co. 
Superior Shoe Co. 
Tober-Saifer Shoe Co. 
Tweedie Footwear Corp. 


od 1035, 1036 
1027, 1028, 1029, 

1030 
United Men's Division (Brown Shoe Co.) 


Welw. Shee: Gate... . 230502 ST 440 


PALMER HOUSE 


Exhibitor Room No. 
Edwards, J., & Co.. .743, 744 
Empire Specialty Footwear Co. 710, Til, 712 
Endicott Johnson Corp. .. 

Evans’, L. B., Son Co... 

Fairchild Publications 

Fairfield Shoe Co 

Farmington Shoe — Co. 

Field & Flint Co.. 

Fleisher Shoe Co. eo 
Florsheim Shoe Co., The,. saa ei 
Foote, John, Shoe Co., The . 

Ford Shoes ... 

Frederick-Speier Footwear, Inc. 
Freeman Shoe Corp. 

Freeport Shoe Co. . 

Fulton Leather Goods Co. 

Gale Shoe Mfg. Co. eet 
Geller, igiee, Shoe Mfg. Co., Inc.... 
Gerberich-Payne Shoe Co......... 
Godman, H. C., Co. ..... 
Gold Cross Shoes. . 

Great Northern Shoe Co. 
Green, Daniel, Co.. 
Green Shoe Mfg. Co., The... 
Gregory & Read Co.. .. 815, 816 
Grosvenor, C. A., Shoe Co... .... 963, 964 
Gustin Guild- Rest, or a ee 
Hallowell Shoe Co 964W, 965W 
Hanan & Son, Inc..... . cae dee 
Hide & Leather & Shoes....... .968W 
Hollywood Skooters ... .. .963W 
Holmes, Stickney & Walker, Inc. .....961W 
Homasote Co. ; 
Horn & Short Shoe Co. 

Howard & Foster, Inc. 

Hubbard Shoe Co., Inc. 

Huiskamp Bros. Co...... 

Interstate Shoe Co. . 

Jones & Vining Co... 

Joyce, Inc. ....... .. .808, 809, 810, 811, 2 
Julian & Kokenge Co., The... 736 
Keith, Geo. E., Co. ...... 
Keith, Keith & McCain....... 
Kesslen Shoo Co.......... 
Kirsch Blacher Co. ‘Inc. 
Kleinert, |. B., Rubber Co. 
Klev-Bro Shoe Co....... 


Kreider's, W. L., Sons Mfg. Co., Inc 
Laird, Schober & Co., 

Lancaster Shoe Co....... 

J. W. Landenberger & Co. 


_967W 
752, 754 
.. 74 

. 946 

er 

. 759 
..947 

. .787 

, 877 
.847 
, 742 
okie a pe 
821, 822 
. 805 

. 886 
776, 777 


782, 783, 784 
. 780 


_.910W 
934W 
. 861 
mie 
..955W 
.. 910 
. 857 
. 864 
932W 


Exhibitor 
Vamos, Alfred 
Viner Bros. .... 
Vitality Shoe Co. 
Walk-Over Shoes 
Walton, A. G., & Co., 
Washington Shoe Co., 
Weber Shoe Co.... 
Weigert-Dagen , 
Weil, M. K., Shoe Co. 
Wellco Shoe Corp.... 
Well-Worth Slipper Co., Inc 
Werman, A., & Sons, Inc 
Winston Shoe Co. 643, 645 
Wolf, A. N., Shoe Co... . .953, 954, 955" 955 
Wolff-Tober Shoe Mfg Co.829, 830, 831, ~ 
Women's Wear Daily...... 
Wood & Smith Shoe Co. 


Room Ne, 

o 534 

643, 65 

837, 838, 839, 949 
' 614 
9 | 6-96 
868, 869 
945 
. .820, 82} 
848 

608, 610 
84 

4 


Inc. 
Inc. 


Exhibitor 
Le Velle, Inc.......... ’ 
Lederer Industries, Inc., The,.. 
Leonard & Barrows Shoe Co. 
Leverenz Shoe Co.... 
Lockwedge Shoe Corp. srs 
Lucille Footwear Co.......... 
Maine Shoes, Inc. 
Manistee Shoe Mfg. Co.. 
ot Shoe Division {Daly Bros. Shoe = 
ne. 
Marks, L. V., & Sons Co., ‘The, 842, oa 
Marshall, Meadows & Stewart, Inc. .859, 887 
Melrose Slipper Co.. 78 
Mendle Box Wrap & Label Corp. 
Menihan, J. G. Corp.. 
Metro-Craft Shoe Co.. 
Mitchell Shoe Co. ... 
Middletown Footwear, 
Midland Shoe Corp.... 933W 
Milford Shoe Co., Inc 706 
Miller, |., & Sons, Inc. 85! 
Miller Shoe Co., The, 714, 715 
Monarch Shoe Co.. ce 42 
Myers, D., & Sons, Inc... 966, 967, 968 
Natural Bridge Shoemakers Ott, 912, 13 
(Div Craddock-Terry Shoe Corp.) 
Nettleton, A. E., Co. 785, 786 
Old Colony Shee Co. 10 
Orthopedic Shoe Co.. 804, 806, 831, 832, 
833, 834, 835, 839, 840, 84! 
Physical Culture Shoe Co.. 804, 806, 831, 
832, 833, 834, 835, 839, 840, 84! 
Pied Piper Shoe Co. 844 
Plymouth Shoe Co.. .. 1868, 1869, 1870 
Posner, Dr. A., Shoes, Inc...............98 
Rasmussen Shoe Co.... 878 
Reed, E. P. & Co..... 949W, 950W, ow 
Reider Shoe Mfg. Co., Inc... .. ad 
Republic Shoe Co. (Div. General Pe 
Rochester Shoe Tree Co... .. 
Rogers & Ferralli, Inc........ 
Rondeau, H. O., Shoe Co.. 
Rope-Soles, Inc..... 
Rosenthal, Henry B., Co., Inc. 


910W 
875 


.... 813, 4 
973W, 974W, 
975W 


Roth, Rauh & Heckel, Inc....... 720, T2i 
Ruth Shoe Co.....1649W, 1650W, 165/W 
Sace-Moe Shoe Corp............. 897, 8% 
Sandler, A., Co.. 801, 802 


[TURN TO PAGE 132, PLEASE) 
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~— QUALITY 
Built This 
Business 


Roamer's in Bayonne, N. J., Instituted 
a Policy of Trading Up Three Years Ago. 
That This Policy Has Brought Dividends 
Is Evidenced by the Fact That the Store Is 
Getting New Trade and Keeping the Old. 


How to get the trade of war workers is not a problem 
with Jacob Silberberg, manager of the Roamer Shoe 
Store, Bayonne, New Jersey. He is getting the share 
which counts, that is, the customers who want good 
shoes or who require special fitting. This firm is 
‘weathering through war problems in good shape. The 
fact that manufacturers cannot furnish the children’s 
shoes needed for his trade, does concern Mr. Silberberg 
considerably. A-man who has established a reputation 
for helping mothers insure the foot health of young 
children, hates to turn them away now for lack of 
proper sizes. 

In a town like Bayonne, which has several plants 
converted to war industries and, more recently, a large 
naval base, the children’s trade is a factor of impor- 
tance. Aside from an increased birthrate, these mothers 
now have the money for good shoes and wish to patron- 
ize the store where fittings will be right for the tiny 
child. Apart from business, however, Mr. Silberberg 
regrets the experience of having “walks” at his store 
nowadays. He notes that many of the mothers are 
desperate when he has to turn them away. 

When questioned about the policy which is enabling 
him to steer safely through rationing days and get new 









This view of the exterior of the Roamer store shows 
the curved deep-window design which provides ade- 
quate space for displaying merchandise effectively. 
Notice the interesting draped and quilted backdrop. 


trade from war workers, Mr. Silberberg tells first of the 
drastic change which he made three years before war 
came. He attaches more importance to that decision to 
carry only quality merchandise than to any of the spe- 
cific and temporary expedients adopted to meet mer- 
chandising needs in wartime. 

“We had always emphasized the better’ grade shoes, 
but we had carried a few lines retailing for $2.95 and 
$3.95. It was not because I foresaw the war,” he mod- 
estly confesses, “that I made this change in policy. It 
was merely because I had become convinced that the 
only thing to do was to carry quality merchandise and 
get out of competition with the chain store.” 

Shoe men advised him against this unorthodox 
course, but he knew he was right. He dropped the 
cheaper lines and carried only the better popular brands. 
During the three years prior to the war, the rightness 
of his policy was demonstrated. With less advertising, 
sales volume increased. Customers came to the store 
who formerly had gone to New York for shoes. An- 
other benefit was increased appreciation on the part of 
the customer for better shoes. 

Just how providential this policy of carrying only 
quality shoes was, the events of war have now demon- 
strated. First, there is the advantage of not having to 
compete with the powerful chain stores. That is im- 
portant at any time, but now since allotments of shoes 
to stores are restricted, it assumes tremendous signifi- 
cance. The independent merchant can maintain his 
volume of business with fewer sales inasmuch as the 
unit sale of a better shoe is higher. Second, it takes less 
time to sell a quality shoe than a cheap shoe. The 

[TURN TO PAGE 144, PLEASE] 
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Never before has 
FLEXIBILITY 


been so important 








Darex-Lumflex Insoles are designed to give 
shoes an easy, rolling flexibility. Their through- 
and-through slashing, plus controlled expan- 
sion, eliminates “insole fight”. Shoes with 
Darex-Lumflex Insole construction have the 
flexibility of a single-sole turn shoe with the 
cushioning comfort of a two-sole shoe. Specify 
Darex-Lumflex Insoles for your shoes. Dewey 
and Almy Chemical Company, Cambridge, 
Chicago, Montreal. 1 
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FLEXIBLE SHOES WEAR LONGER ... . and wear is important today oF 









INCLUDED THESE 


WELL-KNOWN NAMES... 


AMERICAN GIRL SHOE CO. 

M. N. ARNOLD SHOE CO. 

G. H. BASS & CO. 

BOURBEUSE SHOE MFG. CO. 
BRAUER BROTHERS SHOE CO. 
BROWN SHOE CO. 

CARMO SHOE MFG. CO. 
COBBLERS, INC. 

M. COHEN & SONS 

COLT CROMWELL 
CRADDOCK-TERRY SHOE CORP. 
CURTIS-STEPHENS-EMBRY 
GALE SHOE MF6. CO. 
GENERAL SHOE CORP. 

GRAY BROTHERS SHOES 
GREGORY AND READ CO. 
INTERNATIONAL SHOE CO. 


JAY SHOE MFG. CO. 
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OUR 1943 ADVERTISING PAGES 





























JOHNSON, STEPHENS AND SHINELE 
JOYCE, INC. 

JULIAN & KOKENGE CO.” 
JUVENILE SHOE CO. 

I. B. KLEINERT RUBBER CO. 
KRIPPENDORF-DITTMAN CO. 

LA MARQUISE FOOTWEAR, INC. 
MARSHALL, MEADOWS & STEWART 
J. G. MENINAN CORP. 

MILIUS SHOE CO. 

I. MILLER & SONS 

A. E. NETTLETON CO. 

PARAMOUNT SHOE MFG. CO. 

DR. A. POSNER 

RASMUSSEN SHOE CO. 


E. P. REED CO. 





ROPE SOLES, INC. 

A. SANDLER & CO. 

SCHWARTZ & BENJAMIN, INC. 

SELBY SHOE CO. : 
SENACK SHOES 

J. P. SMITH SHOE CO. 


TOBER-SAIFER SHOE CO. 





TWEEDIE FOOTWEAR CORP. 
UNITED STATES SHOE CORP. 
WOHL SHOE CO. 


WOLF TOBER MFG. CO. 
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MADEMOISELLE’s hat is off te. the shee industry! Hew 
quickly and intelligently you gentlemen struck the stride 

of young women in a wartime world ...gave them the right 
shoes at the right time ...stayed within regulations 
without sacrificing beauty... provided comfort concealed 


under a layer of smariness...made more women walk and 





like it! Quite a jeb, sirs—and you certainly have done it! 


MADEMOISELLE 


THE MAGAZINE FOR SMART YOUNG WOMEN 


Editerial office: 1 East 57 Street, New York 


Advertising offices: New York: 79 7th Ave. © Chicage: 230 N. Michigan Avé. @ Les Angeles: Garfield Bidg. 
Boston: P. ©. Bex 57, Reading, Mass. ¢ Atlanta: P.O. Box 96—Station C 
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KANGARUO AND KID SHOE FOR MIEN | 
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Have quality claims 
got you dizzy? 
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MEMBER, quality is more than shoe-leather 
deep. 
The difference in the comfort and wear your cus- 
tomers will get from a fine shoe—and one not so 
fine— depends on the sum of dozens of “hidden” 
Qualities. Such as:— 
@ the waxing of a thread 
@ the way a lining is tailored to lie smooth, 
wrinkle-proof 
_ @ the choice of first-cut leather 
‘All these are things your customer can’t see—de- 





October 15, 1943 


WALK-OVER SPRING SHOWING—MEN’S AND WOMEN’S STYLES 
Shoe Industry War Conference, Chicago, November 1, 2, 3, 4 
Palmer House—Rooms 782, 783, 784 * Morrison Hotel—Room 614 








tails that even you, as an expert, may not always 


be sure of — 
But you and your customers can see who says 


that these qualities are present in the shoe. 
The name, skill, and integrity of the maker are 
your greatest sales-builders for now and the future. 
Protect your reputation with the name America 


knows it can trust — 


WALK: OVER 


GEO. E. KEITH COMPANY, Brockton 63, Mass. 


















IN LEATHER 





YOUR FOOTPRINT 





Matrix Coflegebred 


















E.P REED & GOMPANY 
ROGHESTER.VN.-Y. 





STYLE STUDIO AND SALES OFFICES Womens Qu ali ly Foot wea r 


ST 34th STR 
MARBRIDGE BUILDING 


NEW YORK CITY CHICAGO OFFICE 


REPUBLIC BUILDING 


TO OUR FRIENDS AT THE CHICAGO CONVENTION: 


We all hear of the great day in the future when Peace 
will again be with us - when the demand for quality merchandise will 
be double that of anything we have ever know. 


Here at E, P. Reed & Company, our attitude towards this 
can best be stated by quoting Whittier: 


ss "What is really momentous and all-important f 
is the present by which the future is shaped." 5 








We believe tomorrow's reputation will be built on what we r 
do today ~- and are proud of the manner in which Matrix and Collegebred 4 
shoes have been fairly and equitably rationed - and we point with pride 
to our record of deliveries under the problems of wartime economy. 


=O RS 


We believe the demand for quality shoes among millions of 
new families, will carry over into the post-war period. And we see an 
opportunity for bujlding now for the future ... by maintaining quality 
as much as physically possible today. 


We believe the opportunities for properly fitting feet with 
"YOUR FOOTPRINT IN LEATHER" will make this patented feature even more 
important in years to come. 





We believe that repetition makes reputation - hence, are 
consistently advertising the virtues of our MATRIX and COLLEGEBRED shoes 
during the period when selling is not a problem. 





With a firm belief in that what we do TODAY makes TOMORROW, 
we pledge that the principles upon which this Company was founded 79 years 
ago, will continue to operate for the benefit of our MATRIX and COLLEGEBRED 
dealers throughout the country. Looking forward to the dey when we will 
again be displaying the new styles for the season, we remain 









Sincerely yours, 







E. P. REED & COMPANY 









President 
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WE BELIEVE TODAY'S QUALITY 
WILL MAKE TOMORROW'S REPUTATION 


Shoemaking has always been a skilled craft at E. P. Reed & Co. 
91% of the skilled craftsmen here five years ago are still here. 
And only the finest sole leather and materials available for 
civilian shoes are used. 





e WE BELIEVE TODAY'S SERVICE 
WILL BUILD TOMORROW'S LOYALTY 


Orders for early fall shoes were delivered on schedule. Some late 
fall orders, slightly delayed, are now rapidly being filled. 
Every retail account has shared equally with all others in 
the rationing of pairage. We regret it has been impossible 
to solicit or accept new accounts. 


e WE BELIEVE TODAY'S ADVERTISING 
WILL MAKE TOMORROW'S CUSTOMERS 


Consumer advertising for Matrix and Collegebred is not 
only being maintained but increased to further widen the 
prestige of these national labels. 

Retail helps and promotional materials will continue to 


be furnished. 








e WE BELIEVE TODAY'S NEWS 
WILL BUILD TOMORROW'S DEMAND 


Hundreds upon hundreds of favorable news editorials are being 
received on Collegebred’s new “Timber-Topper” and ‘“Tank 
Tread” constructions. 


You are cordially invited to visit 


the E. P. Reed Showrooms in Chicago, 
November 1, 2, 3 and 4. 


«  Patmer Howse, Suites 949-W, 950-W, 951-W 


E. P. REED «s COMPANY 


ROCHESTER, NEW YORK 
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One is sixty-three years old. One is, on the average, twenty-three. 
Yet they each have the same tradition, born of a rugged charac- 
ter and a consuming desire to ‘“‘make things better.” 


When America went into war, so did 63 year old American Oak. 
When America and her Allies win the war . . . well . . . American 
Oak will keep right on producing the high quality sole leather 
that made our reputation . . . and that today makes the Ameri- 
can soldier the best-shod fighting man in the world. 





THE AMERICAN OAK LEATHER COMPANY 


CINCINNATI CHICAGO ST. LOUIS 


BOSTON 
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‘ILL HAVE A CHEST FULL 
.AND FOR LITTLE SISTER, TC 





COMPANY evererr 


‘ULL OF SURPRISES FOR HER 


R, TOO 





BEFORE PEARL HARBOR 


CE IE aims SHOES 


nNOW- FOR WOMEN 


AT THE WAR PLANTS-~- 


? # 


¢ 
NOT TO BE OPENED TILL 


MARY COMES MARCHING HOME « « 


FUTURE 


P.S. AND DONT FORGET WAR BONDS ARE 


GOING TO BRING MARY AND JOHNNY HOME 


RETTx«**x**x*MASSACHUSETTS * x x 
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Put yourself in HER shoes 


They belong to busy feet—to Susie, the Business Girl—nine million of her, working, 
playing, shopping and buying like a perpetual motion machine . . . every day, every 
week in the year! 


Susie’s shoes just ave to be good! They cover a lot of territory, are seen in ever 
so many places, so they have to be right for every occasion. That’s why Susie 


is constantly on the lookout for shoe suggestions and advice. 


Where does she look? In CHARM, of course—the magazine devoted exclusively 
to Business Girls. She spends her cherished coupons the CHARM-way, because 
she trusts CHARM to know and understand her needs. 


So, if you want to put those busy, buying Business Girl feet in your shoes, 


PUT YOUR SHOES IN CHARM. 


CHARM 


Magazine 


A STREET % SMITH PUBLICATION, 79 7TH AVE., NEW YORK 11, N. Y. 


230 N. MICHIGAN AVE., CHICAGO 1, ILL. 























ON DISPLAY 


MORRISON HOTEL 
NOV. |, 2, 3, 4 
ROOMS 


934-935 “HALF the FUN of 
HAVING FEET” 


With a great amount of pride we point to the impressive number of 
America’s foremost stores in which RED GOOSE SHOES are a featured line. 


Behind the RED GOOSE trade-mark is an ever-increasing consumer 
acceptance which is responsible for the fine record of year-in and year-out 
success this brand enjoys in these fine stores. 


Circulation of National WRITE US TODAY for 
advertising greater than particulars concerning 
60 millions. Post-war plans. 


Red Goose Division 


International Shoe Co. St. Louis 
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MERCANTILE CO. 
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Ako sold in CANADA—T. EATON CO. LID, TORONTO + T. EATON CO. MONTREAL «+ T. EATON CO. HALIFAX, N.S. 
BENDER'S BOOTERY, WINNIPEG . INGLEDEW'S UMITED, VANCOUVER ° H. E MUNDAY & SONS, VICTORIA 
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a Good Footing 


You're on solid ground ... with lovely 
RHYTHM STEPS... under today’s 
conditions and in the brighter years to 
come. Their exclusive feature is more than 
ever important to you. RHYTHM STEP’S 
Invisible Rhythm Treads give added 
assurance of customer satisfaction 
and repeat sales. . . for no other shoe 


contains exclusive Rhythm Treads. 

















LUPINE 


LUPINE 
BLACK PATENT 
141 Last 21/8 heel 








2842-4 BO49 
PERFENE 

BLACK SUEDE 
FAILLE BOW 
141 Last 21/8 heel 









Reduction of Advertisement 
MADEMOISELLE, OCTOBER ISSUE 












Spring 4944 Showing 


NATIONAL SHOE FAIR 
CHICAGO 
NOVEMBER 1 TO 4, 1943 


MORRISON HOTEL 
Room Numbers 1027 + 1028 + 1029+ 1030 


TWEEDIE FOOTWEAR CORPORATION 
JEFFERSON CITY, MISSOURI 





Shoemakers Since 1874 
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TURNS AN EYE TO POST-WAR.... 


THE St. Louis shoe manufacturing market is still whole heartedly com- 
mitted to the proposition of bringing this world war to an early and victorious close. 
Until such time, manufacturers here of necessity are holding in abeyance plans and 
ideas which in normal times would mean progress and development. Nevertheless, 
some careful study already is under way—study pertaining to organization, man- 
power, distribution, production methods and even product analysis. Result is there 
is being built up a backlog of ideas and plans which will burst upon the shoe world 
when an armistice is signed and restrictions are lifted. The creative forces which have 
built St. Louis into a great producing center for fashionable and reliable footwear 
are still alive and active. 


Now that the first full year of operations under wartime restrictions has come to a 
close, shoe manufacturing of the St. Louis district on the whole is none the worse for 
the experience. Many individual concerns have made more money than at any time 
in their history; and the larger ones, with long records as money makers, have shown 
slight gains, while one or two report a drop in earnings. 


With prices and quotas of production set up against the broad background of 
demand for shoes, manufacturing resolves itself into the problem of getting enough 
leather and materials to keep production at an even flow. 


Labor turnover is comparatively low, some help of high school age was lost at 
Summer’s end. Generally speaking, though, the labor situation in this section is 
stabilized. 


The lines have been cut to the bone so far as number 5 
of samples is concerned—more so in staple than in high Ay 
style setups. This paring down has tended to simplify 
shoe-making operations and, to some extent, sped up ; 
production per man hour, which in itself has helped to Pl é «<< 
offset the loss of shoe makers to other industries. Then, aang eee 

[TURN TO PAGE 120, PLEASE] i 
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To help our Dealers merchandise PARADISE Shoes 
the year around, we have contracted to advertise in 
every issue of these two leading magazines—both proven 
sales-builders! The circulation and effectiveness of 
Mademoiselle and the Journal blanket your city, just as 
they do every other city in America. So your customers 
and prospects are going to become steadily more and 
more interested in Paradise Shoes—and are going to ask 
for them by name in ever-increasing numbers. 


In Post-War selling, PARADISE will be established as 
one of the most important factors in the industry! 











Consistent advertising on Paradise 

ot hae Gf), dv 

complete merchandising program ai a! I 
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BRAUER BROS. SHOE COMPANY: -:- SAINT LOUIS, MO. 
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yesterday oe 


TAME 


FOOTWEAR 
YESTERDAY, ond for many yesterdays past, Rice-O'Neill 


footwear has been famed for its superlative quality! 





TODAY, amid shortages and priorities, Rice-O'Neill 
continues to give you the BEST quality available in its 
footwear. At times it has taken American ingenuity to 
obtain the best... but persistent adherence to the 
Rice-O'Neill ideal made it possible. 


eee 
—_ ee 


TOMORROW, when normalcy reigns again, post-war 
UARTERS © 726 MORRISON HOTEL plans assure you that you'll get 
ONE QUALITY ONLY... THE BEST... 
in all Rice-O'Neill shoes! 


— 





ICE-O'NEILL SHOE COMPANY © MANUFACTURERS © SAINT LOUIS (3) 
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FROM EVERY ANGLE... 


STANDS FOR FINE FOOTWEAR 


A retailer considers a line of women's shoes from many angles. A dependable 
manufacturer, a brand name with well-established consumer demand, a profit- 
able line... these are very important. Because these essentials are found in 
Queen Quality, many a retailer has wisely decided on this fine footwear. 


In buying shoes, the angles a woman considers are different from the retailer's 
- +. yet none the less important. Beauty, style, fit and wear are the character- 


istics she looks for... and she too finds her answer in Queen Quality Shoes. 


From every angle a noteworthy name in women's shoes, Queen Quality is 
steadily increasing its dealer-consumer prestige...and is quietly, deter- 
minedly making plans to further increase that prestige in the post-war period. 


 *§ 


QUEEN QUALITY SHOE COMPANY « Division: International Shoe Company « SAINT LOUIS 


IN CHICAGO = November 1-4 - Morrison Hotel - Rooms 1050-52-53-54-55 
IN BOSTON — November 8-11 - Parker House - Room 340 
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NP MLIDDERIDLISL ILLS LIES LILLE 


12 AN EAR TO THE GROUND 
AND AN EYE TO THE FUTURE 


No supplier, worthy of the trust and confidence of its dealers, can afford to 





**sit out’’ a waiting period such as the shoe industry is now going through. 
Bound and determined to maintain its established position, and to build 
an even stronger position, Winthrop is making good use of this waiting 
period. 


Ever attentive to the voice of the trade, alert to changes in the market 
and in the style picture, receptive to new ideas and creative in 


its own right, Winthrop is busy formulating big plans for 


— 
’ 
the future... well aimed plans which we feel certain 9 a 
, Ss i 


sf 


will assure a continuation of the great success 


Winthrop and Winthrop dealers have enjoyed. 


oil "oP. 
Priced to Retail at (— - 
= 


P 7 
Sy ° . 


$550 ,, $950 $450 1. $550 -e 


WINTHROP SHOES WINTHROP JRS. = ~ 
sizes 1 to 6 “- , . 
Some Higher 


PALMER HOUSE 
ROOMS 828-829 


Chicago—Nov. 1, 2, 3,4 
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THE RIGHT ANSWER 


.-.to your shoe-questions for Spring is here! 


Everyone’s asking ...What shoes have a can’t-be-matched Styled-in-Holly- 
wood appeal for the young crowd? What shoes have a style-and-comfort 
merger that’s the all-’round answer to today’s high-speed living! What 
shoes have a post-war feature today that turns the trick as an exclusive 
attraction in your store? SEE the answers in Chicago ...in the Tober- 
Saifer line that has tri-motored sales appeal: 


JOLENE 


sTYLED IN HOLLYwoonp 


aS > 


. Nationally Advertised in BY VICTORIA CROSS 
26 of America’s Leading Fashion, 4 


Fiction and Screen Magazines ; 
o ira enmous SUMS "So, 


=~ -_- 
a =a 
MANUFACT AND DISTRIBUTED BY TOBER-SAIFER SHOE COMPANY - ST. LOUIS 
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HELPS ARMY OF WAR WORKERS WIN 
BATTLES THAT MAKE NO HEADLINES 





HOUSANDS of workers and homemakers, an 

army of men and women fighting on the home 
front, haveywon a vital victory... freedom from 
faulty feet! Freedom from aching arches and foot 
fatigue that cuts efficiency and undermines morale. 
Their letters by the hundreds tell us so. Their “secret 
weapon"? CONFORMAL SHOES’ Revolutionary 
Plastic Arch, individually moulded to fit and sup- 
port each different foot while you wait. 


CONFORMAL FOOTWEAR CO. 


Division International Shoe Co., St. Louis 


We're winning new friends so fast we can’t take 
care of them all... because our old friends come 
first. But you can paste this in your hat: CON- 
FORMALS have proved themselves best under 
the worst wartime conditions; after the war 
CONFORMALS will be recognized as America’s 
leading corrective footwear. 
Don’t forget that when you 
make your post-war plans! 


Individually 





On Display 


ROOMS 
925-926 


Morrison Hotel 


CHICAGO 





' Accepted for 
__ Advertising by the 
_ Journal of the American 
Medical Association 








LOUIS K. KANE, President 











ST. LOUIS SHOE MANUF 


“SERVICE, supported by high quality standards and ethics, has 
attracted to our market shoe buyers both large and small from our forty- 
eight states and our various territories, as well as from many foreign 


countries. 


“As our market serves, so it prospers . . . and St. Louis’ success and 
growth has been built on the fact that those who have used our service 


and our products have prospered. 


“For the post-war period for which we are planning, the shoe manufac- 
turers in the St. Louis district, through the St. Louis Shoe Manufacturers 
Association, promise the retailers who are our customers a continuation of 


the sound policies that have accomplished so much.” 


LOUIS K. KANE, 

President, 

St. Louis Shoe Manufacturers 
Association. 
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WILLIAM H. MOULTON and JOHN A. BUSH, both pioneer St. 


Louis shoe men, are credited with being the prime movers in organizing 
the St. Louis Shoe Manufacturers Association. Their chief purpose then 


was to set up a clearing house for problems on production. Later a group 
of St. Louis leaders formed a second association as a medium for pro- 
moting St. Louis as a shoe market. This organization was known as the 
St. Louis Shoe Manufacturers and Wholesalers Association. In the late 
twenties the two associations were merged. Thus today’s organization car- 
ries on vigorously, serving its members on all problems of a general nature. 
Its activities mii from questions on legislation, to patent, to labor prob- 
lems, to production methods, to cost of shoe fair promotion and to public 


relations. 


YU FACTURERS ASSOCIATION 
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We take this opportunity 
to express our apprecia- 
tion for the patience of 
our many friends in these 


trying war times. 


SPORTS SPECIALTY 
SHOEMAKERS INC. 


908 SHELL BUILDING, ST. LOUIS, MISSOURI 




















St. Louis Turns an Eye 


To Post-War 


[ CONTINUED FROM PAGE 107] 


























loo, some saving in cost has taken place. Workers who 
handle the same patterns.day after day are bound to 
speed ‘up and at the same time become more efficient. 

But as the year passed, many of the manufacturers 
here found their savings wiped out by increased wage 
payments of 6.5 per cent, higher wood heel cost, higher 
prices for soles and many other items. It is estimated 
that costs of production since July on women’s shoes 
made in St. Louis proper, and retailing at $6.00 and 
up, have advanced from 25 to 35 cents per pair. In the 
face of frozen price ceilings and production quotas, 
some manufacturers are not on any too safe ground. 
However, those who are able to get sufficient leather to 
maintain production at full quotas the year around, 
and thus avoid the periods of slack normally charac- 
teristic of shoe manufacturing, will enjoy an extra 
income from the overhead figured into their cost sheet. 
It is believed that this, in most instances, should largely 
offset the recent increases in cost of production. 

During the period of material shortages, quality has 
come in for more attention than ever. St. Louis manu- 
facturers with trade mark standards to maintain frankly 
state that they will not lower quality to maintain vol- 
ume. They have refused to accept substitute materials 
until carefully tested for wear and serviceability. Result 
is that this season is the first in which many of the 
standard St. Louis lines have adopted synthetic soles. 
One manufacturer here in handling this question of 
quality, goes so far as to invite his dealers to go out 
and buy the materials they want in their shoes, no 
matter what they cost. 

Sales managers find the demand for shoes still far 
in excess of supply. However, there are cross currents 
in the trade which are being watched, for it is felt that 
some of them might prove to be important advance 
signs of a change in attitude on the part of buyers. They 

[TURN TO PAGE 124, PLEASE] 
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The game you are playing today is a 
holding game ... to help spread out 
the supply of essential footwear among 
the largest child population this coun- 
try has ever known. But with V-Day, 
a turning point is coming. Have you 
begun to decide what trade names 
will carry you forward aggressively 
when it’s your turn to move? 


Millions of messages a month telling 
mothers about Trimfoot Baby Deer 
Shoes and Pre-School Shoes, are busy 
building customers for you against 
that time. 


TRIMFOOT COMPANY 


Trimfoot Terrace Farmington, Mo. 


@ 


BABY DEER PRE-SCHOOL 
SHOES SHOES 





Ocicber 15, 1943 
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4s Shown in Harper’s Bazaar "Trademark and Patent Pending 


MORRISON HOTEL ROOMS 829 to 832 WwOlee -TODER SHOE MFG. co. 





INVITE YOU TO THE ONAL SHOE FAIR IN CHICAGO, NOV. 1—4. Meet our Representatives: 
Montgomery, S. Shupac itton, S. Warum, B. Kimless and G. Rule. Rooms 720-722-724 and 764, Hotel Morrision 


4 


NGARMO SHOE MANUFACTURING CO. + 1525 WASHINGTON AVENUE (3) SAINT LOUIS 


ber 15, 1943 123 
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St. Louis Turns an Eye 
To Post-War 


[ CONTINUED FROM PAGE 120] 


point out that large operators usually are the first to | 


detect a shift in conditions. For example, it is under- 
stood that a large group buying organization recently 
cancelled a buying trip to an important market. 

In this connection retail sales are being watched. For 
lower grades of shoes, September sales showed some 
slight improvement, followed by very poor sales for 
July and August. In the upper grades September sales 
continued on a high level, and in the most cases were 
above September, 1942. 


It is noted with interest that larger operators in both 


the shoe store and department store fields handling | 


higher priced shoes have been unloading in considerable | 


quantity their $5.00 retailers to the jobbing trade. 
Asked why, they state that in stores or departments 
handling lines from $5.00 and up, the $5.00 shoes are 
not selling. And, not being in a position to put on 
sales or special promotions, they find it good business 
to sell in large doses to the jobbers. One important 
operator is investing the same money in non-rationed 
gabardine shoes. : 

It is generally conceded that despite allotments and 
quotas the large operators have fared better in getting 
shoes than the small retailers. This is reflected in vari- 
ous published inventory figures. For example, the 
group of specialty stores on which the St. Louis Federal 
Reserve Bank maintains figures from the 8th Federal 
Reserve District shows an inventory drop of 28 per 
cent in September as compared with a year previous. 
(On July 1 this same figure was 31 per cent, meanwhile 
new Fall shoes were received.) The inventory figure 
on a large group of family type shoe stores as of Sep- 
tember | indicated a drop of 18 per cent under Septem- 
ber 1 a year ago. The OPA indicates an average inven- 
tory drop in shoes of around 25 per cent since last 
January. Against these figures upstair shoe departments 
in 17 major department stores of the 8th Federal Re- 


serve District showed an inventory drop of only 14 per | 


[TURN TO PAGE 216, PLEASE] 
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JOB LOTS 
SAMPLES 





BRANDED SHOES 








finest makes — 


St. Louis’ 
men’s. women’s & children’s 


shoes 
ON THE FLOOR 


Up - to - the - minute styles 
from the leading makers of 
quality FOOTWEAR 


ON DISPLAY 
MORRISON HOTEL 
ROOM 816 








SCHNEIDER SHOE CO. 
1404 Washington Ave. 
St. Louis (3), Mo. 
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BRANDED SHOES 


CANCELLATIONS 
SAMPLES 


 § ye ee 


RUBY COHN 
HARRY MOSINGER 
BILL SEYMOUR 
“DAVE’’ DAVIS 


Rooms 999-993 


MORRISON HOTEL 
NATIONAL SHOE FAIR 


MOSINGER BROS. 


1235 WASHINGTON AVENUE 
$T. LOUIS ---+-+ MISSOURI! 


BUY WAR BONDS 
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YOURE SWELL SPORTS 


SHOE INDUSTRY WAR 
CONFERENCE AND 
MARKET WEEK 
at the 
HOTEL MORRISON 
ROOMS 731, 732, 733, 734 
NOVEMBER 1, 2, 3, 4 


October 15, 1943 


It’s a matter of quota these days. Of course, we 

wish it didn’t have to be, yet we'll all agree it’s the only 

way to make victory certain and make it soon. 

You've accepted our plan like the best of sports and we're very 
grateful. We hope it will hasten the day when we 

can prove our appreciation of your loyalty by serving 

you more than ever with more College Hill 

Sports ... the kind of College Hill Sports typical 

of the quality future years will bring 

and representative of the fine tradition by 


which they’ve achieved renown. 
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High on your list of things for post 
war consideration should be two 
_ words: POLL-PARROT. They will 
serve to remind you of something 
no merchandiser of children’s 
shoes can afford to forget: tomor- 
row’s most spectacular successes 
will continue to evolve around 
POLL-PARROT. 
For in this famous children’s shoe 
lies the key to maximum sales 
any-time. Finest quality, a maxi- 
mum of selling features, construc- 
tive merchandising assistance and 
the kind of brand acceptance only 
years of intensive national adver- 
tising can build... all these, and 
more, justify POLL-PARROT 
saying: “Better plan on me!” 


See you at the SHOE FAIR 
| November 1-2-3-4 
Suite 834-835 Morrison Hotel 








JOHNSON & RAND SHOES 
“GIRLS... POLL-PARROT and STAR BRAND 
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“See-Ability” the Prime Objective 


ALTHOUGH store modernization is virtually at a 
standstill for the duration, shoe retailers as well as store 
architects are looking forward to the coming peace and 
the removal of restrictions on remodeling. When that 
day comes, the number of shoe stores and departments 
which will be remodeled will be tremendous; the ranks 
of those who normally would have remodeled then will 
have been swollen by those who were kept from their 
modernization by wartime regulation. 

At the present time there is not much that can be done 
in the way of improving the appearance of the store, 
except within stringent boundaries. Most of the com- 
panies which plan store interiors and exteriors are now 
converted to war work and their products will not be 
available until after the cessation of hostilities. 

What may we expect to see in the post-war world 
when store owners get down to the serious business of 
putting new faces on their shops or departments? There 
are certain developments which were putting in an 
appearance before. the war stopped them; it is quite 
likely that they will reappear in many versions when 
store designers and owners again have a free hand. One 
of the most significant of these developments is the trend 
to “see-ability” into the store from the street. Working 
on the theory that the sight of customers being fitted 
and buying shoes will suggest immediate or future 
action to passers-by, a number of stores in the past 
few years have equipped themselves with store fronts 
Which permit an unobstructed view into the selling 
space. Elimination of the continuous back of the show 
Window is an effective way of doing this; the trans- 
parent door is another. A moving show holds more in- 
terest for the ordinary person than a static one; hence 
the effectiveness of this type of treatment in stimulating 
buying. 
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In line with a belief that what is easy to see will hold 
more interest than something which requires an effort 
to be seen, designers have been thinking of moving the 
floors of display cases up to eye level or near it. Some- 
times windows of this type may be relatively small dis- 
play boxes set in the store front; sometimes the front 
may be only a series of these display boxes; in other 
cases they could be used in conjunction with larger 
display windows. The display windows will be chang- 
ing shape also; seldom in the most recent plans does 
one see the rectangular type of window which was so 
popular in the past. The new windows will present wide 
angles or curved surfaces which permit an easier view 
into the back of the window. 


THE use of the curve in place of the straight line is 
apparent in store interior designs as well as in display 
windows. The continuous line afforded by the curve 
provides an impression of size. This treatment may be 
found in walls, display cases, seating arrangements, 
balconies, etc. Size of the room may also be made to 
appear larger by the judicious use of mirrors; floor to 
ceiling treatment is an effective way to accomplish this 
purpose. Mirrored panels provide an unusual look. 

The developments which we have listed here were all 
making an appearance before the war put a stop to 
remodeling. That they'll return in greater force when 
restrictions have been removed is certain; that there 
will be other developments which will make our newly 
modernized stores and shoe departments outstanding 
examples of store architecture and restful inviting places 
in which to shop is also certain. Although store de- 
signers are not active now, they're busily planning 
ahead for the day when they will be able to put their 
new ideas into action. 
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Merchandise display receives prominence in the Julius Grossman store in New York. 
Niches are used for this purpose, and full length mirrors break up the long lines 
of shelving. Notice also the pleasing effect of the balcony curving at the rear. 


STORE DESIGNS 


THAT POINT 
TO TOMORROW 


Above right: The Miller Shoe Salon in Chicago, Ill., 
makes good use of large mirrored panels. This dis- 
play between the two mirrors is particularly effec- 
tive. Right: An extremely attractive store front is 
that of Wood’s Shoes in Roanoke, Va. Both photos 
from Pittsburgh Plate Glass Company. Below: The 
store front of Hanover Shoes, Washington, D. C., 
provides plenty of window display space. 





7 ? 


a 


Right: A separate accessory section is han- 
dled in an attractive and interesting fashion 
@ Burt's Shoes, St. Paul, Minn. Below: 
The James L. Tapp Co., Columbia, S. C., 
Wilizes curved treatment to advantage in 
this attractive and spacious shoe department. 


Above: The Don Burton Shoe Salon in Sacramento, Calif., 

is a pleasant place in which to shop. Notice the display 

cabinets and the inviting chairs. Left: Open shelves divide 

the women’s shoe department at Carson, Pirie, Scott & Co., 

Chicago, into two sections. Street shoes are featured on 
one side while slippers are shown on the other. 











SUPPLEMENT YOUR 
SHOE FITTING SERVICE 


Today, even the finest shoe-fitting 
service is not enough. Your custom- 
ers must get maximum wear from 
every pair of shoes...and no shoes 
are at their best when worn on weak 
or troublesome feet. With the aid 
of Dr. Scholl’s Foot Comfort Rem- 
edies and Arch Supports, you can 
supply every customer with the 
shoes and the foot aids necessary for 
complete and /asting satisfaction. 





INCREASE VOLUME WITH 
SAME SHOE INVENTORY 


You need not reduce your precious 
shoe inventory when you feature 
Dr. Scholl’s ...a small investment 
provides all the stock needed to en- 
able you to offer Dr. Scholl’s Foot 
Comfort Service. And remember... 
9 out of 10 of your regular cus- 
tomers have foot troubles of some 
sort. They want and need foot relief. 
Add to your volume and profits by 
providing it for them. 








MAKE NEW BOOSTERS 
FOR YOUR STORE 


Experience proves that customer 
turn time and time again to the she 
dealer who supplies them with mor 
than just shoes. What is more, the 
will send their foot-weary friends» 
you. At the same time, the dee 
featuring Dr. Scholl’s Foot Aids hw 
fewer complaints and costly adjus. 
ments, for shoes wear longer al 
feel better when abnormal fox 
weaknesses are relieved. 









WEAK ARCHES 

Dr. Scholl's Foot-Eazer 
and exercise relieve 
tired, aching feet, foot 
and leg pains w 
due to weak or fallen 
arches. $3.50 pair. 


PAINS, CALLOUSES 
Dr. Scholl's Metatarsal 
Arch Su s and exer- 
cise relieve pains 
cramps, callouses an 
burning sensations due 
to weak arch. $1 pr. up. 


PAINS, CALLOUSES 

Dr. Scholl’s LuPAD loops 
over forepart of foot; 
cushions, supports it. 
Weighs only fraction 
of an ounce. For men 
and women. $1.00 pair. 


CUSHIONS ARCH 

Dr. Scholl’s Met. Arch In- 
sole, all-leather, feath- 
erweight. Elevates Met- 
atarsal Arch; relieves 
arch strain, callouses. 
Fits in any shoe. $1 pr. 


CROOKED HEELS 
Dr. Scholl's Walk-Strates 
pore crooked heels, 
elp keep shoes shape- 
ly. Cushion heel; save 
heel repairs. For men 
and women. 35c pair. 





CORNS—SORE TOES 
Dr. Scholl's Zino-pads 
quickly relieve pain and 
fen remove corns; 
ift shoe pressure. Pre- 
vent corms, sore toes, 
tender spots. 25c, 35c. 


CALLOUSES 

Dr. Scholl's Zino-pads, 
for callouses, relieve 
pain, soothe, cushion, 
ease pressure. Quickly 
remove callouses. 25c¢ 
and 35c boxes. 


\**Feot Comfort’’ Trade Mark Reg. U. S. Pat. Off. 


BUNIONS 

Dr. Scholl's rt ee 
for bunions, relieve 
tender and enlarged 
joints; lift shoe pres- 
sure; soothe, cushion, 
protect. 25c and 35c. 


CORNS, SOFT CORNS 
Dr. Scholl's **2"" Dro 

Corn Remedy (liquid 

helps to relieve pain 
and remove hard corns 
on toes, soft corns be- 
tween toes. 35c bortle. 


GREAT TOE JOINTS 

Dr. Scholl's Halluxol is 
a cooling, soothing ap- 
plication for irritation 
and inflammation at 
gteat toe joint. Bottie 
with applicator, 35c. 
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SORE, TENDER HEELS 
Dr. Scholl's Heel Cob 
jons give sore, 

heels a soft bed tom 


upon. Made of spongt 
rubber, covered wit 
leather. 35c pait. 


PAINFUL NAILS 
Dr. Scholl's Onixe! 
quickly relieves %& 
ments of a 
flamed cr callous 
nail groove. 

tested. 50c 






















Zz 


= 












+f yr 





Cr. 3.3 ~ 








AN MORE FOOT TROUBLE 


g their feet more than ever 


WAR-TIME ACTIVITIES ME 


Americans everywhere are using and abusin ‘ 
before. Men and women are working at new and unaccustomed on s 
_ often on their feet for hours. No wonder, then, that os tee 
Feet” are a major Home Front problem . . lowering efficiency, hin- 
dering production, upsetting nerves. All of us sad and pai aH 
% together to provide relief from these troublesome “War-Iime Feet. 
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ERS bR. SCHOLL’S IS A NATIONALLY DR. SCHOLL’S COMPLETE t 
ACOMPLETE SERVICE ADVERTISED LINE EDUCATIONAL SERVICE ; 
stomersng When you offer Dr. Scholl’s Foot For nearly forty years Dr. Scholl's In these days of new, inexperienced t 
to theshe Aids your patrons know that the Foot Aids have been advertised ex- and untrained help, the complete 3 
with mo @tvice you provide is a complete tensively in newspapers and maga- educational service made available 
more, the ff M¢ They recognize that in the zines throughout the country. Today without charge by Dr. Scholl’s is | 
’ friends» Dt Scholl line there is a dependable the name “Dr. Scholl’s” is practically an invaluable aid, This material will ! 
the dede Foot Comfort Arch Support or synonymous with foot relief. Your give your sales people the informa- 
ot Aids hal Remedy for the relief of every com- display of these world renowned tion they need about feet, shoes, and ; 
tly adjus. mon foot trouble, They are grateful Foot Aids instantly identifies your Foot Aids. We will help you teach ti 
onger ani for the opportunity to buy all their store as a headquarters for complete them to do a better selling job... i" 
rmal fou§ foot needs in one convenient store foot service. Take advantage of this to fit shoes properly and to recog- ‘’ 


..«they will depend on you. valuable consumer acceptance. nize and aid troublesome feet. 





Pe: 


Remember! 


Be Sure ft 





o Visit The 


MOTECTS BUNIONS ATHLETE'S FOOT FOR FINGERS, TOES + 
I's Ot. Scholl's Bunion Pro- Dr. Scholl's Holf-Twist Dr. Scholl's Half-Twist » | H 
7 of leather with Bandage for Athlete's Band for Fi and xX 1 1 

pal Padding, re- Foot makes neat, com- Toe. Compact dressing Sc 0 $s 

pe painful pressure fortable dressings for injuries, protection fr. 

wa ioe helps preserve quickly, easily. Packed against scratches, cuts, SE 
shoe. 75c ea. 9 im carton with adhe- etc. 15 bandages with PALMER HOU 
sive strips. 25c. adhesive. 25c. ROOM 943 a 














For Excellence In 


ACHING, TIRED FEET ITCHING FEET, TOES ny a ” 

Dr. Scholl's Foot Balm Dr. Scholl's Solvex re- ¥ 

relieves feverish, ten- lieves Athlete's Foor, : 

der, sensitive, tired feet itching feet and toes. HE CH L MFG co Inc 

compen oy euasuan and Kills fungi it contacts. >| 7 ° 

atigue. Soothes, re- Aids healing. Liqui J 

35¢ can. freshes the feet. 35c. or Ganmnant” ” ame 213 W. Schiller Street 62 W. 14h Street f | 
CHICAGO, ILLINOIS NEW YORK CITY 
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Who’s Who at the Shoe Fair 


[CONTINUED FROM PAGE 86] 
Palmer House, Continued 


Exhibitor 
Sandler Bros. AIT £4 Co. 
Saval, Ted .. 


Schawe-Gerwin Co., The, SIR 


Scholl Mfg. Co., The, Inc. 
Schwartz & Benjamin, ime... ... 
Selby Shoe Co. 


Room No. 
801-802 

. 956 

.797, 798 

943 

952, 953 


"804, 806, 831, 832, 833, 


834, 835, 839, 840, 841 


Pees Shoe Co., (Div. 


General Shoe 


928W, 929W, 930W 


rp.) Ss 
“ster Sandal & Slipper Co., 
Slater, C. B., Co. 

Smith, G6. Edwin, Shoe Co ; 
Smith, J. P., Shoe Co. 
Somersworth Shoe Co., Inc. 
Spalding, A. G., & Bros. Shoes 
Springstep, Inc. 

Stacy-Adams Co. 

Stein-Sulkis Shoe Co. 

Sterling Last Corp. 

Stetson Shoe Co., Inc. 

H. C. Stillman Shoe Co. 


Stone-Tarlow Shoe Co.... . 1868, 


Swan Shoe Co., Inc. 

Tanners’ Council of America 

Taylor, E. E., Corp. 

Teeple Shoe Co... 

Tupper Preview ........ 
United Last Co. 

United Shoe Machinery Corp.. . 

United States Shoe Corp., The,. 

Unity Shoemakers Corp. ... 

Universal Shoe Corp. ......... 

Universal Shoe Mfg. Co........ 


Inc.. .948W 


858 

790, 791 
. .7% 
830 

855, 856 
959-960 

.. 865 
895, 896 
.. .939W 
. 732, 733 
961, 962 
1869, 1870 
.903W 
885 

70§ 

905, 906 
756 

. 883, 884 
. 821, 822 
.950, 951 
. 826 


= 975 


(Div. Craddock-Terry Shoe Corp.) 


Vardaman Shoe Co........... 971W, 972W 
Victory Footwear Sales Co.. 966, 967, 968 
Vener Gree Obs. ee ee 963W 
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Exhibitor Room No. 
Vulcan Corp. 935W 
Waldes Koh-l-Noor, Inc. ...901 
Walkin Shoe Co. 803 
Walk-Over Shoes 782, 783, 784 
Ware Shoe Corp. 820 
Webster Shoe Corp. .. 819 
Winthrop Shoe Co. 828, 829 
Women's Wear Daily 920W 
Woodsco, Inc. ‘ 775 
Wrighi, E. T., & Co., Inc 760, 761 
Mardon Shoe Corp. 918 
Flexmore Shoe Co. 717 


Barrett Shoe Co. (Division General) . 734-735 


LA SALLE HOTEL 


Exhibitor Room No. 
Harwood Shoe Co. ; .. 413 
James Shoe Mfg. Co. 412 
Levy Footwear Co. 414 
Smith, G. Edwin, Shoe Co. 313, 314 





Put Ceilings on Shoes 


In Puerto Rico 


San JUAN, P. R.—A plan to fix the 
maximum price of shoes in Puerto Rico 
on the basis of dividing all shoes into 
two categories, ordinary and fancy, was 
decided in a meeting held recently in 
San Juan in the assembly hall of the 
Merchants’ Federation, at which were 
present importers of shoes, represent- 
ing American factories, and represen- 
tatives of the OPA. 





It is reported that in this classifica- 
tion, ordinary shoes were decided to 
be those shoes for men, women and 
children for daily use which do not 
change with the season or the styles, 
and which constitute the bulk of all 


shoes imported in the island. All other 
shoes came under the head of fancy. 
A great quantity of military shoes is 
being sold through the stores to men 
in the armed forces, by stores author- 
ized to cater to the miiltary. 

Shoe retailers will have to keep a 
record of all stocks on hand as well as 
all future stocks of shoes received. 


Issue Booklet on Felt 


New YorK—“Felt Facts” is a new 
booklet issued by The Felt Association, 
Inc., of New York, telling the story of 
the manufacture and the uses of wool 
felt. It is written in simple, non-tech- 
nical style for the layman and the var? 
ous steps in the manufacturing process, 
about which the average person knows 
very little, are described and _ illus 
trated. 

The Felt Association was prompted 
to issue the booklet because the new 
uses, civilian and military, which have 
been found for this fabric since the wat 
began have brought many inquire 
from a wide range of industries. 


The modern manufacture of this old- 
est of fabricated fibre material, is i) 


terestingly portrayed in sixteen draw” 
ings by the noted artist, Helene Carte 
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Resistance to perspiration 
permits use on sock-lining. 


Suggested use for brand-mark- 
ing soles with Decolcomonic. 











Assure Colorful Brand Identification with 


MEYERCORD DECALS 


Meyercord Decals are permanent sales- 
men for repeat orders. They feature any 
trade-mark attractively, in any combina- 
tion of color and design, in a manner 
impossible by any other method. With 
Meyercord Decals, footwear identifica- 
tion is no longer a problem because they 
are perspiration-resistant — perfected 
for use on sock-linings of shoes. Through 


Sack the #bttack... Guy War Sondes 


weeks and months of rub and. wear 
Meyercord Decals retain their brilhance, 
legibility and reminder-purpose. They’re 
easy to apply, inexpensive, attractive 
and efficient. Test these Decals in the 
shoes you wear. We will gladly supply 
test samples on request. For complete 
information and samples write Depart- 
ment 1010. Free designing service. 


THE MEYERCORD CO. 


World’s Leading Decalc 


5323 WEST LAKE STREET 


omania Manutacturer 


° CHICAGO 44 


ILLINOITUS 





Ration-Free Safety Shoes 
For Part-Time Dock Workers 


SAN FRANCISCO, CAL.—In order to 
move the vast supplies of war cargoes 
constantly arriving at the San Fran- 
cisco docks for over-seas shipment, the 
U. S. Army at Fort Mason has inaugu- 
rated a new plan for utilizing part- 
time manpower through the creation 
of a four-hour evening shift of “Vic- 
tory Dock Seamen” who supplement 
the work of the regular dock workers. 
These men work from 7:30 p. m, to 
11:30 p. m. and already several hun- 
dred are engaged with more joining 
every day, made up largely of store 
workers and professional men. 

To protect their feet the army per- 
mits the dock seaman to purchase 
safety shoes without coupons. These 
shoes, made with steel toe caps capa- 
ble of supporting 250 lb., are supplied 
by a number: of shoe stores, whose 
prices and descriptions are posted on 
the bulletin boards of the hiring halls, 
tand are eagerly bought bygithe volun- 
teer workers. ¥ aa 


< 


Refuse to Endorse — 
Swap Centers 


DetroIT, Micu.— Opposition to the 
idea of a Swap Center was voiced at 
the meeting of the Detroit Retail Shoe 
Dealers’ Association, which took formal 
actign against such a proposal several 
months ago. 

The Association reaffirmed its stand, 
though in mild terms as “not being able 
to endorse it,” rather than out and out 
“opposing” it. It was pointed out by 
President Walter H. Magee that such 
a system has long been in effect by 
certain charitable groups, such as the 
Salvation Army and the Good Will In- 
dustries, and that “opposition” might 
be constructed to mean opposition to 
such charitable plans as well. 

It was pointed out during the debate 
that the interest of shoe men is dis- 
tinctly not in seeking to build shoe vol- 
ume or fearing for their business today, 
since most shoe men have more trade 
than they want anyway, but rather 
from the standpoint of health. 

Opposition, aside from the sanitation 
problem which is obvious, was based 
on the plea made by Nathan Hack, who 
led the debate, that a shoe worn by 
one child has been formed into the con- 
tour of his foot, and to force it onto 
some other child is to endanger that 
second child’s foot health for life. 

Joseph Burdt, OPA Regional Shoe 
Director, pointed out that the plan was 
being suggested for discussion and not 
being imposed on the industry. He 
stated that the Swap Center would not 
attempt to sell shoes, and that there 
had been no action on the plan so far 
in this territory. 

Final action taken at Detroit was to 
approve letters of “non-endorsement” 
to be sent to the OPA by both the 
Detroit and Michigan retail associa- 
tions. 
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FIT: nee 
@OF EVERY 


SALE 





MPORTANT PART 
TODAY 


with THE NEW BRANNOCK DEVICE 




































































| HEEL to BALL measurement 
s essential to a correct 
| fitted shoe 


hemes to Ball — Heel to T 
>} and Width Simultaneou 
taken exclusively with + 


NEW BRANNOCK DEVICE 


Morexshoes are fitted by the use of Brannock Measuring 
Devices — everywhere — than all other machines combined. 
There must be a reason for this universal acceptance by 
the whole shoe industry. 


Brannock Measuring Machines are also-being used by the 
Army,|Navy, WAC, SPARS, Marine wCOTPS Women's Reserve 
to expedite the cortgct fitting of “thet Government Issue 


shoes. “te 
sa> rf 


” 


Scientific, heel-to-ball, heel-to-toe, and width fittizig accu- 
racy of the Brannock can help your store fulfill its obligation 
to better serve a foot-conscious, fit-conscious public. 


Adult Model $15.00 
Junior Model 12.50 


A special cooperative plan is 
open to you if you order the 
Devices from your shoe manu- 
facturer. 


THE BRANNOCK DEVICE COMPANY 


427 South Salina Street 


Syracuse, New York 





To Hoid Spring 

Buying Convention 

— The North- 
Travelers’ As- 
Spring buying 
24th, 25th and 


MINNEAPOLIS, MINN. 
western National Shoe 
sociation will hold its 
convention on October 
26th at the Dyckman Hotel, here, it 
has been announced. This is a week 
earlier than was first planned, but the 
dates were changed because of the 
National Shoe Fair which is to be held 
in Chicago the first week in November. 

At the regular meeting of the asso- 
ciation, it was decided to hold a Fall 
convention the first Sunday, Monday 





and Tuesday of May, 1944. Plans wert 
also made to hold a convention in No- 
vember, 1944. 


OPA Clinic at Michigan Fair 


DETROIT, MICH.— The OPA Shoe 
Clinic will be a major feature of th 
Michigan Annual Shoe Fair and Wa 
Conference Days, November 7-8-9 # 


the Hotel Statler, here. Scheduled 
attend are William W. Stephenso, 
Rationing Executive; Harold & 


Quimby, director, Trade Rationing 
Branch; and Miss Margaret Cunning 
ham, Legal Division, OPA 
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ally, it is our belief that style in 
en’s shoes will remain much as it 
ways been; we’ve had to remove 
}of the gingerbread to comply with 
; we'll probably add it again 
the government gives us free rein. 
) for the most part, from a style 
the children’s shoe picture for 
er 194? will look much as it did 
pring 1941. 

t’s as far as the similarity goes. 
developments are on the way in 
portant fields of lasts, soles, syn- 
materials, fitting developments, 


















fin the field most important to you 
handising of children’s shoes. 
are due for increased attention 
all shoe manufacturers—men’s, 
’s and children’s. The women’s 
manufacturers have gone back to 
lasts of baby shoes for their new 
ration—because women want com- 
lable shoes, and children’s lasts 
always provided more room in the 
part for feet that are never still. 
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is a tendency, in children’s lasts, 
to provide more height in the forepart 
—not only in walled lasts and moccasin 
fronts, but in plain toes as well—assur- 
ing plenty of room for growing feet and 
iective toes. There has also been an 
exhaustive study of lasts in relation to 
the fitting qualities of the high shoe, 
and further developments to assure fit 
at the back of the shoe and over the 
instep and ankle are on the way. At- 
tention has been centered on the heel of 
the child’s shoe as the focal point from 
Which the fitting qualities of the shoe 
are determined, and you may expect to 
see further developments in this con- 
nection. 

The amount of study and research on 
synthetic materials for soles is bound 
to leave its mark on children’s shoes. 
Plastics have already been introduced 
in shoes for the youngsters as a war 
Measure ; so far they have proved satis- 
factory. But the full development of 
plastics may not be expected until after 

war when materials are available 
en a larger scale. It is not improbable 
that they will provide soling material 
which is tough and long wearing, flexi- 
ble and comfortable, easy and cheap to 
produce in quantity. Plastics, because 
of their durability and scuff resistant 
qualities, have already been introduced 
in limited quantity on shoe uppers, as 
tips and foxings, to lengthen the life of 
shoes for active youngsters. It is highly 
probable that there will be an increased 
tendency to use plastics in this man- 
ner when allocations are lifted and 
is enough material available to 
Work on a larger scale. 

Merchandising of children’s shoes is 
infor a change. Rationing has brought 
on it the demand for quality in shoes, 

for long-wearing, well-fitting shoes that 
Will keep their shape after months of 
Wear. People who have never before 
able to afford good shoes have 
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suddenly become acquainted with the 
joys obtainable from well-made shoes 
fitted correctly. Mothers have come to 
demand these attributes in the shoes 
they put on their youngsters. In other 
words, rationing and war conditions 
have educated the tastes of customers 
to an extent never reached heretofore. 

There will hardly be a wholesale re- 
turn to uniformed buying after war 
restrictions are lifted. Most mothers 
will continue to demand good materials, 
well-made shoes, good-fitting qualities, 
no matter what price they pay for 
them. They’ll demand these qualities 
in relatively inexpensive shoes as well 
as in those which command a higher 
price. 

Your buying, therefore, will have to 
take this trend into consideration; 
you’ll have to look for the best-fitting 
shoes of the best materials available 
in the price lines you stock. Your sales 
staff will have to be well acquainted 
with the shoes they sell, how to fit them 
correctly, how to explain the points 
which make your shoes the best value 
obtainable. 

A movement is under way to iron out 
the peaks and valleys of production by 
maintaining monthly budgets of shoes 
to be shipped to retailers. This will 
make possible more efficient operation 
and more economical operation on the 
part of the manufacturer as well as the 
retailer. 

From present indication the post- 
war period should be one of great in- 
terest and developments important to 
every retailer of children’s footwear. 
It’s your obligation to your community 
to make a careful study of all these 
developments and provide in your stock 
the shoes which will serve their func- 
tion most efficiently. 





Sandal Company Moves 


SALEM, Mass.—The Winston Shoe 
Co. has moved from Peabody to the fac- 
tory at 28 Goodhue Street in Salem, 
and there continues the manufacture 
of sandals for military and civilian 
wear. John Rimer, of the Winston Co., 
owns the factory in Salem which was 
formerly operated by Cass & Daley. 
The Arrow factory in Peabody, so 
called because it was formerly occu- 
pied by the Arrow Shoe Co., was sold 
at auction to Harry Remis, of Remis 
& Co., leather manufacturers. 





Re-enters Shoe Business 


Los ANGELES, CALIF.—“Chick” Amer- 
icus, having been honorably discharged 
from the Marine Corps after nearly a 
year’s service, is now back in the shoe 
business picking up where he left off 
before the country called him. His 
jobbing house located at 2832 Victoria 
Ave., this’ city is again his business 
address. 




























MR. JAMES H. SEWALL 


President & General Mor. 
Burne Cuboid Co., Inc. 


We are too busy 
opening CUBOID 
accounts to attend 
the Chicago Show 


True we are busy. But we send our heartiest 
greetings to our many friends who will be 
in attendance at the Chicago Show and 
Wor Conference, for it is principally 
through them and their fine recommende- 
tions of Cuboids that we are growing so 
rapidly, and opening departments in the 
best stores in the nation. To the list below 
of major stores handling Cuboids we i 
proudly present our newest account: 


L. BAMBERGER & CO. 
NEWARK, WN. J. 


Listed alphabetically are 30 major Cuboid 
accounts. There are scores of smaller ones. 


ATLANTA Thompson-Boland-Lee 
BOSTON .Thayer McNeil Co. 
BURLINGTON ; Boynton's 
CHATTANOOGA Miller Bros. Co. 
CHICAGO Mandel Bros., Inc. 
CHICAGO Lane Bryant 
CINCINNATI Shillito's 
DALLAS Volk Bros. Co 
DENVER Fontius Shoe Co. 
DENVER May Company 
DES MOINES Younkers 
FRESNO .Rodder's Shoes 
HOUSTON Krupp & Tuffly 
LONG BEACH Famous Dept. Store 
LOS ANGELES J. W. Robinson Co. 
LOS ANGELES May Company 
LOUISVILLE Stewart Dry Goods Co. 
MILWAUKEE > Boston Store 
MINNEAPOLIS Stendal's 
NEW ORLEANS D. H. Holmes Co., Ltd. 
OKLAHOMA CITY Nissen Shoe Co. 


PASADENA Ray Johnson Shoes 
PHILADELPHIA Gimbel Bros. Co. 
PORTLAND Meier & Frank Co. 


Auerbach's 


SALT LAKE CITY : 
Guarantee Shoe Co. 


SAN ANTONIO 


ST. LOUIS Famous-BSarr Co. 
ST. LOUIS Stix, Boer & Fuller 
ST. LOUIS Vandervoorf's 
WASHINGTON, D. C. The Hecht Co. 


If your store is the BEST im your city, 

write for our standard dealer contract 

and for information about our helpful 
merchandising plans. - 


BURNS CUBOID CO., INC. 
P.O. Box 1743, Senta Ana, Calif. 
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POST-WAR MODEL SHOWING 
ROOMS 714 - 715 PALMER HOUSE 
CHICAGO - NOV. 1, 2, 3, 4 











One of the most profitable phases of shoe retailing is in ortho- 
pedic shoes for women. The war has proven this. So when 
peace comes, we invite all of the Johnnys to look us up, for we 
have the most unadulterated foot-help program to be found 
anywhere. 


Our entire production is now under allotment. For the present we cannot 
accept new accounts, so please don't write us. 


cwcecseceerses #FESEESEFESETES FTESTETITTS* GESTLESELEZ. _ 


MILLER SHOE COMPANY COOK AND ALFRED STREETS CINCINNATI, OHIO 


Qn 
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Feature Shoes in Transition 


POPULAR SELLERS 
in 
PRACTICAL FOOTWEAR 


Service Models worn by women in 
the armed forces are now being du- 
plicated at prices ranging from $4.95 
and up to $12.50. Sales of plain toe 
bluchers rank third place, next to 
gypsy seam oxfords and reguigtion 
blucher types in kidskins and combi- 
nations. Older women are buying 
them because they like the youthful 
“appearance of the shoes, and broad 
ball measurements give marvelous 


| Platforms, made with leather prior 
te M-217 rulings or with non-leather 
| toverings according to WPB present 
tense, represent a new comfort fea- 
‘ture for thousands and thousands of 
Women, young and old. One reason 
for their success—they wear remark- 
ably well, even with the lightest bot- 
fom of four-iron leather or split in 
conjunction with the platform. Some 
women claim they no longer have cal- 
after wearing platforms. 

Wedge Heels started in play shoes 
and evening models, went into dizzy 
high styles, gravitated back to sober 
locking WPB wartime casuals. Now 
they are being pointed out for their 
comfort and support. Women are 
buying them who tried them first in 
bedroom and indoor shoes. Women 
are buying them for daylong comfort, 
after wearing them for the first time 
this summer in cheap non-rationed 
play shoes. Women who have wern 

for years in smart casuals and 
play shoes continue to wear them for 
their comfort. 

Baby Lasts were pre-War entries in 
fashion footwear. They were shown 
simultaneously in popular price and 
snob price versions, were repeaters 
in several stores for two years or 
more. Now they are standard equip- 
ment for certain ankle strap and 
cress strap models. They are sold to 
Gentle old ladies accustomed to years 
sf gypsy seam purchases and fip 
young fillies stepping out of their sad- 
dies and sloppy moccasins. Smart 
yee moderns wear this last because 

looks fashionable. All women buy 
it becouse it is so comfortable. 
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STUDY the dependable customers 
on your list by their present shoe 
purchases. Compare the purchases 
made this year with those made five 
years ago by these same customers. 
Are these women, the women cus- 
tomers who put comfort and suit- 
ability ahead of fashior., still buy- 
ing the same types that they have 
always bought? What they are buy- 
ing today, what they put in first 
place for the exchange of that ration 
coupon, may prove a valuable guide 
to new trends in feature shoes. And 
in many stores or shoe departments 
the country over, where feature 
shoes have never been of para- 
mount interest, the women them- 
selves are “building a line” of fea- 
ture shoes. 

Women are doing this by their 
own choice, by their approval en 
masse, of many comfortable style 
shoes that started in as high-style 
fuotwear. Not the factory special- 


Cushioned platforms re- 

place thin soles. Moccasin 

or walled fronts replace 
shallow toes. 


ists, not the podiatrists, not the 
shoe stylists, have worked out spec- 
ifications for these new era comfort 
shoes. By a simple test of wearing, 
women themselves have established 
new comfort specifications for their 
favorite footwear. And while war- 
time regulations may limit an in- 
creased acceptance for these par- 
ticular models, their future success 
is assured if the shoe manufacturers 
and retailers follow through after 
the war. 


Two Decades of Progress 

Following World War I the mak- 
ers of feature shoes concentrated all 
their energies, both in manufactur- 
ing and distribution, on the arch 











support theory. The evolution of 
the arch shoe started before the 
war in 1917, but was only com- 
pletely realized by improvements 
that came about as a result of the 
study of men’s feet in the medical 
examinations for military service. 
The prevalence of flat foot among 
young men put an extraordinary 
emphasis on arch support therapy. 
Shoe manufacturers for the follow- 
ing twenty years were led to ex- 
aggerate the importance of the 
longitudinal arch support in com- 
fort shoe construction. 

In the “thirties, during the de- 
pression, the feature shoe began to 
feel the impact of the changing 
trend in lasts. Style features that 
had been launched in connection 
with lasts for Summer sandals, for 
slippers, for 


models for sports and casual wear 


evening low-heeled 
were .assimilated as detailings for 
practical feature types. The new 
concept of weight distribution and 
proper balance brought out a new 
appreciation of broader measure- 
ments in the forepart and snug fit 
in the quarter. And advertising of 
feature shoes and comfort types re- 
flected the new developments in 
three-point weight bearing, in meta- 
tarsal support, in wide ball mea- 
surements. 

All of these developments came 
about naturally, as part of the im- 
proved technology in shoe making. 
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Broad measurements in baby lasts supplant 
Pedestal support of .. 
wedge heels replaces wobbly stilts. Z 


narrow tread lasts. 


In actual appearance, however, fea- 
ture shoes have not changed greatly 
in the past ten years, except as they 
have incorporated tested pattern 
ideas or new pattern detailings some 
seasons after their appearance in 
style shoes. Feature shoes have 
maintained their volume of sales 
through lean years and prosperous 
seasons. They represent the best 
investment for the majority of 
stores to sell to the majority of 
their customers. And for this rea- 
son buyers have been more eager 
to keep up their figures on their 
branded lines of feature shoes than 


on any style shoes they might buy. 


Feature Shoes in Wartime 

Successful merchandising of good 
feature shoes depends on _year- 
round operations with constant re- 
sizing. Plenty of sizes means plenty 
of satisfied customers. It’s as sim- 
ple as that. It is quite possible that 
the most popular feature shoes in 
America would cease overnight to 
make their regular profits for the 
stores, if adequate sizes were no 
longer available. Manufacturers 
have made feature shoes in com- 
plete size ranges. Retailers have 


maintained year-round stocks of 
these shoes in complete size ranges, 
sized up. 
have been consistent repeat custom- 
ers for these shoes. 

Sales-of nationally advertised 


brand lines of feature shoes have 


constantly Customers 
















made spectacular gains since we 


entered the war. Most stores are 
buying on a quota basis, and the 
demands are so great that it is no 
longer possible to maintain the 
same complete stocks of sizes nec- 
essary. The slump in shoe sales in 
recent months has not greatly af- 
fected the sales of feature shoes. But 
many customers, unable to find 


correct sizes in their favorite 


brand, have been buying other 
types of shoes. In many cases they 
have discovered the comfort fea- 
tures of new styles sold without 
benefit of health shoe branding. 

This represents a serious threat 
to future volume on certain feature 
types. Women have often continued 
to buy the same brands of shoes for 
several seasons or several years. If 
they receive shoe satisfaction and 
foot comfort from another style or 
another brand, they may be led to 
change their buying habits after the 
war. That they are doing this very 
thing is indicated by sales of certain 
styles in recent months styles 
whose sales record is so consistent- 
ly good that it is possible to evalu- 
ate them as basic shoes rather than 
style models. 

Many retailers of fashion shoes 
have found an enormous demand 
for larger sizes formerly found 
only in size ranges of feature shoes. 
This new demand for larger sizes 


[TURN To Pace 214, riEAsE] 
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frank E. Marsh New 
OPA Field Chief 


§an FRANCISCO, CaALir.— Frank E. 
fash, regional chief of the OPA in | 
S@p Francisco, has been promoted to 
geeative assistant to Chester Bowles, | 
general manager of OPA, with head- 
r in Washington. Marsh is well | 
jnown to the trade and his many West- | 
em friends are sorry tu see him leave. | 
In his new position Marsh will direct 
fed operations of OPA, coordinating | 
work of the nine regional, 126 district | 
gad 5500 local units. Leo Gentner, 
deputy regional chief, has been ap- 
as acting regional *administra- | 
wr for the five Western States. 


| 


—— | 


Mail Order Houses 
Trading Up 


Cuicaco, Int. — Although in earlier | 
years the mail order houses gave their 


principal attention to popular priced and | 


lower-end goods, such is not the case 
today. Montgomery Ward, in spite of 
adverse conditions regarding the sup- 
ply of available merchandise, are today 
maintaining quality in practically all 
lines, and are definitely “trading up.” 
This is especially true in shoes. . In 
their St. Paul Mail Order branch they 
have a shoe room where samples can 
be fitted to the customer. This is a spe- 
dal accommodation to their trade for 
the shoes cannot be taken away by the 
astomer. She merely obtains the right 
fitting last, and then must order them 
to be shipped to her. 


Ask for Purchase of 
5,000,000 Cattle 


WasHINGTON, D. C.—The United Shoe 
Workers of America, CIO have re- 
quested President Roosevelt to purchase 
five million cattlé in order to ease the 
critical leather situation inthis coun- 


try. Frank R. McGrath, President of | 


the Union, says that, “available re- 


ports from the Tanners’ Council indi- | 
tate an approximate 50 per cent de- | 


dine in finished leather inventories as 
compared with a year ago. This crit- 
ical situation can primarily be traced 
to efforts to break OPA wholesale and 
retail price ceilings.” 





. 
Buys Partner’s Interest 


SHEFFIELD, Iowa—W. E. Kugler, in 
the leather business here for the past 


years and a partner of the firm | 
Miown as Stoll & Kugler, has bought | 
interest of his deceased partner, | 
F. Stoll, and will operate under | 

the name of Kugler Leather Co., with | 


Esslinger assisting. He plans to 
rry a complete line of men’s shoes 
Mid maintain a shoe repairing depart- 
meni. 
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The production of Navy shoes has been and shall 
continue to be our first duty. 


_ eee Eee 


However, our contribution to the War Effort does 
not end with our Navy shoe production. All over 
the country, men and women Health Spot Shoe 
wearers are doing vitally important war work .. . 
and depending on Health Spot Shoes to help them 
remain on the job. War workers cannot risk the 
loss of precious production hours due to tired feet. 
They must keep their feet fit. 


x*x** 


We have on hand 600 letters from doctors in all 
parts of the United States, from executives and 
important operators whose work is directly con- 
nected with the war effort. We also have 3521 
letters from men and women who claim they would 
have to give up their present work if they could no 
longer get Health Spot Shoes. 


x * * 


The Health Spot Shoe has always been the ideal 
shoe for the worker who spent long hours on his feet. 
The tremendous increase in the demand for Health 
Spot Shoes which is sweeping the country among 
war workers, proves that the worker recognizes the 
need for a strong, comfortable shoe that will con- 
tinue to hold him up and support his feet in the 
proper manner. 


x * * 


We are happy to welcome to the ranks of satisfied 
Health Spot Shoe wearers those men and women 
who have answered the patriotic call to serve on 
the production front. We realize that we have a 
greater obligation than ever before and are sin- 
cerely striving to meet that obligation. 


ILLINOIS 


MANUFACTURERS OF THE MOST COMPLETE LINE OF CORRECTIVE 


SHOES IN AMERICA FOR MEN, WOMEN AND CHILORER 


Company 
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FOOT FREEDOM FOR WOMEN 


° On a foundation of foot knowledge, stands The 
# Health Footwear Company of 45 Pleasant 
Street, Worcester, Massachusetts—a partner- 
ship consisting of Charles H. Hildreth, with 
more than 40 years of shoe experience and 
Joseph F. McGoldrick of 27 years fitting skill. 
Over 70% of the sales of WILBUR COON 
Shoes in this store are in the form of repeat 
business—some women coming in time: after 
WILBU time, asking for “more of the same.” 

tht / Recognized throughout Worcester County as 
eG the service center for specialized footwear for 
sis women, these competent shoe men serve hos- 
pitals, clinics, orthopedists, pediatricians, physi- 
cians and podiatrists. Club foot shoes are 
carried and fitted to correctiofls ordered by 
medical men. 
The store is in two parts—a rotunda-like salon in 
front, with individual chairs for women; and in 
the back the stock-room, office and shop where 
minor corrections can be made. Colorful back- 
grounds in the windows serve as setting for the 





Charies Hildreth 
says: ‘‘Weight 
bearing footwear Pa 
needs special fit- 


ting service.” 
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black and brown W. B. COON Shoes. 
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W. B. COON SHOES—SELECTIVE iN- 


ARTNERS HILDRETH and McGoldrick say: “It Saiatem anaiiinn Go clade sae 


pays to do business with firms of high character, those materials not essential to our 
who consider it their responsibility to equitably allocate their military forces. 
production to their merchant distributors. We appreciate the A—FREE TREADS: A re'ated series of broad 


consideration and service of W. B. COON COMPANY in these eae x 


: ° rT) B—OUTFLARES: A _ reicted series of broad 
trying times. tread outflare-lasts. (Both of the above groups 
ore available with the TRIBALANCE insole as 


Regular footwear for women with hard-to-fit feet, constitutes weal a fe Co -qepyentiansl welt esestrastion,) 
the major business of the stores and the partners are proud of 

the motto that arches the store: Through these portals have 

fread some of the most comfortable feet in the world"—and 

naturally the shoes are by W. B. COON COMPANY. 


Customers migrating to all parts of the country, continue to 
send checks and coupons to the Health Footwear Company of 
Worcester for the precise fittings on record—a scope of ser- 
vice most encouraging to the proprietors, who live a W. B. 
COON life of shoe service on the fitting floor, selling shoes for 
every activity of American women—in the shop, in the home 
and in walking everywhere. 


From 3/2 EEE to 12 AAAAA is the 
span of customer fitting possible in 
W. B. COON Shoes. 


‘ 
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. COON COMPANY 37 CANAL STREET © ROCHESTER, N.Y. 
me . Raines, "hc Saha he 47 WEST 34TH STREET © NEW YORK City 
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The Home of Better Fitting Shoes ___ 
326-328 West Main, Oklahoma Cityo 





July 10, 1945 
OUR TWENTY. FIRST YEAR 


Mr. Walker T. Dickerson 
Dickerson Shoe Company 
Columbus, Ohio 


Dear Mr. Dickerson: 


KISSING SHOES MAY BE A NEW ONE 





Today a customer came in and asked for Dickerson shoes and 
after our Mr. Barnwell had fitted her in a pair of MP-405, 
she remarked, I always kiss the things I love and I love 
Dickerson shoes, she then picked up the shoes kissed them and 
said, wrap them up please. 





The customer was; 


Mrs. Edith Swim 
801 N. W. 15th. Street 
Oklahoma City, Oklahoma 





Yours very truly, 


NISSEN SHOE COMPANY 


Wm. e Hols on 
General Manarer 


Wm. EH: IB 





PALMER HOUSE 


NOVEMBER 1-2-3-4 











ROOMS — 905W-977W-978W-979W-980W 
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FOR WOMEN ONLY 
—ORIGINAL— 


ARCHLOCK SHOES 


es "Wedge Balanced" 


DICKERSO 


WEDGE-BALANCED 





This Trade Mark stamped on the sole and sock linings and 
this number—1984576 (Reg. U.S. Pat. Off.) stamped on 
the EXCLUSIVELY featured innersole of all ORIGI- 
NAL ARCHLOCK (Wedge Balanced) shoes for women. 


PALMER HOUSE 
November 1-2-3-4 
Company Headquarters - - - - Room 905W 


Larry Minor Room 980W Bill Lanigan Room 977W | 
Bob Lewis Room 979W Paul J. Lee Room 977W 4 
John Lucas Room 978W O. H. Kirkpatrick 977W 





Yours for VICTORY 
THE WALKER T. DICKERSON COMPANY 


COLUMBUS, OHIO 
U.S.A. 








October 15, 1943 


KEEP EM 



















FOOT REST 


SHOES 









got them. 


$6.95-$7.95 





MADE BY A FIRM THAT UNDERSTANDS YOUR 
PROBLEMS IN SELLING SHOES TODAY 


The style of Krippendorf Foot Rest Shoes makes 
a woman want them. The fit makes her happy to 
wear them. The durability makes her glad she’s 


A winning combination — backed by a firm that 
understands the shoe retailer’s wartime problems. 
Made by Krippendorf-Dittmann, with one price 
range, one quality, one brand. Every shoz made 
in our modern Cincinnati plant—closely supervised 
and carefully inspected. 


This is Krippendorf-Dittmann’s third war in its 
72 years of experience. We look at every wartime 
problem from your side of the fence as well as ours. 


THE KRIPPENDORF-DITTMANN COMPANY 


CINCINNATI, OHIO 
New York Showroom: Marbridge Building 





ae See One Brand .. . One Price Range . . . One Quality 
Nationally advertised in Good Housekeeping . . . Ladies’ Home Journal Woman's Home 
Companion . . . Mademoiselle . . . and Vogue 
Quality Built This Business addresses of purchasers. Such data 
makes possible seasonable mailings 
- y JED 0 ; & . . . . * 
[CONTINUED FROM PAGE 88] from time to time. The interior is 


customer relies more on the judgment 
of the fitter and at the same time en- 
joys greater comfort. .Both of these 
advantages directly help the merchant 
meet the labor shortage. He can do 
business with a smaller sales force. 
Not to be overlooked «is increased good 
will and satisfaction on the part of cus- 
tomers. 

Like most merchants who offer spe- 
cial service and expect to see the cus- 
tomer return as a friend, this shoe 
store keeps a record of sales and the 
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made attractive and interesting with 
colorful posters and special displays of 
health and semi-corrective merchandise. 
During recent days many young women 
who are doing war work have come to 
select shoes which will add to their 
comfort and efficiency when on plant 
duty. Mr. Silberberg, however, attaches 
more importance to results from cus- 
tomer appeal due to his sightly corner 
window display. 

In a town like Bayonne no one can 
miss seeing the Roamer Store. High 









above Broadway on this corner byilg 
ing looms the name Roamer in lett. 
ing which will catch the eye of pede 
trians or motorists. The : odernizes 


window, despite the narrow frontage 
tells the story of the quality shoe i 
is a curving, deep-window design whie, 
affords a housing for much welldy 
played merchandise. Passers-by gy 
shoes from the front but more frequen, 
iy they become interested and enter the 
passage leading to further displays y 
the rear. After working hours whe 
the store is closed war workers are able 
to get a pretty comprehensive ideg of 
what Roamer’s carries in shoes. 

Floral motifs and other seasons 
backgrounds are designed with cap 
Pastel drapes for dais on which shoes 
are displayed, Mr. Silberberg thinks 
are especially important for attracting 
customers at night during the dimont 

To compensate for losses due § 
limited styles and sizes, Roamer’s js 
plugging harder for sales on acces 
sories, including hosiery and findings 
The shop carries a large line of polishes 
and cleaners. Although pressed by 
trade, the store has not relaxed scrup.- 
lous attention to correét fittings. If jp 
doubt about a difficult foot, the X-ray 
machine is used for checking the fit, 

Mr. Silberberg has observed the up 
and downs of the shoe business for 
twenty years on this corner. In shap- 
ing the policy for an independent busi- 
ness, he has become convinced that the 
only way to survive in this era and the 
immediate years ahead, is to depend o 
quality merchandise and special service. 
Many of his best customers now ar 
persons whose feet have been injured 
by wearing ill-fitting shoes. 

Like any man who saw his business 
climbing, Mr. Silberberg fecis the re 
strictions of the rationing era. More 
over, he would like to carry out the 
plans which are ready for the moderni- 
zation of the interior of Roamer’s. But 
he is grateful that he embarked ona 
policy which is carrying Roamer’ 
safely through war vroblems, and he 
is willing to wait for relaxation a 
priorities which -will permit remodeling 
the shop. 


















Accessory Lines Popular 


SEATTLE, WasSH.—Along with their 
regular lines of footwear and purses, 
Pessemiers now are offering a creme 
sachet which has proved to be very 
popular with the women customers. 

The sachet is of various flower scents, 
each bottle tied with a matching rib 
bon and glass stopper. Packed in 4 
gilt box it makes an attractive gift 
and comes in two sizes: large and purst 
size. 

Since Spokane was the closest tow! 
which stocked this creme sachet and 
since Pessemiers had been ordering tt 
regularly for customers, it was 
cided to stock it in Seattle as well. 

Pessemiers also report suce 
sales from their matching “>eaner 
bex” hats and baes of crocheted 
which sell for $9.95 set. They are made 
in all pastel shades as well as black. 
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modeling You can convert your merchandise into cash and ration currency. 

: We will give you quick action. 
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| pm The reputation for fair dealing which Kirsch-Blacher has built up 4 
Lt y during the past 28 years is your assurance of satisfaction. $ 
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A SaLute To You, Our FRIENDS AND Our CUSTOMERS 






ONSCIOUS of the difficulties under which you have been operating, we 

express our sincere thanks and deep appreciation for your cooperation. 
A united stand by everybody in the industry will carry America forward to 
victory . . . more quickly! 


Ww 
GREETINGS from 
OUR PRESIDENT 


Jack Morte 


who is serving his country 
as staff sergeant in the 


armed forces. 


WERE BUSY WITH THE STYLE-LASTS OF TOMORROW—Today ! 


Realizing that peace will bring new post-war fashions, our crafts- 
men are busy developing iz wood what the shoe manufacturer 
will create in leather the ''day after the Armistice." 


MORTON LAST COMPANY, Inc. 


CREATORS ... DESIGNERS .. . PRODUCERS OF FINE LASTS 
CINCINNATI 
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In previous years, in that issue of Boor aNp SHOE 
RECORDER immediately preceding the gathering of the 
clans in Chicago, whether in November or in January, 
it has been the custom to present a review of those ma- 
terials of which shoes are made; to tell from what parts 
of the world the raw stock comes; how this is tanned; 
what are the physical properties of the leather so made; 
how it is given that wide variety of finish and color to 
which the American men, women and children have 
been accustomed in the past; and to end with a discus- 
sion of sole leather and other bottoming materials. 

But this is a story of shortages rather than abun- 
dances. Most of these materials are scarce—some of 
them almost non-existent when measured with the yard- 
stick of previous years. In this article, therefore, we will 
have to consider, after a brief review, those war-born 
materials which are available. 

This country now has an Army and Navy of several 
millions of men and women, all of whom are hard on 
shoes. The Allied armies have captured north Africa, 
Sicily, Corsica and are on their way to freeing Italy 
from the Hitlerian yoke. As the Allied armies advance 
into these freed territories, they are followed by the 
Allied Military 


things, civilian shoes for the peoples of those countries. 


Government bearing, among other 


Lend-Lease also acquires and distributes footwear. 

Further to complicate matters, the raw stock from 
which much upper and sole leather is made is not com- 
ing into this country in anything like normal quantities. 
Current tannery production is far below normal. The 
country continues to face an increased demand for shoes 
for other than its own nationals with a decreased supply 
of the materials of which they are manufactured. Here 
are some facts: 

Between 50 and 60 per cent of every side of steer 
hide can be turned into sole leather of military weight 
and quality. That seems to mean that from 40 to 
30 per cent of each side is left for leather which can be 
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Diminishing Supplies; Increasing Demand 


by OWEN A. THOMAS 


a 


counted on for use on sole civilian shoes. But this re- 
duction is increased even more by the limitations placed 
on tanners by the War Production Board. During the 
quarter-year ended September 30, for instance, permis- 
sion was given to tan only 70 per cent of the number of 
hides tanned during the same period in 1942. It is 
obvious, therefore, that the total amount of sole leather 
theoretically available for civilian shoes is 70 per cent 
of 40 to 50 per cent, which is 28 to 35 per cent of some 
hypothetical normal. So we talk about a “shortage” in 
sole leather. 

But shoe production is certainly greater than that 
percentage of normal and there must be bottoming ma- 
terial for those shoes, with some measure of durability. 
With this in mind, the War Production Board, pointing 
75,000,000 pairs of civilian 
shoes will be made during the last quarter of this year, 
recently advocated making 17,000,000 of this total with 
rubber soles. 


out that approximately 


THUS there has come into the civilian picture for the 
first time in a big way, a soling material already familiar 
to our boys in the Army uniform. This rubber soling 
material, of course, has been used before on civilian 
shoes and is reported by many merchants to have re- 
ceived something less than the enthusiastic acclaim of 
the public. Recent developments, however, have put this 
material in a more favorable light and the merchant is 
now safe in recommending it insofar as durability is 
concerned, even though it may leave something to be 
desired from the viewpoint of appearance in those long 
accustomed to the high edge finish of the leather sole. 
And even that is steadily being improved. 

The so-called carbon black rubber sole is, in reality, a 
mixture in varying proportions of reclaimed rubber and 
crude rubber, larger quantities of the former of which 
are now being released by government administrators 
who are engaged in conserving the nation’s supply of 
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those two ingredients. It is moulded, can be patterned, 
is light in weight, tough and can be handled easily in 
the shoe factory. 

The use of this soling material is expected to in- 
crease from here out. So important is it destined to be 
in the shoe manufacturing industry that its importance 
as a thoroughly acceptable soling material can best be 
gaged by the WPB announcement recently that many 
tons of synthetic rubber are henceforward to be set 
aside for use in shoe soles—in combination, of course, 
with reclaimed rubber. Tests conducted by the Army 
have Hefinitely established the durability of this mate- 
rial. Some Army authorities are quoted as saying that 
it will outwear the best quality of sole leather. So, at 
least until the end of the war, we will see this sole in 
the store window—bottoms up—gaining public ac- 
ceptance in volume as it becomes more and more appar- 
ent that old favorites must be temporarily abandoned. 


THERE is a possibility, furthermore, that the WPB 
may release for soling material some of the newer plas- 
tics which were well beyond the development stage at 
the time of Pearl Harbor. The same release in which 
WPB advocated the use of rubber soles to replace 
leather, also mentioned plastics as a possibility. And 
though WPB officials pointed out that many of the plas- 
tics which might be suitable for civilian shoe soling 
had been preempted for use in the war effort, it is un- 
likely that any reference to them would have been made 
had the WPB not been considering a plan designed to 
devote at least a small portion of plastic production to 
civilian usage. It is reported that a surplus is being 
accumulated. 

Then, there are the synthetic soles, used to date most- 
ly on playshoes of the non-rationed type. Of these there 
are so many varieties that it is hopeless to discuss them 
in detail. Some of them, as a matter of fact, are not 
worthy of discussion but there are others which are 
worthy of the industry’s acceptance and these, pushed 
by reliable materials manufacturers and backed by the 
reputation of the shoe manufacturer who has elected 
to use them, at least on playshoes, will continue to serve 
until something better comes into the field. 


LEST all that has been said be interpreted as an in- 
direct prediction of the end of the leather sole, it should 
be emphasized that nothing of the sort is apt to happen. 
even in the post-war days ahead by which time there 
should be an abundance of plastics and other replace- 
ment materials of which soles are currently being made, 
some for immediate use and others, now in the test-tube 
stage of development. That these will compete vigor- 
ously with sole leather is a foregone conclusion but it 
is doubtful whether the leather industry will surrender 
its leadership. 

Already tanners have found ways of making more 
than merely suitable soles from those parts of the hide 
formerly discarded. Spongy portions of hides make 
spongy leather—at least that used to be the case. Tan- 
ners, however, are not allergic to research and ways 
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already have been found of treating leather ‘in poceas 
which result in an end product so far superior to those 
with which the trade has long been familiar as tv defy 
comparison. This research is a continuing process, 
stimulated by the war, it is true, but designed to pro. 
duce in post-war days, qualities and types of soling ma. 
terial with which to meet the competition of other ma. 
terials more recently developed. 

It is probably true, as pointed out recently by one 


trade authority, that this country will end the war with ° 


better quality rubber soles than we have ever had be. 
fore—that plastics and other replacement materials will 
challenge leather soles, but it is extremely doubtful 
whether a public, accustomed from time immemorial to 
walking on leather, will overnight elect to make a 
switch as radical as that which some are predicting. 

Lest the foregoing appear to be too negative in its 
treatment of the problem of materials of which shoes 
are made, it should be noted that there is a positive 
side, also, and that it should not be ignored now or in 
planning for the future. 


THE shortage in upper materials, for instance, is by 
no means as acute as in sole leather, although it is real. 
Some qualities of leather are scarcer than others but 
substitutions of one for another are taking nothing out 
of the wearing quality of the shoes. And, though colors 
have been limited, there is still a wide variety of finishes 
from which to make a selection—a variety which en- 
ables the merchant, even today, to give style variety. 

In kid leather, tanneries, at least some of them, are 
running at around 70 per cent of normal production 
and, since production is geared fairly accurately to im- 
ports of the skins from which this leather is made, it 
may safely be assumed that the shipping lanes between 
this country and those from which the skins come are 
being kept open and reasonably safe. There is no reason 
te expect any decrease in the production of kid leather, 
therefore, and we will have in the seasons just ahead 
smooth and patent finishes, such finishes, grained fin- 
ishes and those others to which the trade had been ac- 
customed—not in as large quantities but sufficient to 
account for a goodly percentage of dress types for 
women. 

Calf leather of the grade to which many manufac- 
turers have accustomed themselves is decidedly scarce 
but some of the lower grades are obtainable and can 
and are being used as replacements. Furthermore, there 
has been going on in this division of the leather indus- 
try some of the most thorough research in history with 
the result that the softness and suppleness formerly the 
exclusive property of only the top grades, are now being 
shared by medium and even some of the lower grades. 
Finishes are the same—in number and attractiveness. 

Fabrics, just now being advocated as leather substi- 
tutes by the Office of Price Administration, comprise 
all the various grades and weights of gabardine, highly 
regarded by most women, and adaptable to shoes of 

[TURN TO PAGE 206, PLEASE] 
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Yes, you can depend on it... 
the Rajah name represents the 
finest quality built into a Rubber 
Sole today! Back of this famous 
product are all the years of re- 
search, experience and experi- 
mentation that have made Rajah 
the outstanding name in its field. 
Right now, our primary job is the 
filling of orders for our Armed 
Forces. You can be sure, however, 
that we are doing our utmost to 
service you, our civilian custom- - 
ers, from allocations of present 
stocks as the Government makes 
them available to us. 
RK h 
Qian ki 


U.S.PAT. OFF. t 










\LFRED HALE RUBBER CO.. nortu ouincy 


15, 1943 















































UBBER SOLES 
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A Name that is synonymous with Quality Shoe Fabrics 





Make more fabric shoes, but 


make GOOD SHOES 
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ONE PARK AVENUE NEW YORK CITY 
ST. LOUIS CINCINNATI 
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Time to talk about 


3. Get the top lift re. 


) Casy Ways 
(o STEP UP wear a 


WITH DU PONT “‘PYRAHEEL” 7 ae 


2. Use ordinary cleaners to 
whisk away chewing gum, tor 
and other sticky things. But no 
alcohol or acetone, please ! 


Write yourself a memo to pass on to your customers 
these three quick, simple ways to get longer life and 
wear from the shoes you sell with Du Pont “Pyra- 
heel” plastic heel covering. Wear is what women 
want these days, and “Pyraheel” gives it to them. 
“Pyraheel” resists scuffs, scars, scratches, gashes, 
stains. It comes in every color permitted under shoe 
rationing. And it is so easy to care for! You can iden- 
tify “Pyraheel” by the clear, rock-like ring when 
tapped with a metal shoe horn. Your customers can 
identify it by its extra mileage and lasting smart- 
ness! E. I. du Pont de Nemours & Co. (Inc.), Plas- 
1. Wipe off dust and dirt witha tics Dept., Arlington, N. J. 


warm, damp cloth. "Pyraheel” 


| needs no polish! PO 
Pen SH “PYRAHEEL” 


BONDS REG. U. S. PAT. OFF. 
FOR VICTORY plastic heel covering 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY ™ 
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A REMARKABLY STURDY LEATHER 
SMOOTH AND BOARDED 


. to give long wear comfort in 
shoes for Service Men and: Women 
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ymen ee and ‘exsentich civilion services . - because their job now is in” 
hem. a.” ine our armed forces. 

shes, | ./ ‘: 7 *s American women must take the place of these missing men, 
he | aa must do. nearly everything they used to do. 

den- % ? \ , ae Put womanpower to work in your plant, Cooperate with others 
when to help women do a man’s sized job. ‘ 

can me < \ ies $05 tr | vr x 
nart- a Chicago's oldest tanning firm is proud of its all-out contriby- 


> las- . .. Be. Y tion for aiding the successful prosecution of the war both on 
the battle front and home front. 


CHICAGO, ILLINOIS 


BANKART & SAMUELSON 
A. W. PATTON CO 


1943 





-+-»-THE POST-WAR SOLE 1S HERE TODAY!.,. 
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PRODUCERS OF 
Insoles —in sheets; flexible ventilated strips; 
Knox Blocks 
Linings—sock, vamp and quarter linings; 
heel pads 
Platforms e Midsoles e Counters 
Heels and Wedges e« Heel:Bases 


ry ‘ . 
THE PROUF OF WEAR 
Independent laboratory abrasive 
tests by United States Testing 
Company, Inc. (Test #45871, dated 
August 16, 1943) showed twice the 
wear of leather! Over 50,000 pairs 
sold by Kitty Kelly Stores, witbout 
a single complaint! 


This new “miracle” outer sole is im- 
pervious to moisture, is non-slip, 
cannot crack, and is now available 
for rationed and non-rationed shoes 


AT THE HOTEL NEW YORKER AT PALMER HOUSE, CHICAGO 
Oct. 17-20 . . . Suite #832 Nov. 1-4 . . . Suite #860 
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SHOE PARTS 


INDUSTRIAL DIVISION OF 


HOMASOTE COMPANY 


TRENTON, N. J. 
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HAVE SONS IN THE SERVICE 


Yes, and daughters—whose rugged skins protect the marching feet of American 
fighting men. Supple, pliant, sturdy and long-wearing, calfskins are as important ’ 
a part of war materiel as ordnance and ammunition. On the cattle raisers and the, 
tanners of this country the armed forces depend for leather — proved through 
the ages to be the most adaptable and the best for service men’s footwear. And, | 
calfskin in war —as in civilian shoe production —leads all leathers in its com- , 


fort, its smart appearance, and its longevity. 


AMERICAN HIDE AND LEATHER COMPANY 


¥ BOSTON, MASSACHUSETTS 
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and... 
as only leather can 


In THE cold climate boot pictured above there is no compromise with quality; 
in the construction or materials. Built to Government specifications from its 
eighteen iron soling to its eighty inch leather laces, it presents an impressive, 
partial picture of what the shoe industry is doing today. 
The man who wears it will be wearing “more” shoe than he has ever worn in 
his life before. Merely holding it in his hands, he will sense a feeling of protec- 
tion and confidence. No small part of that feeling comes from leather. 
Whether it be a wallet, a hand bag, or traveling case of everyday life; any one 
of the many equipments of warfare—or a pair of shoes—leather imparts a 
more pronounced feeling of value and substantiality than found in any other 
material. 
MGs 

Leather does it, as only leather can. 

Yesterday — Today — Tomorrow 


UNITED STATES LEATHER 
COMPANY 


October 15. 1943 








... CAN BE STRETCHED 
FROM HERE TO VICTORY 


.... you will let the SHUGOR Taylor work with you. Shoe goring is too valuable to waste, or to 
allow to lie idly in your stockrooms simply. because certain colors have been “outlawed” by WPB. 
Just send samples of your unused goring to us. We will examine its condition, and advise you if 
it can be reprocessed in our modern refinishing plant into any of the three shades permitted by 
WPB—Army Russet, Town Brown and Black. 

Keep popular gore patterns in your line. Your retailers and their customers welcome the extra 
comfort, the better fitting, and the smarter appearance of footwear fitted with SHUGOR. Let’s cooperate. 
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We, the men and women of A. F. Gallun & Sons Corpora- 
tion, are proud to have been awarded the Army-Navy “E” 
for our work, as part of the leather industry, in supplying 
materials for the hundreds of items of leather used by the 
armed* forces. 

With a quick glance backward over the years of work which 
lie behind us, we accept this award with a deep sense of the 
honor it conveys. 

But, as we take a clear look ahead, we know too that this 
Army-Navy “E” is a responsibility. It is ours, not to boast — 
but to look upon as a reminder of the great task that still ‘lies 
before us, as a challenge to maintain the high level of produc- 
tion we have set. 


And to you, our friends in the shoe business, this award 





a 





| Norwegian Calf 


hand-boarded grain 
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serves as a reminder that here is an organization you can count 
on to deliver leathers of beauty and quality, for shoes you 
sell with pride and profit. 

For ours is a seasoned organization, rich in experience, with 
a tradition of team-work. Many of us have given from 30 to 50 
years to our work here, 48% of us have at least 10 years of service. 

Our first diity now is to our boys in uniform. But, so far 
as we are able, we are also providing Gallun leathers to the 
many leading shoe manufacturers whom we have served for 
years. We suggest you check their catalogs. 


The men and women of 


A. F. GALLUN & SONS CORPORATION 


Milwaukee, Wisconsin 


Cretan Calf 


smooth but not glazed 


Eskimo Calf 


water-resistant 
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ool MULTICOLORED Coos 
Here’s great news for every shoe 
department! We can make quick \ ‘\\ - a oe 
deliveries of the exclusive “Sun- . 


burst” MULTICOLORED Clogs 









that have created a sensation 


wherever featured! 


There’s nothing to compare with 













these feather-lite wooden clogs of \ _ 4 RG 
= brilliant, lustrous colors and gay \\ 
i (ee agate designs. ~m % g/ 
pi! \ yk = wl For House, Beach, Garden . . . for oe dl ( [ T fll 









Pipe scthpeions: Slacks and all-around Casual Wear 101 - low 
.. the red, blue, green and yellow 
combinations harmonize with the 


colors of any ensemble. 


The IRIDESCENT BEAUTY EASY ON THE FEET! 
of these incomparable Clogs is ey oe ~s- The light wooden soles are shaped 
produced by our own exclusive " ee Fal to the foot —- comfortable as slip- 


HAND-ART process! - e ke a) | pers — like walking on rainbows! 






Featured by 
SUNBURST CLOGS 
CREATED BY 
INTERNATIGNAL PRODUCTS CO. 
SAM SHUBS.: President 
218 STATE ST...NEW HAVEN, CONN 
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Sales Office 
515-517 MARBRIDGE BLDG 
47 WEST 34th ST., NEW YORK 
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Nashville «VOGUE SHOES. Texas « “aes? ele) mC LY, 
N. Milwaukee + CALIFORNIA. _<_®le! embroidered Mexican patter ft MORRISON HOTEL 


SAM SCHOENFELD, Representing 
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Left: Joan Barclay, seen in RKO Radio’s 
“Around the World,” and Elaine Shepard. 
romantic lead in “The Falcon in Danger,” 
do a sister act in crash hopsacking pina- 
fores. Both dresses are wrinkle-resistant 
and washable. Both girls are wearing 
cotton blouses. Shoes worn are soft and 
casual suede patterns from Joyce, Inc. 


Below: The Robin Hood pinafore, blue 
ribbon award winner of the peasant dress 
class in California Manufacturers’ mid- 
season show. Elaine Riley, RKO Radio’s 
new starlet, models it here. This one has 
appliques of gay felt flowers, and match- 
ing cap. Suede ghillies are from Jovece. 


LOS ANGELES MARKET PLA 
FOR TOMORROW 


¢ 


“The Recognized Place of This Local- 
in the Manufacture of Sports- 
wear of All Kinds for Men and 
omen Supports the Contention 

t It Will Continue to Grow as 
Center for the Manufacture of 
oft" Shoes for Numerous Uses. 















Soft slipons in a gypsy seam pattern with 
a pointed throat line and covered wedge 
heel and platform. Cobblers. 


Well-Made, Smart Casuals with "Made in 
California" Label Appear to Represent a 
Growing Trend. Original Designs Suitable 
for Sportsweer in Increasing Demand. 


|T is constantly becoming more evident that quality 
shoes bearing the “Made In California” label are cre- 
ated in what is rapidly becoming one of the most impor- 
tant “soft” shoe markets in the country. These quality 
rationed types of footwear bear a stamp of originality. 
They, too, are directly responsible for the increase in 
business in the well-made, smart casuals. 

Retail stocks, as a rule, are fairly good sized in all 
types of shoes except the types produced in the Los 
Angeles area. Big stores with their tremendous stocks 
of shoes are now keeping their inventories as liquid as 
possible so that when the barriers on style are lifted 
they will be in a position to do some real buying. Con- 
sumer interest in “Victory” types is waning, a condi- 
tion of which shoe buyers are well aware. 

This has a distinct bearing on the Los Angeles area 
shoe manufacturing outlook. Post-war conjecture as to 
geographical shifts in shoe manufacturing with refer- 
ence to the future of the Southern California manufac- 
turing shoe market ranges from mild enthusiasm to 
fantastic prophecy. It appears fairly certain, however, 
that the growing importance of this market for men’s 
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CALIFORNIA GROWING MARKET 
FOR “SOFT” FOOTWEAR 








The popular moccasin type appears 
here in a soft material with platform 
sole. Shoe from Cobblers. 


and women’s sportswear of all kinds would logically 
mean the continuing development of the “soft” type of 
shoe in this manufacturing section. 

All kinds of shoe stores in all parts of the country, 
whether individually owned, specialty shop or depart- 
ment store, are finding an increasing interest on the 
part of the public in the quality types of leisure shoes 
created and originated here. Shortages of supply in 
lebor and materials are, however, causing shortages of 
this merchandise on the merchants’ shelves. Deliveries 
are scheduled months ahead, with neither a diminution 
in demand nor the ability to make shipments on a 
more current basis evident at this time. 

The surrender of ration currency by the consumer 
for the purchase of quality leisure shoes presents no 
problem. More customers are continually demanding 
the type of leisure shoe which has quality, style and fit 
as its three component parts. The time extension on 
shoe rationing stamp No. 18, plus the fact that the No. 1 
“Airplane” shoe ration coupon becomes valid on No- 
vember 1, is going to create even a greater demand for 

[TURN TO PAGE 165, PLEASE] 
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KIMEL SHOE CO. 


LOS ANGELES 15, CALIF. 








Better Grades in Demand on West Coast 


Strong Buying Movement in Stores Carrying Better Shoes. Interest 
Centered on Dress Types 


Varied opinions are expressed by 
shoe men as to the effects on shoe re- 
tailing by the extension of the validity 
of No. 18 coupon. Most buyers believe 
that the public expects it to be voided 
soon after November 1. 

That fact, plus OPA scare news story 
which bluntly stated that there was a 
decided shortage of all shoe leathers is 
causing an unhealthy strong buying 
movement in all stores carrying better 
grades of shoes. 

Many retailers feel there will be a 
real falling off in shoe buying by the 
public after November 1, just as there 
was after the expiration of the No. 17 
ration coupon in June. Sales started 
to climb in August, with September’s 
business far exceeding last year’s fig- 
ures and with early October selling far 
too good for inventories. 

Other buyers take the view that with 
the men folks well provided with shoes 
for some time to come, the women of 
the household will have at least four 
ration coupons ot spend the first of 
November, so these buyers look for a 
resumption of multiple sales in the bet- 
ter grades. 

Some buyers even expressed the 
thought that if no ration stamps were 
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required shoe sales would drop at least 
40 per cent immediately. 

Interest in men’s shoes is still lag- 
ging, especially in the five and six-dol- 
lar’ grades. One large locally owned 
group of stores (C. H. Baker Co.) ran 
full page ads on their men’s five and 
six-dollar shoes without recording a 
single sales response. And this store 
is noted for the excellent values they 
have built into this price line. Their 
men’s shoes in the $8.50 to $12.50 
bracket are maintaining the dollar vol- 
ume. 

A similar case was noted in the wo- 
men’s department of another well man- 
aged store. Here the buyer’s headache 
was caused by the stagnation of his 
$6.00 retailers, all good clean, well fit- 
ting merchandise which was put in 
stock in August. Retail prices on this 
floor are from $6.00 to $9.00 but the 
six-dollar retailers are not moving even 
with a 50c. P. M.. One basement store 
shoe manager who carries branded lines 
reports a heavy loss for the past three 
months’ operation, even though he 
stocks named lines in good clean mer- 
chandise. All interviewed buyers feel 
the moderately priced merchandise will 
be even harder to move in the present 


rationing set-up. 

Against this, stores whose average 
price per shoe is around the $20.00 
mark are admittedly selling twice the 
pairage of a year ago. 

Early October selling indicates sev- 
eral revolutionary changes. It appears 
that interest in dressy black and brown 
shoes is slowing, for women, as a rule, 
already have several pairs on hand. 

Low heel welts are in a bad third 
sales position in most stores right now 
and were all during September. Indi- 
cations are that there will be a slight 
spurt for them in November, then 4 
tapering off until the rains start next 
year. 

There has been a decided drop in 
basic walking types by women in the 
40’s and 50’s age bracket. These pee 
ple are well shod, and are not interested 
in buying another pair of the same 
type right now. Their ration coupons 
are being used by the daughters 
nieces in the household and they are 
the ones who are buying anything which 
has a new look. : 

Few shoe buyers expected five or six 
months ago that the women’s business 
would at this time centralize on baby 
toes; ankle straps; d’Orsay’s, 
pumps in all heel variations. And that 
is precisely what is happening in this 
city. 

Merchandise of this character and 
top grade casuals are bearing the brunt 
of the Fall’s heavy buying activity. All 

[TURN TO PAGE 166, PLEASE) 
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“Si-Si” is a distinctive 
example of the crea- 
tive genius of Ted 
Saval, leading West 
Coast shoe stylist. 


TED SAVAL 


822 WALL STREET 
LOS ANGELES 14, CALIF. 





——___ 


















October 15, 1943 
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California Growing Market 
For “Soft”’ Footwear 
[CONTINUED FROM PAGE 162] 


top grade leisure footwear. 
Consumers will feel immediate pres- 

sure to surrender their coupons and 

will consequently be more circumspect 





Popular type of soft shoe with typical 
California styling. Casuals, Inc. 


in their shoe selection. More discre- 
tion under less crowded store conditions 
will be exercised. 

A more even outgo of merchandise 
will result; many persons who have two 
or more valid stamps in their posses- 
sion after November ist will surrender 





Another soft casual with moccasin front 
and piatform sole. Casuals, Inc. 


at least one of them for a fine pair of 
leisure shoes, provided local manufac- 
turers can make shipments adequate to 
meet the demand. 

High sales, therefore, are expected 
to continue throughout the rationing 
period with a definite elimination of 
peaks and valleys. 





To Show at Shoe Fair 


PASADENA, CAL.—Joyce, Inc., is go- | 


ing to the Shoe Fair in full force. W. 
H. Joyce, Jr., will arrive in Chicago 
with Sandy Walton after a visit to the 
Columbus Plant, while from Pasadena 
will come Mrs. Joyce, L. B. Eastman, 
and Mary Thacker. Frank Baker of 
the New York office, who has been in 
the hospital for some time, will be well 
enough to attend, and the firm’s pre- 
liminary sales meeting on Sunday will 
include W. D. Lever, Jr., Jack Gil- 
christ, aad C. Mort Phinn. Mrs. Joyce 
will present the new line at the Palmer 
House Sunday afternoon. 

After the Chicago meeting is over 
the group plans to proceed to Columbus, 
where an identical showing will be 
given for the workers at the factory 
there. 











SHOWING IN 
CHICAGO! 


Palmer 
House 


ROOMS 817-818 


NOVEMBER 
1-2-3-4 


Spring 
Line 
for 
1944 


RATIONED AND 
UNRATIONED 
STYLES 


COBBLERS, INC. 


LOS ANGELES, 
CALIFORNIA 



























hollywood 





In attendance 
at Chicago: 


Seymour Fabrick 
Sam Niederberg 
M. P. Treadwell 





_SKOOTERS 


A. . . . MAKING QUALITY CASUALS 


not enough to take care of everybody, 


of course, 


LOS ANGELES 21, 


because material and labor 
shortages have sharply curtailed the output 
of Hollywood Skooters. 


. . » however, we shall be happy to welcome 
our friends to our showrooms at the.. . 


Palmer House 


Nov. 1 to 4, 1943 


to view our display of Hollywood Skooters 
—the popular, quality casual shoes. 


VOGUE SHOES, Inc. 


1722 EAST SEVENTH ST. 


Room 963W 
Chicago 


CALIFORNIA 











Better Grades in i naicaadl 
On West Coast 


[CONTINUED FROM PAGE 164] 





concede that this is unhealthy. 

The general situation revolves itself 
around the following points: Buy only 
from reputable sources. Place orders 
six months in advance. Some buyers 
are even giving their factories orders 
for several thousand pairs on a shoe. 
These placements are broken down into 
orders of 100 to 300 pairs and are 
placed subject to the factory’s ability 
to select comparable materials previ- 
ously used and to the manpower situa- 
tion. 

Shoe retailing has come to the point 
where buyers are becoming most selec- 
tive in choosing styles, because the pub- 
lic in general is buying with a great 
deal of thoughtfulness. Five months 
ago, buyers were grabbing anything in 
the way of shoes. Now it is a case 
of selecting only proved salable mer- 
chandise. Buyers are careful in their 
ordering, for it is hard to buy against 
factory quotas on the same old shoes. 

Consumers are asking for shoes made 
last season and are even smart enough 
to look for low lining numbers as a 
guide. 

Then there are the new customers 
who have been in the habit of buying 
the lower priced shoes and who are 
“now in the money.” They are buying 
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the really high style types, not to go 
with certain outfits, but because “all 
the girls are wearing them,” or because 
they have heard that some well dressed 
movie star has been seen wearing such 
a shoe, 

Women today have plenty of shoe 
money and ration coupons to spend; 
consequently, the call for unrationed 
shoes has dropped off fully 50 per cent 
in stores operating in the $6.50 and up 
field. In the chains the story is some- 
what the reverse. 

The percentage of “Be Backs” is tre- 
mendous. It develops that women shop 
a number of stores, find the style situa- 
tion about the same everywhere, and 
return to their usual place of trading, 
provided that store has the better grades 
in which they are mainly interested. 





Joesting Named Shoe Manager 


San Dieco, Cauir.—A. C. Joesting 
has been appointed shoe manager for 
The Marston Co., a post left vacant by 
the resignation of Otto Vaught when 
the latter bought into the Broderick 
business. 

Mr. Joesting is well qualified for the 
job, having spent the past ,l6 years 
with the J. W. Robinson Co. store in 
Los Angeles, a store which carries 
high-grade lines comparable to those 
carried by Marston’s. Starting as 
salesman, Mr. Joesting’s ability was 
recognized by Paul Kirsh when Mr. 
Kirsh was shoe manager at Robinson’s. 


He appointed Mr. Joesting as depart- 
ment. -manager of the College Shop, 
which he ran successfully for seven 
years. Then when Mr. Kirsh resigned, 
P. D. Lehman, present shoe division 
manager at Robinson’s made Mr. Joest- 
ing his assistant. 

A “Good Wish” party was given Mr. 
Joesting in a Los Angeles hotel by all 
his former associates at Robinson's be 
fore he left the organization. 





Former Shoe Man Visits 
British Canteen 


Los ANGELES, CAL.—Sgt. Irving Op 
penheim, son of D. G. Oppenheim who 
operates the Foot Relief Shoe Store, 
here, was a recent visitor at a Red 
Cross canteen in England where he is 
attached to the finance department of 
the Eighth Army Air Force. Sgt. 0p 
penheim was recently promoted to that 
rank. He has been in the Army a year 
and a half. 

Before entering service, Sgt. Oppet 
heim was president of Stevens Shoes, 
Inc. 


Two Pairs of Nylons—$5,300 


Mopesto, CaLir.—C. S. Browne of 
Browne’s Shoe Store, here, chalked uP 
a record recently when he auctioned of 
two pairs of. nylon hose for $5,300 ™ 
war bonds. The hose had been donated 
to the store for the auction by ™ 
Melvina Hull and Mrs. Arvilla West. 
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Follow these Footprints! 
a | 


They lead right straight 
to repeat business 


YOU DON’T have to be a Sherlock Holmes to tell 
where they lead. Because they’re the famous 
‘footprint in Leather” of Matrix Shoes. Your 
castomer is learning about them from the Matrix 
national advertising in Esquire— October carries 
mother ad — and he knows that only Matrix has 
the inner sole molded curve for curve to fit the 
bottom of his foot. 

So when you tell your customer about the 
‘footprint in Leather,” he knows hia feet are in 
for a “break” — not a breaking in. Watch the 
‘mile on his face when he first feels the slipper 
comfort of Matrix Shoes. 

That will give you the answer to why 91% of 


Matrix Shoe customers come back again and 
again —most of them sold for life. 

~ With shoe ration coupons one to a customer, 
there’s a hardboiled demand for top style and 
complete comfort. And Matrix advertising — in 
Esquire, in local newspapers, and in Matrix- 
prepared dealer displays—tells the customer 
where to get the shoes that fill his order. There’s 
your market. 


To reserve customers as permanently yours, 


. sell them the shoe comfort of the Matrix “‘Foot- 


print in Leather.” Get to be known as “the store 
that sells Matrix.” It will bring dividends in 
repeat business. 


MATRIX SHOES 


Sa Se ; 
Tea Rouse off Heyroood 70 Winter Ftovel, Worcester 4, Mass.» Man's Fine Phoematars since 4964 


mis, 1943 °° 
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Incentive Keeps Workers on 
the Job 


Absenteeism is not a malady con- 
fined to defense plants and other large 
industries. Even the shoe retailer 
doesn’t know, in many cases, how 
many employees will show up on Mon- 
day morning. Some will notify; most 
simply won’t appear. 

In large concerns, contests have 
been used effectively; yet they have 
the disadvantage of not appealing to 
the man who is always on the job 
anyway. 

Today the object is to hold a man 
(or woman) if possible. To this end, 
rewards are better than penalties. 

The following methods have been 
found effective in combating, if not 
completely overcoming absenteeism: 

Heart-to-heart talks with an old em- 
ployee who begins to miss a day now 
and then. 

Bonuses if absences are within a 
certain minimum. Though the same 
system should prevail for all, old 
faithfuls as well as beginners, best 
results are obtained if the bonus is 
mentioned when a new salesperson is 
hired—a rate that is satisfactory plus 
a bonus. 

Patriotic posters. Those put out 
by the government are excellent, but 
they should be supplemented by post- 
ers made by the display department 
of the store tieing in shoes and the 
selling of shoes with the war effort. 

Merchandise awards. Some large 
industries have found that men and 
women react favorably to merchandise 
awards given to all who have perfect 
attendance records for a week or a 
month. For the average retail shoe 
store, theatre tickets, tickets to a cir- 
cus or an entertainment, are probably 
more of a real incentive. 

Two days vacation a month. Two 
full days off with pay each month to 
each employee with no record of ab- 
senteeism is a proven incentive to 
steady work. Of course, days that can 
be taken have to be worked out with 
the management, but the good man- 
ager tries to suit the wishes of the 
employee to the greatest extent pos- 
sible. 


‘-PEOPLE’S IDEAS 


Family pride. The manager who 
can create within his organization a 
“happy family” spirit does much to 
keep men and women on the job. A 
store picnic occasionally during the 
Summer, an entertainment and dinner 
during the cold months, help create 
that feeling. 

Incentive is the answer to much 
retail store absenteeism. Provide in- 
centive and men and women will want 
to stay put and give their best. 

Eprror’s Note: The Industrial In- 
centive Division of the Navy Depart- 
ment, Washington, D. C., has pub- 
lished a booklet entitled: “Ideas That 
Work to Win.” Many of the ideas 
in this booklet, written primarily for 
improving production in war plants, 
may be adapted to the shoe store. 





A Tree Grows in Lincoln 





WELLS & FROST CO. 

















This unusual ad by Wells & Frost 
Co., Lincola, Neb., proved so effective 
that the store had large biow-ups 
(six feet by four feet) made for use 
ia window dispiays. 





Nurses’ Shoes Tie in With 
National Drive 


A large newspaper ad for nurses’ 
shoes tied in in a dignified manner 
with the drive to discover “hidden 
nurses” by R. H. Fyfe and Company, 
Detroit, recently. The campaign plea 
was kept in a large boxed space with 
American and Red Cross flags. 

First stress in the 18-inch, 4-column 
ad went to the nurses’ oxford, with 
secondary emphasis on whites, with 
three models sketched in. A large use 
of white space characterized the ad. 

* * * 


Polish Table Makes Extra Sales 


Right in the center of the shoe sec- 
tion in Schuneman’s, Inc., St. Paul, 
Minn., is a large table fitted with a 
display of each kind of shoe polish 
and conditioner the store carries. 

When a shoe is sold, the salesman 
asks whether the purchaser is sup- 
plied with polish, shows him a kind 
which will assist in keeping the shoes 
in good condition and stresses the im- 
portance of making today’s purchases 
last. Center display has proved most 
conducive to sales. Each kind of 
polish is grouped attractively in pat- 
tern arrangement. The salesman can 
show the polishes easily and quickly. 
Even without the salesman the dis 
play acts as a reminder and works as 
a silent salesman. 

The table of polishes acts as a re 
minder to the salesman who must pass 
it in taking sales slips to the cashier. 
The display reminds him that his sale 
is not complete without attempting to 
interest the customer in the polish. 

In the extremely large night busi- 
ness of the department, which is 
almost entirely to workers who cam 
come to the store at no other time, 
the sale of polishes is equally as large 
as to the daytime trade which shows 
that the war worker, in spite of his 
added money, is taking the business of 
conserving seriously. Polishes are 
bought for work shoes that are sold 
in Jarge quantity. Salesmen stress 
that polish keeps the shoes soft and 
more comfortable. 
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THIS ADVERTISEMENT APPEARS EACH MONTH IN 


AMERICAN JOURNAL OF NURSING, 
R. N., A JOURNAL FOR NURSES 


and 


PUBLIC HEALTH NURSING 


ALABAMA 

Birminghom: Lovemen, Joseph & Loeb 
ARIZONA 

Phoenix: Korrick Ory Goods Co. 

Tucson: . : 
ARKANSAS 


Fort Smith: Boston Store Dry Goods Co. 
Little Rock: lke Kempner and Gros., inc. 


CALIFORNIA 
Hollywood: The Broadway-Hoilywood 
long Beach: Dobyn’'s Footwear 
Los Angeles-Broadway Dept. Store, Inc. 
Oaklond: Kohn Dept. Store, Inc. 
Sen Diego: The Marston Co. 
Son Francisco: Sommer and Kaufmann 
COLORADO 
Colorado Springs: Vorhes Shoe Co. 
Denver: The May Co. 
CONNECTICUT 
Bridgeport: D. M. Read Co. 
Hartford: Sege-Allen ond Co., inc. 
DELAWARE * 
Wilmington: Kennard-Pyle Co. 
DISTRICT OF COLUMBIA 
Washington: Frank R. Jetleff, inc. 
FLORIDA 
Jacksonville: Cohen Bros, 
Pensacolo: Meyer Shoe Co. 
Atlanta: 
Augusta: 
Columbus: 
Macon: 








insure 
tO 
ee. YORK 

Brooletyn: Loeser Co. 
Buffalo: _ Pint and Kent | 

New York: Bloomingdale Bros., Inc. 
New York: Stern Brothers 
New York: John W onomoker 
Roch Wm. & d and Son Co. 
Sy Park-Bi ck Shoe Co. 
Utico: C. Sevtter’s Sons 

NORTH CAROLINA 
Durhom: R. L. Baldwin Co. 
Solisbury: Phil's Family Shoe Store 
NORTH DAKOTA 
Fargo: The O. J. delendrecie Co. 
Grond Forks: Rand Shoe Co. 
OHIO 

Akron: The M. O'Neil Co. 
Cincinnati: Potter Shoe Co. 
Cleveland: The May Co. 
Columbus: The F. and R. Lazarus and Co. 
Dayton: The Rike-Kumler Co. 
Springfield: Nisley Shoe Co. 


Toledo: The LoSolle and Koch Co. 

Youngstown: The Strouss-Hirshberg Co. 

Zonesville: J. E. Mchenry Shoe Store 
OKLAHOMA 

Oklchome City: Kerr Dry Goods Co. 









'OaHO 
Moscow: David's, inc. 
AUINOTS 
Chicago: Marshall Field and Co. 
INDIANA 
indiano polis: Geo. J. Marott 
South Bend: Robertson Bros. Dept. Store 
OWA 
Des Moines: Field Shoe Co. 
Dubsque: Welker Bros., inc. 
Sioux City: T. S. Martin Co. 
Waterloo: Walker's Shoe Store 
KANSAS 
Wichite: Jonn Braitsch Shoe Store 
Wichita: Jones-O'’Nea! Shoe Co. 
KENTUCKY 
Lexingt Baynhom Shoe Co. 
Louisville: Baynhom Shoe Co. 
* LOUISIANA 
New Orleans: Imperial Shoe Store 
Shreveport: Phelps Shoe Co., Lid. 
MAINE 
Portiand: Davis and Cartland Co. 
MARYLAND 
Boiti S. Dolshei and Bro, 





MASSACHUSETTS 
Boston: __ Wm. Filene’s Sons Co.” 


ways be 





Aberdeen: Webb-Carter Shoe Co. 
Sioux Falls: Johnson Sho» Co. 


TENNESSEE 
Memphis: Walk-Over Shoe Store 
Nashvill ynham Shoe Co. 





Austin: 6 Se aetiescce tome 








WAYS BE OF THE HIGHEST STA 


Springfield: Forbes ond Walloce, inc. 
Worcester, Denholm and McKay Co. 
MICHIGAN 
Detroit: J. L. Hudson Co. 
Flint: Rowe's Walk-Over Boot Shop 


MINNESOTA 
Ovivth: Duluth Gloss Block Store Co. 
Minneapolis: The Doyton Co. 
Minnecpolis: Home Trade Shoe Store 
St. Pov: The Emporium Merc. Co. 
MISSISSIPPI 
Jockson: R. E. Kennington Co, 
MISSOURI 
Konses City Robinson Shoe Co. 
Se. Fomous-Barr Co. 
NEBRASKA 
Omoho J. L. Brandeis and Sons 
NEVADA 
las Vegos: Ronzone's Dept. Store 


NEW HAMPSHIRE 








FEET 


_ fort Worth. Foir Dept. Store 

» Fort Worth: W. C. Stripling Co. 
Galveston: E. S. Levy Co, 
Houston: Krupp and Tuffy, inc 


San Antonio: The Guorontee Shoe Co. 


H 
Salt Lake City: Z. C. M. L Dept. Store 


VERMONT 
Rutiond: Wilson Clothing Co. 
‘ VIRGINIA 
Newport News: Adams Shoe Store 
Norfolk: Hofheimer's, inc. 
Richmond: Miller and Rhoads, Inc. 
WASHINGTON 
Seattle: Frederick and Nelson 
Spokcne Spokane Dry Goods Co. 
Tecoma: Rhodes Bros. 
WEST VIRGINIA 
Charleston: Peoples Store, inc. 
Wheeling Alexonder and Co 
WISCONSIN , 
Milwaukee: Milwoukee Boston Store, inc. 
WTOMING 


Cheyenne: Wosserman's Shoe Store 
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Why Ration Period Was Extended 






OPA Releases Background Information to Explain 


Reasons for Longer Life of Airplane Stamp No. 1, 


~ 


“ - pa _- 


JN announcing that the new shoe ration stamp to be- 
come valid on November 1 prebably will have to last 
six months, a longer pesiod than heretofore, the Office 
of Price Administration laid emphasis on the fact that 
this does not mean that, he civilian ration has been set 
at “two pairs a year." Shoe stamp periods are not set 
on a yearly quota@pasis, OPA»explained. The policy 
in fixing shoe.stamp-periods has,been to make each 
period as short as the available supply in inventories 
and new production warrants. OPA made it clear that 
the projected period—May 1 before the following stamp 
becomes valid—would be shortened if shoe production 
should exceed present estimates.” Any additional re- 
duction in the stipply of shoes would require further 
action to keep consumption in line with production. 
Announcements as to validity dates will be made as 
early as the agency has the,information on which its 
decisions can be based. 

The dropping off in shoe production for civilian use 
is caused by a combination of factors including heavy 
drains for military purposes, greatly reduced leather 
supplies, and manpower shortages. It is expected that 
less than 25 million pairs of rationed-type shoes per 
month will be available for civilians during the next 
several months. The balance of production will be taken 
up by shoes for military purposes and other uses outside 
the rationing system, such as lend-lease, non-rationed 
infants’ shoes, and other special uses. 

The original rate of validating stamps at approximate 
four-month intervals made it possible for consumers to 
buy nearly 35 million pairs of rationed shoes a month. 
Although this figure exceeded production for the same 
period, dealers’ inventories were large enough to allow 
some reduction and still keep within a safe margin. 
But in the face of an increasingly serious supply situa- 
tion and smaller stocks in the hands of dealers, a longer 
ration period is now unavoidable. 

OPA’s action to continue Stamp 18 after the follow- 
ing stamp comes into use is taken to permit full use of 
all- shoe«stamps: Consumers will be able to plan their 
purchases accotding to family needs over a longer 
period than is possible when one stamp expires as the 
next becomes valid. Stamps can be saved until needed, 
and buying that otherwise would occur during a last- 
minute rush can ggwobe spread out in more orderly 


_.'70 


to ys ser November 1 


fashion without increasing the number of pairs of shoes 
taken from dealers’ stocks. 

Under the new plan Stamp 18 and Airplane Stamp 
No. 1, the coupon that becomes valid November 1, will 
continue to be valid indefinitely. OPA gave assurance, 
however, that if it should become necessary to termi- 
nate these’ stamps at some future date; no such action 
will be taken without adequate advance notice to con. 
sumers and dealers. 

All shoe stamps remain transferable among members 
of a family living in the same household. With the 
longer ration period, this flexibility will be increasingly 
important in allowing the pool of family stamps to be 
put to the most efficient use. This feature, and the pro- 
vision that local rationing boards may issue additional 
stamps in cases of hardship, will help meet the special 
needs of growing children and others with unusual shoe 
requirements. 

2 
JN connection with the new rationing announcement, 
the following background information was made avail- 
able by OPA: 

Shoe rationing was introduced in February, 1943, 
because it was estimated that uncontrolled buying would 
exceed new production by at least 100 million pairs a 
year. Inventories would have been reduced quickly to 
a dangerous point, particularly since shoe stocks must 
contain an adequate range of sizes as well as styles. 

The length of the first ration period, February 7 
through June 15, was fixed in consideration of the fact 
that rationing was introduced when dealers’ stocks were 
adequate to allow the public the benefit of a relatively 
short quota period. It was not expected that the shoe 
consumption would be brought fully down to current 
production figures. Dealers’ inventories consequently 
were reduced during the first ration period by about 
one-sixth. A large part of this reduction was in les 
essential types such as play shoes and other non-critical 
types which were released from rationing control. Thus, 
as expected, dealers’ inventories at the end of the period 
contained a comparatively larger proportion of essen- 
tial types of civilian shoes. 

It was possible to maintain the same liberal rate of 
rationing during the second quota period, from June 15 
to November 1, the date scheduled for the ‘third con- 

[TURN TO PACE 228, PLEASE] 
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To Study Leather Situation in England 


A GROUP of American officials has gone to England 
to study the leather situation there. The study will 
round out the survey recently made by a joint mission 
of Americans, Britons and Canadians in South America. 
This trip to England is sponsored jointly by the Com- 
bined Raw Materials Board and the Combined Produc- 
tion and Resources Board, although it will be made up 
entirely of Americans. 

The men who comprise the party include Edward 
Drew, who serves the WPB Textile and Leather Division 
as its principal industrial economist and had _ been 
previously connected with the Tanner’s Council of 
America; A. B. Tatistscheff, head economic analyst of 
the CRMB; William M. Jarman, president of General 
Shoe Corp., Carl F. Danner, president of American 
Hide & Leather Corp., and Edwin P. George, WPB. 

Although no official announcement of the trip has 
been made, Washington officials believe that the group 
will attempt to discover just how the United Kingdom 
is utilizing its supply of hides with a view to obtaining 
more equitable allocations among the United Nations. 

It is known, however, that one of their chief objec- 
tives will be to familiarize themselves with British trade 
and manufacturing practices which differ greatly from 
those of the United States. For example, the British 
measure their hides in pounds, while square feet is 
the standard used in this country. A check on British 
leather controls, which are supposedly more stringent 
than those in this country, will also be attempted. 

With the United Kingdom now taking a larger por- 
tion of the South American output than was previously 
imported and using more of the Empire’s hide pro- 
duction, rather than exporting it, it is believed that 
first-hand knowledge of just what is happening in Eng- 
land will do much toward aiding in the solution of the 
leather problem in the United States. 


* * * 


Footwear Still Needed for OFRRO 


JHE Treasury Department Procurement Division has 
announced that it still needs large quantities of foot- 
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wear to fill quotas received from the Office of Foreign 
Relief and Rehabilitation Operations. These shoes are 
distributed to people in distressed areas. The Division 
said that it prefers to make purchases from current 
distress inventories and thereby lessen the drain on 
future production of shoes which are needed by civil- 
ians in this country. 

For the information of manufacturers, wholesalers 
and retailers who wish to sell slow-moving stocks, it is 
pointed out that both factory-damaged and regular 
shoes will be accepted provided they are rationed types 
of shoes in fairly complete size ranges and meet the 
following qualifications: Staple patterns only with 
closed backs and toes. Men’s and children’s shoes must 
be “C” width and wider. Children’s shoes must be 
size 84% or larger. Women’s shoes must be “B” width 
and wider and have heel heights of 14/8 in. or less. 
Camp moccasins will also be accepted. Shoes must be 
in standard commercial packages of solid sizes. 

No patent leather shoes, no evening shoes, no obso- 
lete footwear, no narrow toes, and no white shoes ex- 
cept children’s from size 8% to size 3 will be considered. 

Dealers who wish to liquidate stocks of acceptable 
types in small or large lots should keep in mind that 
the prices to be asked for this footwear must be in 
accord with relief standards. Offerings should include 
full information as to type, quantity, sizes and price, 
and communications should be addressed to: Chief, 
Purchase Division, Procurement Division, Treasury 
Department, 7th & D Sts., S.W., Washington 25, D. C. 


* . 7 


To Increase Leather for Shoe Repairs 


WPB has acted to increase the amount of leather avail- 
able for repair of civilian shoes. A directive sent to 25 
large leather cutters orders that substantial portions of 
their output during the current month be released for 
sale to the civilian shoe repair trade. While it is not 
possible to estimate the exact amount of leather which 
will move into civilian channels as a result of the action, 
officials said that it is hoped to give shoe repairers an 
amount of sole leather in excess of the average monthly 
deliveries during the period 1937-41. 
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Purpose of the move is to meet an acute shortage 
of sole leather for repair purposes which has become 
increasingly serious during the past few months as a 
result of military and lend-lease demands for leather 
and also of reduced hide production. The leather cov- 
ered by the directives will be diverted principally from 
military and lend-lease supplies. 


7 _ * 


OPA Revises Fees to Banks 


JN keeping with its assurance, given when the ration 
banking system was established, that banks would be 
reimbursed for actual expenses of operating under the 
system, OPA has announced a revision of its schedule 
of fees paid to banks for handling commercial trans- 
actions in ration stamps, coupons, certificates and other 
ration evidences. Ration banking applies to six com- 
modities, including shoes. 

An independent audit of bank costs connected with 
the plan revealed that a number of smaller banks were 
not meeting costs under the schedule now in effect. On 
the basis of this audit, and an American Bankers’ Asso- 
ciation questionnaire sent to 400 banks, the rates of 
compensation were raised in a way which will help the 
smaller institutions particularly. The new schedule has 
been approved by a committee representing the Ameri- 
can Bankers’ Association. 


Hide Processing Continues 30 Per Cent 


Below Normal 


FoURTH-QUARTER processing of cattle hides will 
continue at 30 per cent below the 1942 rate as the result 
of the failure of domestic cattle hide production to 
teach normal levels, plus a serious decline in cattle hide 
imports during the third quarter, the War Production 
Board has announced. 

At the same time, a further 10 per cent cut in process- 
ing of calfskins was ordered, due to the sharp drop in 
production during the past quarter, and also to the fact 
that production of calfskins is at its lowest point during 
the final three months of the year. Processing of the 
skins during the fourth quarter will be limited to 80 
per cent of the 1942 monthly average, compared to the 
% per cent limitation previously in effect. 

Processing of kipskins continues unchanged at 90 per 
cent of the 1942 monthly average. While there has 
been a seasonal increase in output of these skins, it was 
decided to retain the 90 per cent restriction in order to 
permit accumulation of a backlog of raw material to 
be available during the first five months of 1944 when 
kip production is expected to fall. 

In deciding against any increase in cattle hide proc- 
essing at this time, WPB officials were guided by mar- 
ket reports showing that while domestic hide production 
Went up during September, the increase was not as 
large as anticipated. Also, what were described as 
“dlarming” declines in imports—particularly from 
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South American sources—had to be taken into con- 
sideration. 

The WPB decision is to be implemented through 
directives to individual tanners ordering them to com- 
ply with the specific processing restrictions. The direc- 
tives will be issued subject to paragraph (c) (2) of 
Order M-310 (Hides, Skins and Leather), as amended 
on September 20. 

Sole exception to the directives relates to a small 
group of rawhide tanners processing calfskins and kip- 
skins for military end-products. These will be in- 
structed to limit their monthly processing of such skins 
during the last quarter to the average monthly number 
of skins put into process during the first half of the year. 


Ask for Deerskins for War 


BECAUSE deerskins are urgently needed for war pur- 
poses, the War Production Board and the Fish and 
Wildlife Service of the Department of the Interior, in 
a joint statement, made a new appeal to deer hunters 
to turn all deer hides obtained this season into com- 
mercial channels for the manufacture of military equip- 
ment. 

Deer hides furnish the necessary leathers to make 
glove and mukluks (Arctic shoes) for cold climate use. 
These are urgently needed by the Armed Forces. Gen- 
eral Preference Order M-310, amended September 20 
by the War Production Board, requires the channeling 
of deerskins into military equipment except those skins 
which are used for personal or gift purposes. 

It is important to the war program that full use be 
made of the domestic supply of deer hides since present 
conditions have interrupted the flow of foreign deerskins 
which came from many of the out-of-the-way ports of 
the world. 

Skins taken by hunters can be sold or released to a 
tanner, dealer, glove manufacturer, or similar inter- 
mediary, if permitted by State law, in which case 
processors will pay the market value for the hides. 

In states where trading in deerskins is prohibited 
by law, it is hoped that the State game commissions 
will set up agencies to collect the skins so that they may 
be made available for Government use. 


Rubber Cement Restrictions Lifted 
THE Office of Rubber Director has in effect removed 


all restrictions on the use of rubber cement which does 
not contain any crude rubber or natural latex through 
a revision of Amendment 4 to Rubber Order R-1. 

The amendment specifically exempts from all cer- 


tification requirements monthly deliveries of such 


cement in lots of 12 gal. or less for permitted repair 
operations. The easing of this amendment is expected 
to primarily benefit small shoe repairers. Shoe manu- 
facturing operations for which crude rubber and natural 
latex cement is permitted after Oct. 1 remain un- 
changed in the revision. 





ecision 


From laboratory to shipping room, precision is the outstanding 
characteristic of American industry. From design through every detail of 
manufacture, precision is the watch word. It is natural that the same high 
standards of precision should extend to the operation and to the main- 
tenance of the machine, in both of which precision oiling plays an 
important part. 

The proper kind and grade of lubricant in the right place at all 
times safeguards every moving part against destructive wear and costly 
replacement. 

The useful life of machinery depends on the care it receives— 
especially lubrication care. 
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SPRING samples are being prepared by New York 
shoe makers. They are cleaning and freshening up their 
Fall samples with new bows and ornaments. Simulated 
leather and faille bows are replacing leather. Patent 
leather is being talked of as bigger than ever for 
Spring. This year it will take the place of blue calf- 
skins and kidskins, in addition to meeting the demand 
for patent leather. The only hindrance to a big patent 
leather season is the insufficient supply of the leather. 

Another leather for which there is now a year-round 
demand is alligator. One manufacturer who specializes 
in making alligator shoes accounts for the growing 
scarcity of this leather in two ways. Besides the actual 
lack of skins, the growing demand for these skins among 
more manufacturers is making the situation increasingly 
difficult. Asked about his post-war plans he said that 
he planned to go back to making just as many alligator 
and lizard shoes as he possibly could. At present he is 
making up for a lack of these skins by using some 
available ostrich skins. Supplies of all kinds are diffi- 
cult to obtain, he says. 

Questioned on the effect of the new rationing regula- 
tions, another high style manufacturer said that he per- 
sonally regretted it. Decreasing the number of pairs 
permitted per year will make quality shoes even more 
in demand, he says. His factory already finds trouble 
in filling orders. Increased demand. will make an even 
tougher problem for quality manufacturers. Other 
manufacturers questioned on the effect of the rationing 
change did not anticipate its making any real difference 
to the business. 

Patterns that continue to be best sellers are the sling 
pump, the d’Orsay, the baby toe anklet and the mocca- 
sin toe walking oxford. One manufacturer who has 
specialized in the baby toe reports that the high heel 
version of the ankle strap is selling better than the low 
heel. He explains this fact on the basis of high style 
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prestige. Many cheap manufacturers are making the 
low heel baby anklet. 

At the present time few New York manufacturers 
are planning to go to the Chicago convention. One of 
the few who will be present says that he plans to go 
because he considers it to be an important industry 
effort. The industry has not had any meeting for some 
time and he feels that it is something that should be 
attended. One value in it, he considers, is the meeting 
with shoe men who do not get East to New York. 

Most New York manufacturers are feeling the pinch 
of labor shortage more and more. Materials are in- 
creasingly scarce and these two causes account for most 


of the slowing up of deliveries. 


SHOE manufacturers and retailers of this city are feel- 
ing more acutely, as Fall begins, the “reduced leather 
supplies and manpower shortages” to which the OPA 
referred in warning all Americans that they must make 
their shoes last longer in consequence. 

Thus the swiftly moving current of events flowing 
out of the travail of war aggravates a condition of 
scarcity which has been developing gradually since the 
inception of the conflict. 

Now it is being manifest in new ways. For a con- 
siderable time, makers of footwear tried to satisfy the 
emergency needs of their regular customers, filling their 
orders on a quota basis, but advising others who sought 
to open new accounts that they could not accept them. 

In many instances they are now returning orders 
from regular customers, whom they are just as anxious 
to please as in days of yore, with plaintive pleas which, 
even though all may be phrased differently, add up 
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to the same meaning: “Please give us a chance to 
catch up.” 

Which seems reasonable enough in view of the fact 
that they have on hand large accumulations of orders 
which cannot be decreased so long as large additions 
are being made to them, since the regular mails now 
take care of much of the work that was done by travel- 
ing salesmen. 

Rochester shoe factories, it may be inferred from all 
this, are very busy. But not busy in the old, familiar 
way, because the incursions that have been made—and 
are still being made—by the draft and by war indus- 
tries have depleted the ranks of skilled workers in many 
instances. 

This handicap, along with the crisis which the short- 
age in leather supplies has brought, is not conducive to 
increased production no matter how fast the orders 
pile up. 

Whatever sacrifices are needed in the march toward 
victory will be made willingly by manufacturers and 
retailers. 

War restrictions and shortages are here; not much 
can be done about some of them for the present, but 
some have turned toward the post-war world and are 
making their plans for it now. 

‘To illustrate: Representatives of one shoe manufac- 
turer have been asking retailers what they did with the 
large amounts of money that was taken in last year, 
when more shoes were being sold from retail stocks 
than could be replaced through new purchases. 

One representative wanted to know whether this 
money had been spent or put in the bank in prepara- 
tion for a time when shoes will again have to be sold, 
as formerly. That particular merchant had done neither ; 
he had used up that extra money in buying shoes 
wherever they could be found, and so has plenty on 
hand now. 

But the inquiry indicates that retailers who have been 
slow in paying their bills for shoes, except under the 
impetus of “easy” money that came from selling shoes 
which were not being replaced, may find, if they have 
spent it, that credit requirements will be tighter here- 
after. 

The words of an old song, “if you ain’t got any 
money, honey, you needn’t come around” may not 
describe accurately the attitude they will find when 
they again seek credit, but it is likely to be made clear 
that bills will have to be paid more promptly than in 
former years. 

There will be fresh starts in credits in which old 
mistakes will be avoided, if possible, and that may be 
a good thing for all concerned; it will mean better 
business, fewer losses, all round. 

Business recently has been quite good in the retail 
shoe stores of this city, with seasonal improvement, but 
without the spectacular scare buying which came with 


178 


the similar period of 1942. For one thing, the 
were not to be had. 

Extension of the period in which Stamp 18 wiil be 
valid was generally well received by shoe merchants 
here. The change and the OPA statement accompany- 
ing it, while eliminating the possibility of the buying 
rush which came in June, emphasizes the fact that shoes 
may be scarce. 


(S0sTOW 


HERE in New England, shortages of materials and 
manpower are, if anything, more acute than they were 


5.10€8 


a month ago—certainly, at least, insofar as the former 
are concerned. 

Manufacturers of children’s shoes, permitted by the 
War Production Board to expand production, are hard 
put to it to get the material with which to make them. 
House slipper manufacturers find it next to impossible, 
judging from the comments of several of them, and face 
the possibility of surrendering their market, for the 
time being, to manufacturers of non-rationed play- 
shoes which are being used widely as substitutes for 
the hard-to-get slippers. 

There are merely highlights, recently come to light. 
In the background at all times, of course, is the difficulty 
of getting soling material for staple types of civilian 
shoes. More and more manufacturers of men’s foot- 
wear, even those in the highest grades, are reported 
turning to the composition rubber soles of part re- 
claimed and part crude rubber. More serious is the 
report from the leather district that innersoles of mili- 
tary weight and quality, needed in the manufacture of 
shoes for service men, are also becoming scarce. 

Members of the shoe and leather trade are frankly 
concerned, in appraising the reasons for these shortages, 
with the present policy of allowing England most of 
the hides and some of the leather currently being ex- 
ported, from South America, at one time the source of 
a major portion of the hides tanned in this country. It 
is pointed out that from 60 to 70 per cent of South 
America’s exports of this raw material now are going 
to the British Isles and that, while the reasons for this 
are obvious and logical, it has tended to leave New 
England tanners and shoe manufacturers, as well as 
those in other parts of the country, with a minimum 
with which to work. It explains a lot of things not taken 
into consideration by the merchant who is constantly 
pressing his manufacturers for better deliveries. 

Concerned with the price of shoes and hence with 
their cost, the Office’ of Price Administration has let it 
be known that its representatives will “crash the gate” 
at a hearing to he held here in mid-October by the 


Interstate Commerce Commission. 
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ARCH PRESERVER SHOE 


Perforauons across the soe of this Wright 
Arch Preserver Shoe provide welcomed 
vemulanon for feet oc the go more 
than ever this summer. This, plus 

the four famous combort assuring 
fearures, gives you the ideal 
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Men's Shep 
422 WEST SEVENTH 





Customers Willing and Able to Buy Better Mer- 
chandise, so Retail Advertising Should Stress 


Merchants find that pros 3 
pects are attracted by iw 
formative ads such as these. ~ 


Values, Is Opinion Held by Several West Coast 
Merchants—Triple Purpose of Ad Promotion 


PAY attention to the men on the home front is the 
thought behind advertising on the West Coast, where 
shoe merchants are doing a real job. Logical reasons 
for their continuous men’s shoe promotions are: 

1. Changed jobs of civilians. 

2. New income bracket prospects. 

3. Styles and construction of pre-war regulations. 

4. Publicizing branded lines. 

5. Dress shoes for armed forces. 

Statistics reveal that it takes at least ten people on 
the home front to take care of one on the war front. 
Many “white collar” men are now in war work. This 
change in jobs where more walking or “standing” on 


the feet takes place has made men more foot and shoe | 
conscious. Informative advertising, according to Dave 
Goode of Gude’s, Los Angeles, will properly direct 
these customers to the purchase of the correct shoe for 7 
their purpose. For convincing effectiveness, these ads % 
contain information about the expert fitters, construe | 
tion and quality of shoes available. 


THE public in general is now willing to pay more for 3 
its clothes and footwear, in particular, in order to get 7 
wearing and lasting qualities. Because so many are noW © 
in a new income bracket the thought of quality is greater 
[TURN TO PAGE 219, PLEASE] 
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CHICAGO STORES BUSY ON 
MONDAY EVENINGS 


A SURVEY of Chicago shoe shops 
and departments following the an- 
nouncement of the prolongation of 
coupon No. 18 revealed varying reac- 
tions from the dealers. The State 
Street stores noted no particular dif- 
ference in their business, maintaining 
that their shoe departments continued 
as busy as before, and that they were 
operating at top speed anyhow. 

Marshall Field’s is the only large 
store which is not open Monday eve- 
nings, maintaining its regular 9:45 to 
5:45 hours of business. However, with 
tlie public now accustomed to shop- 
ping this particular evening, it is not 
unusual to find several hundred cns- 
tomers in Field’s various shoe sections 
around 5:30 and once in the store they 
wait until they can be served. As a 
result most of the shoe salesmen don’t 
get away till about seven on Monday 
evenings. At the other stores, too, 
Mondays are the second peak day in 
the week in shoes, Saturday still show- 
ing the greatest volume of total busi- 
ness, Thus, shoe men remarked, there 
was no immediate reaction from the 
public, although several commented 
that there may still be a late October 
rush since there is likely to be a large 
group of people who will still hold 
to the idea that they must spend their 
present coupons by the 31st. 

In the higher priced specialty 
houses, on the contrary, it was noted 
that there was increased business. The 
comment here was that with an in- 
creased curtailment of civilian foot- 
wear, people immediately became 
“Quality-minded” and therefore were 
buying better shoes which would wear 
them the longest possible period of 
time. Several shops experienced the 
largest day of the season on Sept. 25. 
Shoes of all types were in demand, 
consumer attention being focused 
upon practical walking styles as well 
as dressier, high-heeled pumps. In 
the latter category suedes are particu- 


larly favored, especially the ankle 
strap types with low or high heels. 
Since there is far less available in eve- 
ning footwear, women seek novelty 
shoes for their dress-up affairs. Open 
toes, sling backs, open shanks, all 
these which were formerly sold only 
during the Spring and Summer season 
or for formal dress are now much 
sought after in suedes, patents, even 
in lizard and snakeskins. 

Considerable advertising lineage 
has been given over to “walkers,” 
pedestrian heels on calf oxfords or 
ligh-cut pumps. Certainly wartime 
living has stressed the importance of 
proper fit as nothing else has ever 
done before. And women are con- 
scious as never before of “pavement 
pounders,” “city-wise sidewalk 
pumps,” “duty-bound footwear” and 
many other descriptive phrases which 
convey the message of foot freedom 
und walking comfort. 

Marshall Field’s gave considerable 
prominence to their men’s shoes with 
plastic soles. They emphasized the 





DARLING OF ALL AGES 


Mm JOSEPHS SENTIMENTAL. SKYLARKING 


Guileful. snub nosed, skvlarking 
sandals—as ingenu as the Mary 
Janes you wore to dancing school, yet 
sophisticated as « Zomb.e! Cuneusly 
“right”. too, with the clothes you wear 
by daylight of dim-out—for the places 
vou go. and the way you 
get there! Childichly brood 
toes, siren-ssh open heels, 
and a choice between 
artful ankle strap of 
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Joseph's in Chicago puts emphasis on 

black suede in this attractive ad. 

Rounded baby toes and open backs 
are featured in dressy types. 


many features which make this new 
sole desirable. Customer interest was 
definitely stimulated. Walk-Over was 
another store to propose synthetic 
soles on men’s shoes. They describe 
them as “tough as a Commando,” and 
point out their resistance te moisture, 
insulation against heat or cold, and 
their time-tested wearing qualities. 
Many men’s shoe stores continue their 
success with the plain toed blucher of 
calf, suitable for either civilian or 
officer use. Heavy grained leathers, 
Scotch grains, are beginning to sell. 
too, as men begin to buy their Winter 


footwear. 
* * * 


BALTIMORE DISPLAYS SHOW 
INDUSTRIAL ACHIEVEMENT 


In some of Baltimore’s leading shoe 
stores there is a dearth of children’s 
shoes in sizes up to 8, while in others 
only the infants’ sizes are missing 
from shelves. A Lexington Street deal 
er stressed the fact that, although 
there are one-third as many more peo 
ple in town as a year ago, there has 
been no increase in the Baltimore 
baby shoe quota, and unless “the folks 
in Washington allow us more baby 
shoes, there will be no way for us to 
supply the Winter demand.” 

‘Hochschild, Kohn & Co.’s recent ex- 
hibition to pay tribute to industrial 
achievement carried four shoe dis 
plays, one of which featured the “at 
piece” official Boy Scout shoes, and 
“at war” Navy land and sea shoes 
and boots for heavy duty. Another 
showed parts of U. S. Army Service 
blucher III, with quarter, vamp, vout- 
ter, welting, combination shank and 
rubber heel as opposed to the peace 
lime sturdy moccasin type for prep 
hoys. 

Schleisner of North Howard St. 
tied up a newspaper advertisement 
with the popular film, “Best Foot For- 
ward.” 

Baltimore shoe dealers took inven 
tory as of Sept. 30, and the Maryland 
OPA office, Leo H. MeCormick, State 
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-s, and Post-War Period — M. A. Packard Company introduces “The ROGER” by 


| sh 

a PACKARD, a new and novel pattern designed by Army Air Corps Pilots and 
so exponents of Civilian Flying. 
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“= While unable to reveal its details at this time — the ROGER by PACKARD is all 
r prep that the name ROGER implies in Air Corp’s Parlance — 
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Director, is busy marking the faces 
of all special stamps with a phrase to 
indicate whether it is to purchase 
men’s, women’s or children’s shoes. 
To all industrial plants which issue 
such stamps instructions were sent 
that “Safety Shoes” must be written 
on the coupons. To aid their em- 
ployees in timé-saving and to facili- 
tate purchase of proper work shoes, 
the Glenn L. Martin Company at Mid- 
dle River has a shoe display room 
right at the plant, through which de- 
sired shoes can be ordered. M. Shak- 
man Katz, local shoe rationing repre- 
sentative, said that the new marking 
regulation will stop “evasions and 
chiseling.” 


Concurrent with the shoe ration dic- 
tum, Baltimore shoe stores, especially 
those on Charles Street, have been 
promoting the fine basic pump which 
permits of change of toe decoration to 
fit the occasion—conventional suede 
and grosgrain bows for business, and 
sprightly colored felt flower cutouts 
for festive moods. A North Howard 
Street store displays miniature 
bunches of purple grapes, clusters of 
oak leaves and plastic ornaments for 
underfoot “black beauties.” The baby 
doll pump, with bump toes and low 
side cutouts, found in a Baltimore 
Street store, lends itself admirably to 
such versatile trim. 

Symphony in black seems to hold 
sway in Baltimore windows as the sea- 
son of Autumn club activity gets under 
way. For pedestrianism and indus- 
try, alligators and lizards reign para- 
mount in the mind of the purposeful 
woman. Stewart’s emphasizes supple 
calf and reptiles for town and sport. 

Hess strikes a colorful note by ad- 
vertising wines and greens in luxuri- 
ous high-heel pumps for unusual cos- 
tume accents. Alligator grain calf 
offers smartness for the young crowd, 
estrich-grain with durable welt sole 
for suit accompaniment. 

Ann Lewis, ‘Lexington Street at 
Park Avenue, rang the school bell by 
a large ad on short vamp school shoes. 
The seven styles pictured included 
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Sturdy walking shoes in calfskin were 

promoted by |. Miller, Baltimore, “for 

the girl with a job" in this effective 
advertisement. 


wedgie, sandal, 
and two dress 


slippers, 
oxford 


bedroom 
moccasin, 
pumps. 

Hahn offered a_ cordé-and-suede 
ankle strap sandal with slim cordé 
bag as prelude to an exciting season. 
Hutzler’s “different” shoe ad for Sep- 
tember was an oxford that innocently 
conceals a reinforced safety toe, to 
protect from injury under impacts up 
to 350 pounds. 

Gold star of the month goes to Hess 
for their “Flat Flattery” ad, with six 
suggetions for footwear from daytime 
into date-time. These included a 
“Leatherneck oxford,” an Army rus- 
set sports oxford, black faille wedgie, 
wine suede with wedge, and an open- 


toe bow pump. 
* * *# 


NEW YORK BUSINESS 
PICKS UP 


THE last ten days of September saw 
better business in the New York area, 
especially in the women’s shoe depart- 


ments. This improvement was noted 
as a general trend, in spite of the fact 
that individual stores reported a slow- 
ing down, partly attributed to the 
effect of the extending of coupon No. 
18 for an indefinite period and partly 
to warm weather. Children’s shoes 
sold very well. Men’s stores and de- 


partments did not report such good 
business, although a few stores did 
well on certain types that are hard to 
get, notably the Norwegian moccasin, 
The reaction of retailers to the change 
in rationing regulations showed sey- 
eral different points of view. Some 
reported that the extending of the time 
limit on No. 18 has made no differ- 
ence to their sales. Some reported a 
marked slowing down; others, a slight 
drop. The manager of one men’s store 
said that his customers were continu. 
ing to buy because they expected that 
this extension of time would probably 
not be longer than until Nov. 15. An. 
other merchant expressed the thought 
that coupon No. 18 might be made in- 
valid overnight, without any advance 
warning, in order to prevent a sudden 
rush of last minute buying. He ad- 
vised his sales clerks against telling 
the customer that this coupon was 
good for an “indefinite” period and 
told them to tell the customer that 
they had no idea how long this coupon 
would last. Another retailer expressed 
the same opinion as to the best way of 
advising the customer, but added that 
he did not think the customer should 
be encouraged to spend that coupon 
early, since the objective in rationing 
is to discourage the buying of shoes 
over and above what. is absolutely 
necessary. In the opinion of some 
merchants the’ average consumer is 
not yet awake to the change in the 
time limit on No. 18. 

The change in rationing regulations 


which is expected to limit consumers 
to two pairs a year will increase the 
demand for better grade shoes even 
beyond the present grading up tem 
dency, according to a number of re 
tailers as well as manufacturers. This 
trend to better quality, noted since the 
beginning of rationing, continues 
strong in men’s, women’s and chil 
dren’s departments. 

In women’s shoes there is a marked 
trend to dressy types, but stores that 
do a good business in walking types 
continue to sell a great many oxfords 
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to women and Norwegian moccasins 
to the high school and college age. 
The demand for high heel shoes is 
especially marked among the young 
trade. Looking to post-war demands, 
merchants foresee an enormous busi- 
ness in very colorful, high heel novelty 
shoes. 

In leathers, suedes and reptiles are 
especially in demand. Some merchants 
attribute the call for reptiles to the 
fact that they are hard to get. Some 
stores are doing a very good business 
in calfskins. One Fifth Avenue store 
has done an exceptional business in 
spectator pumps. In patterns, pumps 
are still probably the number one pat- 
tern, except with the typical oxford 
customer. The d’Orsay pump grows 
in popularity, both trimmed and un- 
trimmed. The business in untrimmed 
shoes. is iritreasingly important. 
Coupled with this is a marked in- 
crease in the sale of separate trim- 
mings. One fashion store does five 
times the business in these ornaments 
compared with previous years. Ankle 
straps, especially the low heel baby 
last version, continue to sell well. For 
the matron, one store reports the day- 
long low cut trimmed elasticized step- 


= ID 
Se 


in to be the number one pattern. Sec- 
ond to that is the smooth leather 
walking oxford. 

In men’s shoes street shoes, with 
genuine wing tips and simulated tips, 
are best sellers. So are, also, the 
Norwegian moccasins where obtain- 
able. There is a big demand for baby 
shoes, especially white baby boots. 
For children there is an unusual de- 
mand for patent leather Mary Janes, 
according to one store. 

In general, New York stores are op- 
timistic that the extension of coupon 
No. 18 will mean better business in 
November and December, to level off 
any drop that may occur during Octo- 


ber. 
* * * 


THREE FACTORS KEEP 
HOUSTON SALES UP 


THREE factors contributed to keep 
Houston business ahead during the 
latter part of September, thus giving 
a good impetus to October. First was 


the postponement of school openings 
until September 27; second was the 
threatened freak storm of mid-Septem- 
ber; and third was the visit of OPA 
officials to South Texas shoe retailers. 

Because of the serious polio situa- 
tion in Houston and Harris County 
as the time approached for the schools 
lo open, it was decided that the Fall 
term should not begin for another two 
weeks. This eased the rush on school 
shoes, which were still of prime im- 
portance with all shoppers as the 
month closed. 

In mid-September Houston was 
warned of another tropical storm east 
of Corpus Christi and some 200 miles 
Southeast of the Freeport-Galveston 
area. Evacuation of the coastal area 
znd some inland cities brought thou- 
sands of refugees to Houston for five 
lense days to wait for the hurricane. 
It was reported that business in Gal- 
veston, long vulnerable to storms, was 
at a standstill. As the storm remained 
stationary, a great many people turned 
te shopping. Most merchants reported 
an increase in sales from Bay City, 
Corpus Christi, Freeport, and other 
coastal towns. 

Several results were apparent from 
the meeting here of OPA officials. 
Newspaper publicity following the 
meeting established the fact that few- 
er shoes are being manufactured this 
vear than last and that there will be 
less available for the civilian buying 
public; that while stamp No. 18 and 
No. 1 of the “airplane” series will be 
extended indefinitely, the period can 
he shortened or extended as desired. 
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This attractive advertisement was 

used by Krupp & Tuffly, Inc., Houston, 

to appeal to the career girl with a 
sandal of alligator-finish calf. 


Apparently those people who still h 
on hand No. 18 coupon were afr 
it would be cancelled befor: 

could exchange it for shoes. Every) 
store was crowded. As the salesman” 
situation is acute in some stores, #f 
was often necessary for one clerk te 
wait on several people at a time. The 
men’s shoe stores were as crowded as 
the women’s stores, and a preponder. 
ance of customers were purchasing 
shoes for children. Although a short. 
age of children’s shoes was men- 





tioned, stores here seem to have had 
no difficulty in supplying the demand 
for school shoes, nor have they lost 
sales because of the shortage. 

One buyer stated that the Summer 
policy of Monday closings cost his 
store thousands of sales. He added, 
however, that business as a whole was 
way ahead despite the growing scar 
city of reptiles and patents for Spring 
merchandising. Most of the merchants, 
however, feel that the volume of busi- 
ness remained about the same on the 
five-day week, the Monday loss being 
replaced by the increased sales on 
Thursday evenings. 

Promotions on men’s shoes have 
stressed quality and long service. At 
Battlestein’s a model’ with hand-sewn 
seams, in brown, black or burgundy, 
has proved popular for business and 
sport suits. Nathan’s has promoted 
“A Victory Value,” and a square toed 
style is doing well: A simulated wing- 
tip design, and a moccasin type 0x 
ford, both in tan, are popular styles 
at the W. L. Douglas store. 

Socks are moving strongly at Han- 
over, as well as shoes. A large open 
bin, waist-high, is located to the right 
of the entrance and many customers 
stop to inspect before seating them- 
selves. Another knee-high bin is 
placed to the right of the cash regis 
ter where the customer will see socks 
as he is leaving. Very few men, it 
was noted, left without purchasing 
from one to four pairs of socks. 

Allen’s shoe store is now carrying 
a line of hair ornaments mounted on 
combs, as well as casual type hats. 

[TURN TO PAGE 202, PLEASE] 
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Put your foot in it... 


E . 
peat eae if you want the most Value for your Coupon 


After months of laboratory 
ete meneater fe When you put your money on the line for a pair of Educators, 


proud to =— new 
4 = — you get everything a man wants these days in a pair of shoes. Take a good 


2. It's non-marking. look at this picture. What you see is smart styling, fine leather quality. What you can’t see 
3. It’swacer and oil resistant. 
4. Its flexible! is guaranteed by Educator’s fifty years’ experience of building-in solid 

comfort and sturdy wear. What you don’t expect is the low price of only $4.95. 


FoucaATOR SHOES 


sold exclusively in 340 KINNEY shoe stores 


POWERFUL YEAR-ROUND NATIONAL ADVERTISING . . . The above advertisement is a black-and-white repro- 
duction of the 4-color advertisement running in the October 23rd issue of the Saturday Evening Post. Other Men’s and 
Women’s Educator advertisements are appearing in full color in Good Housekeeping, Ladies’ Home Journal and Esquire. 
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News and Notes of the Travelers 


Shoe Buying Active at Chicago Showing 





Non-Rationed Shoes Come in for Particular Attention from 
Buyers at Monthly Event at Morrison 


Cuicaco, ILtt.—The regular monthly 
show of the Shoe Travelers’ Associa- 
tion of Chicago, held at the Morrison 
Hotel recently, might be termed a “be- 
tween-season” showing, although there 
was unusual activity in the way of 
buyer attendance. Following shortly 
upon the announcement of the pro- 
longation of shoe coupon No. 18 and 
the possibility of a two-pair allotment 
to civilians, buyers appeared eager to 
fill in whatever stocks they could. 

Non-rationed shoes came in for par- 
ticular attention since there is increas- 
ing activity on the part of manufac- 
turers in this category. With plastic 
soles in their so-called infancy, many 
shoe men comment that, unless a really 
good product is offered the public, much 
present-day shoddy merchandise will 
kill the goose which laid the golden 
egg, for there are houses showing 
synthetic soles who frankly state that 
they won’t guarantee a day’s wear, par- 
ticularly if the wearer is caught in the 
rain. Most shoe men express them- 
selves as eager to have a government 
ruling which will require synthetic 
soles to give at least the same wear 
as 7-iron belly, head, or shank soles. 
They believe that, under present condi- 
tions with the public clamoring for 
shoes and more shoes, the consumer 
needs protection against the conscience- 
less opportunist. Of course, there are 
good synthetics to be had, but with 
these products not yet reaching mass 
production, ironically they often cost 
more to produce than leather soles. 

At the shoe show there were several 
smart lines of non-rationed shoes, and 
they were quickly bought. These in- 
cluded dressy pumps of fabric in a 
variety of wanted styles. There was 
again the same, unending demand for 
slippers in all categories. With slip- 
pers on the non-essential list, with pro- 
duction 40% of last year and with the 
demand three times greater than a year 
ago, it is not surprising that every 
buyer is experiencing difficulties in find- 
ing this merchandise that has always 
been so important a part of his stock, 
especially for the holiday seascn. Thus 
the shortage continues in these as well 
as in children’s and boys’ footwear. In 
children’s shoes there are a few houses 
trying out synthetic soles in a tentative 
way, to find out what the public reac- 
tion will be. However, these do not en- 
ter the non-rationed category since 





NSTA Convention Scheduled 


For November 5 and 6 


Chicago, Ill.—The National Shoe Trav- 
elers' Association will hold its anaual 
convention here on November 5 and 6 at 
the Morrison Hotel. Election of officers 
for 1944 is one of the important items 
noted upon the agenda for those dates. 





they are made with uppers of leather. 

Among the buyers at the show there 
were a few pessimists who took a very 
gloomy attitude toward the picture of 
the immediate future. But on the 
whole the reaction was one of a philo- 
sophic nature. 


Covers Midwest States 


Cuicaco, ILL.—A. J. Doyle, formerly 
with the Great Northern Shoe Co., is 
now traveling the Midwest states with 
the line of Charles A. Eaton Co. of 
Brockton. Mr. Doyle is well known 
throughout the shoe trade, having been 
actively associated with it in a selling 
capacity for more than 50 years. 





Serving in Armed Forces 


Buffalo, N. Y. — Al Levinson, son of 
Harry Levinson, shoe wholesaler, here, 
is now in the armed forces. Prior to his 
induction into the Army, Mr. Levinson 
covered New York and Pennsylvania for 
Hennahson's, Inc., of Haverhill, Mass. 
His father has taken over the Hannah- 
son line. 


Travelers Enter New Fields 
Of Wartime Activity 


Detroir; MicH.—Detroit shoe tray. 
elers are turning to other fields of » 
tivity for a “sideline” as the sales g 
shoes at wholesale has dropped beloy 
the level of profitable volume. The Spe 
cial conditions which present shoe pro 
duction levels have brought about hay 
meant that many travelers here, a 
elsewhere, have been faced with the 
problem of enforced inactivity. In mos 
cases, it has not been economic pre. 
sure that has caused them to chang 
to other lines, but the patriotic gg. 
sciousness that no man should hay 
much idle time on his hands in thes 
critical days for the country. 

Nearly all have gone into other ling 
on a part-time basis. A very few hay 
turned to war plants, but the average 
salesman has turned to selling, on 
well known shoe traveler is_ selling 
jewelry in a Detroit store now, for in 
stance. 

Most common, however, is the prac 
tice of selling shoes at retail, which 
serves a dual purpose.. Every shoe 
store in town is faced with a serious 
shortage of experienced help among 
retail salesmen. These travelers ar 
men who know shoes, and they have 
turned back to the fitting stool with 
their wealth of experience and have 
proved valiant salesmen, keeping them- 
selves occupied, and helping out their 
friends, the retail store operators, at 
the same time. 


Woman Traveler Observes 


94th Birthday 


ROCHESTER, N. Y.—Enjoying life at 
ninety-four, Mrs. Aristine A. Fleming, 
who has just had a birthday party & 
celebrate the event, has the distinction 
of being one of the first women com 
mercial travelers in the United States, 
selling infants’ shoes manufactured by 
D. N. Calkins of this city. 

She was a personal friend of the late 
Susan B. Anthony, noted suffragist 
leader, and herself attended suffrage 
meetings in the early days. 


Expect Large Attendance 
At Buffalo Show 


BuFFALO, N. Y.—Twenty-three shoe 
firms have made reservations for the 
shoe show to be held at Hote! Statler, 


October 31st and November 1st. Louis 
L. Rubin, general chairman of the d= 
play, reported that a large attendance 
is expected because of the |ifting of 
the gasoline ban on pleasure driving. 
Mr. Rubin is being assisted by 

Krug and Charles Crariey. 
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ia he Best Shoes of All 
pa Go to War” 


+ | THE CONRAD SHOE COMPANY 


ther line has devoted 60% of its production for the 


Navy, leaving only 40% available for 


civilian consumption. We wish to express 
mse a deep appreciation for your previous 
a | business and will exert every effort to 
fulfill your future needs with the best 
out the service that present conditions permit. 


‘ves | Exhibiting at 


ROOM 731, PALMER HOUSE, CHICAGO 
Flemi 
party t during the Bs Sndustry Pe 
1 States War Conference Market Wheel 


pub THE CONRAD SHOE COMPANY e NORTH ABINGTON, MASS. 
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The Perfect White Suede 


WHITE GLAZED KID 
The Original White Kid 












@ 
Snowite 
AMAZON 


The Leading Genuine vette ; Bn 

Pre- Shrunken Hand bo * ’ ets ae 
aes is ae . 

Roarded White Leather 









AMALGAMATED LEATHER COMPANIES 
WILMINGTON, DELAWARE 
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THE FOOTWEAR 
Feature designed by DALY BROTHERS SHOE COMPANY, INC. * Sold by MARION SHOE DIVISES Ma DN, INDIANA 
fi). ; ; 


ain’s Day is on OCTOBER 25th Annually 
THE SHOE INDUSTRY'S ANNIVERSARY 


eft’s make something of it 


HUNTIN’ MOSQUITOES AIN’T NO 
Wea Fagre on top everybody takes a pot shot 


you ... and you ought to be flattered b 
wastes ammunition on a mosquito. So you my 
elephant . . . and#f you don't topp a 


f™ 
. | ff 
'_.~ and stronger than the ammunition , 4 * 
/ 2 little guys “With th =" 
~ “Ye know . . . Marion Sho 
Al == started three yéars oot 
= > everything they sling at gedit 
sg better all the timé 
values all the time .. . ev 


there when the ¢ 


They go up and down fast i 
harsh words . . . 

one way road...up... 
the heap than it 


And we maintain that pact 
because too ma 

with us. We never wantitos 
mosquito . . 


oFT AS A MATry be 
veagGST As RES 7p . y 


AIR -O-MAGIC OE INDUSTRY WAR CONFERENCE 


SHOES joo MEN 
PAT. NO. 1,852,883 AND 2,292,318, - WALK! ; AR! WORK! WIN! 
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At your ‘Service 
OUR FACTORIES 
OUR INSTOCK DEPARTMENT MARION SHOE DIVISION . . . Daly Brothers Shoe Company, Inc. 
OUR ABILITY 


OUR SERVICES V 309-311-313 West Second Street V 
OUR CO-OPERATION ocom eeem MARION, INDIANA—U. S. A. cco tom 
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A poor but intelligent Arab water 
vendor once saved the life of a 
wealthy Mohammedan whole- 
saler whose caravan was lost in 
the desert. 

“You have all my gratitude, 
Little Brother,” said the Moham- 
medan. “In reward, you must 
accept half of my goods. . . but 
in compassion for my dependents, 
please choose blindly, without 
opening the packs.” 

So the Arab walked down the 
line of camels, pointing out the 
packs of his choice. 30 1 cried 
the Mohammedan, when the Arab 
had finished. ““You have well and 
truly chosen my most costly and 
valuable stocks . . . the ones I 
hoped to take all the way to 
Mecca, worth four times the 
paltry half you left me. How did 
you choose so well?” 

And now the rich and intelli- 
gent Arab made answer, “This 


you know as well as: I, O Pur- 
veyor of Goods: for saccess in 
such an enterprise, select the 
largest, strongest camels, for they 
are the ones which will surely 
carry the most and finest mer- 
chandise to the best destinations.” 
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Department Stores are 


OMPARABLE to the largest 
and strongest “camels” in the 
retail field are the department stores, 
among all retailers the most likely to 
succeed in making the Mecca of the 
postwar world still hale and hearty, 
worthy bearers of the brand names 
they carry. 

For department stores don’t give 
up. When the war ends, they'll be 
more important to your selling pat- 
tern than ever . . . and they have 
long been your largest, most stable, 
most forceful outlet group. 

Whether or not you now have 
anything to sell, you can pave the 
way for profitable sales through de- 
partment stores on V-day 


youws bost bet 


ng-haul sales success 


ally every good store in the country 
— with advertising in DEPART- 
MENT STORE ECONOMIST. 

Have you something for sale? 
Say so. New “Victory” models? Tell 
‘em about it. None? Say why. Plans 
for the future? Talk ’em up . . . make 
“em want to join you. To get in, stay 
in, better your situation . . . talk to 
the management team through 
DEPARTMENT STORE 
ECONOMIST. 


In a recent issue, DSE reported in full 





aoe eh ee ge 
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and: after by gaining the 
confidence, interest, and 
enthusiasm of the store 
management team. 

You can reach all the 
important members of this 


the authoritative study just released 
by the NRDGA Controllers’ Congress 
— the exciting figures on ’42 Merchan- 
dising and Operating Results. This is 
must reading for every department 
store management team, typical of 
the compelling editorial material that 


team — key buyers, mer- _ produces readership and results from 
chandise managers, adver- 
tising and display man- 
agers, training directors, 
and top executives in virtu- 
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HERE are dark nights in Norway. 
Nights when Nazi sentries feel un- 
easy at their posts. 


It is not what they hear that disturbs 
them. It is what they do mot hear. The 
deep silence behind a bush. The stealthy 
quiet around the corner of a house. The 
terrible hush in the blackness all around 
them. 


For the Norwegians lost their coun- 
try without ever surrendering them- 
selves. They wait now in the night to 
strike back at their oppressors. 


If they ever bad really given in, there 
would be no need of the thousands of 
Nazi troops now in Norway. They 
could have been sent to the Russian 


Uso 


Moon is Down... 


front. Or to face an Allied invasion. But 
they couldn't be spared. 


They can’t be spared in Holland 
either. Or Poland or France or Yugo- 
slavia or Belgium. In China, tens of 
thousands of Jap troops must also re- 
main. And Axis troops will have to re- 
main in countless countries so long as 
the “conquered” people have the sta- 
raina to resist. 

You can help support this army al- 
ready in Europe—by your contribution to 
the National War Fund, which you 
make through our community's own 
war fund. 

For this year, the agencies that can 
do this job have banded together to 


United Seamen's Service 
War Prisoners Aid 


Belgian War Relief Society 
British War Relief Society 
French Relief Fund ~ 
Friends of Luxembourg 
Greek War Relief Association 
Norwegian Relief 

Polish War Relief 

Queen Wilhelmina Fund 
Russian War Relief 

United China Relief 


Give ONCE 
for ALL these 


United Czechoslovak Relief 

United Yugoslav Relief Fund 

Refugee Relief Trustees 

United States Committee for the 
Care of European Children 


make the collection and distributiond 
funds simpler, cheaper and more effet 
tive. Their job is threefold. To keep aug 
fighting allies in the fight. To prow 
friendly help for our men in the aff 
services. And to relieve distress What 
it is found here on the home front 


Because all these agencies are i 
banded together, you are being asked 
contribute only once for all of them. 
cause you are being asked to give omly 
once, you are also being asked to giv 
generously. Add up all you would have 
given to each of these agencies through- 
out the year, and then double the wid! 
It is one of the most important conti 
butions you can make to victory! 


NATIONAL WAR FUND 


~ 
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OEPARTMENT OF THE NAVY 
OFFICE OF THE UNDER SECRETARY 
WASHINGTON 


16 August 1943 


Mr. Hector E. Ilgnch, Jr., President 
foward & Foster, Incorporated 

160 Pleasant Street 

Brockton, Massachusetts 


Dear Mr. lynch: 


At the last meeting of the Navy Board for Pro- 
éuction Awards the question was taken up whether your company 
would be grented’a renewal of the Army-Navy 'E' Award for an 
additional period of six months dating from July 18, 1943. 


It is with great pleasure that I inform you that 
affirmative action was taken in the case of Howard & Foster, 
Incorporated. Accordingly, there is being forwarded to you a 
mew pennant with two stare affixed, which you should receive 
in the near future. The Navy Department desires that no cere- 
mony be held in connection with the star award. ° 


The men and women of Howard & Foster, Incorporated, 
have achieved a signal honor by continuing their splendid pro- 
duction in such volume as to justify thie renewal of their avard. 
In the first instance it was difficult to win the Army-Navy 'E' 
and by meriting a second renewal, the management and employees 
have indicated their solid determination and ability to support 
our fighting forces by supplying the equipment which is necessary 
for ultimate victory. 


; 
' 
' 


The Navy Department extends to each and every men 
and woman of your company its hearty congratulations on their 
accomplishment and desires to express a fervent hope that future 
production will be even nore outstanding. 


THIRD “E” AWARD 25 secre 


* Fit Army-Navy Production Award ie j. 
a in the Shoe Manufac- f 
industry—Sept. 14, 1942 | 6. CG. BLOCH 
fist Star Award presented in the Minireal, USE (Ret 

Shee Manufacturing industry— ‘ x c +) 

dan. 18, 1943 . Chairman, Navy Board for Production 
Two Star Award in the Shoe " Awards 

Manufacturing industry—August - 

18, 1943 
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OVER A MILLION PAIR 
NAVY SHOES 


MADE BY CRAFTSMEN IN THE HEART OF THE BROCKTON DISTRICT 


HOWARD & FOSTER 


INCORPORATED 
BROCKTON MASSACHUSETTS 
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Standing Keady 


DO OUR TASK 


Today, American fighting forces on distant battle fronts 
are prepared to meet new problems and carry out aggres- 
































sively the job fighting for peace—the real thing, this time. 
Brains, hands, and skills have mastered the lessons taught 
by a bitter experience of reverses and changing conditions. 


But the armed forces are geared for victory now. They've 
learned quickly—because they had to—the art of camou- 
flage, of guerilla fighting. They've developed the ingenuity 














to meet new and unexpected situations. They're ready to 
“show ‘em.” Ala 
tl 
The brains, hands and skills of the rubber industry have bY 
mastered, through reverses and changing conditions, prob- mg 
lems of manufacture never encountered before. We're Boot: 
geared for victory, too. are | 
he! 
We've learned quickly—because we had to—new meth- a 
ods which have produced a new product of true economic % 
value—a product that will serve our country’s needs—one Chic 
that will fulfill the job assigned. prod 
We're proud to stand—as our fighting forces on distant — 
battle fronts are standing—ready to do the task! 
: 
Representatives of the Servus Rub- | 
Re ber Company will meet their 
friends, as in previous years, at 
the National Shoe Fair during the 
— Shoe Industry War Conference and 
Market Week, November 1, 2. 3. 
and 4, in Chicago, Room 965, Mor- : 
rison Hotel. 1 
1 
: 
= 
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POPULARIZED IN 
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Alarge portion of our production is taken 
by the Armed forces but we are supply- 
ae: ing Genuine Stadium and Sun Valley 
3 Boots to our customers of record; and we 
are eagerly looking forward to the time 
oth- when we can serve you all. So come into 
mic Rooms 825-826 at the Morrison Hotel, 
one Chicago, and get acquainted with our 
product and our personnel. 
ant 








To Our 


~~ 1} STADIUM BOOT 










Lac bat 







, at ; 
7 ’ 7 

nd CUSTOMERS: © Shbrteghemaaytonne | 

a * a of he and once the ba 

. . 4 » high-riding . faamon borros 

ee Eleven years ago this corporation originated 5 heroes sevcay Bab Roa we aly she ; 






and since that time has consistently pro- i 
moted STADIUM BOOTS. . 


The object of tMis public notice is to request 
your cooperation in protecting this trade 
mark, which has not only been definitely 
established by usage, but also has been 


separately registered with . i.” a “a ‘fi 
a ” : aw »” - DEFT, M., NEWPORT, &. 1. ‘a 
ie — | 


the state departments of 
the leading states where 
PROTECTED FROM PIRATING 
OUR GENUINE STADIUM BOOTS B ! UT . 






thin tined, wich 5 balbinch ineaianed platform snd eary ‘ 
‘yell g’ ees olan poms vee gre shor oad 

or eae keep your toomies warm ar even 40 below, 

‘They conform ro any beet belgh= 















these boots are being fea- 
tured. 




















We will exhibit at the SLIPPER CORP 


Morrison Hotel 120-126 CATHERINE ST e MALONE, N.Y. 


ROOMS 825-826 Branch Offices: 1328 Broadway, New York Citys® Republic Build- 
November 1-2-3-4 ing, 209 S. State St., Chicago, Ill. © 258 The Arcade, Cleveland, 
Ohio © 51 Fremont Street, San Francisco, Calif. 











Gee 





October 15, 1943 








4 
> 














The more popular they become . . . the harder it is to supply all the Kleinert 
Bedtimers and Off-Timers that are wanted, especially in these days of shortages. 
We are doing our best to supply all of our retailers, but if you can’t get the 
numbers you need, please remember that Kleinert has also been busy with jhe 


manufacture of gas masks, food bags and camouflage nets for our Armed Forces. 


Be sure to come in and see us at the Show . . . so that we can discuss wartime 


footwear problems to our mutual advantage. 


io 


=> 


SHOE DIVISION 
485 FIFTH AVENUE, NEW YORK CITY 
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SHOES WANTED FOR CASH! 


Convert your surplus shoes—retail, whole- 
sale, or factory into cash and ration currency — 
quickly and at fair prices. be : : 


Or, if you have a store you wish to sell— 
call us. You will get a square deal. a 


Short term leases assumed. 


Unusual trade and bank references on 
request. 





Visit as during the National Shoe Fair 
NOVEMBER 1, 2, 3, 4 
Morrison Hotel, Chicago — Rooms 901-902 


BARIS SHOE CO.., INC. } 
79-81 READE STREET *¢ NEW YORK 17, N. Y. ] 
Telephone WOrth 2-5180-1 


Long-established, reliable outlet for your surplus shoes. 
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FULL TYPE 


There 4 Only One Way 
le Jnee a Shoe 


That is the Miller way. The all-wood V tree is an adaptation of the regular 
full type Miller style with the exception of metal parts which are replaced 
with strong parts of wood. Easily adjusted, the V tree will hold the shoe 
firmly, keep the insele from curling or bunching and permit the shoe to dry 
in a normal manner. 

Finished in Walnut Stain — made in all sizes 

and widths corresponding to men’s shoe sizes. 


corlo-tyde Laces 


meee A mer ore 





The rugged lace for all year around wear. Sturdy, flexible and especially 
finished so that dampness will not penetrate. Cordo-Hyde Laces once 
tied never come untied. 


Ask to have your shoes equipped with Cordo-Hyde Laces. They add that 
extra selling plus, 


O. A. MILLER TREEING MACHINE CO., PLYMOUTH, N. H: 
- Branch of United Shoe Machinery Corporation 
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2. Yet Peter had powerful per- 
severance ! Even with the longest 
ad roughest route in town 
and the worst weather in years, 
hewas on the job every day— 
ond his rubbers wore on and 
oa. Oscar caught the cold and 
Peter, in his sturdy “Duration 
Quality” Rubbers, climbed to 


AFABLE? Of course, but a fable based on fact. For “Duration 
Quality” rubber footwear has actually given surprising service 
under wartime conditions—and for a mighty important reason. 

The quality of rubber footwear depends upon a great deal 
more than rubber alone. For instance, proper foundation 
ofnon-rubber structural parts, and lasts designed to reduce 
wear at points of stress and strain... technical knowledge 
and equipment . . . laboratory facilities for testing and 
tesearch . . . skilled craftsmen, chemists and technicians. 

At the footwear factories and laboratories of Hood Rubber 
Company and B. F. Goodrich, these things have not changed, 
even in wartime! 


B.S. Thousands of pairs of our rubber footwear are now being made with the new 
GR-S synthetic rubber. Their quality is the result of many months of experimenting 
ind testing in the laboratories of Hood Rubber Company and B. F. Goodrich. 
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The Powerful Perseverance 
of Peter Pollup ! 


1. Peter Pollup was the most dependable paper boy 
in Puddleton—in spite of the fact that he was 
susceptible to severe colds. When the paper's 
publisher offered a Wor Bond prize for the most 
faithful delivery service last winter, Peter just had 
to win. “I'll get myself a pair of those ‘Duration 
Quality’ Rubbers my Dod talks about,” he said, 


“and outwit the wet weather.” 


2. But Peter had a rival—big, burly Oscar Ohph 
who wanted the prize, foo. “Watch out, Half- 
- pint,” sneered Oscar, “wartime rubbers will weor 
out in no time! You'll catch cold and cough yourself 
right out of the contest.” Things did look bad for hed 

Peter, becouse sloppy winter weather had sef in. = ie |S \\\I) nas 

























4. Oscar wasn't able to be present at 
the prize-giving and was his face red, 
partly from his cold, but mostly from 
embarrassment ! 


BACK THE ATTACK 
—WITH WAR BONDS 


Hood Rubber Co. 


A DIVISION OF 


FIRST IN RUBBER 


Mr, GRS 





FOOTWEAR LABORATORIES AND FACTORY, WATERTOWN, MASS. 


PLUS Profits for Shoe Stores 


Millions of women now demand FOOTLETS 


For the bare-legged season 
For cold weather warmth 
For year-round stocking protection 


And you know that shoes should never be fitted on bare feet. Capital- 
ize on this growing market. 
Add to your sales 
Get more customers 
Protect and build profits 
Feature FOOTLETS 


A great new advertising and sales promotion program for FOOTLETS 
in 1944 is in the works. 
Magazines * Newspapers 
Radio °¢* Dealer Helps 
will tell millions more women about FOOTLETS. 


The COMPLETE LINE of FOOTLETS styles 


will answer every demand. And the well known FOOTLETS Qual- 
ity—in workmanship, fit, style—will make your store FOOTLETS 


headquarters. 


If you are at the Convention 


—Be sure to drop in—Room 932W 
at the Palmer House—and see for 
yourself just what FOOTLETS will 


do for you! 


If you can’t be at the Convention 


It?s your opportunity! Do something about it! 


Review 


Leather bows are being replaced at 
the Vogue with small floral designs to 
be clipped on the shoe. 


For women alligator calf remains 
as popular as suede. Krupp & Tuffly 
promoted successfully an embossed 
alligator-finish calf sandal for the ca- 
reer girl. The Fashion offered a clas- 
sic tie of calf. - Calfskin walking 
shoes, both pump and tie, featured 
exclusively at Levy’s, have sold well. 
At Sakowitz it’s the ghillie and the 
monk in black and brown calf. A 
hook and tie of black suede with calf 
platform is popular there, also. 

As to suedes, Town Brown is re- 
ceiving some premotion now. Match- 
ing bags of envelope style are obtain- 
able. It is true some leather bags are 
still in stock, but all leather is expen- 
sive and fabric bags are now in the 


202 


of the Retail Trade 


[CONTINUED FROM PAGE 186] 


price range formerly occupied by the 
cheaper leather, and imitation bags. 
The difficulty in some of the stores 
seems to be in securing stocks, for 
the handbags sell themselves. Matched 
sets are featured, as are such com- 
binations as a black wool broadcloth 
and the rosette trimmed pump, in 
either black or brown suede. 

As to non-rationed shoes, plastic 
soles are promoted by the Captain 
Kid’s Shop; Burt’s featured non- 
rationed black gabardine with wear- 
tested synthetic soles. The Economy, 
it was noted, displayed in their win- 
dow a fabric topped, non-rationed, 


shoe for men. 
* * * 


LOOSE STAMPS PROBLEM 
IN MILWAUKEE 


OOSE No. 18 ration stamps consti- 


tute the greatest headache Milwaukee 
shoe retailers have at present. The 
problem has grown increasingly acute 
as more and more customers are of- 
fering detached stamps at the comple- 
tion of a sale. 


write us for the FOOTLETS story 


now! 


J. W. LANDENBERGER & C0. 


Castor Ave. at Kensington Philadelphia, Pa. 


Sales Offices: Chicago (Merchandise Mart) 
New York Boston San Francisco 


a 


The Milwaukee Shoe Retailers’ As- 
sociation discussed the loose stamp 
situation at their last meeting, but 
could come to no definite conclusion 
as to a solution. It was decided that 
the matter should be taken up with the 
local Office of Price Administration 
and that possibly, working through 
the shoe rationing division of the local 
office, a means could be found where- 
by the Milwaukee shoe-buying public 
could be educated to observe the regu- 
lations. 


However, there are subtle difficulties 
entailed in meeting this problem that 
complicate the whole matter. Where 
as independent downtown retailers ab- 
solutely refuse to accept loose stamps, 
it has been reported that department 
stores are accepting them provided the 

[TURN TO PAGE 204, PLEASE] 
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CARR LEATHER COMPANY - PEABODY & BOSTON, MASS. 
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Retail Trade Review 
[CONTINUED FROM PAGE 202] 


customer can be identified by a super. 
visor or floor walker. Outlying sho 
stores are accepting loose ration 
stamps as a matter of “courtesy” from 
their regular customers. As many of 
these merchants are not members of 
the Milwaukee Shoe Retailers’ Aggo. 
ciation, a unified effort, which is neces. 
sary for the success of absolute ep. 
forcement, seems unlikely. Should 
the association, working with the 


OPA, run _ instructional advertise. 
ments, for instance, which would natu- 
rally be an expense, what assurance 
would there be of the effort’s meet 
ing with any degree of results since 
customers could still “get away with” 
surrendereng loose stamps to non- 
member retailers? 

Just what approach to the matter 
would be most advisable, is not as yet 
known. Rationing difficulties have 
been met in other lines of business, 
the association philosophizes, and it is 
hopeful of meeting this one satisfac- 
torily in the near future. 

The recent extension of the No, 18 
stamp with the simultaneous announce- 
ment that the next stamp may have 
to last six months has oddly enough 
stimulated a rush on retail business 
here. It is felt that the reason for 
this is that the public is confused and 
a bit wary that the stamp might be 

ne eee voided entirely. Whether or not this 
me? \ SEP EP LENT SS Bf ie : feeling of instability can be traced t 
Te ORR DE TM Bm git 5 a the recent cut in gas stamp values, is 

speculative, but the view has been & 
pressed by several merchants. Out 
lying merchants report that business 
is below average and outstandingly 


oT ERLING LAST CORP Sikes deed bo oer 


die; * 


PET My “i entering into the acceleration of down 
AST 27TH STREET, NEW YOR “aa rich town shoe purchases. 
>? . = we y Customers are still grading upward 
ie re in their price demands. In the men’s 
lines, browns and tans are more pop 
lar than black, simpler shoes are de 
National Shoe Fair a sired by most men, and military styles 
November 1 to 4, 1943 Ss oma are “hot.” Salesmen have found that 
Room 939W, Palmer House if they are diplomatic in presenting 
' the heavy composition soled shoes 
made from reclaimed rubber, that is 
if they stress the durability and water 
proof qualities of this wartime *% 
stitute for leather, they have little dif 
ficulty in putting them across. 


> 
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xtra 
Sales 


with stunning 
Wellco Scuffies 


Original advertisement of an- 
other famous Wellco product. 


favorite spot!” 
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hard-working Dad to Peppy the 
: our aipper slippers the favorite warm- 
Hithe house, They're ankle high to ward off 
bs these snug and cozy and as warm as 
Folks, if your heme is beatles here's 
v ) Seat paint shor bay sn ‘cthast... 
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HERE’S a sure-fire business getter that will appeal 
to men and women everywhere. These smart-looking 
Wellco Scuffies come in a soft new shade of Blue. 
They’re perfectly practical—easy to slip on, easy to slip 
off—and heavenly comfortable on heatless days and 
nights. Be sure to see them when you visit Chicago— 
for a “natural” holiday item—for a fast selling slipper 


to take up the slack of slow-moving rationed goods. 


WELLCO SHOE CORP. 


WAYNESVILLE NORTH CAROLINA 


General Sales Representative © 


WALTER MARX, New York 
At Chicago Fair, Room 610, Morrison 











































Over cod The Outlook for Shoe 


Manufacturin 
E Q U A L I T Y A N D [CONTINUED FROM PAGE © 


J U § T I  } E F 0 R A L L no ceilings on leather after the Armistice. Today thep 


are price ceilings on leather and there are no inyem 
tories of rawstocks of hides nor skins, nor of finished 


Trough this difficult wartime period, our 


leathers. 

Many leaders are fearful that not enough has beep 
received their assigned quotas of Curtis- done within our trades to prepare the shoe industry fg 
the peace that will follow the war. What thinking, wha 
planning has been aired so far in connection with post 
war developments in the shoe trades is largely cop. 
available. This policy will be rigidly main- cerned with nebulous projects utilizing new techniques, 
tained in 1944. new materials. But it is apparent at this early date that 
these will be incorporated in the over-all program of 
the shoe manufacturing industry in an orderly manner, 
They will become part of the standard equipment @f 
the average factory, not overnight, not the day the war 


e | is over, but when the indusizy can adjust itself to new 

lO -fek-liv | conditions, following a breathing period which will 
“TOVENILE SHOES serve as the transition from wartime to peacetime. 

UWVENILE SHOES But when these new developments actually become 


customers, large and small, have consistently 


Stephens-Embry Shoes. And those shoes have 


been made, as ever, from the finest materials 





realities then there will be revolutionary changes. How 
will we adjust to shoes made without thread or without 
tried methods of cutting and assembling? What of 
moulded shoes and shoes made of fused parts? And 
what of those new leathers made better through chem- 
istry, leathers with new finishes, new textures not unlike 
those of the plastics and compounds that are also going 
to be used as materials for shoes? Yes, new leathers 
made of skins, by-products of meats, that will continue 
to be consumed as a favorite food in the diet of post 
war civilians, will have their place in the wartime pie 
ture, as will most of the accepted, more or less stand 
ardized leathers of today which fill the requirements of 
shoe materials to the complete satisfaction of millions 
of discriminating American men and women. 


Diminishing Supplies; Increasing 
Demand 


[ CONTINUED FROM PAGE 148] 


types in which it has not been used heretofore to amy & 

great extent. There is no reason why it should notht & 
| so used (there have even been experimental men’s pe 
CONFERENCE | sie this material) provided the leather sho . 
RL rae It is the considered judgment of many experts, how 
| ever, that we have seen the worst and that larger quale 
tities of the time-tested shoe materials will become 
available in the not too distant future. More and mot 
the industry has adjusted itself te getting along with 


CURTIS- STEPHENS- EMBRY C0. INC. hides from American cattle. The Office of Civilian Re- 


=== READING, PENNSYLVANIA quirements is interesting itself in this, as = as in 3 
NEW YORK SALESROOM, 411 MARBRIDGE BLDG. [TURN TO PAGE’224, PLEASE! 
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This photo featured in Boot and Shee 
Recorder, June Ist lssve, shows 

how Essex Black Rubber Soles are keeping 
style alive. 


YES certain otherwise restricted style details and patterns are permitted 
When Essex Rubber Soles are used. This heavily detailed, stout sone 
pattern is a typical example. Essex Rubber Soles are right ee se 
simulated wing tip brogue, giving that popular pattern the ny ar 
necessary to its correct appearance. Long-wearing, water-resistan 
Cesta, these onlin aie Rie SePie 0 eee rremae Wane Ce 
ment regulations. Thus, Essex Soles combine durability with style, | 
make your shoes more salable and wearable. ' 











NATURE'S OWN 


REGISTERED U. S. PATENT OFFICE 


Children's 








There is a:skill and understanding 


of children's feet when an organiza- 
tion has been manufacturing high- 
value footwear for children for 45 
years. Our's is a specialized crafts- 
manship that produces normal, 


COME TO OUR ROOM 
755 
PALMER 


HOUSE 
CHICAGO, ILL. 


JULtUs ALT/C HUE IMC. 





Pounce” 1899 


WE PLEDGE continuing service to our current 
customers, to the extent of our production—allo- 
cated proportionately. 
tomers a courteous reception and a glimpse into 
the future for NATURE'S OWN nationally. 





gentle shoes for growing feet. 


Shoes 





We promise future cus- 





JULIUS ALTSCHUL, INC. 


117-125 GRATTAN STREET 


BROOKLYN 46, N. Y. 








Life Interest in Shoe Window 


SoutH Benp, IND.—The Gold Bond 
Department Store added life interest 
to its large window display of footwear, 
by placing an attractive mannequin on 
a stool at a height such that her feet 
were nearer the eye level than the other 
shoes in the display. She was seated 
on the stool with her legs crossed te 
display the attractive footwear on her 
feet. The public could also see how 
the shoes might be selected to go well 
with a favorite outfit. 
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Observe “Vice-President’s” 


Day 

Detroit, MicH.—Detroit Retail Shoe 
Dealers’ Association celebrated Vice- 
President’s Day in honor of its own 
vice-president, C. Guy Dixon, recently, 
with a luncheon meeting at Cliff Bell’s 
Cafe. Event was picked to coincide 


with the opening of the Third Victory 
Loan Drive, with many of the retailers 
—and travelers—present participating. 

President Walter H. Magee led off 
with a bid for bond sales, and a sizable 


number were sold during the course of 
the meeting by various “Gallants,” or 
pledged bond salesmen. Event was 
given special interest by the promise 
of a box of cigars donated by Samuel 
Plotler, secretary. 

An informal session of shoe men cop. 
vened prior to the luncheon in the 
Stuart J. Rackham store next door to 
the meeting rooms, where Clyde K. 
Taylor, Michigan RSDA leader, was 
host. 

Guests of honor at the DRSDA lunch- 
eon were Joseph Burdt, OPA Regional 
Director of Shoe Rationing, from Cleve. 
land, and his son, Joseph, Jr.; and John 
Scott Black, Detroit OPA shoe ration- 
ing executive. 

A number of shoe travelers were 
present as guests of the association, 
including George Moore, Dunn & Me- 
Carthy, Inc.; Herman Meyers, Fried- 
man-Shelby Shoe Co.; Harry Salsinger, 
Blum Slipper Co.; and Samuel S. Weiss, 
Irving Shoe Co. 


Takes Technical 
Hospital Training 

CINCINNATI, OHI0—John S. Ludwig, 
operator of retail shoe stores in sub- 
urban College Hill and Mt. Healthy, is 
now at Fitzsimmons General Hospital 
with the Army where he is undergoing 
technical training. 

His College Hill store is under man- 
agement of his wife, and the Mt. 
Healthy establishment is managed by 
his father during the owner’s wartime 
service. 


80-Year Service Ends 


EpInsurG, INp.— After eighty con- 
tinuous years of operation by the Win- 
terberg family, the Winterberg Shoe 
Store has been sold to William Epstein 
of Indianapolis. Before Civil War days, 
A. W. Winterberg learned the shoe- 
maker’s trade in Edinburg. After ac- 
tive military service in the Civil War 
he returned here to open a shop in the 
building now occupied by the shoe store. 
The Winterberg family has continued 
the business since then, until the 
present transfer to Mr. Epstein. 





Bamberger’s Add Cuboid 
Department 


NewakRK, N. J.—Bamberger’s is the 
latest large department store to add 
a Burns’ Cuboid department. This de 
partment will be managed by Al Pos 
ner, who has made a record for himself 
while at the Famous-Barr Co., St 
Louis, and is considered one of the 
country’s top Cuboiders. Assisting Mr. 
Posner at the opening was vice-prest 
dent Walter McVickar of Burns’ Cuboid 
home office, Santa Ana, Calif. 

In. Milwaukee, Wis., Harry Dixm 
has been appointed to have charge of 
the Cuboid department in the Boston 
Store. He replaces L. J. Moore. 
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go Marine Corps in there, punching their way to new vic- 
ti) the tories. We, of the Hunt-Rankin Leather Company, are 
ein. doing our part to keep Uncle Sam's Fighting Forces 
well equipped. That's why we cannot give you as much 


of our product as you'd like to have. 





We are still furnishing, in limited quantities, these popu- 
s is the BUY lar HUNT-RANKIN LEATHERS: 


to add WAR 
his de- sinene VELVETTA (R) SUEDE CALF INFANTA CALF 
SOFTONA CALF ; 


Al Pos- used by the manufacturers of fine shoes 
the original non-crocking reverse calf * Reg. Trade Mark #295.780 


“|| HUNT-RANKIN LEATHER COMPANY 


arge of 106 Beach Street, Boston 
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War Agency Chiefs to Be 
Shoe Fair Headliners 
[CONTINUED FROM PAGE 61] 
manufacturers in Chicago, retail mer- 
chants have properly decided that the 
pulse-beat of the industry may best be 
recorded here. With the executive staffs 
of many manufacturers in attendance, 
it will be possible to confirm allocation 
of available production; many of the 
exhibitors have expressed themselves as 
planning much of their time in discus- 
sion and conference with their cus- 
tomers. e 
Receiving special attention will be 
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the new synthetic products of recent de- 
velopment, arousing a new hope of pro- 
viding for increased production of 
pairs. Considerable progress has been 
made since last year’s Fair, when syn- 
thetics were only a discussion with little 
experience upon which to base their 
utility and wearability. The element of 
surprise will be revealed in many lines 
using the new synthetic materials of 
the latest development. 

The answer to the unusual interest 
in the War Conference meeting, as ex- 
pressed in advance sleeping room res- 
ervations, undoubtedly is found in the 
retailers’ desire to be informed of every 


segment of industry advancement jp, 
creasing production and distribution of 
footwear. 

On the display floors of thre« leading 
Chicago Loop hotels, representative 
manufacturers from principal markets 
will exhibit. Display floors of the Pal. 
mer House and Morrison Hote] are 
filled to capacity with firms who hay 
reserved display space. The Hoty 
La Salle (one short block from 
Morrison Hotel) has been pressed into 
service to provide additional dis 
space for exhibitors unable to 
accommodations at the other e 
hotels. The close proximity of al] 
hibiting hotels will conserve time 
enable buyers to cover their resou 
With complete directory listings, 
ing firm name, room number of h 
and floor-by-floor break-down, the 
lem of locating exhibitors will be sim. 
plified. : 

Top Washington officials repres 
in the three chiefs of the vital 
agencies closely linked to the shoe 
dustry will address the Tuesday 
Wednesday noon luncheon meetings 
the Grand Ballroom of the P 
House. From these men who are 
the know” of plans in the making, ang 
who are shaping the future of the shoe 
industry within the scope of wartime 
regulations, shoe men will hear a Tt 
port of the industry which, no doubt 
will include shoe rationing, equipment 
of the armed services, lend-lease foot 
wear requirements, civilian needs anda 
survey of raw materials and man-power 
reserves. Announcement of these war 
agency leaders as participating in the 
War Conference Meeting has attracted 
the attention of both merchants and 
manufacturers who recognize the im- 
portance of the war agencies headed by 
these speakers. 

On Tuesday noon, in the Grand Ball- 
room of the Palmer House, William W. 
Stephenson, Chief of the Shoe Ration- 
ing Branch of OPA, and Henry Spel- 
man, Jr., Chief of the Shoe and Leather 
Products Section of the Office of Civil- 
ian Requirements of the WPB, will 
share the speakers’ program. Harold 
F. Volk, president of the National Shoe 
Retailers’ Association, will serve 4 
chairman of the meeting. 

On Wednesday noon in the same room 
of the same hotel at the second of these 
valuable meetings, Lawrence B. Shep- 
pard, Chief of the Leather and Shee 
Branch, Textile Clothing and Leather 
Division of WPB, will be the principal 
speaker. Mr. Sheppard is president of 
the Hanover Shoe Company, Hanover, 
Pa. His long experience in the indus- 
try and his present position with the 
War Production Board qualify him # 
speak on problems that are of the ut 
most importance to the industry. 

General Joseph W. Byron, Chief af 
Army Exchange Service, Army Service 
Forces, Washington, D. C., will also 
speak at the luncheon meeting ™ 
Wednesday. As General Byron has 
charge of the Army Post Exchanges 
this country and in foreign countries, 
his address should be of interest to all 
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THE skint OF MEDALIST 
Epa is ik cA 
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oelieve that America’s youths who are winning 
their medals from a grateful Nation—have first claim to our services and 
production facilities... . To hasten the Day of Victory we will continue to 


serve the armed forces on service footwear. 


J. M. CONNELL (SHOE CO., INC., BRAINTREE, MASS. 





Exhibiting at Room 757, Palmer 
House, during the Shoe Industry 
War Conference, Chicago, 
November | to 4, 


Qilber 15, 1943 









WE SEND GREETINGS...... 


to beth the manufacturers and merchants who will 
gather in Chicago, Nov. 1-4, at the Morrison Hotel. for 
the War Conference and Market Planning. also our best 
wishes for the success of this important event. The 
Shoe Industry can point with pride to the cooperation 
of its several associations with the Government in hav- 


ing obtained a high degree of conservation of mate- 
rials and manpower’ hours.. The need is no less press- 
ing for continuing this fine cooperative work during the 
critical months ahead, and out of your CLINICS of the 
five day Conference should come clear understandings 
of how each branch of the Industry. manufacturing and 
retailing. can lend effective aid... 


LIMA CORD SOLE & HEEL CO 


F. W. COOK, President 
Mfrs. of RAW-CORD and NEO-CORD Soles and 


THE LIMA CORD SOLE & HEEL COMPANY 
LIMA + ra OHIO 


FOUNDED GROSJEAN IN 1920 








retailers and manufacturers. General Guy E. Manley, chairman of the 
Byron has indicated that he is giving Board of Directors of the National 
particular attention to shoes. Through Boot and Shoe Manufacturers Associa- 
his past experience as chief of the tion and executive vice-president of 
Leather and Shoe Section cf WPB, E. P. Reed & Co., Inc., Rochester, N. Y., 
chairman of the Executive Committee will preside at this luncheon meeting on 
of the Hagerstown Shoe and Legging Wednesday. In addition to the guest 
Company, Hagerstown, Md., and presi- speakers, the officers and directors of 
dent of W. D. Byron & Sons, Tanners, the National Boot & Shoe Manufac- 
Williamsport, he has acquired experi- turers’ Association will be seated at the 
ence and first-hand knowledge of the speakers’ table, and it is believed that 
shoe and leather industry. He is also the meeting will be constructive as a 
expected to outline the volume of busi- part of the country’s war program and 
ness and products sold through the of vital interest to the industry. 

Army Post Exchanges, with particular Retailers having difficulty in inter- 
reference to the shoe industry. preting shoe rationing orders and regu- 
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lations will have an opportunity 4 
unburden their problems to the Wash. 
ington staff of the Footwear Rationing 
Branch of OPA and obtain informatip, 
and advice. Probably the most impor. 
tant feature of the Shee Industry Wy 
Conference will be the four-day clin 
held on Monday, Tuesday, Wednesday 
and Thursday on the mezzanine of tie 
Morrison Hotel, where each phase of 
the rationing program will be in charge 
of an authority from Washingt, 
W. W. Stephenson, Rationing Executiye 
of the Footwear Rationing Branch of °, 
OPA, will head a large and impressiy 
staff, including Harold R. Quimby, heaj 
of the Trade Section, as well as Chig 
Counsel S. J. Eriksson. 

Other important members of th 
Washington staff in addition to th 
three above mentioned executives wh 
will assist at the clinic are: Harriet ¥ 
Jones, Chief of Industrial Relation 
Branch, Miscellaneous Products Ration. 
ing Division; Florine Maher, Trad 
Procedure, District and Local Boar 
Procedure; Perham G. Nahl, Reporting 
and Inventory; Joseph B. Charde, 0p 
erating Procedure at Retail Level. With 
this array of informed speciaiists from 
OPA participating in the Shoe Indus. 
try War Conference and Market Week, 
hundreds of merchants from every. 
where will, for the first time, be per. 
mitted to discuss shoe rationing directly 
with OPA officials and the many in. 
tricate problems relating to- the ration- 
ing orders with which all retailers both 
large and small are constantly being 3 
confronted. While shoe rationing regu- 
lations and amendments to the orders 
undoubtedly are widely publicized, the 
interpretation of the language and its 
application to the immediate problem of 
the individual store, frequently leaves 
unanswered many questions in the 
minds of the retailers. 

OPA rationing officials will meet hun- 
dreds of merchants and learn from 
them some of the difficulties encoun 
tered in their efforts to comply with the 
many rationales issued by the Foot- 
wear Rationing Branch of OPA. The 
rationing executives it is believed will 
be interested in hearing the merchants’ 
views as to the practical application of 
the orders in actual retail shoe stor 
operations. 

This OPA Clinic conducted by the 
Footwear Rationing Branch, in connet- 
tion with Shoe Industry War Confer 
ence and Market Week, serves 43 # 
valuable contribution to the war effort 
in advising and instructing many mer 
chants in more efficient compliance with 
shoe rationing orders and the necessity 
of conserving the nation’s shoe ané 
leather supplies to provide the needed 
footwear for the armed forces, lené- 
lease and civilian requirements. | _ 

The National Shoe Fair conducting 
the Shoe Industry and War Conference 
is sponsored jointly by the National 
Boot and Shoe Manufacturers’ Associ 
tion and the National Shoe Retailers 
Association. The joint committee, with 
representation of five members of 
[TURN TO PAGE 216, PLEASE] 
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shoe store Government orders further restrict the quality of Upper and Sole Leather for Civilian Wear, YOUR Sales 
. will be affected. Your Customers are not going to receive the grade of shoes to which they have been ac- 
od by the customed. Their dissatisfaction may result in the loss of sales or even in permanent loss of their good-will. 
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Only Genuine Leather Box Toes “Breathe” and 
. Absorb Perspiration . . 


_pusintss 


ate Eh 


. Substitute box toes have 


that “rubber boots” effect. They seal shoes tight at 
their most confined and poorly ventilated point, and 
the excessive perspiration thus caused results in dis- 
comfort and rotting of linings, seams and insoles. 


Leather Box Toes Retain Their Shape . . . When 
bumped, struck or scuffed, leather box toes spring 
back into shape. Composition substitutes have no 
“give” . . . they bend and crack . . . and they don't 
snap back. 


Leather Box Toes Give Shoes Lasting Comfort 
. . . discomfort and possible pain caused by box toes 
that break down is even worse than their appearance. 
Bent-in box toes and ragged, rotted linings, rub and 
press against toes, causing discomfort — even serious 


pain. Result .. . 


Special Note: Excessive perspiration aggra- 
vates athlete’s foot and similar ailments. Be 
safe. Sell shoes with the only box toes that 
breathe”! — Genuine Leather Box Toes. 


Cc. 


Specialties for THE ENTIRE SHOE 
Brockton 


S. PIERCE COMPANY 


the shoes have to be discarded. 


INDUSTRY Since 1872 
. Massachusetts 








When Fashion Escapes 
Its Bonds 


[CONTINUED FROM PAGE 74] 


for one’s own sake, for the personal 
satisfaction of looking one’s best. 

If this feeling is so strong now— 
in the midst of war—-what will it be 
after the war when the pressure and 
restraint is lifted and when it becomes 
possible to indulge so many pent-up de- 
sires? Authorities in all branches of 
women’s apparel, shoe designers, manu- 
facturers and retailers seem to agree 
that this will be the natural reaction. 
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Pretty shees—colorful shoes—feminine 
shoes—novelty shoes of all kinds will 
be in bigger demand than ever. Women 
will expect to see post-war shoes mak- 
ing use of new materials, new heels 
and soles, new effects and constructions 
achieved by new technological develop- 
ments. 

Along with these post-war styles they 
will demand the comfort they have be- 
come accustomed to in platform soles, 
wedge heels, low heels, broad toe lasts, 
supple leathers and boneless uppers 
plus plenty of sizes. They will expect 
these features to be style, as well as 
comfort, features. 


Irving Springer 

FRANKLIN, IND. — Irving Springer 
age 56 years, for many years cngaged 
in the retail shce business in Frank 
died recently at his home here follow. 
ing a week’s illness. He was wi 
known to the trade. At one time Mr 
Springer owned one of the largest shoe 
stores in the city. He is survived by 
his widow and his father. He was 4 
member of the Masonic lodge. Buri] 
was in a local cemetery. 


OPA Clinic to Heal 
Ration Headaches 


[CONTINUED FROM PAGE 63] 


tion with Shoe Industry War Confer. 
ence and Market Week, serves as a 
valuable contribution to the War Effort 
in advising and instructing many mer. 
chants in more efficient compliance 
with shoe rationing orders and the ne’ 
cessity of conserving the nation’s shoe 
and leather supplies to provide the 
needed footwear for the armed forces 
and civilian requirements. 

The Clinic being planned by OPA, 
Footwear Rationing Branch, will be 
held on the four days of the Shoe In- 
dustry War Conference and Market 
Week in Chicago, Nov. 1-2-3-4, 1943, on 
the mezzanine floor of the Morrison 
Hotel, adjacent to the National Shoe 
Retailers headquarters, where visiting 
shoemen register. 

The dual war conference and market 
week is jointly sponsored by the Na- 
tional Shoe Retailers Association and 
the National Boot and Shoe Manufae- 
turers Association through a joint com- 
mittee representing each of the associ- 
ations who direct all activities. 


What’s Ahead in Feature 


Footwear 
[CONTINUED FROM PAGE 138] 


from 8 to 11 emphasizes a trend to 
normal fitting. Service shoes worn by 
women in the military branches, broad- 
toed sandal lasts, casual shoes om 
broad-toed lasts, all contribute to a 
changed concept of fitting. It is now 
general practice in stores to fit wider 
shoes, and the old fitting rule, “when 
in doubt, fit a half size longer and nar- 
rower,” is now banished from the fit 
ting stool. To prove that this trend 
is general, we have only to point & 
the increased number of widths, A, B, 
and C, plus the increase on sizes from 
7 up which is written on any size sheet 
in an average store up and down 
America. 


Robert Prass 


Gary, Inp.—Robert Prass, 76, a 
tired shoe retailer, died at his home 
here where he lived for the past % 
years. He was formerly a member of 
the shoe firm, Prass Shoe Company, # 
Lafayette, Indiana, with his two 
ers, Andrew and Theodore. 
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FIELD AND FLINT CO. 


BROCKTON; MASSACHUSETTS 
fjakers of ANATOMIK, “FOOT-JOY and ~ DR. M. W. LOCKE Shoes for Men 
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War Agency Chiefs to Be 
Shoe Fair Headliners 
[CONTINUED FROM PAGE 212] 


association, direct all activities and ap- 
prove all policies and regulations of 
management. 

Registration of all visiting shoemen 
will be in the Morrison Hotel on the 
mezzanine floor at the Headquarters’ 
Booth of the National Shoe Retailers’ 
Association, where programs, exhibi- 
tors’ directories, advance sale of 
luncheon tickets, and other pertinent 
information will be available. There is 
no charge for registration. Similar ser- 
vices will be offered on the 7th, 8th and 
9th display floors in the elevator lob- 
bies of the Palmer House. 

Headquarters’ office of the National 
Boot & Shoe Manufacturers’ Associa- 
tion will be maintained in the Palmer 
House. 

Offices of the National Shoe Fair are 
located in Room 1327, Morrison Hotel, 


and Room 800% at the Palmer House. 
Merchants and manufacturers who 
will attend the Shoe Industry War Con- 
ference and Market Week are advised 
to provide round trip railroad trans- 
portation before leaving home. 





St. Louis Looks to Post-War 


[CONTINUED FROM PAGE 124] 


cent on women’s and children’s shoes, 
and 13 per cent on men’s and boys’ as 
of September ist against a year pre- 
vious. Basement shoe inventories for 
the same group of stores showed a 2 
per cent drop September ist against a 
year previous. 


Dealers coming to the St. Louis 


Market show no concern over the pos- 
sibility that a sudden ending of the war 
might catch them with too much inven- 
tory, or inventory with too high prices. 
Their concern, on the contrary, is that 
their inventory is too low to meet the 
A prominent 


demands of their trade. 


shoe man in St. Louis recently rp 
marked that good merchandis- woulg 
be preferable to cash if the wa. shoul 


end tomorrow. He reasoned ‘hat the 
armistice in itself would in no way 
alter the world-wide shortage of aj 


goods and materials. 

Meanwhile, St. Louis manufacturers 
are already peering into the postwar 
period. Most of the planning is only 
on paper, for, in shoes, there will be 
little or no reconversion period. The 
high style manufacturers foresee , 
grand and glorious era of glamorous, 
colorful footwear. Already they are 
jockeying for position in order to get 
first crack at the new colors which 
tanners now only have in mind. 

Other manufacturers are studying 
the problem of distribution. Stock de 
partment service is certain to come 
back in a big way. One specialty fae. 
tory already has brought the last mod- 
els on a new stock line to be produced 
after the war. 
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This handy 
STOCK RECORD BOOK 


— and forms — 


for keeping an accurate selling and inven- 
tory “picture” 
stock or style number consists of: 


Black Cloth binder—11%” x 13%” 


100 Daily Sales and Stock Sheets, (Form #100) 
and 1 Comparison Form #105 $2.50 


1 Inventory Pad (100 sheets) 2106 (5 pads 
$2.00) (10 pads $3.50) 


2 Buying Order Pads (50 sheets per pad) $107 $0.50 


(West of Denver) 


(Sample sheets with guide for use sent on request) 


- 








of each width and size of each 







$2.50 









$6.00 
$6.50 













Sales Record Slips: Form D 
Per Pad (100 slips) (100 pads $20.00) 
Refund Record Slips: Form E 
Per Pad (50 Slips) 
Customer Record Cards: 
100 (Size 5” x 










$0.25 













$0.15 







$1.50 


3”) 






















i -~. 


preferred. 


Ceiling price carton tickets, Form G 
1%” x 3%” (gummed top) | gross 


Shoe Carton Tickets (gummed top): Form H 
, 1%” x 3%", 1000 


PROFIT CHARTS — 2ic. 
figuring selling prices. 


Check with order, please, unless C.0.D. Shipment is 


Orders filied jor any forms preferred. 


MERCHANTS SERVICE DEPT. 
209 S. State Street, Chicago, Ill. 












$0.50 


1000 $2.50 


$2.50 
$10.00 


an accurate method of 





5000 





each; 
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What's Ahead in Shoe 


is 7 . 
“ aan Distribution 

‘hat the [CONTINUED FROM PAGE 71] 
i no way 
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Where the smaller independent is at 
ifacturery 9 disadvantage today, and the only 
> postwar int of weakness, is in the fact that 

& is only § je cannot afford to lose the same per- 

e will be @ gntage of business as can the volume 

iod. The & distributor. Ten per cent of a $75,000 

‘oresee a & jgsiness, for instance, is a more seri- 

lamorous, § gus loss and harder to absorb than is 

they are the same percentage of a $750,000 
er to get business. 

rs which On the other hand, the smaller mer- 

d. chant has been somewhat more alert in 

studying § adding to his stock items not carried 

Stock de § jeretofore. His mind was more flexible 

to come § and he adapted himself more quickly 

ialty fac- # tj changing conditions than did his 
last mod- larger competitor. The smaller store 
produced @ hasbeen able to turn into a profit small 

amounts of unrelated merchandise and 

a lots of non-rationed footwear which 
multiple-unit merchandisers, geared up 
to merchandise in volume, could not 
tandle at enough profit to make it 
worth their while. 

K So much for present conditions 
which, after all, must by now be known 
tp everyone with even a nodding ac- 
qaintance with the shoe industry. 

iven- What of the future? 

each First, try to picture what the post- 
war world will be like and proceed 
from there to speculate what people 
wil want and how much? 

$2.50 The first obvious fact is that we 
merged from World War I with the 

$2.50 population fairly satiated with mer- 
candise. Everyone other than the boys 

$0.50 in uniform had bought about every- 
$0.50 thing there was to buy. The end of this 
<ul war will be somewhat different. Short- 
$6.00 ages of civilian merchandise, bond buy- 

86.50 ig and taxes have combined to give 

) the consumer a shine on the seat of his 
pants and very little more. Then, too, 
there will be many times the number 
offen and women to be demobilized 

50.25 aidthe market for consumer merchan- 
tise will be tremendous. Shoes will be 

0.15 thse to the top of the list. 

Consequently one of two things will 

1.50 lappen, probably both. There will be 
menormous expansion in the consumer 
iMdustries and a quick increase in in- 
Wentories at retail, or an expansion in 

0.50 the number of stores to cater to this 

2.50 demand. Parallel with that will be the 
pansion of industry into parts of the 

2.50 @untry now dominantly agricultural, 

0.00 atrend started by the needs of war 

. aad to be continued after the war has 

d of m@ded. This, too,-means more stores to 

: tater to the demand of the people who 

s is Will make their homes near the fac- 
tories in which they work. 

The whole thing seems to add up to a 

of new stores as well as to larger 

tories in existing. stores. 

It is reasonable to suppose that mem- 

of the armed forces, shoemen in 
life prior to the war, will wish 

Continue in that line on tkeir. re- 

—_—— turn and will become the proprietors of 
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OF 


* 


Juvenile Novelty 





and General 


Comfort Wear 
* 


SIZES 3-11 packed in 72 pr. 
case lots only. 

SIZES 12-3 packed in 36 pr. 
case lots only. 





SAMPLE PAIR 


The Season’s Leading 


Ideal for Christmas 


* 
WELL-BUILT SHOE MFG. CO. : 


MILFORD, MASS. 
ORDERS WILL NOT BE HONORED 








































TOASTY-WARM 


LAMB'S WOOL 


* * 









their own small stores. In fact we have 
corroborative evidence in a poll taken 
recently at one of the larger training 
centers which indicated that many men, 
when they graduate to the status of 
veteran, plan to establish themselves in 
their own businesses if humanly pos- 
sible. 
bosses. 
Financing of these stores, of course, 
presents a problem but here again there 
are two trends in evidence—the trend 
on the part of shoe manufacturers to 
financing independent merchants; and 
the trend on the part of government to 
doing something more than giving an 





They want to be their own 





honorable discharge to those who have 
served in the armed forces. Economist 
Stuart Chase recently expressed the 
opinion that “it (government) will 
make no interest or low interest loans 
available for needed public, private and 
semi-public projects and developments 
whose high risk and low return make 
them unattractive to investors.” This 
may not have applied to shoe stores but 
if the precedent of government lending 
to private industry is once established 
as a post-war policy, it will be.applica- 
ble to all types of business enterprises 
including that of selling footwear. Of 
the two, it is probable that the former 
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lt is our sincere purpose to stay 
“at the top” as creators of authentic 


trends in style for the men's fine 
shoe field. 


STOCK DEPT. 
31 STYLES featured 


visit us at the 


PALMER HOUSE 
702 


NOV. 1, 2, 3, 4 


Makers of the famous 


REED Movable Arch Shoe 
















will prevail. Certainly it is preferable 

In any event there are going to beg 
lot of new shoe stores in this country, 
independent and otherwise. The ratig 
existing between the independents ang 
volume distributors which existed be 
fore the war probably will not be 
changed appreciably. 

There will always be many thousands 
of communities in which it will be up. 
economic for the volume distributor to 
operate. There will always be people 
who prefer to have their wants served 
by a store owner who is home-folks 
The outlook for the independent store 
is exactly the same as the outlook for 
the shoe industry as a whole. 





Subsidies to Manufacturers 
Discontinued in Canada 


MONTREAL—The Wartime Prices and 
Trade Board has announced two new 
orders, effective immediately, which wil] 
permit an increase in the price of foot- 
wear to retailers without any increage 
in consumer costs and will allow the 
manufacturer to purchase leather from 
the tanner at a 4 per cent discount. The 
announcement said the orders were to 
“effect a more equitable distribution on 
the squeeze on the leather footwear in- 
dustry.” 

Order No. 293 permits an increase of 
1 per cent of the present lawful maxi- 
mum selling price at which manufac- 
turers may sell leather footwear, but 
stipulates particularly that there must 
be no increase in the retail price. Order 
No. 292 provides for a 4 per cent dis- 
count on the maximum price of leather 
intended for domestic civilian use which 
any tanner, jobber or leather dealer 
sells to a manufacturer of footwear. 

As a result of the orders the present 
system of subsidies paid to the manv- 
facturer by the Prices Stability Corpo- 
ration is discontinued and it is expected 
that the industry, on the whole, will be 
able to operate under the price ceiling 
with a minimum of government assi#- 
tance. 





With Cavalry Unit 


Houston, Texas — L. Holzhauser, 
manager of Chandler’s Shoe Shop, re 
ported for service with the armed forces 
and is now with a cavalry unit at Fort 
Sill, Oklahoma. 

He was replaced as manager by Chas. 
Brand, of the San Antonio store, who is, 
nevertheless, no stranger to Houston 
since he previously was located here 
for some five years. 





Returns to Meir & Frank 


PoRTLAND, Ore.—F. R. Carter has 
returned to his post in the Meir & 
Frank shoe department after a te® 
month leave of absence. [For four 
years previous to his long vacation, 
Mr. Carter had charge of the Cuboid 
selling in this well known department 
store, and has now resumed that job 
with renewed vigor. 


Boot and Shoe Recordset 











Be 2277 FOES Pe 


& ere 


= 


P Bers 





referable. 
ig to beg 
J country, 
The ratio 
dents and 
kisted be. 
1 not be 


thousands 
ill be un. 
ributor to 
be People 
its served 
me-folks, 
ent store 
itlook for 


rers 
L 


rices and 
two new 
rhich will 
> of foot- 
increase 
llow the 
her from 
unt. The 
were to 
ution on 
wear in- 


-rease of 
ul maxi- 
nanufae- 
ear, but 
sre must 
2. Order 
cent dis- 
’ leather 
se which 
r dealer 
twear. 

present 
e manu- 
y Corpo- 
*xpected 
, will be 
» ceiling 
it assis- 


chauser, 
hop, re- 
d forces 
at Fort 


y Chas. 
who is, 
{ouston 
id here 


er has 
Meir & 
r four 
cation, 
Cuboid 


at job 

















October 1S, 1943 


Time to Sell the Public 
Good Shoes 


[CONTINUED FROM PAGE 180] 


than price. Well-planned, attractive 
gis such as are reproduced on these 
are important to attract the new 
bracket prospects. This is the 
frm belief of Al Friedman of Reliable 

Shoe Company in Fresno. 

The new West Coast prospects are 
joking for quality in their footwear 
pecause there is a definite need for good 
wearing and better fitting shoes. Stan- 
ley Smythe of Foreman and Clark, Los 
Angeles, has noted.a marked upswing 
to the “better shoes” because the cus- 
tomers are now prepared to pay for 
this quality in view of their increased 
incomes. 

Every retailer of men’s shoes should 
get his share of the new business now 
available on the West Coast. Whether 
itis a separate store for men’s shoes 
alone, or a shoe department in a gen- 
eal shoe store, or a shoe department 
in a department store, advertising of 
name brands will attract the new cus- 
tomers. 

A double job is done with publicizing 
branded lines in men’s shoes. It directs 
new customers to the store carrying 
the name brand they are accustomed 
te buying, and it tells the quality and 
fitting story of each brand line. Arthur 
Weston, of Charles Kushins Company, 
Oakland, incorporates this thought in 
the ad we show, as does Max Rogel of 
Savon Shoe Shop, Spokane, Washing- 
ton, and Missoula, Montana. 

The promotion and advertising of 
dress shoes for the armed forces has 
brought approval from civilian and 
military men alike, according to Ed 
Peters of Peters Bros., Oakland. The 
comfort and appearance of the military 
styles has been brought out successfully 
through advertising, as proved by their 
acceptance in all quality makes. 

Advertising of men’s shoes also has 
a triple job to do in advertising. 
Through consistent advertising the 
stores will get the new customers avail- 
aile. They will sell the specified type 
of shoes advertised. And they will keep 
the name of the store before the pub- 
lite for the duration and after. With 
the third thought firmly in mind, there 
will be no question as to where a man 
Will spend his ration coupon. 

The war regulations on the manufac- 
ture of men’s shoes are not bringing 
panic to the minds of West Coast re- 
tailers. Far-seeing minds looking into 
the post-war period in the retail men’s 
thee business, are constantly retain- 
ing, presenting and preserving quality, 

and service. Consistent, dominant, 
well-planned advertising is the means 
to imprint these principles properly 
an minds of the public, with lasting 












WORK 


oN FW and ration free 


CAN\/US* 





SHOES 








for 
WAR WORKERS 
FARMERS 





OUTDOOR WEAR 


STOCK NO. 40 





SIZES 
6-11 7-12 
E WIDTH 
ONLY 


Here’s the work shoe you can sell 
which will save ration coupons. It 
is dependable, rugged, and econom- 
ical. Made from water-repellant 
canvas, with durable heavy water- 
repellant soles. Soles are goodyear 


stitched with re-enforced nailing. 












STOCK 
NO. 50 


SIZES 
6-11 7-12 
E WIDTH ONLY 


WELL BUILT 
SHOE MFG. CO. 






























MILFORD, MASS. 
SAMPLE PAIR ORDERS WILL NOT 8E HONORED 
Observes 30th Year first the store occupied only one-third 


In Business 


La Crosse, Wis.John B. Harald- 
son celebrated his 30th year as a shoe 
shore owner here recently. He has been 
at the same location during that entire 
time. 

Mr. Haraldson came to La Crosse in 
1902 from Norway. For 11 years he 
worked at several shoe stores in La 
Crosse, and in 1913 he opened his own 
store. Though his store is still at its 
original location, it has seen many 
changes to conform with the times, At 


the space it now occupies, with the rest 
of the space used for shoe storing and 
repairing. The shoe repairing depart- 
ment was dropped several years ago. 

Mr. Haraldson is active in civic af- 
fairs, being a member of the Knights 
of Pythias and the Masons, the La 
Crosse Business Men’s Club, and the 
Salvation Army advisory board, of 
which he is president. In 1942 he was 
also president of the Northwestern 
Shoe Retailers’ Association. 

Many of his fellow business men ex- 
tended congratulations to Mr. Harald- 
son on the occasion of his anniversary. 
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Looking for “BABY DOLLS’ 


_____uh-uh, we mean the shoes 




















they 
avails 
powe! 
tary 
rubbe 
officia 





Despite shortages and sold-up pairage common to most manu- 
facturers and wholesale distributors, we've got the popular pump 
and strap-sandal “Baby Dolls” as well as anklet types in all-heel heights 





... plus a nice showing of other rationed and unrationed novelties 
to sell from $4. to $6.50 — playshoes to sell around $4.— and 
classic “Tredmode” comfort shoes to sell at $5. and $6. 







LIMITED DELIVERIES available from stock 
to fit right into your buying plans. 


ROOMS 624 and 626 


HOTEL MORRISON + OCTOBER 3ist op 
( 

Also at local shows in Detroit, Buffalo and Boston under 
furth 










| & sav 
| Saks SHOE CORPORATION + 152 DUANE ST., NEW YORK CITY te 
a 6. 
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To Oe Synthetic Rubber for Soles Heads Trade 





Move Is an Effort to Alleviate Critical Sole Leather Shortage Expected 
Early Next Year. Limited Quantities Already Released 


WASHINGTON—The possibility of eas- 
ing the critical sole leather shortage 
arly next year has been forecast in 
Washington with the news that the 
Office of Rubber Director is now mak- 
ing plans to make quantities of general 
purpose synthetic rubber available to 
manufacturers of soles and heels. The 
gthetic rubber will include Buna S. 
and neoprene. 

With the synthetic rubber program 
ina satisfactory stage, a limited quan- 
tity of synthetic rubber was released, 
for the first time, to these manufactur- 
asin September. From now on there 
will be no limitation on the amounts 
they can obtain, within the limits of 
available supply. Manifestly the man- 
power situation, combined with mili- 
tary factors, can change the entire 
rubber picture at any time. However, 
dficials in the Rubber Director’s office 
are going ahead with plans to make 
synthetic available. 

Whether sole and heel manufacturers 
will take readily to synthetic and the 
quantity they will be able to handle 
will determine how much will go into 
Civilian shoes. Officials said they will 
do their utmost to make as much syn- 
thetic rubber available to manufactur- 
esas possible to meet the leather short- 
ge. They are unable to estimate how 
much will be needed, how much will be 
available, or how much manufacturers 
will be able to get in the coming year. 

With all factors pointing to an OPA 
extension of the next shoe ration period, 
which will mean that consumers may 
be limited to two pairs next year, of- 
ftials have pointed out that the use 
of synthetic may be able to increase 
the supply of shoes available next year. 

Should this be the case it would en- 
able OPA to meet the needs of civilians 
wider a rationing program without any 

r cuts. It might also result in 
#xaving in manpower in the industry, 
smice shoes with soles and heels of syn- 
thetie rubber will wear much longer 
than those made with low grade leather. 

WPB shoe officials are pleased with 
the release of the synthetic rubber, as 
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it will eventually go a long way toward 
simplifying their problem. These of- 
ficials explained that the synthetic rub- 
ber will be mixed with reclaimed rubber 
for some time to come. The synthetic 
quantity will be increased until a point 
is reached where soles and heels will 
be composed entirely of synthetic. 

The main consumer objection to rub- 
ber in the past has been the fact that 
it marks floors. However, it was stated 
that, as a greater degree of synthetic 
is used, this objectionable feature will 
largely be done away with. 

Officials have predicted that next 
year a large percentage of even higher- 
priced shoes will appear with synthetic 
rubber soles and heels. Some of these 
manufacturers are now putting out 
shoes with composition soles, rather 
than use the low quality sole leather 
which is now available. 

Synthetic rubber has been used in 
military footwear for some time. In 
recent tests the Quartermaster Corps 
expressed approval of the way syn- 
thetic acted. Some supporters of syn- 
thetic rubber have claimed that it will 
outwear the best natural rubber or 
high quality leather, but Washington 
officials would not bear this out. How- 
ever, as the synthetic program progress- 
es it is believed that the wearing quali- 
ties will become more durable. 

Emphasizing the importance of the 
use of synthetic rubber for shoe soles 
and heels Rubber Director Bradley 
Dewey, recently said he regarded shoes 
as “a form of transportation.” Mr. 
Dewey added that if shoe soles made 
of general purpose synthetic rubber 
would wear better than low quality 
leather then they would do all 
in their power to produce them, as not 
only would a better shoe be provided 
but a saving in manpower would be 
effected. 

The acceptance of vinyl resins for 
use in shoe soles might possibly help 
to alleviate sole leather shortage. WPB 
officials have said that soles made of 

[TURN TO PAGE 233, PLEASE] 


Association Group 


New YorK—At the annual meeting 
of the American Trade Association 
Excutives held here recently, Dr Mer- 
rill A. Watson was elected president of 





MERRILL A. WATSON 


the organization for the association 
year, 1943-1944. The American Trade 
Association Executives is the national 
organization of trade association execu- 
tives in the United States, and is com- 
posed of representatives of over 500 of 
the leading trade groups. 

Dr. Watson is executive vice-presi- 
dent of the Tanners’ Council of Amer- 
ica. 


Shoe Club Holds 
Dinner Meeting 


New YorkK—The first open dinner 
meeting of the season was held by Shoe 
Club, Inc., at the Hotel McAlpin, here, 
Wednesday evening, October 13. Irving 
J. Fife, new president of the club, pre- 
sided. The dinner was a social occa- 
sion, and entertainment and dancing 
were popular features of the evening. 
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Fall Business Steady at Near-Peak Levels OPA Officials 


LaSalle Map of Business Conditions. 





< 


Up 20 to 35 % 
G8 Up 13 to 19 % 
fJUp | tol2% 
National Average Up 





SSS 3 


KS S 
DWI SS 
SFA 












XY 


NN 





SS 








This map, showing business activity all over the country for October, was supplied 
by the Business Bulletin Division of La Saile Extension University. 


CuHIcaGo, Itt.—The rate of activity 
in both industry and trade remains 
high, according to a monthly survey by 
BuSiness Bulletin Division of La Salle 
Extension University, here. . In some 
parts of the country, it is rising more 
rapidly than it usually does.during the 
fall months, although the general trend 
is toward stability rather than rapid 
changes in either direction. In, some 
lines, especially retail trade, the itdica- 
tions ‘are that yolume will steadily in- 
crease.and will reach new peaks during 
the remainder of the year. 

‘The general average of all business 
is about 20 per cent higher than it was 
a year ago. The rate of increase varies 
from 32 per cent in the northern part 
of the Middle West to 4 per cent in the 
New England states. In some cities, 
business velume is lower but these 
cities are exceptions to the almost uni- 
versal condition of better business and 
trade. The percentage gain over last 
year will probably become somewhat 
less during the next few months, large- 
ly because of the fact that a year ago 
business was rising rapidly in nearly 
every part of the country. : 

The gains which have been made in 
recent years are indicated by a com- 
parison with conditions as they were 
several years ago. During the last three 
years, business volume as measured by 
bank transactions has increased 70 per 
cent. It is now more than double the 
rate during the period preceding the 
outbreak of war. 

Business ‘is still making the best 
showing outside the major industrial 
regions, although the difference is not 
nearly so great as it was several months 
ago. The relatively greater expansion 
in the Middle Atlantic states has been 
particularly striking in recent weeks. 
Operations in many industries have 
been close to peak rates for a long time 
and further expansion will be limited 
by available plant capacity and supplies 
of materials as well as of labor. Out- 
side the industrial regions, many new 
munitions plants have been constructed 
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and the war spending in connection 
with them has greatly boosted business 
volume in a large number of communi- 
ties. 

These unusual gains are most evident 
in the South and in parts of the Middle 
West. The location of military camps 
and the spending in connection with 
them have been significant factors 
throughout these regions. This spend- 
ing will continue to be prominent dur- 
ing the coming months. 

Trade is lagging in the New England 
states and the percentage of cities 
which report business below a year 
ago is somewhat larger than in other 
parts of the country. The opposite 
condition prevails throughout much of 
the South. 

Higher farm income as well as gov- 
ernment spending for war have boosted 
business in the Middle West. Crops are 
not quite so large as last year but 
prices and income from livestock is 
holding up well. Demand for farm pro- 
duce will keep the income of farmers 
at high levels. 

In the Mountain states business has 
been lagging behind the national aver- 
age. Increased demand for minerals 
has helped stimulate business in this 
region but the effect has not been quite 
enough to push business much higher. 

Trade and: industry in the Pacific 
Coast states have increased a little 
more rapidly than in the East. In 
both the major war industries of these 
states— airplane manufacturing and 
shipbuilding-—expansion continues to be 
quite rapid. Pay rolls are larger and 
consumer purchasing power that is 
boosted by war spending is keeping re- 
tail sales considerably above even the 
high level of a year ago. 





Open New Store 


SHEBOYGAN, Wis.—A new shoe store, 
the Rich’s Fashion Bootery, has been 
opened at 811 N. 8th St., here, under 
the management of Ear! Kolen. 





At Houston Mee 


Houston, TEX.—Some 65 shoe me, 
chants of South Texas met with W, 
Stephenson, Footwear Rationing }, 
ecutive of OPA, and Harold R. Quimby, 
his assistant, at a session in the 
sembly room of the Houston Ch 
of Commerce, recentiy. Louis Tuffly, 
Krupp & Tuffly, Inc., chairman for 
Retail Merchants’ Association, who, 
gether with William B. Foulis, 0p 
district shoe rationing officer, ar 
for the meeting, was chairman. 

Mr. Stephenson declared that eye 
pair of shoes that industry can man 
facture will be produced and rationej 
to consumers, and that OPA would 
all it could to increase manufacture; 
at the same time he discouraged any 
hope that more shoes would be made ip 
time to shorten ration periods, Th 
dates will be shortened if and whe 
the shoes are on hand, he promised, 

Speaking of shoe inventories, he gaid 
that today when a manufacturer rn 
ceives an order from a dealer itis 
placed on file and filled from shoes as 
made. He pointed out that there ig no 
longer such a thing as manufacturer’ 
inventory and that there has been a 
25 per cent decline since February 1 
on the inventory of shoes in the hands 
of retailers throughout the country. 
He was of the opinion that simplifica- 
tion of styles and colors has made a 
large inventory unnecessary and that 
while rationing in the future will k 
from stocks as manufactured, the m- 
tioning since February 1 had inten 
tionally been in excess of inventory to 
bring stocks down. 

Mr. Stephenson stated that no more 
shoes will be removed from the ration 
list and said that future “OPA odd-lot 
sales” will be restricted to footwear 
that is so extremely old in style that 
it could never be sold otherwise. 

Wartime quality of shoes was dé 
fended by the OPA official. 

Mr. Quimby assisted Mr. Stephen- 
son in a discussion of trade problems 
with those shoe men present. 





Fire Damages Shoe Store 


MIDDLETOWN, OHIO—Damage of $1. 
000 to stock and fixtures in the Walker 
Shoe Store was caused recently when 
Christmas decorations stored in the 
basement became ignited. 

Two fire companies were dispatched 
to the scene when police found smoke 
pouring through the roof shortly afte 
the store had closed for the day. Traf- 
fic was blocked for more than an how 
as firemen struggled to reach the soure 
of the blaze. : 

William Berry, store manager, said 
the decorations had been purchased for 
the Christmas season and had just t 
cently been placed in the basement. 
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WHITTEMORE 


BUILDS 
FOR THE FUTURE 


Whittemore is starting now on one 
important step of our post-war 
plans. For Whittemore advertising 
is already underway to expand our 
consumer acceptance and sharpen 
public appreciation of Whittemore 
quality and value. 


These are the big national magazines 
in which Whittemore advertising, to 
build for the future, is appearing reg- 
ularly ... over 17,000,000 circulation. 
*LIFE x ESQUIRE 
*SATURDAY EVENING POST 
*COLLIER’S 


* AMERICAN WEEKLY 


WHITTEMORE 


SHOE POLISHES 
Cambridge, Mass. 
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They ll Want Style Again 


[CONTINUED FROM PAGE 73] 


Red. They will remember too, the ten-year \ogue {y, 
heavy Scotch grain brogues with stout soles which {yj 
lowed. These trends were unquestionably a carry-oye, 
from military to civilian types, just as much so as thy 
popular trench coat and the regimental tie. Certainh 
then, the so-called military patterns, which are toda 
universal favorites with the forces, will have their effey 
on the shoes returning soldiers will wear. You cy 
assign a permanent place in your post-war stock to th 
monk strap, the five- and six-eyelet, plain-toed blucher. 
and the various jodhpur patterns. You can count o 
increased interest in brown, too, because of the attrae. 
live way it polishes. Our men in service have learned jp 
care for their shoes properly, and with that knowledg 
comes the end of the only criticism which was eye 
launched against browns and tans, for now they know 
how to keep them attractively polished and shined. 
What tone of brown it will be is difficult to say, but here 
again variety would seem to be indicated. 

As the merchant sits at his fitting stool today, watch. 
ing his customer make his selection from an eight pat. 
tern, two basic brown and black color range, all of 
this may seem a matter to be ear-marked for post-war 
discussion, and that may be years from now. But, th 
true style man does not reason that way. He realize 
that the meek customer of today, so easily satisfied with 
a limited choice can develop an insatiable appetite for 
style tomorrow, and very exacting in his demands. For 
that day and for that kind of customer you must bk 
ready; and some thoughts today on the matter should 
not be amiss, particularly with styling and promotion 
taking so little of the retailer’s time. It should bea 
refreshing mental change of scene from your rationed 
currency account and your dwindling inventory. 


Diminishing Supplies; Increasing 
Demand % 


[ CONTINUED FROM PAGE 206] 


problems of civilian requirements. There was recently 
a conference in England among representatives of the 
shoe and leather industries of this country and Great 
Britain in an attempt, it is rumored, to effect a more 
equitable distribution of raw material. These are straws 
in the wind which, added to the military successes of the 
Allied armies and navies, indicate an easing of the sitt- 
ation all around. 

The job of the merchant, in the Spring season 
come, is to point out to the customer that, by and large. 
and with the exception of color, there is just about # 
much style variety as ever; that shoes, even those of 
materials not customarily used, are still worth owning 
—that they fit well—that they wear well—that they look 
well. Total production may be lower, it is true, but 
what there is is darn good. 
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Obituaries 


Jack B. Kahn 


New YorK—Jack B. Kahn, general 
manager of A. S. Beck shoe stores, died 
here recently. He was 53. 

Mr. Kahn was connected with the 
gmpany for 25 years. He was respect- 
ed and esteemed by all of his associates 
and was an important member of the 
ganization. At the time the present 
management took over the company, 
ground twenty years ago, Mr. Kahn 
was store manager in charge of opera- 
tions. Later he assumed charge of 
store personnel and operations. His 
jeadquarters was in the New York 
fice, although his management cov- 
eed Beck stores all over the country. 

Mr. Kahn was a veteran of World 
War I. He was active in welfare and 
rligious organizations. 

Survivors are his widow, Mrs. Gert- 
rude Kahn, and three daughters, Freda, 
Marcia and Marian. 





George F. Burrows 


RocHESTER, N. Y.—George F. Bur- 
rows, 62, shoe designing and manufac- 
turing authority who was formerly as- 
sociated with E. P. Reed & Co., makers 
of footwear, died here recently after 
an illness of 10 weeks. He had lately 
been stationed in Rochester as a gov- 
emment inspector of shoes made by the 
firm for women in the armed forces. 

Mr. Burrows was born in England, 
tame to this country and began and 
ended his long occupation in the shoe 
industry with the Reed firm. He be- 
gan there as a pattern designer in 
1912, some time later forming his own 
cmpany,‘the Burrows Shoe Manufac- 
turing Company. 

This was later combined with the 
Sherwood Shoe Company of Rochester. 
Its founder then went to Massachusetts 
with the Braintree Company, remain- 
ing there until 1942, when he entered 
the U. S. Quartermaster Depot as in- 
spector of shoes for the Womén’s Army 
Corps. He was stationed in Rochester 
for a year. 

Besides his widow, Renee Stamp Bur- 
tows, he leaves a son, Corporal George 
R. Burrows, Army Air Corps; his 
father, George Burrows, and a brother 
and three sisters in England. 


Frank Brannigan 


Rocuester, N. Y.—Frank Branni- 
gan, leather broker and sportsman, who 
Was for many years head of the firm of 
T. E. Brannigan & Son, Inc., leather 
Merchants of this city, died recently. 
Walter T. Brannigan, his brother, is 
how conducting the business, which was 
established by their father. 


Edward C. Bickford 


Rochester, N. Y.—Edward C. Bick- 
, 83, who had a boot and shoe re- 
fail business in the Granite Building 
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HOARD WAR BONDS 





Leadership By Accomplishment 
Is Securely Accomplished 


The Hanan cm Plastic Sole 
and Hanan —Murdler Construction 
will be bright highlights of the 
SHOE INDUSTRY WAR CONFERENCE 
AND MARKET WEEK 
to be held at Chicago, 


November 1 to 4 inclusive 


SHOES 


will be displayed in 
ROOM 796 .. . PALMER HOUSE 


HANAN & SON, INC., CHICAGO 


ax 4 





THE MORE, THE BETTER! 








for a number of years, died recently at 
his home here. 


Alex Raskin 


SAVANNAH, Ga.— Alex Raskin, 46, 
prominent Savannah shoe dealer died 
suddenly recently following a heart at- 
tack. 

Proprietor of the Raskin Shoe Store, 
he had been in the shoe business in 
Savannah for 25 years and was a mem- 
ber of the National Shoe Company. 
He worked at his store until late in the 
evening the night he was stricken. 

Mr. Raskin was active in the Masons 
and the Legion. 


Cornelius Deidesheimer 


Cornelius Deidesheimer, veteran rep- 
resentative of the Jarman Shoe Com- 
pany in the St. Louis district and South- 
ern Illinois, died at his home in St. 
Louis recently after a very brief illness. 

Mr. Deidesheimer joined the Jarman 
staff in 1924, the year General Shoe 
Corp. was founded in Nashville. As a 
young man he received training as a 
technical engineer, but later decided to 
follow the business chosen by his 
father, who had established a high 
reputation as a shoe salesman. 

His widow survives. 






























THERE were three million more babies in 1942 
and everyone of them is a prospect for Mrs. Day's 
Ideal Baby Shoes. They'll be healthy, happy babies, 
too; those lucky ones who get Mrs. Day's. Safe from 
their first pair, they'll be steady repeat customers, 
ready for a new pair with each change of size, which 


in a normal child occurs five to eight times yearly. 


Mrs. Day's family of dealers enjoy the finest baby shoe busi- 
ness in America. Careful fitting, and the reputation for qual- 
ity that Mrs. Day enjoys account for that success. Years of 
careful research have taught her to know just which materials 
are best for each type of baby shoe. Expert working of these 
materials have produced this outstanding line. 


mes. DAY'S IDEAL sasy sHoe co. 


DANVERS * MASSACHUSETTS 


Here’s One of 
the Million 
Mrs. Day’s 
Ideal Babies~ 


AND SHE’S YOUR BEST CUSTOMER 





' 
‘ | Ensign Joseph Foroi 

Houston, Tex.—Ensign Joseph For. 
oi, 23, formerly employed by Burt's 
Shoe Store, was killed in a plane crash 
recently at Jacksonville, Florida, where 
he was receiving final training. 

He was born in Williamson Coup 
and attended Houston public schools 
having been first sergeant of the ROTC 
at Sam Houston High School, from 
which he was graduated in 1937, fe 
was a member of Blessed Sacrament 
Church and played on the Blessed Sag. 
rament’s ball team. 

Ensign Foroi enlisted in the Navy ip 
1940 and had served in both the North 
Atlantic and South Pacific. His flight 
| training was received at Chapel Hill 
| N. C., and his wings in July, 1943, at 
| Pensacola, Florida. 
|  S§urvivors include his parents, Mr. 
| and Mrs. C. V. Foroi; two sisters; 
grandparents, Mr. and Mrs. Frank 
Koloeck, and a grandmother, Mrs. Annie 
Foroi; a nephew; several aunts and 
uncles, all of Houston. 


Laurence Mayer 


Des MOINES, Iowa—Laurence Mayer, 
54, president of the Rollins Hosiery 
Mills here for the past two years, died 
at his home recently. 

Mr. Mayer was born at Iowa City, 
Iowa, and graduated from the State 
University there when he was 21, then 
| went to New York City and took a posi- 

tion with Julius Kayser and Co., manu- 
| facturers of hosiery, underwear and 
gloves. He was with that company 30 
| years and was a vice-president of the 
| firm when he left two years ago to head 
| 
} 





the Rollins company. 

Survivors are his widow, a son, 
| Roger at Yale University, a daughter, 
| Florence, wife of Capt. Julian Blav- 
| stein, New York, and his mother, Mrs. 
| Max Mayer of Des Moines. 





| George H. Burnham 


FARMINGTON, N. H.—George H. Burn- 
| ham, who had been a shoe factory fore- 
| man in various parts of New England 
| for many years, is dead here at the age 
| of 75. 

He was a native of Farmington and 
| supervised treeing room operations in 
| plants in Farmington, Dover and Salem, 
| Mass. 

| Mr. Burnham was also well known 
| throughout this section of New Hamp- 
| shire as a sportsman. 


| 
| 





| Frank Waters 


MANCHEstTeER, N. H.—Frank Waters, 
who was well known for several years 
as manager of the restaurant at the 
Ceneral plant of the International Shoe 
Co. in this city, is dead. 

He resided in Braintree, Mass., until 
25 years ago, when he came to Man- 
chester, where he was a member of 
Grace Episcopal Church and the New 
Century Club. 
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Within this friendly building you will 


find in convenient, concentrated display, 
the shoes of a nation-—for men, for women 
and for children. 


If you want to conserve your time, you 
can expedite selection by centering your 
work at the MARBRIDGE. New mate- 
rials and new methods are coming 

. . The advance ideas you get at the 
MARBRIDGE will have future values to 
shoe stores and departments, the nation 
over. 


Donald Nelson says: “Time is important. 
Don’t waste it.” When you concentrate 
your buying at the MARBRIDGE, you 


conserve. 


D. S. MacponaLp, Mar. 


Note to Manufacturers: We will 
be pleased to hear from you if in- 
terested in New York office space. 


MARBRIDGE BUILDING 


47 West 34th Street 
New York 





1328 Broadway 








Why the Ration Period Was 
Extended 


[CONTINUED FROM PAGE 170] 


sumer stamp. Consumption still was allowed to ry 

somewhat ahead of production, but only half as many 

pairs were expected to be drained from inventories a 

during the preceding period. because fewer shoes wer 

released from control to be sold ration-free. This would 
amount to a total reduction in inventories from Febry. 
ary 7 to November 1 of about 25 per cent, which would 
not bring inventories below safe minimum working 
levels. 

Today, the combined resources of production and jp. 
ventories cannot maintain rationing at a rate of a ney 
shoe stamp every four months. If Airplane Stamp 1, 
valid on November 1, were followed by another stamp 
validated four months later, total consumption for that 
four-month period, including regular ration stamps, 
extra issues by local boards, and other consumption 
under the rationing system, would total about 135 mil 
lion pairs. Production of rationed-type shoes for civil. 
ians during these four months, however, is not ex 
pected to exceed 100 million pairs. For this reason 
the present plan of validating Airplane Stamp No. ] 
November 1, and not validating another stamp until 
six months later, has been adopted. This longer pro- 
duction period is a safety measure that will provide 
enough shoes to make good on all stamps issued to con- 
sumers, without putting further drain on inventories 
now at minimum working levels. 

Present estimates given to OPA by the War Produc- 
tion Board and the Office of Civilian Requirements as 
a basis for determining the rate of rationing are that 
new rationed-type shoe production for civilians will be 
less than 25 million pairs a month. It is estimated that 
total shoe production may run up to 40 million pairs 
a month, the balance going for military shoes, lend- 
lease, export, certain exempt Government agencies, and 
non-rationed types such as certain infants’ shoes. 

The most serious factor now limiting production is 
the continuing and critical shortage of leather, particv- 
larly sole leather. There are many reasons for this short- 
age. Much leather must be set aside for shoe repairs, 
and there are many competing military and industrial 
uses for the leather that might be used for shoes. In 
addition, the combined war needs of all the United 
Nations put a severe strain on available world stocks 
of leather. 

OPA is making no basic change i the method of shoe 
rationing other than to eliminate stamp expiration 
dates. The system of one stamp per person for each 
ration period was adopted because of its advantages i 
providing for individual needs with a minimum of 
complexity and regulatory details. It was recognized, 
of course, that people’s needs differ, and the system 
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jncludes a number of methods of taking care oi special 
needs. 

The most important feature is the flexibility estab- 
lished by the provision that shoe stamps are inter- 
changeable among members of a family living in the 
same household. This sets up a family pool of stamps 
that can be budgeted within the family group. The 
normal ratio of shoe consumption is about two pairs 
of men’s shoes for each three pairs of women’s shoes 
and four pairs of children’s shoes. With stamps inter- 
changeable within the family, the stamps of adults can 
be used to help offset the heavier needs of growing 
children. Similarly, special needs of one family mem- 
ber whose occupation subjects his shoes to unusual wear 
can be budgeted against less urgent needs of other 
family members. 

Other features of the shoe program help to provide 
against actual hardship and are increasingly important 
in a longer ration period. Additional shoe stamps, when 
needed to prevent hardship, may be obtained on appli- 
cation to local board if a person has less than two pairs 
of wearable or repairable shoes of the type needed or 
atype that could be used for the same purpose, and if 
the family’s stamps have been spent. The application 
form is simple to make out, and application may be 
made by mail. This provision is of particular interest 
to parents who need to apply for extra rations for their 
children after the family quota of stamps has been used. 

Stamps for special safety shoes required by an in- 
dividual’s occupation may be obtained in many cases 
from representatives in industrial plants, and may be 
obtained by an applicant who has spent his own valid 
stamps, even if unused stamps remain in the family 
pool. There -are special provisions for people leaving 
the country on business connected with the war, people 
who will be away from sources of shoe supply for long 
periods, and people with other kinds of special needs. 


Vast Leather-Saving Project 


WORN shoes pour into the two Quartermaster rebuild- 
ing installations from posts, camps and stations through- 
out the country. Many are in a startling condition of 
disrepair, but all are put to practical use. Sometimes 
only the uppers, or maybe only a part of the uppers, 
can be utilized. In others a great deal of the shoe struc- 
ture can be put to use. Every square inch of leather 
that can be used is utilized. 

On arrival at the plants, the shoes are examined and 
classified according to grades. Some need little more 
than refinishing. These are washed, sterilized and re- 
finished. Most shoes in this category are turned in by 
troops going overseas who have been issued newer 
footwear. 

The next three grades are those which, primarily, 
need new soles and heels, but which require some work 
on the uppers before this can be accomplished. 
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OF? ty PACIFIC 


FROM THE 
PACIFIC VICTORY GARDEN 







For smart selling through ‘44 . . . for Value, Vol- 
ume, Victory . . . we're proud to present these 
prideful, “Pacific” war-time beauties. We're 
proud of the modern styling . . . proud because 
these lively sellers gain a new distinction under 
patriotic design . . . proud because they clearly 
symbolize ''Pacifi¢" consistency in youthful styling. 
And you, Mr. Buyer will be proud to offer these 
Victory Blooms to your smartest trade. 








Nov. 1-4, Room 962, Morrison Hotel 
M. Garfinkle—Sam Schoenteld 
in attendance. 











PACIFIC SHOE COMPANY 


M. GARFINKLE, PRES. 


451 WASHINGTON STREET 
New York Office: 





SAN FRANCISCO, CALIF. 
515-17 Marbridge Building 
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We are busy 
helping our UNCLE SAM 
equip his AIRMEN........ but 


we will be in Chicago 
NOVEMBER 1-4 
during the WAR CONFERENCE 
and Market Planning Week. 


Our Good Friends 


are invited to drop in and 
talk things over in 
Room 1712 209 S. State St 
Republic Building 


the office of our representative 


JOHNSONS ADJUSTABLE 
CALLUS CUSHIONS 





EVERYONE HAS METATARSAL ARCHES 


. . and the only way to keep them up, and relieve 
metatarsal arch strain, is with Metatarsal Cushions. 
(There is a big difference between “Metatarsal Pads” 
and “Metatarsal Cushions.”) 

CALLUS CUSHIONS are the original ADJUSTABLE 
Metatarsal Arch Cushions, and are the only ones that 
can be adjusted to the most minute variations in human 
feet. CALLUS CUSHIONS can be adjusted in a split 
second to any desired position. Adjust forward to in- 
crease pressure; adjust them back to decrease pressure, 





Howard J. Enquist. | 
THE MONDL MFG. CO. INC. 


Originators of the Pla-Shu 
OSHKOSH. WISCONSIN 








or adjust from side to side for proper placement. 
All defense workers need CALLUS CUSHIONS. 
Order a dozen pairs today for a trial—and you will 
keep on ordering in increasing quantities. 
dozen pairs. Retail, 50¢ per pair. 
A retail salesman’s premium of 10% on CALLUS 
CUSHIONS keeps your salesmen’s interest keyed up! 


Johnson Products, Inc. 


Cost, $3.50 


403 Wulsin Bidg. 
indianapolis 4, Ind. 














Cincinnati, O.—A WAC wearing official WAC shoes, and two employees of The 
Gold Cross Shoe Company which makes these shoes, got together recently around 
@ WSAl microphone. Miss Emily Bowen of the United States Employment Service, 
who interviews women war workers each week, is at the left. Facing the micro- 
phone are Mrs. Mary Grimm and Mrs. Alice Hecker of The Gold Cross Shoe Com- 
pany and (right) Sergeant Vera Clarke of the Cincinnati Recruiting Office of WAC. 





Returns to H. M. Hubshman 


New YorkK—Henry M. Hubshman, 
Chief Renegotiator, Quartermaster 
Corps, U. S. Army, Renegotiation Sec- 
tion, New York District, made his res- 
ignation known recently. Mr. Hubsh- 
man has been with this Section since 
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August, 1942—through the period of 
organization and indoctrination and the 
development of principles and pro- 
cedure. 

After a short vacation Mr. Hubsh- 
man will resume his activities with 
H, M. Hubshman & Bro., factors. 





Hold Sales Meetings 


NASHVILLE, TENN. — The regional 
sales meetings of the Sewanee Shoe 
Co. of Cowan, Tenn., a division of 
General Shoe Corp., were held recently 
in Memphis and Atlanta, at which time 
the new line of spring shoes was shown 
and plans were laid for the next four 
months of selling. 

In addition to the regular Hygeia 
Arch, Pre Vue and Sewanee Style lines, 
a new line of casual shoes, Sewanee 
Fortunets, was shown and _ aroused 
much enthusiasm. This line is made 
entirely of non-critical materials and 
can be sold ration-free. A new method 
of edge setting is used, which gives 4 
smooth, close edge comparable to that 
on a leather sole. 


The Fortunets line was on display at 
the Southeastern Shoe Travelers’ meet- 
ing in Atlanta, Oct. 4 to 7 and will be 
displayed at the National Shoe Fair 
in Chicago, Nov. 1 to 5 and the South- 
eastern Shoe Travelers’ meeting in Dal- 
las, Nov. 8 to 12. 

Salesmen present at the Atlanta and 
Memphis meetings of the Sewanee Shoe 
Co. included J. M. Bibb, R. C. Bloxton, 
V. Y. Dickey, W. R. Follansbee, F. H. 
Greenwald, C. V. Hammond, Sidney 
Meyer, R. C. Randall, J. P. Shipman, 
E. W. Smith, C. E. Stouffer, S. M. 
Thompson, Norton Thompson and E. B. 
Woodward. 
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Vitality Holds Sales 
Conference 


Sr. Louis, Mo.— Coming almost a 
month earlier than last Fall, the semi- 
annual sales conference of the Vitality 
Shoe Company was held at headquar- 
ters recently. As usual a full schedule 
of meetings had been arranged. 

Each Vitality customer’s new quota 
was worked out and allocated. It was 
announced that orders will be sold 
for three delivery dates: November 15- 
December, January-February, March- 
April 15. Consequently white shoes 
will be sold at this time. Plastic soled 
shoes also are included in the line and 
in quotas for the first time, as well as 
composition soles for certain parts of 
the line. Each salesman was given per- 
centage figures to cover and worked out 
the ratio of the various types to apply 
for each quota. 

The Vitality sales dinner was hled at 
the Hotel Statler. A large group of 
merchants was present, in addition to 
the Vitality sales representatives and 
office people. A number of Internation- 
al officers and directors also were pres- 
ent and short talks were made by J. T. 
Pettus, vice-hcairman of the Board; A. 
B. Fletcher, vice-president; P. B. Jami- 
son, vice-president; C. H. Fielder, direc- 
tor in charge of sole leather; S. M. 
Bown, director in charge of lasts and 
patterns; R. L. Jordan, director in 
charge of Roberts, Johnson, & Rand, 
E. J. Hopkins, director in charge of 
the Peters Shoe Company, and Lee Mc- 
Kinley, in charge of upper leather buy- 
ing. C. L. Hein, manager of the Vital- 
ity branch, presided. 

Following the talks, Charles E. Good- 
rich, Vitality stylist, presented the new 
lines. The presentation demonstrated 
the versatility of selection available, 
displaying the various types of pat- 
terns in groups and emphasizing the 
importance of the materials and colors. 

The entire Vitality sales force was in 
attendance at the meeting. No changes 
were made. The following were pres- 
ent: M. P. Bringardner, Michigan, 
Indiana; J. R. Burriston, California; 
Park O. De Witt, South; H. E. Dilling- 
ham, Southeast; E. J. Evans, Rocky 
Mountain States; R. C. Farrar, Texas; 
J. W. Field, New England; R. D. 
Fletcher, East Pennsylvania; C. E. 
Goodrich, Missouri, Kansas, Oklahoma; 
W. J. Harney, Ohio; W. L. Jonakin, 
East Central; J. L. Locke, Southeast; 
4.G. Mazur, Iowa, Illinois; A. R. Moore, 
Minnesota, Wisconsin, North and South 
Dakota; H. E. Summers, West Penn- 
sylvania; J. C. Thomas, New York 
State; A. K. Umphrey, Northwest; M. 
A. Weiss, Greater New York. 





Contribute to Bond Drive 


Sepaiia, Mo.—Town & Country Shoe 
Co. contributed toward making a suc- 
cess of the Third War Loan Drive. 

a substantial subscription made 
by the firm, the employees subscribed 
heavily to bonds. 
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OF all the resources at our 
command in the creation 
of men’s shoes of distinc- 
tion, inborn craftsmanship 
and master-skill take pre- 
cedence. While meeting the 
increasing demands of 
production for America’s 
armed forces and greater 
demand for better shoes, 
quality workmanship, as al- 
ways; is our first considera- 
tion, even though fine ma- 
terials and skilled workers 
are very difficult to obtain. 
This, coupled with compe- 
tent production facilities, 
stands as a guide-post for 
discriminating retailerswho 
value the integrity of fine 
shoes which have earned a 
respected name for 90 years. 


* * * 























This is a new organization in Sedalia. 
The plant is modern and equipped with 
new machinery and safety devices. The 
factory makes women’s casual shoes. 

William Mathieson, general manager 
of the firm, was connected with Inter- 
national Shoe Company for 16 years. 
Vergil Lipscomb is president of the 
firm and Harold Browne is secretary 
and treasurer. 


Observes 30th Anniversary 


La Crosse, Wis.—John B. Haraldson, 
who operates a shoe store, here, is ob- 
serving his 30th anniversary in the 


business, The store was opened in 1913, 
after Mr. Haraldson had been connect- 
ed with other shoe establishments in 
La Crosse for 11 years. 

The store, which is on the site of 
the original establishment, has been 
enlarged and changed from time to time 
to keep up with new trends. It now 
occupies the entire floor on which it is 
situated. 

Mr. Haraldson, a past president of 
the Northwest Shoe Retailers’ Associa- 
tion, is a charter member and past 
president of the La Crosse Business 
Men’s Club, and president of the Sal- 
vation Army advisory board. 
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Army Barracks 








WATER REPELLENT 


Full Sizes 
6-11 

Khaki, Navy 
Blue 


ROPE SOLE SCUFF 


NON-RATIONED 
i" Fast Seller for Locker 
: Use in Clubs and 


$1.35 psi 













For immediate delivery 


in Khaki and Navy 


F.O.B. Chicago 





Esquire Shoe Shine Service Kits 


1A $7.20 per doz.; 2B $10-80 per doz.; 6S 518-00 per doz. 








SHOES 


Midwest Distributor 


19 S. Wells St. > © -« Chi 








WILLIAM COHAN 


Knomark and Esquire Shoe Dressings 


cago 6, Ill. 































Offer Course in Fitting 
And Selling Shoes 


St. Louis, Mo.—Sponsored by the 
Associated Retailers of St. Louis and 
directed by the distributive education 
department of the St. Louis Board of 
Education, a series of evening classes 
was started October 12th on “How to 
Fit and Sell Footwear.” 

D. J. McClure, assistant sales man- 
ager of the Roberts, Johnson & Rand 
branch of International Shoe Co., is 
serving as instructor. Francis Wright 
is supervisor. The classes are being 
held on Tuesdays, 6 to 8 P. M., at 
Seruggs, Vandervoort & Barney Cen- 
tury Building. 

They are designed as a practical 
course to help new full or part-time 
salespeople to enlarge their knowledge 
of essential shoe information, shoe fit- 
ting, selling techniques, customer types 
and foot problems. Guest lecturers on 
special phases of shoe retailing are be- 
ing used. 








Commissioned Second 
Lieutenant 


Houston, Tex. — Alfred R. Kuhle- 
man was recently commissioned second 
lieutenant in the Army Air Force in 
New Mexico where he received his ad- 
vanced training. Lt. Kuhleman is the 
son of A. F. Kuhleman, vice-president 
and treasurer of Krupp & Tuffly, Inc. 








232 





GET THE FACTS ON | 





CLEANS 
PRESERVES LEATHER 


VITALEX PROCESS CO 


Phi a é Pa 


| wax 


POLISHES 





Foot Comfort Stressed 
In Ad Series 








I'm learning to walk again! 
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Worcester, Mass. — The ad shown 
above is one of a series to be introduced 
in a number of key cities for dealers of 
Heywood Boot & Shoe Company. The 
theme is that, since men are Walking 
more these days, foot comfort is of 
prime importance. 


Opens in New Quarters 


SACRAMENTO, CALIF. — The Tobias 
Shoe Company has opened for business 
in new, enlarged quarters at 1008 Ninth 
Street. The new store is of the salon 
type, and occupies twice the space of 
the former quarters at 824 J Street. 
Attractive display windows on each 
side of the entrance show the latest 
ideas in wartime shoes for women, as 
well as men’s and women’s health shoes. 

A pleasing color scheme of ivory and 
pale green prevails in the interior of 
the store, including the walls, ceiling, 
lighting fixtures, and general] furnish- 
ings. On the floor are rust-colored rugs. 
Late type fitting chairs are provided 
for the customers’ comfort while being 
served. 

J. G. Tobias, the owner and opera- 
tor of the establishment, has been in 
the shoe business in Sacramento for 
nine years. Previous to that he had 
a wide experience in the shoe business 
in Stockton, San Joaquin County, San 
Francisco, St. Louis and New York 
City. 


To Manage Shop 


Boise, IpAHO—Mrs. Chester Coleman 
has been newly appointed manager of 
the Health Spot Shoe Shop in Boise, 
Idaho. The store has moved from its 
former quarters at 1010 Main Street 
to 222 N. 9th Street. 
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Heads Newly Organized Group 





— William Brooks of 


Chicago, Ill. 
Brooks Bros., here, chairman of the re- 
cently organized Cooperative Shoe Re- 
failers of Chicago. The aim of the group 
is to achieve unification of mutual needs 
end interests. 





To Make Synthetic 
Available for Soles 


[CONTINUED FROM PAGE 221] 


vinyl resins will last several times as 
long as a pair of leather soles, and are 
now being used in the industry. Most 
vinyl resins have great resistance to 
abrasion, have considerable tensile 
strength, but are only slightly elastic. 

Available soles of these resins will 
henceforth be used in the manufacture 
of rationed shoes, it has been announced 
by WPB. The civilian needs of the 
nation have increased as a result of 
greater employment and increased ac- 
tivity of both men and women, and the 
use of these soles, it is hoped, may help 
alleviate the Winter leather sole short- 
age. 

It is impossible to estimate just how 
much of this material will be available 
for shoes, as military requirements 
have first call on all plastics. Shoe 
sole manufacturers are able to obtain 
only off-grade and scrap resins. It is 
impossible to expand facilities for pro- 
duction of resins at present, and the 
amount of scrap and off-grade avail- 
able varies from time to time. 

Summing up the situation, official 
Washington is doing all it can to ease 
the civilian shoe shortage and still have 
# high quality shoe produced, but the 
Civilian population will still have to 
bear with rationing and conservation 
programs. 


Correction 


It was stated in a news item appear- 
ing in the October 1 issue of Boot AND 
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FINE SANDALS 
MADE TO THE HIGHEST STANDARDS 
OF 
CRAFTSMANSHIP AND QUALITY 


RETAILING IN THE VERY BEST STORES 
FROM COAST TO COAST AT 8% AND 10% 


AT THE NATIONAL SHOE FAIR 
PALMER HOUSE, ROOMS 905-906 
NOVEMBER 1, 2, 3, 4 








Tapper ee 


Manufacturers of Preview Fashion Footwear 


50-54 WEST 17%" STREET - 


NEW YORK Il, N.Y. 


Telephone WArkins 9-5273 








SHoe Recorper that Philip Barsh had 
been connected with Barsh & Ceaser, 
Philadelphia. This is incorrect. Mr. 
Barsh was associated with his father 
in the business of Samuel Barsh & Son. 
He is also the son-in-law of S. Badder 
of Badder’s Shoe Shop, Philadelphia. 





Reports Business Drop 


INDIANAPOLIS, IND.—The Indiana 
University Bureau of business shows 
that business lost ground in August as 
the distribution of consumer goods 
dropped considerably below the rate 
maintained in previous months. 

Shoe merchants report, however, that 


business has held at an even, if not 
greater level in August and September 
than was anticipated, and if stock was 
available sales would have reached be- 
yond the same period of a year ago. 
Despite the rationing of footwear peo- 
ple generally are buying shoes. While 
nothing in particular is reported about 
styles or colors, merchants are selling 
what merchandise is available without 
any trouble. 

Thus far this year retail sales have 
averaged about 18 per cent larger than 
for the same period in 1942. Consumer 
interest continues high in Fall and 
early Winter merchandise. Many small 
town shops report better than average 
business. 
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The Electric Light 
was a 
“SUBSTITUTE” 





...and so was LEATHEROK* 


both are ACCEPTED STANDARDS NOW 































THE TOPLIFT 


This tough, resilient, 
water-resisting synthetic 
heel base, gives lasting 
heel satisfaction. 

By the standards of 
proven worth “Leatherok” 
meets all Heel-Base re- 
quirements, 











J UST as the electric light 
“substituted” for old oil 
lamps, so “Leatherok”’ has 
become the Standard Heel 
Base material. 


Manufacturers and retail- 
ers like “Leatherok”, but 
right now our ‘round-the- 
clock’ output is being 
taken for military re- 
quirements. 


A disadvantage to you 
now, but to your advan- 
tage later. A guarantee 
of the heel-base excel- 
lence of your After- 
Victory. foot wear. 


GEORGE O. JENKINS CO. 
Bridgewater, Massachusetts 




















U. S. Shoe Corp. to Hold 
Sales Conference 


CINCINNATI, OHIO—A wartime sales 
conference will be conducted for sales 
representatives of the U. S. Shoe Cor- 
poration at the main office here during 
the week beginning October 13 with a 
theme of maintaining quality in all 
Gold Cross lines, Joseph Stern, com- 
pany president, said recently. Mr. Stern 
revealed that Ernst M. Daniels, com- 
pany stylist, will show the Spring pat- 
terns and styles, “attuned to wartime 
needs.” Some of the shoes, in certain 


234 





lightweight merchandise will be soled 
with a plastic sole with certain pat- 
ented features. Supporting the com- 
pany’s wartime objective will be the 
greatest advertising campaign in the 
firm’s history. 

The sales conference sessions to be 
attended by 20 representatives from 
coast to coast will be held at the factory 
in suburban Norwood. A. B. Cohen, 
vice-president and general manager, 
will alternate with Mr. Stern in con- 
ducting the conference sessions. Alvin 
Salinger, secretary-treasurer of the 
company will discuss “Factory Condi- 
tions.” 








Extra Rations 


If Needed 


WASHINGTON, D, C.— Children who 
wear out or outgrow their shoes at a 
particularly fast rate and adults with 
extra shoe requirements need not syf. 
fer hardship because of the longer shoe 
ration period (probably six months) 
announced recently by the Office of 
Price Administration, that agency 
stated. 

OPA pointed out that the shoe ra. 
tioning program recognizes the great 
differences in individual shoe needs. 
Ration stamps are transferable among 
family members living in the same 
household so that the stamps can be 
shared according to need. There is also 
a provision by which growing children, 
industrial workers, and others who 
need additional shoes may get special 
shoe stamps if they would suffer hard- 
ship by being limited to the regular 
family stamp allowance. The proced- 
ure for getting these special shoe 
stamps is simple: 

1. If a child or adult needs shoes and 
the family quota of regular ration 
stamps has been spent, he may get an 
application form for special shoe stamp 
from his local rationing board. This 
application may be obtained from the 
board on written request and can be 
mailed back to the board when it is 
filled out. The form is simple. It re 
quires a minimum of information about 
shoes needed and shoes owned so that 
in most cases the boards can act 
promptly. 

2. Local boards may grant special 
shoe stamp to an applicant if he has 
less than two pairs of wearable shoes 
that will fill his need. Types of shoes 
for which these stamps may be issued 
include children’s shoes, special work 
shoes, adults’ shoes for general wear, 
and, in a few cases, shoes required for 
health reasons. Since extra rations 
must be limited strictly to wartime 
needs, no special shoe stamps will be 
granted to persons who want to buy 
shoes merely for such reasons as style 
or personal appearance. 





To Run for Civie Post 


MANCHESTER, N. H.—Harry W. Berg- 
quist, for 32 years a salesman at the 
George W. Dodge Shoe Store and now 
a partner in the business, has announe- 
ed that he will be a candidate in the 
primary election for the Republican 
nomination for a third term as a mem- 
ber of the Board of Mayor and Alder- 
men. 

Mr. Bergquist has been an outstand- 
ing member of the board for the past 
four years and has been credited with 
a number of movements for increased 
efficiency and economy in the municipal 
government. He is prominent in several 
fraternal organizations and is a trustee 
of the Gethsemane Lutheran Church. 
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Shoe Magic in New Orleans 


HAVING worn our No. 17 stamp thin making the 
rounds for news this month, your reporter arrived at 
the typewriter with pockets stuffed with an odd mis- 
cellany of notes, a head full of unrelated facts and ir- 
relevant thoughts. Each time we approach.a shoe man 
we wistfully hope his answer to “what’s new” will be a 
dazzling display of shoes in every style, shape, size and 
color imaginable—but it isn’t. All enthuse over what 
they have on hand. Business is good—better than ever. 
Shoes are selling. But that’s not news. Shoes are sell- 
ing everywhere; business is good in New Orleans. 

So we found ourself thinking some strange thoughts 
as we wandered from place to place. Paddling around 
in one of those sudden rains so common in New Orleans 
in September, we couldn’t help wondering, albiet with 
apologies to the Chamber of Commerce, why—down 
Dixie way—shoe stores don’t do a land office business 
in rainy weather footwear. Must be a psychological 
reason for tramping around with wet feet in the South! 

Stepping off the elevator into the shoe department at 
Godchaux’s a babble of young, girlish voices broke 
around our ears. From the sound one might have 
imagined it was a campus. Actually, what it amounted 
to was just business as usual, presided over by Manager 
Davis who was watching his stocks and stocks of school 
shoes, oxfords, casuals and moccasins diminish and 
disappear with great satisfaction. Godchaux’s have 
hammered along these lines all month and will con- 
tinue to do so. 

Momentarily relaxing in Holmes’ swank new Shoe 
Salon we eavesdropped on Mr. Scofield of Cuboids, so 
busy and intent on explaining fit and shoe comfort to 
interested customers he didn’t even notice us. No need 
te ask how business is in his department. It’s good— 
plenty good! 

Wedging our way into the crowd at Imperial Shoe 
Store we watched with fascination the incessant open- 
ing and closing of their beautiful all-glass doors and 
wondered how they continue to remain intact under 
the impact of so many customers. And it was here, 
too, that we got to wondering just how and when the 
social caste system had changed. Maisie the clerk, 
Rosie the riveter, Miss Socialite and Mrs. Rich today 
sit knee to knee in the better and higher priced salons 


completely oblivious of the subtle social change and | 


intent only on being fitted with the best possible pair 
of shoes for their money and their coupon. 


’ Walking into Gus Mayer’s just at closing time, a 


Weary group of clerks were trying to bring order out 
of the chaos of a confusion of empty shoe boxes. What 
looked like the end of a day before Christmas buying 
spree was only another day of routine shoe selling. To- 
Morrow will be the same—and the day after that and 
the one after that. We couldn’t help wondering if shoe 


[TURN-TO PAGE 236, PLEASE] 
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Fuzex CASUALS ... Eileen Playshoes 
and Eileen Slippers ... are making a 
spirited effort in the fashion maga- 
zines to flag the attention of women 


interested in owning footwear of 
decidedly distinguished appearance. 

There’s no secret about the rapidly 
increasing public acceptance of Eileens. 
Styling of a character that’s ablaze 
with the fire of youth... with an 
abundance of much-sought quality ... 
so important to the discerning miss 
or matron of today. 

Watch Eileens. Not a meteoric flash 
... but a steadily rising favor... that 
should justifiably result from the 
sound merchandising and proper 
advertising of a good product. 


SHOE COMPANY 


311 West Monroe Street, Chicago 


Suite 605, Morrison Hotel... during the Chicago 
National Shoe Fair... Nov. Ist, 2nd, 3rd and 4th 
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WE POINT WITH PRIDE 


TO OUR RECORD OF SERVICE TO MERCHANTS 
DURING THE PRESENT DIFFICULT TIMES 


OUR CUSTOMERS KNOW THAT THEY 
CAN DEPEND UPON US 


WE FEATURE 


WOMEN’S NOVELTIES AND CASUALS 
OF QUALITY 


EN THE CURRENT STYLE TREND 
AT POPULAR PRICES 


YOU ARE INVITED TO SEE OUR LINE AT THE 
MORRISON HOTEL 
ROOM 833 
NOVEMBER 1, 2, 3, 4 


LION SHOE CO. unc 


131 DUANE STREET NEW YORK, N. Y. 








Shoes—A Worldwide Problem 


[CONTINUED FROM PAGE 56] 


some classifications of upper leather to the points of 
greatest shortage. The proportions to be allocated may 
result in a much reduced supply for American use, in 
the light of the “starved condition” now existing in 
Great Britain. 

The authorities in Washington are making a very 
serious study of the future production of shoes. The 
outlook is for approximately twenty-five million pairs 
per month; but even this may be reduced. 

A step in the direction of reducing American demand 
is the warning by OPA that the next coupon will, in 
all probability, have to live until May 1, 1944. Such a 
reduction is not announced at this date without well- 
considered opinion as to available supply of materials. 
If, therefore, we are in a position of acute world short- 
age of leather and our own take-off in these high cattle 
months is less than anticipated, what will be the situa- 
tion next Spring when less cattle come to market in the 
United States and we need to rely upon world markets 
for our sole and heavy leather supply. Maybe the ulti- 
mate will be a means of subsidizing hides and skins to 
world price to keep within our ceiling price; for difficult 
as that foreign subsidy might be to clear a Congress 
now considering the high cost of the war, there is a 
stern necessity behind the plea for more leather for 
American and British military and home use. 
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Shoe Magic in New Orleans 


[ CONTINUED FROM PAGE 235] 


rationing hadn’t made the country shoe conscious to 
the extent that people who never felt the feel of leather 
beneath their feet weren't self-consciously buying shoes 
now. 

While waiting to get a word in edgeways with W. L. 
Clary at Maison Blanche we contemplated the toes of 
our own shoes and wondered just what and when and 
how best to use our own precious No. 18 stamp—should 
we buy pumps, sandals or good substantial oxfords? 
Black, brown or reptile? As though reading our 
thoughts Mr. Clary wearily dropped into the seat next 
to us and remarked, “You know, a shoe merchant is 
wise to buy fewer patterns these days in as wide a 
range of sizes as possible. The most important thing 
is, can you get a pair of shoes in your size? Not what 
color or style do you want. If you find a pair of 
shoes in your.size, better buy ‘em regardless!” Tenta- 
tively we ventured a question regarding what would be 
featured by Maison Blanche this month. Mr. Clary 
smiled, “That’s hard to say in view of the fact that 
sometimes we don’t even get a chance to advertise a 
certain shoe. Stocks come in and before the clerks have 
a chance to unpack and shelve them the customers have 
swooped down and carried them off.” 

At Kreeger’s at the tag end of the day we overheard 
one clerk ask another what her sales had been. The an- 
swer was a staggering sum; mentally we whistled and 
started calculating the number of clerks by the sum 
mentioned. The total was terrific! Weakly we sat down 
and contemplated the great gaping holes in the shelves. 
Surely, we decided, Kreeger’s must be sold out. “Oh 
no,” Paul Edmunds assured us, “Just the regular Thurs- 
day night shoppers. We've still got a nice stock on 
hand, and more coming. Come here—and I'll show 
you.” And we felt the same awe as we did the first 
time we saw a magician pull rabbit after rabbit out of 
a tall, silk hat, and we came away thoroughly con- 
vinced that Paul Edmunds and every other shoe mer- 
chant in town are like the marvelous magician. Despite 
the fact that customers buy shoes so fast it makes you 
dizzy, despite the fact that stocks are difficult to get. 
shipments and deliveries slow and the entire business 
rather unpredictable, they somehow manage to pull 
another rabbit out of the hat. 

Just when you think you’ve caught one of them with 
empty shelves, depleted stocks and little to sell, he pulls 
the magician act and there, just as though he had 
waved a wand, is a nice new stock of shoes for custom- 
ers to gobble up. It is a situation that consistently 
amazes and delights us, this making shoes appear where 
none existed before. In our own naive way we wish 
one of these magician-like shoe merchants could have 
a hand in making other rationed goods besides shoes 
appear from nowhere! 
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Window Display Sells Bonds 


New Orleans, La. — Godchaux's, here, 
ued this display of the Keith Highlander 
by Walk-Over recently, in a successful 
fort to increase the sale of War 
bonds. 














Retailers Meet to 
Conserve Power 


CINCINNATI, OH10—Members of the 
Cincinnati 
tion had a meeting recently to discuss 


a uniform policy for “power-saving” 


pursuant to nationwide and local 
recommendations to reduce the illumi- 
nation load at daytime on facilities of 
the Cincinnati Gas & Electric Company. 

Shoe retailers were especially inter- 
ested in the suggestions for dimouts 
of store windows and curtailment of 
light and power in the “juice-saving” 


recommendation to aid the war effort. | 


Earlier, when a voluntary program 
for power and light saving became ef- 
fective, sporadic cooperation was re- 
ported. Some retail windows continued 
their usual methods as far as window 
illumination was concerned. Three or 
four retailers who eliminated daytime 
window lights found that next-door 
competitors were keeping displays and 
Windows well lighted. 

This provoked the ones complying 
With the conservation request to ask 
for the meeting at which it was dis- 


No Enthusiasm Over 
Sole Leather Release 


CINCINNATI, OHI0O—The OPA order 
Making available more sole leather to 
repairmen was not received cor- 

by Cincinnati manufacturers who 

Mave been crying for more leather of 
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W- wish we knew how we could make more PLAY-GAYS 

for 1944— so we could not only welcome everyone with open 
arms but could accept their orders as well. But don’t worry, 
we shall, one of these days—for casual, fun-loving shoes are 
here to stay. Meantime, we’ll,continue to serve our established 
outlets to the limit of our ability. 


Retail Merchants’ Associa- 


Dlay- Gays v0 


DISPLAY AT THE PALMER HOUSE 


(ROOM 903W) 
Do come in and see us and see them! 


SWAN SHOE COMPANY, Inc. 


MANUFACTURERS 


BALTIMORE 


that type to maintain production of new 
shoes, a cross-section of the industry 
recently revealed. 

On top of the reported diversion of 
more soles to the repairing shops, 
manufacturers, disclosing their desires 
to be friendly with their brethren in 
plight, believed that the repair shops 
had ample leather for current needs. 

One large manufacturer closely at- 
tuned to supplies and demands related 
that the OPA order diverting more 
leather to the “half-solers” will “inad- 
vertently make the manufacturers’ 
problems tougher.” 

“Every manufacturer has a serious 


MARYLAND 





problem to obtain enough sole leather 
for existent all-out production,” another 
spokesman declared. 

“We need—and I speak generally— 
all of the soles that we can get our 
hands on.,” he added. 

The contention between repairmen 
on sole supplies earlier had brought 
forth divergent assertions on the sub- 
ject. 

There were some contending that re- 
pairmen’s supplies of soles were touch- 
ing bottom, while at the other extreme 
repairmen went on record with declar- 
ations that there was plenty of leather 
for half-soles and rehabilitation work. 
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Post-War Plans Scheduled for Conference 





Well-known Business Men and Economists Lined Up for Coming 
Conference on Distribution in Boston 


Boston, Mass.—The Fifteenth Bos- 
ton Conference on Distribution will 
meet at the Hotel Statler, here Octo- 
ber 18 and 19. This conference is spon- 
sored by the Retail Trade Board of the 
Boston Chamber of Commerce in co- 
operation with the Harvard University 
Graduate School of Business Adminis- 
tration, the Boston University College 
of Business Administration, and Massa- 
chusetts Institute of Technology and 
others. 

The Conference will present a pro- 
gram of great interest. Speakers to 
be featured at the two-day meeting are: 
Beardsley Ruml, treasurer of R. H. 
Macy & Co., who will address the meet- 
ing on a subject related to post-war 
adjustment; Sir Gerald B. Campbell, 
British Minister to the United States 
and a noted diplomatist; Paul G. Hoff- 
man, president of The Studebaker Corp. 
and chairman of the Committee fof 
Economic Development, who will out- 
line some of the important factors in 
post-war planning as seen by a busi- 
ness man; Paul Hollister, vice-presi- 
dent, Columbia Broadcasting System, 
who will report on the contribution of 
the radio industry and of radio adver- 
tisers to the war program and to the 


process of post-war adjustment of busi- 
ness. 

Other speakers and their subjects are 
as follows: 

S. Morris Livingston, chief, National 
Economics Unit, U. S. Bureau of For- 
eign and Domestic Commerce—Markets 
After the War; J. M. Bickel, chairman 
of the Post-War Planning Committee, 
Carrier Corporation—Points in a Post- 
War Program; David E. Grant, Foreign 
Counsel, Pan American Airways—Air 
Transport in Inter-American Relations; 
Dr. Wheeler McMillen, editor of The 
Farm Journal—Customers for Distrib- 
ution; Raymond Miller, Consultant on 
Rural Affairs—Rural America—Post- 
War Consumer; R. V. Fletcher, vice- 
president, Association of American 
Railroads—Rail Transportation in the 
Post-War Business World. 

Louis Ruthenburg, president, Servel, 
Inc.—We Must Do Our Own Planning; 
Edgar V. O’Daniel, chairman of the 
Committee of Economic Policy of the 
U. S. Chamber of Commerce—Some 
Ends and Means of Post-War Econom- 
ie Policy; Walter F. Crowder, chief, 
Distribution Division, Bureau of For- 
eign and Domestic Commerce—Mainte- 
nance of Retail Outlets During the 


War; Lincoln Filene, chairman, Exegp. 
tive Committee, Wm. Filene’s Sons q 
and chairman of the Board, F cderatg 
Department Stores, will presicie at on 
of the sessions; Dr. ‘Max Sokal, forme 
head of the Austrian Bankers’ Assogjs. 
tion—Economic Infiltration by E 
Strategists; Elmo Roper of Fortuy 
Magazine will speak on big business; 
Wallace B. Donham, professor of Aj. 
ministration, Harvard Graduate Schod 
of Business Administration, will dis 
cuss important developments affecting 
the small business man; Joseph Stagg 
Lawrence, vice-president, Empire Trost 
Co.—The Relation of Investment Policy 
to Inflation; A. W. Zelomek, president 
of International Statistical Bureay— 
International Factors in Post-War 
Business; John K. Jessup of Time Mag. 
azine. 

An important feature of the confer. 
ence will be a session devoted to post. 
war problems and promises in basic 
industries. A group of editors of in. 
dustrial journals will discuss their 
thinking on what lies ahead. $ 





Returns to Logansport Store 


ELKHART, IND.—Ray Harris, map- 
ager of the Big Shoe Store here since 
1934, has returned to Logansport, In. 
diana, to be manager of one of the 
Schiff Company’s stores there. He was 
located at Logansport before coming 
here. 
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: To Our Customers — 
the Most Understanding Peo 


At times during the past year, we have had to disappoint 
u in the matter of deliveries. Though the shoes always 


came through, they didn’t always arrive on time. 
These unavoidable delays didn’t make life easier for you. 
Yet you didn’t complain. And our explanations were always 


met with complete understanding. 


And you may be sur 
continue to give you the very 
wartime restrictions. 


Room 320, Lankershim Hotel, Les Angles 28, Calif. 


So thanks—a million—for your patience. We appreciate it. 
e that in the future we at Douglas will 
best service possible under 


w.L 


SHOE CO., BROCKTON 15, MASS. 


ple We hnow 


Room 508, Marbridge Biig., New York 1, . Y. 
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man, Exen.§ New “Line” in 


e’s Sons Qf 7p 

1, Feder Great Demand 

esice at on Lt. Sidney L. Raskin, now stationed 
kal, forme | “Somewhere in the Pacific,” sends us 





the photo shown here, and tells us that 
he recently held a “one-man style show, 


the confer f the Japanese shoes acquired by Lt. 
‘ed to post § Qeskin and photographed on the hood 
2s in basic and fenders of an Army jeep. 
itors of in- 

scuss their} displayed in contemporary fashion on 


‘ the hood and fenders of an Army jeep. 
“My ‘line’,” continues Lt. Raskin, 
“consists of one pair of Japanese shoes, 


‘t Store with accessories, just as worn by the 

, people of Japan. The wooden shoes are 
Tris, Man-§ ‘called ‘getas’ and are never worn into 
here since } the house, but are slipped out of and 
nsport, In § ieft on the doorstep. The cloth shoes, 
one of the § or should I say socks, are called ‘tabis’ 
e. Hewas§ and are worn into the house. These 
re coming § ¢ontraptions are kept on the feet by 





placing the big toe on one side of the 
strap and the other toes on the other 
side. It is said that one way that you 
tan distinguish a Jap soldier from a 
Chinese is that the Jap will have a 
callous between these toes from wear- 
ing these shoes. The Chinese do not 
wear them. 

“To all those eager customers and 
buyers who inquire, I must in fairness 
state that I cannot quote prices since 
Tcannot promise delivery until a very 
indefinite future date. However, I un- 
derstand that the manufacturers and 
jobbers back home are having that same 
difficulty. 

“T hope to have my next show in 
Tokyo at the earliest possible date. 

“Don’t ask how I procured my sam- 
ples! That is a military secret!” 

Lt. Raskin is the son of I. Raskin 
of National Shoe Co. in Savannah, Ga. 
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Moccasin Types Selling 


MINNEAPOLIS, MINN. — Moccasin toe 
thoes of all kinds are popular with the 
customers of the Freeman store, here. 

is the favored color. The gen- 
etal tendency to more color in men’s 
tothes has led to the turn away from 
the black shoe, in the opinion of the 
Manager of this store. Reaction to the 
Military is also responsible. Military 
ee is favored, particularly 

the younger group of customers. 
; new heavier weight shoes for 
and Winter are being promoted 
window showings. For the 
s new backings and floorings for 
® windows have been instalied to 
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The First Principle of | ~—_\ 


“KNOW HOW’ 


| Because Accuracy is the keynote of every operation in their manu- 
facture, from the drawing board to the last step on the assembly 
line, American Fighters are the smoothest functioning and uniformly 
dependable airplanes in the world .. . 

EVERY operation in the turning of Jones & Vining lasts, 

pera . g | 

from the original draft through the model to the finished 
product, is one of specialized accuracy. 
tion to detail has evolved the “know how” which has made 
Jones & Vining lasts the successful start of so many of 
America’s best selling men’s shoes. 





From this atten- 
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LAST MANUFACTURERS * BROCKTON,MASS. 
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bring a complete new picture for the 
Fall stylings. 

There is a decided tendency in up- 
grade buying at this store. While all 
of the shoes of the stock are quality 
shoes, three limes are carried. It is 
noticeable that the heaviest buying is 
from the highest quality. Former cus- 
tomers of the cheapest shoes in the 
stock are now choosing the highest 
priced, while many new customers have 
come to the store who have formerly 
bought only low priced shoes. 

Greater care is being taken of shoes. 
This is noticeable in the polish sales in 
the store. This store has always recom- 
mended the use of polish in the care of 





shoes and has carried it prominently. 
Now the sale of the polish is very much 
larger than it was formerly, customers 
automatically buying polish with a pur- 
chase of new shoes. 





Week’s Receipts Go 
Into Bonds 


Aveusta, Ga.—To help make the 
Third War Loan Drive a success, ten 
Marilyn Shoe Stores, converted their 
entire receipts from the sale of shoes, 
bags, hose and findings for a recent 
week, into War Bonds. The Marilyn 
stores are owned and operated by 8. 
& J. Simowitz, here. 
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WOMEN'S SNOW BOOTS 


AO OF er 


MELLOW ELK TANNED 
LEATHER 


$235 @ THREE COLORS, 


WHITE, SMOKE 
AND BROWN 


@ GENUINE 
SHEARLING 
CUFF 


@ PRE-WAR 
NO-MARK 
RUBBER SOLES 


STYLE 121 
SIZES 3-9 


ARNOFF SHOE CO.,INC., 10) Duane $#.,N.Y.C 
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CHILDREN'S SHOES 
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The C. A. Haines 
Health Shoe 
For Children 








Goatskin 
SUPERIOR SHOE CO., Mfrs. | 


508 S. Peoria St. Chicago 
Our Distributors 
American Ce., . Fret & Bre. Co. 
251 W. Jeffersen St., 119-121 E. Columbia St., | 
Fort Wayne, Indiana 
Jayson Shoe Ce. . . . Les Angeles, Cal. 
mer) Se eer eel e299 ree 





MEN'S SHOES 
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Survey Conducted by SEC in Philadelphia Reveals No Shoe Manufeg. 


_ Manufacturers Hold Line Against Inflation 


turers with Unduly Large Profits for Period of 1936-1941 


PHILADELPHIA, Pa.—Proof, if it were 
needed, that the shoe manufacturers 
of America as an industrial group are 
holding the line sturdily against in- 
flation was uncovered in great quantity 
in a new kind of survey recently com- 
pleted by the Securities and Exchange 
Commission in Philadelphia for the use 
of governmental agencies in the re- 
negotiation of war contracts. 

At the request of the War, Navy and 
other departments affected by war con- 
tracts, the commission set out to mea- 
sure the final net profit of 864 com- 
panies in fifty-nine industrial groups 
during the years 1936-41 as a per cent 
of invested capital. Each of the com- 
panies has securities registered with 
the SEC under the Securities Exchange 
Act of 1934. 

Whereas in many instances the com- 
mission found examples of what ap- 
peared to be unduly large profits by 
this test (one aircraft company has a 
final net profit in 1941 that was 133 per 
cent of invested capital), no such evi- 
dence developed among the thirteen 
shoe manufacturers which were in- 
cluded. 

Indeed, the survey disclosed that as 
against the average of 9.91 per cent 
for the 864 companies in 1941, the shoe 
manufacturers had an average of 8.95 
per cent, or less, by this test, than they 
made in the peacetime year of 1936. 

The commission, for the purposes of 
the survey, defined invested capital as 
comprising funded debt, non-current 
debt to affiliates, other long-term debt, 
minority interest, preferred stock, com- 
mon stock and surplus. These items, 
added up, gave a total that was divided 
into final net profit for the same year. 


The dividend expressed final net profit 
then in the form of ‘a per cent of ip. 
vested capital. 

Following this procedure, the SEC 
found for the thirteen shoe manufae. 
turing companies an aggregate investe 
capital in 1941 of $162,564,000. The 
net profit before prior claims, interest 
and income taxes was set at $21,787. 
000, from which prior claims and jp. 
terest drained off $266,000 and income 
ta $6,978,000, leaving a final net 
profit of $14,543,000, or 8.95 per cent 
of invested capital. 

In 1936, when there were twelve 
companies in the group, invested cap- 
ital amounted to $150,855,000. The net 
profit before prior claims, interest and 
income taxes amounted to $16,593,000. 
Prior claims and interest took $359,000, 
while income taxes required $2,410,000, 
leaving a final net profit of $13,823,000, 
or 9.16 per cent of invested capital. 

It is interesting to note that the final 
net profit before prior claims, interest 
and income taxes in 1941 represented 
an increase of about 25 per cent over 
1936, while in the same period the in- 
come tax bill nearly trebled. 

In the intervening years the shoe 
manufacturers had final net profits that 
were as a per cent of invested capital 
7.11 in 1937, 4.40 in 1938, 7.70 in 1939, 
and 7.23 in 1940. 

The year 1941 was the latest for 
which data were available. The survey 
is being extended, however, to include 
1942 and will continue to be kept up 
annually as long as a need for such 
data exists. 

In the following table all dollar fig- 
ures are in thousands and all amounts 
in parentheses denote net deficits: 


Invested Final Final Net as a Per Cent 

Capital Net Profits of Invested Capitalin 

Name of Company 1941 1941 1941 1939 1936 
Boyd-Welsh, Inc. ............ $ 296 $ 31 10.47 (7.25) 5.01 
| OR 5 eee 15,276 1,012 6.62 5.26 3.86 
‘A Oe NS ee 918 196 21.35 20.57 27.72 
Endicott Johnson ............ 36,383 2,351 6.46 4.58 5.87 
Florsheim Shoe ............. 9,797 1,239 12.65 10.89 11.86 
EE eer ee 7,694 1,064 13.83 12.96 Not given 
International Shoe .......... 79,083 7,207 9.11 8.45 10.63 
Johansen Bros. ............-. 766 72 9.40 8.12 8.18 
Johnson, Stephens & Shinkle. . 1,677 186 11.09 10.66 6.91 
Julian and Kokenge ......... 2,672 359 13.44 11.41 15.22 
RAT £0 Nd bow a w.o.c « 2,701 260 9.63 9.86 15.30 
| RRA 1,911 258 13.50 (1.21) 15.88 
Weyenberg Shoe ............ 3,390 308 9.09 11.16 9.81 





Stores Revert to 
Winter Schedule 


DALLAS, TEX.—Reversion to Winter- 
time hours was effective here recently 
after a favorable experience in the 
stores with late opening and early clos- 
ing hours. Present time will be 9:30 
A.M. to 6:00 P.M. five days a week. 





Thursday will be 11 A.M. to 8:00 PL 
and Saturday 9:30 A.M. to 8:00 PM. 





New Corporation Organized 


San Dieco, CaLir.—San Diego Shoe 
Corporation has been organized here, 
with a capital of $60,000. Directors 
are: Otto C. Vaught, Lester Stewart 
and J. Ross Burriston. 
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A touchdown pass, complete ¢ 
in the end zone, is often the 
“pay-off” in a tight football 
tussle! Just so, X-Ray Fitting is 
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olten the “‘pay-off’’ that clinch- 
es the sale of a pair of shoes. 
Under the restrictions of war- 
time merchandising, assur- 
ance of correct fit is a ‘‘scor- 
ing play” that usually works. 
Shoe rationing means that 
shoes must wear longer, keep 
their good looks longer, pro- 
vide many extra hours of foot 
comfort for war-workers, exec- 
utives, housewives and school 
ildren. 

An X-Ray Shoe Fitter in your 
store or department tells them 
you are equipped for superior 
fitting service thatmeans extra 
wear from every pair! 





Roatineeeee = 
Make X-Ray Your 
“Scoring Play” 


I have an X-Ray, use 
it Rosdoe than ever before! 
if haven't, we may be 

to supply one if you 
act promptly, even though 
onr uction is limited 
by W.P.B. E-x-t-e-n-d-e-d 





Terms still available! 
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SHOE FITTER 


3533 NORTH PALMER STREET 








October 15, 1943 








Dates to Remember 


Twelfth Annual Shoe Manufactur- 
ers’ Spring Opening, Hotel New 
Yorker, New York City 

October 17, 18, 19, 20, 1943 


| Northwestern Shoe Travelers’ Asso- 


ciation Showing, Dyckman Ho- 
tel, Minneapolis, Minn. 
October 24, 25, 26, 1943 
Monthly Shoe Buyers’ Days, Shoe 
Travelers’. Association. of Chi- 
cago, Morrison Hotel, Chicago, 
I. October 25, 26, 1943 
Annual Meeting, Tanners’ Council 
of America, Waldorf-Astoria Ho- 
tel, New. York 
October 28, 29, 1943 
Buffalo Shoe Show, Hotel Statler, 
Buffalo, N. Y¥. 
October 31, November 1, 1943 
Shoe Industry War Conference and 
Market Week, Morrison Hotel 
and Palmer House, Chicago 
November 1, 2, 3, 4, 1943 
Spring Shoe Fair, lowe National 
Shoe Travelers’ Association, Ho- 
tel Fort Des Moines, Des Moines, 
lowa November 7, 8, 9, 1943 
War Conference Days, Michigan 
Retail Shoe Dealers’ Association 
and Michigan Shoe Travelers’ 
Club, Hotel Statler, Detroit, 
Mich. November 7, 8, 9, 1943 
Travel Saving Shoe Show, Parker 
House, Boston, Mass. 
November 8, 9, 10, 11, 1943 
Spring Show, Southwestern Shoe 
Travelers’ Association, Adolphus 
and Baker Hotels, Dallas, Tex. 
November 9, 10, 11, 12, 1943 
Midwestern Shoe Travelers’ Asso- 
ciation Showing, Paxton Hotel, 
Omaha, Neb. 
November 10, 11, 12, 1943 
Indiana Shoe Buyers’ Week, Indi- 
ana Shoe Travelers’ Association, 
Claypool Hotel, Indianapolis, 
Ind, November 14, 15, 16, 1943 
Spring Shoe Convention, Mid-Con- 
tinent Shoe Travelers’ Associa- 
tion, Skirvin Hotel, Oklahoma 
City, Okla. 
November 21, 22, 23, 1943 





Expect Record Sales 


CINCINNATI, OHIO—Cincinnati vretail- 
ers reported business “flush” recently 
and equal anticipation for record sales 
for the final quarter of 1943. Women’s 
sales were especially brisk. 

Retailer spokesmen were uniformly 
optimistic that “all records can be 
broken during the next 90 days pro- 
vided we can get shoes.” 

The economic status of Greater Cin- 
cinnati consumers maintained a pace 
that was keeping the stores dizzy in 
handling the trade and keeping shelves 
supplied. Stores éontinued short of 
necessary help and the “salespower” 
shortage was reported stringent in a 
number of establishments. 

The recent change in the ration 
period is expected to make the month 
of October one of the best months in 
memory of the shoe retailer, one outlet’s 
spokesman said. 
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LEXOL 


Gives 


Good Shoes 
Good Care 





The regular use of LEXOL 
will give your customers 
It 
stores the natural oils and 
keeps the leather soft and pli- 
able. LEXOL is self-pene- 
trating, insures longer shoe 
life and increased satisfac- 
tion. 

LEXOL will bring more 
business to your store and 
and 


added shoe comfort. re- 


give you extra sales 


added profits. 

Many dealers use LEXOL 
in bulk in their repair de- 
partments. It is easily ap- 
plied both inside and out. 

Sell LEXOL for home use 
—it helps sales of polish. 

LEXOL is nationally ad- 
vertised; we furnish post 
ers and imprinted folders. 
Order from your jobber or 
direct. 


(25¢) size — $1.80 dox. 
($1.00) size — $7.20 


3 oz. 
Pint 


THE MARTIN DENNIS CO. 
880 Summer Avenue, Newark 4, N. J. 
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MILITARY OXFORDS 
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“Pottery-ized” Baby Shoes 





























ARNOFF SHOE CO.,INC., 101 Duane St.,N.Y.C 


INNERSOLES 
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POROUS: FLEXIBLE+* DURABLE 
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INNERSOLES - COUNTERS - WELTING 


R TANNIN SRAND RAPID MICHIGAN 
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WOMEN'S SHOES 
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H. C. MARXMILLER 


PACIFIC COAST SALES 
WOMEN'S FOOTWEAR 


(Inquiries invited) 
831 So. Sycamore $t, LOS ANGELES, CAL. 
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GOLF SHOES 
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BUY WAR SAVINGS BONDS AND STAMPS 


SPIKES 


AT ONCE 
DELIVERY 






* Brown Elk Uppers 
* Color Combinations 
* Goodyear Welt 


ene GOLF SHOES 
Mon’s No. 2160 & 2G)... 6... ccc ccc cece %. 
Ladies’ 


ARNOFF SHOE CO.,INC., 10 





6 6 Ee 





$ 3.60 REMOVABLE | 











Lonc BeacH, CAL.—With the metal- 
izing of baby shoes out for the dura- 
tion, J. de Hymel, has originated a 
“Pottery-ized” process which trans- 
forms worn baby shoes into colorful 
models of ceramic beauty. They are 
washable and unbreakable. Besides 
all popular pottery colors are baby 
blue, pink, white and bronze. The lat- 
ter, though similar in appearance to SN OUTD 
metal bronze, has a warmer feel and « CAT 
the shoes remain unharmed. Retail BF RP Wy 
prices start at $3.50 per pair for the 
pottery colors and $4.00 for the bronze. 
Two weeks are required for processing i a 
the shoes. 


























— New Payroll Calculator 


Bows and Ornaments of Felt Overtime, as well as straight time 
payroll calculations can be figured in a 
jiffy with a new and improved model 
payroll calculator now being manufac- 


S 





tured-by the Berger-Brickner Company, Be 
Los Angeles, California. mast 
Forty hours plus overtime are cal- § tact 
culated in one operation on one side pair: 
of the device for firms that require § the! 
total pay check only. The reverse side § 80-cz 
is used for figuring straight time and § wWhie 
overtime as separate items. side 
All hourly rates of pay from $.40 t tract 
$1.74 with a half cent spread between cove 
rates and time periods up_ to 80 hours § teria 
with divisions of tenths and quarters The 
of an hour are covered by the new Al 
model calculator. This new payroll eutn 
computer is made of tempered masonite ford 
and lacquered wood. Mfg. 
Co., 





New YorK—Larry Fox has devel- Buys Shoe Store 
oped an interesting line of bows and REXBURG, IDAHO—The Modern Shee 
shoe ornaments in felt which can con- Shoppe, here, formerly .owned by the 
vert the plainest pump into a gay danc- Modern Shoe Co., has been sold 
ing slipper, while still adhering strictly Laurn E. Ashliman, who has been mal 
to the provisions of the amended M-217. ager for the company since 1938. 
Bows are available in a number of col- 
ors and in many designs, only a few 
of which are shown here. “Camouflage” Shoe 

These bows may be worked up as a Cowan, TENN. — Dramatizing the 
costume accessory, carrying to the shoe camouflage dress scheme of America? 
color which matches or blends with that fighting men in the South Pacific, the 
in other parts of the ensemble. [TURN TO PAGE 244, PLEASE) 
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Here He Is! 


VICTORY POSED 
SANTA CLAUS 


The most timely Christmas dis- 
play creation on the market. 
Santa Claus modeled in detail, 
wearing Uncle Sam's hat. Right 
hand has hole to hold flags, 
card holder or sign. Add the 
“Victory Spirit” to your holi- 
day displays with this up-to- 
the-minute Santa. Beautifully 
decorated in full color. Figure 
stands 21 inches high. (Does 
not include flag. ) 


No. N-370 $] ie 


g manufactures an excellent selection of “Christmas” and 
Displays.” We also have available an extensive line of shoe 
and hosiery forms... Write for literature and list of author- 
DARLING DISTRIBUTORS located in all principal cities ... 
LA Darling Company, Bronson, Michigan. (New York Office, 735 


DARLING 


The Name To Think Of FIRST In Display 


A NEW 


crease your 





> 


Your Customers Are 
Looking For The 

Extra Value In 

Left and Right 















and profits in spite of 
shoe rationing. 


RUBBER HEELS 





ts 


@ Now that all rubber heels must 





be made of regenerated rubber the famous I-T.S 
Left and Right design of extra pads at the outer 
edges is a bigger sales value than ever. I-T-S Left 
and Right Rubber Heels still give proportionately 
longer level wear and by maintaining your repu- 
tation for good shoe 
repairing help to in- 


volume 





Elyria, 





THE I-T-S CO. 





Extra left & 
pad 


level 


Ohio 


right thick 
design assures longer 
wear. 








Army Buys 5,528,091 Pairs of Shoes 





Big Order Placed in Boston for Service Shoes to Be Made 
of Reversed Upper Leather—Large Quantities of 
Repair Material Also Contracted For 


Boston, Mass.—The Boston Quarter- 
master Depot has announced that con- 
tracts have been placed for 5,528,091 
pairs of service shoes presumably for 
the United States Army. These are the 
Stalled field shoes, the uppers of 
Which are of reversed leather (fiesh 
side out). A summary of other con- 
tracts placed during recent weeks 
vers large quantities of repair ma- 
terial, and includes even upper stock. 
The service shoe awards are as follows: 

Allen-Squire Co., 104,000 pairs; As- 
tutney Shoe Corporation, 32,000; Bed- 
ford Shoe Co., 32,000; Belleville Shoe 
Mfg. Co., 66,200; Boston Athletic Shoe 
G., 32,000; Bridgewater Workers Co- 
Operative Association, 32,000; William 
Brooks Shoe Co., 58,800; Brown Shoe 
(., 336,940; Cannon Shoe Co., 110,160; 
Chippewa Shoe Mfg. Co., 18,000; Com- 
Monwealth Shoe and Leather Co., 
90,915; Joseph F. Corcoran Shoe Co., 
#8000; Craddock-Terry Shoe Co., 


109,208; G. P. Crafts Co., 32,000. 

Daly Bros. Shoe Co., 80,040; Doyle 
Shoe Co., 45,400; Charles A. Eaton Co., 
221,640; Farmington Shoe Mfg. Co., 
#2000; Gardiner Shoe Co., 32,000; Gen- 
en Corporation, 401,676; E. J. 

Shoe Co., 36,419; R. P. Hazzard 
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Co., 80,000; Hill Bros. Co., 53,400; Hub- 
bard Shoe Co., 42,688; A. R. Hyde & 
Sons Co., 101,600; Jung Shoe Mfg. Co., 
32,000; Knapp Bros. Shoe Mfg. Co., 
32,400; A. S. Kreider Shoe Mfg. Co., 
24,000; A. S. Kreider & Son Co., 24,000; 
J. Landis Shoe Co., 32,000; Leonard & 
Barrows Shoe Co., 40,000; John E. Lu- 
cey Shoe Co., 53,400. 

Mid-States Shoe Co., 72,000; Milwau- 
kee Shoe Co., 32,000; J. F. McElwain 
Co., 523,000; Perry-Norvell Co., 53,400; 
John Pilling Shoe Co., 32,000; Shelby 
Shoe Co., 58,800; Sam Smith Shoe Cor- 
poration, 48,024; Wall-Streeter Shoe 
Co., 40,000; A. G. Walton Co., 28,000; 
Albert H. Weinbrenner Co., 80,000; 
Weyenberg Shoe Mfg. Co., 237,872; The 
Hanover Shoe, Inc., 100,000; Freeman 
Shoe Corporation, 112,000; Endicott- 
Johnson Corporation, 661,629; Red 
Wing Shoe Co., 24,000; Holland-Racine 
Shoe, Inc., 104,000; International Shoe 
Co., 915,380. 

Contracts have also been awarded for 
the following shoe materials: 

260,000 feet of upper leather; 13,824 
feet of calf leather; 23,576 pairs of 
leather taps; 23,429 pairs of rubber 
taps; 402,000 pairs of leather outsoles; 
322,500 pairs of leather innersoles; 


2,144,600 feet of leather welting; 
109,413 pounds of sole leather; 8,414,- 
113 pairs of rubber heels; 500,000 pairs 
of counters; and 937,500 pairs of com- 
bination steel and leatherboard shanks. 

Other miscellaneous awards includéa 
total 156,579 pairs of service shoes of 
various types; 427 pairs of women’s 
shoes; and 23,600 pairs of women’s 
overshoes. 

— + -— 


Shoe Plants Subscribe 
Heavily in Bond Drive 


NasuHua, N. H.—Assigned a quota of 
$93,600, employees of the J. F. McEl- 
wain Co. shoe factories in Nashua and 
Manchester went far over the top in 
the Third War Loan drive. Near the 
end of the campaign, it was announced 
that $125,810, or 34 per cent more than 
the quota, had been subscribed. 

This commendable accomplishment 
was attributed to the combined efforts 
of committees organized by the New 
Hampshire Shoe Workers’ Union and 
committees representing the office and 
executive group. 





Shoe Man Liaison Officer 


Boise, IDAHO—H. Westerman Whil- 
lock, manager of Whillock’s Shoe Shop 
and recently mayor of Boise, who was 
lately assigned to duty with the Navy, 
is now liaison officer with the Navy re- 
cruiting service. 
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STROLL MOCS 


Men's Leisure Type 


$] 3 @ TAN ELK UPPERS 





@ FLEXIBLE CON- 
STRUCTION 


@ KICK-OFF BACK 
e@ LEATHER SOLE 
e@ RUBBER HEEL 


@ HAND-SEWED 
EFFECT 
Sizes 6-12 









Style 6390 
tn Steck for 
at Once Delivery 


D Width 
ARNOFF SHOE CO.,INC., 101 Duane St.,N.Y.C 


eit mt cat» ts Sn -nelnea in ellaaalinal 


PRON-O-METER 


ee ee ee 


ESSENTIAL 


to the art of good shoemaking 


C. S. PIERCE COMPANY, Brockton, Mass 
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SHOE DRESSINGS 
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CAVALIER 
BOOT CREME 


=a 4 
‘| CAVALIER 
q 





PRESERVES 


OILS 
BRILLIANT SHINE 


Favored by the Armed Forces 
Sold by the Shoe Trade 


CAVALIER COMPANY 


BALTIMORE, MARYLAND 











To Survey 
Householders 


WASHINGTON — A survey of the Na- 
tion’s householders will soon be taken 
by WPB to determine just how the 
war effort may be affected by inroads 
being made on the civilian economy. 

The survey, expected to reach 10,000 
housewives and an undetermined num- 
ber of farmers, is being sponsored by 
OCR and will be used by that agency 
in formulating next year’s civilian 
goods program. 

Investigators will attempt to learn 
the availability, price and quality of 
countless items which the housewife 
may have tried to purchase in the last 
few months. If certain articles are un- 
available the investigator will ask how 
the person is managing without it, and 
if substitutes have been made. 

Items, which will interest the shoe 
retailer, to be used in making the sur- 
vey include children’s shoes, work 
shoes, women’s hosiery, shoe polish, 
luggage and, in addition, the investi- 
gator will quiz the housewife as to 
whether or not she is satisfied with the 
shoe repair service available. 

The investigator is also instructed 
to list any other complaints people may 
have concerning good’ or services. 


t a 


Form New Firm 


New YorK—A new firm to be known 
as Gay Escapades, Inc., has been formed 
with Morris Greenberg as president, 
“Cy” Johns as vice-president and secre- 
tary and Christy Mazzulo as treasurer. 
The firm will specialize in high novel- 
ties in women’s and children’s play- 
clogs. The factory will be located at 
99 Greene Street, New York. 





Cites Need for More 
Children’s Shoes 


BUFFALO, N. Y.—The Office of Price 
Administration will have to relax its or- 
der stretching the new ration stamp to 
six months or there will be many chil- 
dren running around barefoot, Harry 
J. Deters told the Board of Directors at 
a special meeting of The Greater Buf- 
falo Shoe Retailers’ Association recent- 
lv. “Growing children will need about 
five pairs a year of the rf -esent-day 
shoes because of the inferior grade of 
leather,” he said, adding that a survey 
of 290 shoe retailers in five Western 
New York counties completed Septem- 
ber 1 disclosed that “the sales of small 
children’s shoes showed the largest in- 
crease—48.2 per cent from a year ago. 
The birth rate in Buffalo alone showed 
an increase of 25.75% over 1941.” 


Collect Hosiery to Aid 
War Effort 


TACOMA, WASH.—“Hosiery Harvest 
Week” was celebrated recently by a 














number of leading shoe and stocking 
outlets here. The week was set aside 
for centering interest on hosiery and 
speeding final collections of silk and ny- 
lon stockings for the war effort. During 
the week hosiery departments in the 
Fisher Co. store, Rhodes Brothers, 
Sears, Roebuck & Co., and the People’s 
store, furnished collection depots to 
which women brought their last rem- 
nants of silk or nylon stockings. Thus 
the Tacoma footwear outlets and prin- 
cipal department stores gave a final 
fillip to their part in the two and a half 
million pounds of stockings collected in 
the nation and shipped to the Defense 
Supplies Corporation since start of the 
program in November, 1942. 





“Camouflage”’ Shoe 


[CONTINUED FROM PAGE 242] 


General Shoe Corp. plant, here, has 
started production of a non-rationed 
shoe for women and girls which will ge 
on the market as the “Camouflage 
Shoe.” 

The uppers of the shoe are made 
from a heavy canvas material of light 
brown shade and the outsole is a tough 
fabric known as “cotton-leather.” The 
heel is wedge type. 

Bright autumn shades of brown af 
dyed into the shoe, which gives it the 
camouflage motif. 
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NOW’S THE TIME TO 


DRIVE FOR WAR BOND SALES 


AS YOU NEVER DROVE BEFORE! 


Many a soldier owes his life to a com- 
mander who drove him to the utmost 
in battle—mever let him slacken for a 
Single fatal instant! And after the war, 
many a worker will owe his economic 
safety to a leader who drove him 
continuously for higher Pay-Roll 
allotments for the purchase of War 
Bonds! 


Despite higher taxes and prices, the 
average worker still has more money 
than ever before—particularly on the 
basis of the family income. With others 
in the family earning, too, just let the 
Worker ‘figure it out for himself’, and 
he usually will realize that mow he can 


put more into War Bonds than he has 
been doing. 

That's why the Treasury Department 
has set new quotas for the current Pay- 
Roll Allotment Drive—guotas running 
about 50% above former figures. These 
quotas are designed to reach the mew 
money that’s coming into the family 
income. Coming from millions of new 
workers . . . from women who never 
worked before . . . from millions who 
never before earned anything like what 
they are getting today! 

The current War Bond effort is built 
around the family unit, and the Treas- 
ury Department now urges you to or- 





ganize your War Bond thinking —and 
your War Bond selling—on the basis of 
your employees’ family incomes. For 
details, get in touch with your local 
War Finance Committee which will sup- 
ply you with all necessary material for 
the proper presentation of the new plan 
to your workers through your labor- 
management committees. 


Today about 30,000,000 wage earn- 
ers, in 175,000 plants, are buying War 
Bonds at the rate of nearly half a bil- 
lion dollars a month. Great as this 
sum is, it is not enough! So turn-to to- 
day! Get this new family income plan 
working: 
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RIDING BOOTS 


ee OF er 


LADIES’ 
JODHPUR BOOTS 
10 STYLES IN STOCK 


$910 up 


IN STOCK FOR 
IMMEDIATE DELIVERY 


SEND FOR NEW ASCO CATALOG 





,.101 Duane $t.,N.Y.C 
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STEEL TOE 
SAFETY SHOES 


Union Made 
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SHOE ORNAMENTS 
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ATTRACTIVE ROSETTE 
and SPAGHETTI ORNAMENTS 


IDEAL FOR PUMP 
DECORATION 
ROSETTE — OVAL OR 
ROUND FAILLE IN 
BLACK OR BROWN. 
SPAGHETTI — ROUND 
tw BUCKO OR PAT- 


ROSETTE CLIPS ATTACHED, 
$3.50 per DOZ. PAIRS READY TO PUT ON 
RETAIL 50¢ PAIR SHOE. 


501 WASHINGTON ST. 
HARRY LEVINSON :°! GTON ST. 


BUFFALO 3, 
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BOWLING SHOES 
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$ | 90 


No. 734 Lw 


ASCO 
BOWLING SHOES 
and OXFORDS 


20 STYLES IN STOCK 
IMMEDIATE DELIVERY 
All reg. combination soles 
Right foot rubber sole 
foot leather sole 


SEND FOR 
CATALOG 






ARNOFF SHOE TO 
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, 181 Duane St.,N.Y.C 
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New Seaboot for Navy Use 


a a 


This new seaboot to help protect men 
on watch on slippery decks of sub- 
marines hos been announced by the 
Navy. I? is now in production in a Con- 
necticut plant of United States Rubber 
Company and hundreds of pairs have 
already been delivered. Wide and 
roomy, the new boot can accommodate 
comfortably three pairs of heavy wool 
socks as well as felt insoles and felt 
duffle socks. Special safety features are 
the soles designed for sure grip and 
cleated heels for protection in going up 
and down submarine ladders. 





Shortage of Children’s 
Shoes in Canada 


MONTREAL, CAN.—Shortage of chil- 
dren’s footwear in Canada is causing 
concern, yet G. E. Johnston, Footwear 
Director, Retail Administration of the 
Wartime Prices and Trade Board, 
states that statistics show that there 
are more shoes being manufactured 
now in children’s sizes than ever before 
in the history of the country. This 
Summer children were not going bare- 
footed. Parents now have money to 
spend on shoes. 

“Parents want expensive shoes now,” 
Mr. Johnston continued. “Those who 
formerly bought $2 shoes for their child 
now spend $4.” This caused a shortage 
of the better shoes, he said. The de- 
mand for higher grade shoes is greater 
than the industry is geared to produce. 
Labor skilled in the production of chil- 
dren’s shoes is short. 

“But everything is being done that 
is humanly possible to increase produc- 
tion,” Mr. Johnston assures. 

Retailers admitted that more shoes 
are being made, but there are more chil- 
dren requiring them. The shortage is 
most acute in the smaller sizes. One 
manufacturer of high-grade shoes flat- 
ly turned down a retailer’s order for 
next Spring’s shoes, stating that orders 
on hand would tie up the factory for 
the balance of the year. A second manu- 
facturer informed him that his order 
for shoes placed in September, 1942, 
had not been touched. 

“Tt’s generally understood,” the deal- 
er said, “that as much work goes into 
the making of a child’s shoes as into 
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and OXFORDS 
20 STYLES IN STOCK 
IMMEDIATE DELIVERY 


All reg. combination soles 
Righ foot rubber sels 
Left foot leather sole 
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MEN'S, BOYS’, LADIES’ 
' $1.50 Up 


Style 26147 
ARNOFF SHOE CO.,INC., 101 Duane St.,N.Y.C 





the making of an adult’s shoe. There- 
fore, the factories now making chil- 
dren’s shoes haven’t the spread of profit 
enjoyed by the factories making adult’s 
shoes. Subsidies have been given be- 
fore in the shoe industry. Would it not 
be important to increase the the sub- 
sidy in the case of children’s factories, 
making it profitable for the factory and 
the laborer?” he asked. 

The government should: pay a propor- 
tion of the outlay for new lasts and 
patterns, to manufacturers, not previ- 
ously making children’s shoes, he added. 





Lack of Materials, Manpower 
Closes Repair Shops 


CINCINNATI, OHIO—A _ shortage of 
material and manpower caused 28 shoe 
repair shops in the Cincinnati suburbs 
to close their doors recently, according 
to B. J. Kathman, president of the 
Master Shoe Rebuilders, a national 
organization. 

The first day after shoe rationing 
was announced in February, Mr. Kath- 
man’s shop took in 3000 pairs of shoes. 
Since then the weekly intake has aver 
aged 15,000 pairs. One day recently, 
for example, 1722 pairs of shoes were 
brought in for repair or reconditioning. 

Mr. Kathman gives his own shop 30 
days to hold out against lack of man 
power and material. 


Boot and Shoe Recorder 


— 












Seesrseseeeteseeserses 


oso 







} IN ST 

Ee DELIVERY 
‘bination soles 
ot rubber sole 
pot leather sale 
ND FoR 
\TALOG 


re 





tage of 
28 shoe 
suburbs 
cording 
of the 
ational 


tioning 
. Kath- 





WHO VISIT, BALTIMORE 


wartime activities. 


war times. 





your indul- 


700 rooms — each with 
radio, tub and shower. 


Ye LORD BALTIMORE HOTEL 


BALTIMORE-1 * MARYLAND 


HOST tro MOST 


Baltimore is knee-deep in war! Surrounded by war pro- 
duction industries . . . located near the Washington 
scene . . . Baltimore has become a focal point of 


This has created problems . . . problems that 
you can help io solve. -Make your room 
reservation in advance . .. cancel it 
promptly if you cannot use it . . . 
patient if the service is not as 
smooth and speedy as in pre- 
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TREATED 


SHOE POLISHING CLOTH 


“THE SHOE POLISH 
1S RIGHT IN THE CLOTH” 
Cleans and Polishes in Jiffy Time 
SHOES & ALL LEATHER. 
Will not Scratch or Mer 
the Finest Leather Surface. 
The Polish Wil Last As Long As the Cloth. 
ideally Suitable for the BOYS IN THE SERVICE. 
& “NATURAL” fer Every Home end Office. 


We. SH-10—Sine Mxt7", Retails for 18c 
We. SH-25—Size 20x17". Retails tor 2c 
We (0 SH—Combmation Shoe Set 

Contains two cloths sine T2017” each 
Retails tor 2% 
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Safeguarding the Woman 
Employee 

New YorK—The advent of women in 
plants and factories, performing jobs 
with ever-present physical hazards, has 
brought to the fore the problem of edu- 
tating women workers in safe working 
methods. To assist the industrial ex- 
ecutive in formulating a safety pro- 
gram designed to make the woman em- 
ployee safety-conscious, the Policyhold- 
ers Service Bureau of the Metropolitan 
Life Insurance Company recently is- 
sued a report entitled, “Safeguarding 
the Woman Employee.” 

According to the findings of this 
study, successful safety training begins 
at hiring. At that time, many indus- 
trial employment supervisors outline 
the company’s rigid safety rules. In 
some cases, the female applicants for 
employment are required to attend a 
short orientation course, during which 
an experienced safety supervisor points 
out to them the nature of their jobs 
and the hazards attached to them. 
Through talking-moving pictures, show- 
ing machines at work, the safety and 
health hazards are pointed out. Per- 
Sonal tours of the plant are conducted; 
demonstrating the points brought out 
in the orientation course. 

As in any other safety program, it is 
hecessary to keep the idea of safety be- 

the women workers. The report 


October 15, 1943 


’ 


lists such media as company broadcasts, 
posters, scoreboards, movies, meetings, 
employee magazine articles, illustra- 
tions, and exhibits for keeping the safe- 
ty idea prominent. 

Copies of this study are available to 
executives who address the Bureau on 
their business stationery. Address: 
Policyholders Service Bureau, Metro- 
politan Life Insurance Company, 1 
Madison Avenue, New York 10, N. Y. 


Bluchers Selling Well 


St. PAUL, MINN.—The Freeman Shoe 
store is having marked success in the 
presentation of two-eyelet ties in 
blucher style, with brown predominat- 
ing, although there has been a tendency 
recently in customers asking to look at 
black. 

It has been noticed at this store that 
there is a marked resistance to rubber 
soles. Rubber marks floors and this is 
one reason for a feeling against it. It 
is hoped here that the new plastic soles 
which are coming in will be better re- 
ceived. 

With rationing, business at Free- 
man’s has increased remarkably. Part 
of this is due to the great number of 
war workers in the community, who, 
with more money, are buying good shoes 
and part is the fact that people have 
become shoe conscious. This store is 
looking forward to an excellent busi- 
ness for the Fall and the Winter. 





Windows are a big feature at Free- 
man’s in developing sales. A large 
number of styles are kept on display 
in the most painstaking manner. The 
windows are immaculate, kept entirely 
free from dust and every shoe that is 
displayed is beautifully polished. Shoes 
are arranged in a manner that brings 
the individual points to the attention of 
the shoppers. Findings are spaced 
among the shoes—polishes, garters, 
laces—although the concentration is on 
shoes. Although the shopper may not 
be aware of it, the effect of these per- 
fectly kept shoes, with their uniformity 
in detail, is excellent in bringing out 
their desirability and draws him into 
the store. Confidence in the merchan- 
dise is developed in this careful display. 





Praise Time Extension 


RicHMOND, VA.—Richmond shoe deal- 
ers in general praised the decision of 
the Office of Price Administration to 
extend the use of shoe ration Stamp 18 
indefinitely beyond October 31 as fore- 
stalling alarm on the part of purchas- 
ers and eliminating the possibility of 
a rush on stores. 

Shoe dealers explained that the No. 
18 stamp can be used at any time, and, 
in addition, prospective customers have 
six months in which to use the next 
ration stamp—No. 1 in the “airplane” 
sheet of Ration Book III. 
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HELP WANTED WANTED TO PURCHASE | WANTED TO PURCHASE 
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ah 
H S HOE STORE WANTED: Middle aged man 
\3 FO TW wants to buy Shoe Store; will consider cash 
ts ° EAR STYLE AND transaction. Write full details. Address 7859. WE BUY 
1 DESIGN MAN care Boot & Shoe Recorder, 100 East 42nd 











of rubber and canvas footwear. If you're 





interested, better write at once as this 


position will not be held open indefinitely. LINE WANTED 


Birth certificaie and Availability State- 


ment required. . . Oe 
ANTED: By an Outstanding Salesman- 

Address 657. care BOOT & SHOE RECORDER W 7 ae er ? 7 eee z 

100 Eest 42nd Street, New Y 17. WN. Y. Line for Virginia, West Virginia, North 


i Street, New York 17, N. Y. ~ my 8) E as bg 8) mn t Ss 
r BY LEADING MIDWEST a 
nh} IDING BOOTS WANTED: Desire to pu: FOR CASH 
Hi MANUFACTURER chase at retail cost one pair good quality | A 
= ens : ; Ladies’ Tan Riding Boots—Size 7-C. Address | 
| Uf zou, are, 26-35, have 2 fair for styling | | JOANN SHOP, ‘Roswile, a BARSH & CEASAR 
ae : ; . ee a 1 th Ph lt 
iy with supervisors and manufacturing men INE RUGS FOR SHOE STORE; new o | " rs ” ¢ y re 
and put your ideas across; are anxious to used; in good condition. Two rugs, approxi hone MARKket 1446 
ia make « name for yourself in our or- mately 15’ by 27”, or one rug that can be cut | 
i | ganization, we'd like to hear from you. down. WAGNER SHOE STORE, BRATTLE 
We are one of the leading manufacturers BORO, VERMONT. SELL YOUR SURPLUS STOCKS 


to 
KIRSCH-BLACHER CO., INC. 
established 1915 
We buy surplus or complete stocks of shoes frog 
retailers, jobbers and manufacturers. 
Visit our new warehouses 


ME 





er ee 


and South Carolina. Twenty years in territory; 









































l4 | 
\ eleven years with one firm. A-1 Reference. | 108-110 Duane Street, New York 
any Address #854, care Boot & Shoe Recorder, 100 Phone: WOrth 2-5377 and 5378 and 5379 
\ East 42nd Street. New York 17. N. Y. 
;| LASTING ROOM, MAKING ROOM, WANTED: BY SEST_COAST SALESMAN. 
rT Unrationed lay Shoes; Factory ine, $ : 
f FOREMAN Better Grade Preferred. Splendid org WE WILL BUY FOR 
with all trade. Address #850, care Boot & Shoe 
EXCELLENT OPPORTUNITY Recorder, 100 East 42nd Street, New York 17, Cc A x H 
Nw. W. 
APT BROS. MPS. co. RETAIL SHOE STORES 
Nencee appeal SOLVE YOUR POST WAR SALES PROBLEM AND PAY HIGHEST PRICES 
embridge, Mess. NOW CAMITTA SHOE COMPANY 
Selling organization backed by 23 years contact 120 N. 4th St., Philadelphia, Pa, 
with ph the ren Executives . now es - Phone Lombard 2062 
TTENTION, RETAIL SHOE SALES consider New Znguey) representation on high 
AMEN: There is a wonderful opportunity in | | fade bee of Fabre, ribre, Pasi” orubver 
Health Spot Shoe Shops for men with shoe re- fields “Gill be considered. Government contracts 
tailing experience who are capable of assuming negotieted if desired. Straight commission con- 
responsibility and taking complete charge of tract. 
store operations. Unlimited earnings under lib- Address yy age eg A patentee | SHOES WANTED 











eral profit-sharing plan. Ability to fit shoes 
properly and make friends of customers are 


mportant qualifications. Here’s chance to ca ACIFIC COAST—Line of high grade dress | C Y S$ | 
italize on 7 ability. cf Bing HEAL TH PS or better casuals by well established onvert our urp uses 
SPOT SHOE SHOPS, INC., Industriai Ave- salesman, shipping about twenty-five thousand 
nue, Danville, Illinois, per month (affidavit furnished), but present fac | C h d C 

tories sold_up through March. Acquainted all nto as an oupons 


territories, but prefer Denver, West; financially 


abl s sstully x handise an) rutable 
SALESMEN WANTED quality line. Permencat headeusiee’s ix Cali Wire, phone or write today 





fornia. Personal interview will te arranged. 
i Address #862, care Boot & Shoe Recorder, 100 
East 4 2nd Street, New York 17. N. Y. BARIS SHOE CO., INC, 
SHOE SALESMAN WANTED FOR NORTH AND SOUTH CAROLINA, : 
or either State, unrationed line of Shoes or 79-81 Reade St., New York, N. Y. 


House Slippers. Can sell any price line. Have 








Openings in most cities and towns for men 
with footwear and fitting experience. Oppor- 





tunity to earn unusual income with leading had seven years’ experience in this territory; rth 2- 
line of its type in America. Complete train- outstanding accounts. Address #864, care Boot Phone WO 2-5180 
ing and sample outfit furnished free. Write: & Shoe Recorder, 100 East 42nd Street, New ss 
York 17, N. Y 
C. A. APPEL 








610 West VanBuren, Chicago, I!!. 











SIDE LINE SALESMAN WTD. WE BUY 

FOR SALE HOE SALESMAN, carry shoe ornaments as SURPLUS AND COMPLETE STOCKS 
ort HARAY TRVINGON, Sol" Wether eae ee tee eae 

Street, Buffalo, New York. | ra FOR CASH AND RATION CURRENCY 


























o FOR SALE SHORT LEASES ASSUMED 
ne Complete Shoe Store, Stock POSITION WANTED YOUR NAME AND BRAND 
and Fixtures; i= pairs Shoes, PROTECTED 
mostly Sport Oxfords and Arch TAGE ms s : 
: , ANAGER AND SHOE SALESMAN. 46 

aneee 300 xR House Slippers; M years of age: 20 years’ eupetiqnss in sell- IRVIN RUBIN, INC. 

uoroscope X-Ray. ing high-grade Men’s Shoes. Wants to make “ , 
Address 2858. pa BOOT A SHOE RECORDER change. Address #863, care Boot & Shoe Re- whe Bouse of dete" 
100 East 42nd Street, New York 17, N. Y. corder, 100 East 42nd Street, New York 17, 89 READE STREET 

| i. 2 





New York City 
Phone BARCLAY 17-7887 





Classified and Want Ads Continued on Page 250 


CLASSIFIED ADVERTISING RATES 


The rate for “Position and Lines Wanted” advertisement is 4 cents per word'for all undisplayed advertisements. - 
Minimum charge, 75 cents. For all other classified advertisements the rate is 7 cents per word. Minimum charge, $1.25. 
When a box number is desired twelve words should be added for the address. in all other cases each word of the 
address should be counted. . 

The rate for all dispiay classified advertisements is $5.00 an inch with a maximum of 46 words. 

Classified advertising is payable in advance. 


z= Advertisements for this page must be in our New York Office 10 days preceding publication date. SB v 
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- Boot and Shoe Recorder 
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ANY 
lia, Pa, 
ais SHSHSHSH! DUCK THE BOSS AT THE CONVENTION 
. IF YOU'RE NOT INTERESTED IN SOLID COMFORT 
' Gentlemen, I warn you. At the drop of a hat, the Boss will challenge you to a 10-mile sprint 
luses y p Be y p 
pons to prove his shoes ooze SOLID COMFORT. (Gosh, if the Boss caught me at this, I'd catch 
ai it. But I'm worried about him.) Why, he'll forget to eat for talking about the suspension 
y 
arch support of Etonic cookies. He'll sit up all night praising Etonic double-rib steel shanks 
NC. and the arch support they give your foot, etc., etc.! I’m telling you, you'll each come home a 
NY wreck if he gets going! 
- But don’t let on I warned you. When you see the Boss, 
— DESPITE WHAT just say that Archie called him the hardest working guy 
rOCKS ARCHIE SAYS... at the Convention and he’ll buy your lunch, and me a 
§ We’ tonhi f bone. (I could do with a good beef bone at that!) 
ere looking for- 
ener ward to seeing you.at 
p ROOM 703—PALMER HOUSE how 
November 1-4 
AL DOYLE 
JIM CAMERON 
JIM DUVAL 
18 STYLES IN STOCK 
— ie tineares Some Styles 5-18, 
“THE BOSS" er 
3 SOLID Comfort 
h 
’ Write or wire for information regarding local franchise and Etonic Arch 
“Aimed -Rifle- Fire” modern advertising plan aimed at your locality. 
ia Made in the bootshop of CHARLES A. EATON COMPANY, Brockton, Mass. ~- Custom Bootmakers since 1876 
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POSITION WANTED 


RETAIL SHOE EXECUTIVE: 20 years’ 
Managerial, Buying and Selling experience; 
Chain cr Department Store operation; thorough 
knowledge Selling, Managing, Buying, Mer- 
chandising, Stock Control and Personnel train- 
mg. 37 years old; draft deferred; interest in 
connection with volume sufficient to warrant 
salary of $6,000.00 or more. Address #801, 
care Boot & Shoe Recorder, 100 East 42n/ 
Street, New York 17, N. Y 








WOMEN’S SHOE BUYER, twenty years; 


State Street and Michigan Boulevard expe- 
rience; Complete knowledge Management. Buy- 
ing, Merchandising. Married. Draft exempt. 
Best references. Address #856, care Boot & 
Shoe Recorder, 209 South State Street, Chicago 
4, UL 





MERCHANTS’ NEEDS 








a 
“PLA-ZURE TRED" 


Reg. U. & Pat. Of. 


FEATURE 









A metatarsal cushion made of shock absorb- 

ing material. A pliable top and adhesive 

bottom. 

Packed in envelopes. 

size 2%x2%x\ thick. 
Price $1.50 per dozen pair. 


RATCLIFF PRODUCTS & SALES COMPANY 


Columbus, Ohio 


Sizes 1, 2, 3. Medium 




















V Ne 
YB Clippings 


—here's how to get 


More Business! 


HE Vincent Edwards idea Clipping 

Service has over 2,000 satisfied users. 

Each order filled accordi to whot 
ou want; wholesalers usually request 

st retail ads; ma rers usually 
want ads of competitive brands. 

You will find that a study of newspaper 
ad clippings is the quickest and least ex- 
pensive way te keep in touch with what's 
going on. 

Use cou below to learn more about 
this valuable service and the special short 
term trial offer. No obligation, of course. 


VINCENT EDWARDS & CO. 
World's Largest Advertising Service Organization 
342 Madison Ave., New York City 


Please ja. more - ae > me 
paper ad clip service and specia 
short term friet o r. a 











| 
| Auction Off Hosiery 











IN THE PACIFIC 







your job will 
be easier after 
a good night's 
rest af... 


HOTEL 


te cnnox 


DOWNTOWN LOCATION ... NOISE- 
PROOFED ROOMS... FROM #3.00 





For Bonds 


PORTLAND, ORE.—Building up large 
auction crowds with all-star vaudeville, 
music and other entertainment, Fred 
Meyer, Inc., at its various stores has 
been auctioning off women’s hosiery for 
war bonds in the 3rd War Loan. This 
retailer of footwear engaged Al White 
as master of ceremonies and auctioneer 
for the special events that helped to 
swell Portland’s war bond buying. 


Shoe Men Attend OPA School 


TAMPA, F.LA.—Shoe retailers and 
salesmen of Tampa and surrounding 
territory were invited recently to an 
OPA school held at the Tampa Gas 
Company,auditorium. The program was 
under direction of Ozeas Marcus, dis- 
trict shoe rationing officer. 


Features Non-Rationed Types 


MtaMI, FLa.—Richards, Miami, has 
introduced a new plastique soled shoe 
priced at $14.95. Offered in a limited 
color range, these shoes are meeting 
with great favor by the woman accus- 
tomed to smart footwear, particularly 
as they are sold without ration coupon. 














STATEMENT OF THE OWNERSHI MAN. 
AGEMENT, CIRCULATION, ETC., REQUIRED 
BY THE ACTS OF CONGRESS OF AUGUST 2% 
1912, AND MARCH 3, 1933 


OF BOOT AND SHOE RECORDER, published 
semi-monthly at Philadelphia, Pa., for October 
1, 1943. 


State of New York jes 
County of New York P 

Before me, a Notary Public in and for the State 
and county aforesaid, personally appeared Everit 
B. Terhune, Sr., who, having been duly swor, 
according to law, deposes and says that he is the 
Business Manager of the BOOT AND SHOE 
RECORDER, and that the following is, to the best 
of his knowledge and belief, a true statement of 
the ownership, management (and if a daily paper, 
the circulation), ete., of the aforesaid publicatics 
for the date shown in the above caption, required 
by the Act of August 24, 1912, as amended by 
the Act of March 8, 1933, embodied in section 
537, Postal Laws and Regulations, printed on the 
reverse of this form, to wit: 


1. That the names and addresses of the pub 
lisher, editor, managing editor, and business map. 
agers are: Publisher, Chilton Company, Inc., 100 
E. 42nd Street, New York, N. ¥.; Editor, Arthur 
D. Anderson, Genesee Trail, Harrison, N. Y.; 
Managing Editor, Raymond L. Fitzgerald, 9912 
Guilford St., Forest Hills, L. I., N. Y.: Business 
Managers, Everit B. Terhune, Sr., 160 East 48 
St., New York, N. Y. 


2. That the owner is: (If owned by a corpora 
tion, its name and address must be stated and also 
immediately thereunder the names and addresses 
of stockholders owning or holding one per cent o 
more of total amount of stock. If not owned by a 
corporation, the names and addresses of the in- 
dividual owners must be given. If owned by « 
firm, company, or other unincorporated concern, its 
name and address, as well as those of each in 
dividual member. must be given.) Holders of mor 
than 1 per cent of the capital stock outstanding of 
Chilton Company: C. A. Musselman, 260 Sycamore 
Ave., Merion Station, Pa.; J. 8. Hildreth, York 
Lynne Manor Apts., City Line & Berwick Road, 
Overbrook, Phila., Pa.; G. H. Griffiths, 165 Mont- 
clair Ave., Montclair, N. J.; Charlotte M. Ter 
hune, 160 E. 48th St., New York, N. Y.; John 
Blair Moffett, Fishers Rd., Bryn Mawr, Pa.; C. 8. 
Baur, 69-11 Yellowstone Blvd., Forest Hills, L. L, 
N. Y¥.; J. H. Van Deventer, 270 West End Ave. 
New York, New York, N. Y.; Mrs. Beulah Fahren 
dorf, 19 Tunstall Rd., Scarsdale, N. Y.; Mary M. 
Acton, 260 Sycamore Ave., Merion Station, Pa.; 
Mabel M. Musselman, 260 Sycamore Ave., Merion 
Station, Pa.: Dorothy 8S. Johnson, 1115 Fifth 
Ave., New York, N. Y.; Ann E. Tomlinson, ¢/o 
Bankers Trust Company, P. O. Box 704, Charch 
Street Annex, New York, N. Y.; Ethel G. Breen, 
Trustees u-w of Charles W. Anderson, New Canaan, 


| Conn.—Ben>ficiaries: Robert C. Anderson, Percival 


E. Anderson, Charles W. Anderson, Jr., Annie L. 
Clark: John Blair Moffett, 1608 Walnut Street, 
Philadelphia, Pa.—Agent for J. Howard Pew, J. 
. Pew, Jr., Mabel P. Myrin, Mary Ethel Pew; 
Elizabeth J. Bailey and Ellwood B. Chapman, 
Trustees Estate of James Artman, Deceased, 930 
Real Estate Trust Building, Phila.. Pa.—Benef- 
ciaries: Franklin Artman, Vera Watters, Alvis 
C. Artman, Elizabeth J. Artman, Marion A. Pratt, 
George H. Pratt. by assignment, Edwin Moll, ty 
assignment; Frederick S. Sly, 149-40 35th Ave. 
Flushing, L. I., N. Y. 


3. That the known bondholders, mortgagees, and 
other security holders owning or holding 1 per cent 
or more of total amount of bonds, mortgages, @& 
other securities are: (If there are none so state) 
NONE 


4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and security 
holders, if any, contain not only the list of stock 
holders and security holders as they appear upon 
the books of the company but also, in cases where 
the stockholder or security holder appears up 
the books of the company as trustee or in any 
other fiduciary relation, the name of the perso 
or corporation for whom such trustee is acting, is 
given; also that the said two paragraphs contain 
statements embracing affiant’s full knowledge and 
belief as to the circumstances and conditions under 
which stockholders and security holders who # 
not appear upon the books of the company # 
trustees. hold stock and securities in a capacity 
other than that of a bona fide owner; and this 
affiant has no reason to believe that any other 
person, association, or corporation has any interest 
direct or indirect in the said stock, bonds, & 
other securities than as so stated by him. 


5. That the average number of copies of ea@ 
issue of this publication sold or distributed, 
through the mails or otherwise, to paid subscribers 
during the twelve months preceding the date shows 
above is (This information is required from daily 


publications only). 
E. B. TERHUNE 
(Signature of business manager.) 
Sworn to and subscribed before me this 2m 
day of September, 1943. 


MAE A. GATZENMEIER, 


Notary Public, New York County, 
Clerk’s No. 36, Register’s No. 4G155. 
Commission expires March 30, 1944 
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Factory: 
ALLENTOWN, PA. 








® Because Dr. Posner's Scien- 


tific Shoes enable your Chil- 
dren’s Shoe Department to 
send young customers on 
their way with “healthy 
feet” — you retailers can 
have “happy heads” . . . 
aware of the real service 
you are delivering to the 
mothers of your community. 


Aware, too, that these prop- 
erly built shoes spread the 
fame of your store as chil- 
dren’s health shoe head- 


quarters. 


Advertised nationally every 
season in the magazines to 
which modern parents pin 
their faith: 


GOOD HOUSEKEEPING 

CHILD LIFE 

PARENTS’ MAGAZINE 
WOMAN'S HOME COMPANION 





Visit with us at the 
National Shoe Fair 
Nov. 1-2-3-4 
PALMER HOUSE 
Room 902 











Dr. A. Posner Shoes, Inc. 
137 Duane St., New York 13, N. ¥. 














INDUSTRIES Mc. 

















All Children's Shoe Buyers 
are cordially invited 
to visit us during the 
National Shoe Fair 
Palmer House, Room 902 
November 1, 2, 3, 4 
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We OFFER A COMPLETE LINE OF 
UNUSUAL ADVERTISING NOVEL- 
TIES AND SOUVENIRS TO PLEASE 
EVERY BOY AND GIRL. 


xx*k 


BUILD GOOD WILL AND 
FUTURE SALES WITH SOUVENIRS 


* 
42 YEARS OF LEADERSHIP 


THE INDUSTRIES fic. 


30-45 WEST 10h STREET NEW YORK CITY 





A Buying Guide 


To Our Advertisers in this Issue 








BOOTS AND SHOES 


Lima Cord Sole & Heel Co., Lima, O 
Lion Shoe Co., New York City 
Lord Baltimore Hotel, Baltimore, Md 


Mademoiselle Magazine, New York City 
Marbridge Bidg., New York City 

Marilyn Shoe Company, Milwaukee, Wis. 
Marion Shoe Div. of Daly Bros., Marion, Ind 
Martin Dennis Co., Newark, N. J. 

Marxmiller, H. C., Los Angeles, Cal. 
Meyereord Co., The, Chicago, II. 

Middletown Footwear, Inc., Middletown, N. Y 
Miller, I., & Sens, Long Island City, N. Y. 
Miller, O. A., Treeing Mach. Co., Boston, Mass 
Miller Shoe Co., The, Cincinnati, O. 
Mishawaka Rubber & Woolen Mfg. Co., Mishawaka 
Mond! Mfg. Co., Oshkosh, Wis. 

Morton Last Company, Cincinnati, O 

Mosinger Bros., St. Louis, Mo 

Mrs. Day’s Ideal Baby Shoe Co., Danvers, Mass 
Musebeck Shoe Company, Danville, Ill. 

Myers, D., & Sons, Inc., Baltimore, Md 


Natural Bridge Shoemakers, Lynchbure, Va 
North American Chemical Co., Cambridge, Mass. 
Northwestern Leather Co. Trust, Boston, Mass 
Nunn-Bush Shoe Company, Milwaukee, Wis 3rd Cover 
Ohie Leather Co., Girard, O 136 
Old Colony Shoe Co., Inc., Brockton, Mass 218 


Pacific Shoe Co., San Francisco, Cal 
Pakard, M. A., Shoe Co., Brockton, Mass 
Peters, Branch of I. 8. Co., St. Louis, Mo 
Pierce, C. S., Co., Brockton, Mass. 

Pineus, Lester, Shoe Corp., New York City 
Pli-Mode Shoe Co., Everett,. Mass. 

Posner Shoes, Dr. A., Inc., New York City 


Queen Quality Shoe Co., St. Louis, Mo. 


Ratcliff Products & Sales Co., Columbus, O. 
Red Goose Div. International Shoe Co., St. Louis, Mo 
R . E. P., & Co., Rochester, N. Y. 
Rice-O’ Neill Shoe Co., St. Louis, Mo. 
st. Louis, Mo. 
5 » Beverly, Mass. 
H., & Sons Co., Chicago, Il. 


Saks, M. J., Shoe Co., New York City 

Sam Smith Shoe Corp., New Market N. H. 
Saval, Ted, Shoes, Los Angeles, Cal. 

Saturday Evening Post, Philadelphia, Pa. 
Schneider Shoe Co., St. Louis, Mo. 

Scholl Mfg. Co., The, Chicago, Ill. 

Schwartz & Benjamin, Inc., New York City 
Selby Shoe Co., The, Portsmouth, O. 

Servus Rubber Co., New York City 

Seton Leather Co., Newark, N. J. 

Shoe Ferm Co., Auburn, N. Y. 

Smith, J. P:, Shoe Co., Chicago, Ill. 
Spalsbury-Steis-Deevers Shoe Co., St. Louis. Mo. 
Spaulding Fibre Company, No. Rochester, N. H 
Sports Specialty Shoemakers, Inc., St. Louis, Mo 
Stacy-Adams Co., Brocktor, Mass. 

Sterling Last Company. New York City 
Stetson Shoe Co., So. Weymouth, Mass. 
Superior Shoe Co., Chicago, IIL. 

Surpass Leather Co., Philadelphia, Pa. 

Swan Shoe Company, Baltimore, Md. 


Taylor, E. E., Corp., Boston, Mass. 
Taylor, Thomas, & Sons, Hudson, Mass. 
The Clinic Shoe, St. Louis, Mo. re 
Tober-Saifer Shoe Co., St. Louis, Mo 


| Trimfoot Company, Inc., St. Louis, Mo 
| Trostel, Albert, & Sons Co.. Milwaukee, Wis 


Tupper, Inc., Hoboken, N. J. 


| Tweedle Footwear Corp., Jefferson City, Mo. 


Tyer Rubber Company, Andover, Mass. 
United Last Co., Boston, Mass. 


United Shoe Machinery Corp., Boston, Mass. 


United States Leather Co., New York 
United States Shoe Corp., Cincinnati, O. 


Victory Footwear Sales Co., Baltimore, Md. 
Vincent Edwards & Co., New York City 
Vitalex Process Co., Philadelphia, Pa. 
Vitality Shoe Co., St. Louis, Mo. 

Vogue Shoe Co., Los Angeles, Cal. 


Well Built Shoe Co., Milford, Mass. 
Wellico Shoe Corp., Waynesville, N. C. 


| Weill, M. K., Shoe Co., St. Louis, Mo. 


Whittemore Bros., Cambridge, Mass. 
Winthrop Shoe Co., St. Louis, Mo. 
Wohl Shoe Company, St. Louis, Mo. 


| Wolff-Tober Shoe Mfg. Co., St. Louis, Mo. 


Woman’s Home Companion, New York City 
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X-Ray Shoe Fitter, Milwaukee, Wis. 

Zouri Store Fronts, Niles, Mich. . 

_—————————————————OOOOEOEOEOEOEOEOEOEOEOEOEessesesesesss— : 

A complete list of exhibitors at The National Shoe Fair up to press time appears 
elsewhere in this issue. 


Boot and Shoe Recorder 








